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BUSINESS AND FILM PRODUCERS... 


Sensational 


is available in 16mm as well as 35mm! 
Around-the-clock service 


PATHECOLOR QUALITY AMAZING! 


In Hollywood — New York —even in Europe, Pathécolor’s life- 
like quality amazes producers and audiences large and small. 
Pastels, skin tones, everything is photographed true-to-life 
by Pathécolor. No special camera equipment needed! 


FASTEST PROCESSING—PRINTING! 
Pathé has America’s most modern color developing and print- 
ing facilities. Negative reports in 24 hours, dailies—48 hours. 
Get top quality and cut production time and money with 
Pathécolor! 


FAMOUS PERSONALIZED SERVICE! 


At Pathé in New York, Hollywood or in England, every job 
gets the same careful consideration—the same expert con- 
sultation service. All products look more inviting —completely 
realistic thanks to Pathé’s special attention! 


BEST 16mm PRINTS FROM 35mm! 


Three-light-source printing of 16mm Pathécolor prints—the 
clearest, the sharpest prints with complete dye saturation! 


DEMONSTRATION REELS READY! 


Phone Now for Your Showing — 


NEW YORK: TRafalgar 6-1120 
HOLLYWOOD: HOllywood 9-3961 


BDulhé Laboratories, Inc., is a subsidiary of CHESAPEAKE INDUSTRIES, INC. 
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THREE REASONS 


WHY A GOOD MOTION PICTURE 
IS THE LEAST EXPENSIVE FORM OF PROMOTION: 


A number of films that Caravel has 
produced have reached audiences of over 
10,000,000 people and are still going 
strong — without counting television 
showings. 

With the growing demand for good 
films for TV—and the fast-coming ultra- 
high-frequency educational network—we 
expect that audiences of 30,000,000 and 
more for first-rate industry-produced 
films will soon be readily obtainable. 


2. Long Life 


Many Caravel films currently being 
shown by our clients have been in use 
for more than ten years without needing 
revision. One Caravel production for a 
well-known pharmaceutical manufac- 
turer was recently remade after 20 years 
of profitable use. 

Another Caravel client writes: “After 
10 years we still receive more requests 
for prints of this film than we can possi- 


bly furnish.” 


3. Powerful Impact 


A good motion picture touches the 
mainsprings of human action as no other 
promotional medium can. It exercises the 
magic of combined eye and ear appeal. 
And it commands unbroken audience in- 
terest for periods of time ranging from 
ten minutes to an hour. 

The extraordinary power of the mo- 
tion picture to move people to action is 
testified to by scores of clients’ letters in 
Caravel's files. 


TREMENDOUS PROMOTIONAL FORCE AT VERY LOW 


PER CAPITA COST! 


To see in detail why more and more industries are turning to the motion picture for promotional and 
public relations purposes, read the new Caravel brochure, THE MOTION PICTURE AS A SALES TOOL, 


Write for it today—or use the coupon below. 


CARAVEL FILMS 


INCORPORATED 


730 FIFTH AVENUE 


Gentlemen: 


Name 


Caravel Films, Inc. 
730 Fifth Avenue 
New York 19, N. Y. 


I should like to receive a copy of your brochure, THe MOTION 
PICTURE AS A SALES TOOL, without any charge or obligation to me. 


Company 


Address 


NEW YORK 
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practically every 


16mm producer 
in the 
western 
hemisphere 


is a client of 
byron 


script 


art 


location photography 


music library 


recording 


laboratory facilities 


titling 


. . Film producers use byron facilities 
animation , 
a for 4 reasons: quality, speed, 


economy, personal service. 


sound stage 


pa BSS Visit our studios, or if you | 
ean’t, ask for our 
s sound eff ects new illustrated brochure. ) 
8-hour service if ired 
editing 
color-correct* prints *Reg. U.S Pat. Of. 


by ro FD studios and Laboratory 


1226 Wisconsin Ave., N.W. - Washington 7, D.C. - DUpont 7-1800 


550 Fifth Ave. - New York 36, N.Y. + Circle 5-8188 
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sional equipment. 


Record voice and sound effects, and mix 
voice with musical background as picture 
is projected. All recording errors can be 
easily and quickly corrected. Magnetic re- 
cording will last for life of the film, yet can 
be changed instantly. 
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Here is the new 16mm Filmosound 202—not just a sound 
movie projector—not just a magnetic sound recorder—but 
a combination of both for making and showing sound 
movies. You need no expert knowledge, no costly profes- 


With the Filmosound 202, a sales presentation can be put 
on film and the message changed as often as desired. Only 


You're ready to project movies with 
sound immediately after you record. Later, 
to change the sound, erase and record 
again in one simple step. Remember, your 
Filmosound 202 will project any 16mm 
film, silent or sound. 


k he ld’ ? 
Bell ¢Howell 


RECORDING PROJECTOR 


| 


Now you can make low-cost sound movies 


with magnetic sound movies is this possible at but the cost 
of the film and souNDSTRIPE. 

Now you can add sound to old silent films... new sound 
to a film with an obsolete sound track. Mail coupon for full 
details on how you can use magnetic sound movies and how 
economical it is to own the Filmosound 202. Or see your 
Bell & Howell dealer today! 


the sensational, new l6mm 


Filmosound 


Bell & Howell, 7108 McCormick Rd., Chicago 45 


Please send me complete information on 
the Filmosound 202 and its use in Business 


and Industry. 
Name 
Address 


Organization (if any) 


City County 


; 
| State 
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possible using | THE BUYER’S GUIDE FOR 1954 


revolutionary 16 mm 


“suitcase”’ projector 
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ic 1 New Audio-Visual 136 
ae projector is set up in 


seconds with nothread- 
ing of film! Action 
3 packed motion pic- 
> tures are presented in 
complete daylight! 
Add to this the self 
contained screen and 
you have one of the 
most potent sales pres- 
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See for yourself 


how much better your release prints look 


on Ansco Color Type 238! 


Take a good, long look at one of your 16mm 
release prints on Ansco Color Duplicating 
Film, Type 238 and you are likely to have 
your eyes opened. 

When you compare your print on Ansco 
Type 238 with one on any other duplicating 
film you choose, these are the things you are 
sure to discover: 

Ansco Type 238 is definitely superior in 


1954 PRODUCTION REVIEW 


People Who Know Buy Ansco 


faithful color ...in clearer definition ... 
in cleaner, whiter whites...and in high- 
fidelity sound. 

Make this comparison just once, and 
you'll never again be willing to deliver re- 
lease prints without giving yourself the extra 
advantage of Ansco Type 238 quality! Be 
sure to ask for it by name, Ansco Color 
Duplicating Film, Type 238. 


Binghamton, New York 
A Division of General Aniline & 


Film Corporation. 
‘From Research to Reality” 


The first Commercial CinemaScope picture has 


It was sponsored by the Ford 
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*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


*DETROIT 
1000 Dime Bldg. 


CLEVELAND 
1010 Euclid Bldg. 


been written and produced by Wilding. 


*HOLLYWOOD 
5981 Venice Blvd. 


Motor Company. 


ST. LOUIS 
4378 Lindell Blvd. 


CINCINNATI 
Enquirer Bldg. 


PITTSBURGH 
Law & Finance Bldg. 


*Studio Facilities 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES + SLIDE FILMS - TELEVISION FILMS 
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IN THE NEWS OF BUSINESS FILMS 


HIS IS THE FOURTH consecutive year 
T of annual inventory-taking by the 

Editors of Business ScrEEN among the 
established business film producing companies 
in the United States and Canada. Comparing 
previous years, some interesting facts loom up 
among the welter of statistics, reports and gen- 
eral data which makes up the weighty volume 
of this Production Review issue. 

First of all, we become increasingly aware 
of the firm, strong line of continuous studio 
operations, year after year. Listings in 1954 
total about 160 eompanies, nearly the same as 
in 1955. The 1952 pages contained 143 U. S. 
company listings, including incomplete data. 
Better survey methods and the increasing con- 
fidence with which producing companies view 
this editorial effort have eliminated nearly all 
“incomplete” listings and the sponsor is now 
provided with adequate reference information 
about the great majority of truly capable film 
makers, 

Two years ago there was a heavy return of 
undeliverable mail among companies to whom 
listing forms were sent. The familiar “Out of 


Film Editing Made Easy 
with NEW 


for 35mm and 16mm 


Every film editor will appreciate a viewer that enables him to 


view his film from left to right—on a large, brilliantly 


illuminated screen. 


The PROFESSIONAL FILM VIEWER makes film editing 


Business” and “No Forwarding Address” en- 
velope designations were very few this January, 
1954. So the heart of this business, we feel, 
beats strongly and soundly. The total volume 
of its sales is being substantially increased by 
television films. Color television, very near at 
hand with test films under way, will add greatly 
to the economy of those who are best equipped 
by experience and facilities to handle the ad- 
vertiser’s color film needs. 

But the main line of this business, as film 
references indicate, lies in the production of 
hundreds of business motion pictures and thous- 
ands of slidefilms used annually for the multi- 
tude of internal and external requirements for 
sales, training, promotion, public and industrial 
relations, plant production and education in 
business and industry throughout the U. S. and 
Canada. 

* * 

What Do the Producer Listing Forms 
Reveal to Potential Buyers of Films? 

* On Page 72 of this issue we begin the numer- 
ous pages of standard producer listings, made 
up from the direct reports furnished by some 
160 established business and television film 
companies. The potential client is thus pro- 
vided with the only published data on the re- 
cent experience, clientele, physical facilities, 
staff organization, date of organization and na- 
ture of services of his best sources for motion 
pictures and slidefilms, among the many audio- 
visual tools these companies produce. 

Beyond the certainly recommended personal 


visit of the client or his representative to these 


a breeze. Easy threading, portable, will not scratch film. Put 


this viewer between your rewinders and speed up your editing. Size of 


Viewing Screen 54% x 4%, 


facilities for inspection, these listings are in 
sharp contrast to hundreds of Red Book tele- 
phone numbers for “Producers” in New York. 
Chicago and Los Angeles directories and com- 
parative totals for every other principal city 
in the country. The great majority of these 
companies are producing the finest in films for 
television and it is significant that such studios 
as Sarra, Caravel and Kling Studios are among 
those receiving current honors for fine work 
in this highly competitive area. 

The producers listed in this issue received 
nearly all of the honors accorded 16mm motion 
pictures at film festivals and other competitive 
events such as the Freedoms Foundation 
Awards (see page 32). More important, their 
films comprise the vast majority of the spon- 
sored titles attracting millions of attendance at 
lomm showings, are booked to capacity for 
theatrical play dates where applicable and are 
in tremendous demand for sustaining use on 
television stations, 

The paramount fact, above all, is that the 
sponsor's audience opportunity and the con- 
vincing power of the film itself, now make it 
imperative that quality production and an ade- 
quate budget be made available for each im- 


portant new film. 


Short “Takes” From the News-Ticker 

*® Although the news hadn't been confirmed in 
the financial pages at presstime, you can believe 
the rumors that the DeVry line of 16mm sound 
projectors will be taken over by Bell & Howell this 
(CONTINUED ON PAGE TEN) 


35mm Model $375 
16mm Model $350 


Cc ZUCKER 


EQuipment 


New YORK CITY 


AMERA 


1600 BROADWAY 
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Vitality is always an essential quality of a successful 
film. This is especially so today on television where 
your story must present itself in immediate competi- 


tion for audience interest and retention. 


~ 


VITALITY 


ESTABLISHED 1937 165 WEST 46TH STREET, NEW YORK 36, N.Y. 


Sound Masters’ wide experience in creating films 
that are favorably remembered is your assurance that, 
whatever your product or purpose, we will produce 


for you a film that will do its job. 


PLAZA 7-6600 
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CLOSE CHECK ON 
PROCESSING 

Picture ana sound results are held 
to the closest limits by automatic 
temperature regulation, spray devel- 
opment, electronically filtered and 
humidity controlled air in the dry- 
ing cabinets, circulating filtered 
baths, Thymatrol motor drive, film 
waxing and others. The exacting 
requirements of sound track devel- 
opment are met in PRECISION'S 
special developing machinery. 


TRENDS IN BUSINESS FILMS: 


(CONTINUED FROM PAGE EIGHT ) 


spring. B&H will fulfill DeVry’s government con- 
tracts and supply owners of the JAN and other 
equipment with necessary replacement parts. 
Thus the end of a historic cycle begun by equip- 
ment pioneer Herman A. DeVry back in the 20’s. 


*% Leading in nominations for an Academy 
Award “Oscar” in the documentary film class is 
Encyclopaedia Britannica’s Living City, which 
deals with urban rehabilitation. 


*® Mercer Francisco, a veteran producer-writer 
of business films, is the new president of the 
American Association of Film Producers, succeed- 
ing George Becker who leaves Chicago to join 
Gene K. Walker Productions in San Francisco 


next month. 
* * 7 


Fourth Annual Production Review Issue 
Sets Record Among Audio-Visual Magazines 


* The 160 pages of this Issue One of Volume 
15, appropriately titled the “4th Production 
Review” have exceeded our own 1953 record 
of 136 pages and covers. There are also more 
column inches of advertising in this single 
issue than some contemporary audio-visual 
magazines carry in an entire year. 

But impressive as these totals are, we con- 
sider the valuable content data thus provided 
the business film buyer our most important 
contribution. Untold thousands of business 
firms, advertising agencies, trade association 
secretaries, government bureaus and television 


stations will use these pages throughout 1954 
as their most dependable buyer’s guide to the 
studios who were willing (and able) to lay 
the important facts about their current opera- 
tions, experience and facilities before their 
prospective clients. 

Some good producing firms did not return 
our forms and are not listed. A few Hollywood 
studios also consider this sort of production 
work a by-product from which they exact a 
maximum return for minimum effort. There 
are other hundreds of unlisted individuals with 
desk space facilities and little ability. But few 
organized studios were overlooked and all that 
any company had to do was to meet our mini- 
mum requirements of client and film refer- 
ences to get free space in these Production Re- 
view listing pages. Wa 
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YOUR ASSURANCE OF 
BETTER 16m PRINTS 


16 Years Research and Specialization in every phase of 16mm processing, 
visual and aural. So organized and equipped that all Precision jobs are of the 
highest quality. 

Individual Attention is given each film, each reel, each scene, each frame — 
through every phase of the complex business of processing — assuring you of 
the very best results. 

Our Advanced Methods and our constant checking and adoption of up-to- 
the-minute techniques, plus new engineering principles and special machinery 
enable us to offer service unequalled anywhere! 

Newest Facilities in the 16mm field are available to customers of Precision, 
including the most modern applications of electronics, chemistry, physics, optics, 
sensitometry and densitometry — including exclusive Maurer-designed equip- 
ment — your guarantee that only the best is yours at Precision! 


Precision Film Laboratories —a di- 
vision of J. A. Maurer, Inc., has 16 
years of specialization in the l6mm 
field, consistently meets the latest de- 
mands for higher quality and speed. 


PRECISION 


recorder for 


and television. 
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_.. but it isn’t so easy to tell when your IDEAS are out of focus. 


Our creative and production personnel are available to help you obtain 


maximum clarity and impact with your films. 


NEW YORK-60 £. FORTY-SECOND ST. CHICAGO-919 N. MICHIGAN AVE. LOS ANGELES-201 N. OCCIDENTAL BLVD. 
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hen you want bread 


when you want a motion picture 


that will sell your product... 


go 


... the,company that gives you a baker’s dozen in film values. 


OWLY 


RKO Pathe .. . for more than 31 years 


keeping one step ahead of the parade of prog- 
ress in selling ideas and products through 
motion picture film . . . 


RKO P athe... top professional man- 


power behind a great name . . . the organiza- 
tion which gives every single inch of film the 
same high standard of movie-making as given 
top Hollywood features .. . 


RKO 


RKO Pathe... equipped with its own 
Sound Stages — Dressing and Makeup Rooms 


— Cutting Rooms — Production Offices... 


RKO Pathe . .. where men with profes- 


sional knowhow are ready to handle your par- 
ticular problem, large or small, with the same 
high success as attained for many of America’s 
leading industries, business organizations, 
products. 


So, whether it’s an 8-second TV spot for one station, or a full-length feature 
production in color, or anything in between, see RKO Pathe FIRST! 


May we suggest you make inquiry 
for further information as to the oY 
bonus values to be gained afrom RKO Pathe. 
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U. S. DEPARTMENT OF JUSTICE:— 


“The RKO Pathe short, ‘Professor FBI,’ certainly lives up to our 
expectations, and I want to congratulate you on a job well done .. .” 
—J. EDGAR HOOVER, Director 


U.S. MILITARY ACADEMY:— 
“. . . should like to extend appreciation on behalf of the U. S. 
Military Academy for your very fine short, ‘West Point Today’. . .” 
—F. A. IRVING, Major General, U.S.A., Supt. 


PENNSYLVANIA RAILROAD:— 
“A group of our executives saw a screening of ‘Railway Special 
Agent’ and liked it very much.” 
—EUGENE DUBOIS, Publicity Representative 


DEPARTMENT OF DEFENSE:— ‘ 
“*The Real Mise America’ is interesting, moving and highly 
effectual . . . Should prove most helpful in informing the public 
of the need for women in service.” 


—ANNA M. ROSENBERG, Assistant Secretary Of Defense 
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PINKERTON NAT’L DETECTIVE AGENCY:— 


“We are very much pleased with the entire treatment of ‘Pinkerton 
Man’.. .” —ROBERT PINKERTON, President 


AMERICAN HOSPITAL ASSOCIATION:— 


“. .. We feel that RKO Pathe has made a distinct contribution to 
America’s welfare in producing ‘House of Mercy’. . .” 
—GEORGE BUGBEE, Executive Director 


ALFRED P. SLOAN FOUNDATION:— 


“My compliments on the expert way in which you handled the 
material on the ‘Michigan Band’. . .” 
—ARNOLD J. ZURCHER, Executive Director 


MADISON SQUARE GARDEN CORP. :— 


“The Madison Square Garden documentary is a magnificent job.” 
—JOHN REED KILPATRICK, President 


NAT’L FOUNDATION FOR INFANTILE PARALYSIS:— 
“RKO Pathe is long established, well-founded with knowhow, and 
very flexible in operation. A motion picture producer of merit.” 
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Watch out, Darling! Before you 
know it, you'll be a president’s 


wi e..! That’s what Bill said after the children were 
tucked in bed. He was almost like his old self and he talked 
for the first time in a long time about the company he 
works for and his opportunity there. He talked about his 
future and how, someday, with the new promotion system, 
he might make it to the top. Then we laughed together 
about our “Solid Gold Cadillac.” 


Of course, Bill realized that he’d have to apply him- 
self — Bill knows that all the good things in life aren’t 
free. But there was a new assurance in his words, words 
of confidence I hadn’t heard since right after the war 
when we got engaged and were living on our dreams, 
dreams that shut out children, doctors, mortgages, and 
all the other realities we never thought about. 


Now, once again, there was that old feeling in Bill 
that the company he works for is the best company in the 
world and that everything he could do, he’d do for them. 
Suddenly, I knew that after working there for five year: 
Bill had found himself and a place for himself. 


I was happy for him; happy for the difference that 
deep feelings of loyalty to a worth-while job can mean 
for a man and to his whole family. Just before we turned 
out the lights, Bill told me about getting ‘ime off during 
the afternoon — on company time — to see a film about 
the company’s aims, and just where everybody’s job 
fitted into the picture. 

Can you imagine it? A big firm, where every second 
counts, showing a motion picture to the men! What’s the 
world coming to?... 


Picture from “Take It Easy, Bill,” 
produced for the General Baking Co. 


A Transfilm Account Executive will be glad to discuss what film 
can do to help your company’s Public Relations, both internal and 


external. No obligation, of course. Your name and letterhead will 
put you in touch with William Burnham, Vice President. 


35 WEST 45TH STREET, NEW YORK 36, N. Y. JUdson 2-1400 
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CLOSE-UPS AND COMMENT 


Audio-Visual Conference Formed 
to Serve in Medical Film Field 

* A new organization, the Audio- 
Visual Conference for Medical and 
Allied Sciences, recently was estab- 
lished at a meeting in Chicago by 
11 national medical, dental, health 
and allied associations and agencies. 
One of the functions of this group 
is to organize, meet and act together 
on matters concerning audio visual 
education in the medical and health 
sciences. An immediate application 
of this purpose is conference aseist- 
ance in the development of the Lib- 
rary of Congress cards for medical 
motion pictures. 

Elected for 1954, executive com- 
mittee members are: 

Chairman—David S. Ruhe, M.D., 
Medical Audio Visual Institute; Vice 
Chairman—J. Edwin Foster, Phd., 
Medical Audio Visual Institute; Sec- 
retary-Treasurer—Helaine S. Levin, 
American Dental Association; Helen 
Yast, American Hospital Association, 
and Harry E. Kingman, Jr., M.D., 
American Veterinary Medical Asso- 
ciation. 

The 11 member organizations in- 
clude: American Association of Col- 
leges of Pharmacy, American Col- 
lege of Surgeons, American Dental 
Association, American Hospital As- 
sociation, American Nurses’ Associa- 
tion, American Veterinary Medical 
Association, American Association of 
Dental Schools, Association of Amer- 
ican Medical Colleges, Society of 
American Bacteriologists, Associa- 
tion of Medical Illustrators, and the 
National Film Board. 


Name Charles Percy as Illinois’ 
Chairman of Brotherhood Week 

* Charles H. Percy, president of 
Bell and Howell Company, Chicago, 
will spearhead Brotherhood Week 
observance Feb. 21-28 as chairman 
for the State of Illinois, under the 
auspices of the National Conference 
of Christians and Jews. 

“It is the purpose of the Amer- 
ican Brotherhood program to help 
develop a generation of Americans 
without prejudice, distrust, or dis- 
respect for others because of reli- 
gion, race, or background,” Percy 
said. “We all believe in this objec- 
tive and recognize that at no time 
in history has it been so necessary 
that we find better ways of living 
and working together. But we must 
not just believe in this,” he added, 
“We must work at it!” — 

More than 7,000 communities in 


the United States and Canada will 


participate in this year’s programs 
marking the 2lst annual Brother- 
hood Week and the 26th anniver- 
sary of the National Conference of 
Christians and Jews. The event was 
proclaimed by President Dwight D. 
Eisenhower who is honorary chair- 
man of the observance. 


* 


Pincus Says Networks Cooperate 
With FPA on Color Film Problem 

* Davin Pincus, president of the 
Firm Propucers Association of 
New York, today denied the claim 
of Martin Ransohoff, producer, that 
the networks have failed or refused 
to cooperate in supplying informa- 
tion concerning standards for tele- 
vision color film. 

“The fact is”, Pincus said, “the 
networks have been extremely co- 
operative. The committee from our 
Association has had a series of 
meetings with key men represent- 
ing network executives, manufac- 
turers of equipment and laboratories 
and, in almost every case, they have 
been anxious to help. They have 
offered the results of their research 
freely and NBC, for example, not 
only agreed to advise us to the best 
of their ability but have gone so far 
as to aid the Association in making 
test films for color broadcast. The 
Association is even now in the pro- 
cess of preparing such films with 
the full cooperation of network per- 
sonnel. 

“We became concerned over this 
matter a long time ago since, ob- 
viously, film producers have an 
enormous stake in color television. 
In line with this concern we estab- 
lished a committee which, over the 
past few months, has approached 
key individuals and companies con- 
cerned, among them NBC, RCA, 
CBS, Dumont, WOR, Technicolor, 
Eastman, Pathe, Phileo and others. 
We left these meetings with the 
definite promise of cooperation and 
in many cases with a great deal of 
valuable information. 

“It is only fair, therefore, that I 
as president of the Association cor- 
rect the record. While it is still the 
problem of each individual producer 
and of any group of producers to 
make films which meet required 
standards, I think we can safely say, 
on a basis of experience that every- 
one concerned is anxious and will- 
ing to aid in the solution of any 
present or future problems”. 

The FPA plans to hold a forum 
soon at which the results of their 
investigation and experiments will 
be described and discussed for the 
benefit of their members, advertis- 
..@ agencies and other interested 
executives in business. Q 
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Yes, everything’s new but the hole. The Columbia Transcriptions Division’s new sales 
management is backed by the industry’s most advanced equipment — plants and offices from coast 
to coast—and an expert staff to handle your entire job. The end result is a quality of product and 
service that can’t be duplicated by anyone. Try us and see. 


COLUMBIA TRANSCRIPTIONS 


A DIVISION OF COLUMBIA RECORDS INC. 


NEW YORK CHICAGO HOLLYWOOD 

799 Seventh Avenue, 410 North Michigan Avenue, 8723 Alden Drive, 
CI 5-7300 WHitehall 4-6000 CReatview 6-1034 

Gil MeKean, Director Jerry Ellis, Manager Al Wheeler, Manager 
Al Shulman, 


National Sales Manager 


*CLOSE-UP OF COLUMBIA TRANSCRIPTIONS WORLD-FAMOUS CENTER HOLE. “Columbia” Reg, T. 8, Pat, Off, Marens Registradas, 
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IT WAS A GOOD 
PICTURE...BUT! 


It was a good picture. But technical perfection alone, 
does not stimulate your audiences, nor move them 
to positive action. 


At Louis W. Kellman Productions, you will find our 
staff ready to help you achieve a motion picture 
rich in the elements of creative film craftsmanship 
and strong appeal... regardless of your budget. 


A wire or call collect will show you how! 


| 


A DIVISION OF NEWS REEL LABORATORY 


1720-81 SANSOM STREET + PHILADELPHIA 3, PENNA. 


RITTENHOUSE 6-3802 


JUDGE A PRODUCER BY THE COMPANIES HE KEEPS 


SIGHT & SOUND 


RAIL FILM WINS AWARD 


Westinghouse Air Brake Company 
Honored for “At This Moment” 

* At This Moment, a color motion 
picture of modern rail progress and 
the railroad industry’s contribution 
to the American economy, and its 
1953 institutional advertising cam- 
paign combined to win for Westing- 
house Air Brake Company the third 
annual institutional competition of 
the Association of Railroad Adver- 
tising Managers, it was announced 
Friday, Jan. 29. 

The.award, a bronze plaque, was 
made to W. Lyle Richeson, vice 
president of Westinghouse Air 
Brake, by C. C. Dilley, advertising 
manager of the Milwaukee Road 
and president of the association, at 
the annual awards dinner in New 
Orleans. The Association of Rail- 
road Advertising Managers, a 30 
year old group of advertising 
managers of the major railroads in 
the United States, Canada and Mex- 
ico, sponsors the competition to en- 
courage advertising that will create 
a better public understanding of the 
railroads’ importance to the Amer- 
ican economy. 

Accepting the award, Richeson 
told his audience that his company 
had made the half-hour film in an 
effort to show the indispensable role 
played by the railroads in American 
transportation. The award was es- 
pecially gratifying, he said, because, 
“At This Moment is neither a com- 
mercial picture nor an advertise- 
ment. [t promotes our railroads and 
fulfills in part the purpose of your 
association and our reason for mak- 
ing the. picture: to try to convey a 
better public understanding of the 
railroads’ contribution to America.” 

Mr. Richeson said that the pic- 
ture, which was made by The Jam 
Handy Organization of Detroit, 
Michigan, is to be shown to the 
general public, on television and in 
schools, clubs, and other groups 
throughout the nation. The film is 
printed in 35mm and 16mm. 

ANA Sets March 17-20 as Date 
for Hot Springs, Va. Meeting 
* The 1954 spring meeting of the 
ASSOCIATION OF NATIONAL ADVER- 
tisers will be held, March 17-20 
at The Homestead, in Hot Springs, 
Virginia. 

Epwin W. Eset, director of ad- 
vertising and merchandising, Gen- 
eral Foods Corporation, has been 
named chairman of the program 
committee. 

Current plans for this meeting in- 


BUSINESS 


Receiving Piague for “At This 
Moment” from C. C. Dilley, adver- 
tising manager of the Milwaukee 


Road is W. Lyle Richeson, vice- 


president of Westinghouse Air 
Brake, sponsor of the film. 


clude detailed presentations on both 
the planning and execution of effec- 
tive advertising. The program will 
also feature special presentations for 
developing public confidence in ad- 
vertising. A guest speaker, to be an- 
nounced later, will be featured at 
the luncheon on the final day. 


NAVA Convention Will Move to 
Chicago's Conrad Hilton in '54 
* Definite arrangements to hold the 
1954 trade show and convention of 
the National Audio-Visual Associa- 
tion at Conrad Hilton Hotel in Chi- 
cago, August 1-4, have been com- 
pleted, according to a recent report 
by the Member’s Liaison Committee. 
The major difference in arrange- 
ments at the Hilton is that all elec- 
tricity in the suites and sleeping 
rooms is direct current. Anyone 
wishing to demonstrate equipment 
or show films in his room will have 
to get a converter. 


MOVIOLA 


FILM EDITING EQUIPMENT 
16MM - 35MM 


@ PICTURE 

@ SOUND 
Photo and 
Magnetic 

@ SYNCHRO- 
NIZERS 

@ REWINDERS 


One of the 
new series 
Movioles for 
picture and 
sound. 


MOVIOLA MANUFACTURING CO. 
1451 Gordon St. @ Hollywood 28, Calif. 
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IMPORTANT ANNOUNCEMENT 
re: the Mitchel, 


l6mm Professional Camera 


IMMEDIATE 


are currently 


being made 


...with this announcement 
the Mitchell 
Camera Corporation, 
for the first time 
in history, 
now offers you 
shipment of the 
famed Mitchell 16mm 
Professional Camera 
on receipt 


THE CAMERA WITH A HERITAGE 
There is no substitute for a heritage 
of GREAT ENGINEERING. No 16mm motion picture camera 
made anywhere in the world can match of your order. 
the technical perfection which a Mitchell 16 
brings to your film. Each 16mm camera has the same 
supreme custom workmanship and Mitchell's 
exclusive, positive operation that is today world-famous 
.. wherever truly professional films are made. 
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We haven't any ambitions to make a lot 

of pictures—we just try to make good pictures— 
for a few discerning clients who appreciate what a 
powerful influence a good film can be in selling 

a product—a service —or an idea. 


NOW IN PRODUCTION FOR: 


GENERAL PETROLEUM CORPORATION 
“In the Beginning” 


SOCONY-VACUUM OIL COMPANY, INC. 


“On Stream’’* 


UNION PACIFIC RAILROAD 


“The Human Side” 


UNITED AIR LINES 


“Flying Colors” 
“Cities of America’”* 
“Vacations East’’* title 


There is still room in our 1954 schedule for 
one or two additional productions. Inquiries are invited. 


CATE «&MCGLONE 


1521 Cross Roads of the World, Hollywood, California 


PRODUCERS OF MOTION PICTURES FOR INDUSTRY AND TELEVISION 
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IAVA Holds Western Workshop 


Industrial Audio-Visual Association Meets in Hollywood 


WENTY-ONE MEMBERS AND 

GUESTS of the Industrial Au- 
dio-Visual Association attended the 
organization’s Hollywood, Cali- 
fornia Workshop held on January 
18-21. The West Coast program 
was arranged by Bernard A. Bailey 
of Mytinger and Casselberry, Long 
Beach, California member of . the 
group, with Vince Hunter, Union 
Pacific Railroad, as another of the 
member hosts. 

Reports from IAVA members 
were featured on the Workshop pro- 
gram and included a discussion by 
Henry Krigner, Ford Motor Com- 
pany, of two recent CinemaScope 
presentations (produced by Wild- 
ing) for dealer showings on 1954 
new Ford car and truck models. 
Visits to West Coast production and 
laboratory facilities were important 
highlights of the organization’s first 
Western gathering. 

Visits to Studios, Labs 

These included visits to Raphael 
G. Wolff Studios, Consolidated Film 
Industries’ Laboratory, John Suth- 
erland Productions, CBS Television 
City, Bing Crosby Enterprises equip- 
ment laboratory and several major 
entertainment studio lots, including 
facilities at MGM, Hal Roach Stu- 
dios and 20th-Century Fox. 

Among the companies represented 
at the Workshop were Brown & 
Bigelow, Prudential Insurance, Cat- 
erpillar Tractor, Humble Oil & Re- 
fining, Santa Fe Railway, Swift and 
Company, Ford Motor Company, 
United States Steel, Illinois Central 


Railroad, Union Pacific Railroad, 
United Air Lines, Minnesota Min- 
ing & Mfg. Co., E. R. Squibb & 
Sons, American Telephone & Tele- 
graph Co., International Too! Co.. 
and Mytinger & Casselberry, Inc. 
Ed Kerr of Business SCREEN repre- 
sented this publication. 

Aid Program Arrangements 

Special thanks for assistance given 
in program arrangements were ten- 
dered Charles “Cap” Palmer, writer- 
producer and to William MacCal- 
lum, regional vice-president of Mod- 
ern Talking Picture Service, Inc. 
who aided the program chairman, 
Barney Bailey, in the travel and 
tour events. 

Dr. Nicholas Rose, director of 
research, Department of Cinema at 
the University of Southern Cali- 
fornia, addressed the group in the 
conlerence room at the Prudential 
Insurance Company building on the 
subject “Testing the Effects of Film 
on Audiences.” Dr. Rose has been 
a special research counsel on audi- 
ence reaction testing for major 
studios and discussed various meth- 
ods of research, including the Cir- 
lin Reactograph, questionnaires, etc. 

During the visit to Bing Crosby 
Enterprises, Mr. Frank Healy, man- 
ager of the Electronics Division 
demonstrated a new mag- 
netic film recording method. This 
involves the use of a laminated 
magnetic stripe on 16mm instead of 
the liquid magnetic coating. The 
new precess was developed by Min- 
(CONTINED ON PAGE 134) 


Mempers who attended the Hollywood Workshop included 


(standing, |. to r.) H. L. Vanderjord; Dr. William S. Casselberry; Bill 
Cox; Bob McCaslin; guest Bill MacCallum; John Ellis; Al Tyler; Ray 
Roth; John Hawkinson; Frank Greenleaf; Ken Penney; “Cap” Palmer 
guest; Joel Anderson; and R. H. Vickerstaff. Front row (I. to r.) are 
Mel Costin; Barney Bailey; Bill Bastable; J. W. Nelson; Bob Stoffer: 


Henry Krigner; and Frank Rollins. 
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An ultra-sensitive recording ther- 
mometer. Installed with other equally 
precise instruments on a control 
panel, it exemplifies the whole 
technical perfection of Hollywood’s 
Only Complete Laboratory Service. 


CONSOLIDATED FILM INDUSTRIES 


959 Seward Street, Hollywood 38, California - HOllywood 91441 
1740 Broadway, New York 19, New York + JUdson 61700 
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Outstanding Films for Important Clients... 3 
eading American companies and a 
organizations expect (and deserve) SS 
the best when it comes to motion S 
pictures. Only thoroughly Nv) 
os oe professional films will meet the 
rigid requirements of these 
expétienced film buyers. That is 


why Condor Films, Inc. is proud to — 
add Monsanto Chemical Company 


to its fast-growing list of clients. 


OTIS 


4 


I ilms by Condor are successful because they are 


properly planned and produced to do the specific job 
cut out for them ...and because they are produced by 


a creative, imaginative aud experienced staff working 


with the very finest of equipment in modern and Y 


complete production facilities. 


LLNS, Cs Producers of 16mm and 35mm Sound Motion 
Pictures and Slidefilms for . . . 


TELEVISION + ADVERTISING + PUBLIC RELATIONS + SALES PROMOTION «+ TRAINING 


NEW YORK 12 East 41st Street, MUrroy Hill 5-356) * ST. LOUIS 1006 Olive Street, MAin 8875 * HOLLYWOOD 4920 Santa Monica Boulevard, NOrmandy 3-3288 
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you’ve been waiting for.... 


TELEFILM. STUDIOS INC. 


Since 1938 


Now your film can have 
“LIFE-LIKE COLOR” 


For over fifteen years, the engineers 
and technicians of world famous 
TELEFILM STUDIOS in Holly- 
wood have conducted exhaustive re- 
search to develop a technique in the 
reproduction of 16mm color film that 
would blend and balance delicate 
tones and produce a clear and life- 
like picture. The results—“LIFE- 
LIKE COLOR”. 


The key to “LIFE-LIKE COLOR” 
duplicating is a specially designed 
color printer that is years ahead of 
anything in the industry, Its features 
must remain a carefully guarded 
secret but with it, the laboratories of 
TELEFILM can now duplicate your 
exposed film and assure you of re- 
lease prints that surpass anything you 
have ever seen in clarity, yet have 


sensitive lifelike tones and feeling. 


The development of “LIFE-LIKE 
COLOR” is one of the many ways 
in which TELEFILM STUDIOS con- 
tributes to its primary objective—to 
help you make better 16mm motion 
pictures. TELEFILM’S modern fa- 
cilities and equipment for color print- 
ing, high fidelity sound recording, 
editing, titling, special effects, and the 
skill and know-how of the finest tech- 
nicians in the industry are at your 


command, 


Henri Toulouse-Lautrec—pioneer of commercial color. 


For complete information, 
visit TELEFILM STUDIOS or 
write for descriptive brochures. 


6039 HOLLYWOOD BOULEVARD + HOLLYWOOD, CALIF. +» TELEPHONE HO 9-7205 
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HE 16MM film is a basic and 
useful tool for industrial pro- 
grams of communications, commu- 
nity relations or employe relations. 
That is the conclusion we have 
drawn after five years of experience 
in the utilization of L6mm films in 
General Electric’s Lamp Division 
plants from coast to coast. 

A weekly plant “Movie Day” is 
the key element in the communica- 
tions and employe relations aspects 
of our film program. Twenty plants, 
geographically scattered, receive 
weekly film programs 18 to 24 min- 
utes in length. They are screened 
on Thursdays during lunch periods. 


Relieves Work Tensions 


Content of these “Movie Day” 

programs is geared mainly to the 
entertainment approach. Programs 
are heavy with cartoons, comedies 
and musicals, but also contain edu- 
cational, informational and Ameri- 
canism films. 
The scheduling, routing and proc- 
essing of the film programs are 
completely and efficiently handled 
for us by the Chicago office of Mod- 
ern Talking Picture Service, Ine. 
Since our staff is small and our film 
facilities are limited, MTPS is able 
to do a better job in this area than 
we, and also do it for less money 
than we would spend ourselves. 

With this happy arrangement, our 
staff work is confined merely to se- 
lection of film programs, plant con- 
tacts and program evaluation. 


Look Forward to Films 


“Movie Day” has been a good 
addition to our employe relations 
program. Employes welcome the 
films on Thursday as a change in 
the weekly routine. They appreciate 
the programs and frequently say so. 

Before the program was intro- 
duced, most plants ran sample pro- 
grams for two weeks, then polled 
the employes. A minimum of 98% 
voted for continuation of the pro- 
grams. A couple of our plants 
checked the cafeteria receipts and 
discovered a substantial jump on 
Thursdays after the program was 


te 


They Like “Movie Day” at GE 


Five Year Program of Informative Film Showings 


for Employes Benefits 22 Lamp Division Plants 


A Business Screen Report by C. J. Dover, Supervisor 


Communications & Community Relations, Lamp Div., General Electric Co. 


installed. Employes often complain 
if a week is missed, or the film 
temporarily is postponed. 


“Tremendous Potential Value” 


From the standpoint of communi- 
cations, we think the l6mm film 
has tremendous potential value. Con- 
sider that every week we have prac- 
tically all the employes in partici- 
pating plants looking and listening 
... and on their own time! 

It doesn’t require a heap of imagi- 
nation to see the communications 
possibilities inherent in such a situa- 
tion. 

We have moved slowly in this 
area, however. With our program 
we have been building credibility 
in a given medium of communica- 
tions . in a very high impact 
medium. We have held to a low 
percentage the “message” content 
of the programs, using the same 
communications philosophy which 
guides the content of our employe 
publications. 


Vehicle for Education 


But while the program funda- 
mentally is entertainment, it is also 
a useful vehicle for employe educa- 
tion. With films we have taught 
better health habits (How to Catch 
a Cold, The Story of Human En- 
ergy, Your Doctor); better safety 
habits (And Then There Were Four, 
Word of Honor); better conserva- 
tion habits (Realm of the Wild, 


Forests for the Future); and civil 


A typical and attentive G.E. 


defense awareness (And a Voice 
Shall Be Heard). 

With the emphasis industry is 
placing on economic education and 
“selling” Americanism, perhaps our 
experience with films in this classi- 
fication deserves special emphasis. 

Basically this effort by business 
and industry is part of the world- 
wide struggle between totalitarian- 
ism and freedom. It is a pitched 
propaganda battle between those 
who would destroy our traditional 
American institutions and those who 
wish to preserve them. Fortunately 
business and industry have come to 
realize that they, too, have a role 
to play in this fight. As a result, 
hundreds of programs have been 
developed, targeted for employes 
and community neighbors. 


Telling America’s Story 


While the 16mm sound motion 
picture has made great strides in 
emerging from relative obscurity a 
decade ago, its use as a weapon in 
this fight against totalitarianism has 
fallen far short of its tremendous 
potential value. 

Consider the force of this me- 
dium. A film audience is silent, at- 
tentive, undistracted, receptive. The 
communication of ideas is aided by 
the unmatched techniques of the 
sound motion picture. Words are 
heard. Scenes are seen. Music, col- 
or, dramatic sequence increase the 
impact. The force of this penetra- 
tion, this communication of ideas, 


“Movie Day” cafeteria audience 


is directed at the emotions as well as 
the intellect. 

Many communications specialists 
and plant managers, while they may 
believe the sound motion picture 
to be a high-impact medium, ap- 
parently are not fully aware of the 
quantity and quality of 16mm films. 
These can make a forceful contribu- 
tion to their efforts to build better 
understanding of fundamental facets 
of Americanism. 

Splendid films in this category are 
available in quantity. Here is a par- 
tial list of such films which have 
been seen by our employes and com- 
munity neighbors: 

Meet King Joe, Make Mine Free- 
dom, Going Places, It’s Only the 
Beginning, Man on the Land, What 
Makes Us Tick?, Backfire, Why 
Play Leapfrog?, Productivity—Key 
to Plenty, Of This We Are Proud, 
The Price of Freedom, Enterprise, 
Letter to a Rebel, and Letter From 
America. 

Content of these films varies. Some 
are cold, factual documentaries of 
American progress under competi- 
tive, free enterprise. Some are high- 
ly-emotional, patriotic epics. Some 
teach fundamentals of our economic 
system, contribution of research. 
value and mechanics of the stock 
exchange, relationship between 
wages and prices, importance of 
technological development, fallacies 
of totalitarianism and welfare state 
philosophy. 

Hard-hitting  film-plus-discussion 
programs, such as the Inland Steel 
and American Economic Founda- 
tion In Our Hands presentation, 
have been developed. Most of the 
films and film programs are avail- 
able on free loan or for low cost 
rental or purchase. Management 
people engaging in the “sell Ameri- 
canism” campaign would do well 
to investigate further a broader use 
of these effective films and film pro- 
grams. 


Also Serve Communities 

Perhaps the most highly developed 
aspect of tht Lamp Division’s 16mm 
film program is as an adjunct of 
our community relations program. 
We have established a central film 
library, printed catalogs and dis- 
tributed them to adult and school 
groups in our various plant com- 
munities. Some of our plants turn 
over to a local school for use on 
Wednesday or Friday the regular 
weekly “Movie Day” program which 
has its plant screening on Thursday. 

How valuable a community re- 
lations tool this program is can be 
realized by considering these fig- 
ures: 

In one of our plant cities (popu- 
lation, 10,000). in a single month, 


(CONTINUED ON PAGE 24) 
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Sarra’s commercials are extremely effective 
“visual selling’— they make friends and 
motivate buying action. 


SALESMANSHIP 


ATTENTION 


Sarra’s ingenious use of audio-visual 
techniques compels attention for the 
product’s complete story. 


Sarra’s commercials possess an 
unforgetable quality—the impression 
lasts long after the broadcast. 


RETENTION 


Sarra’s advertising experts never forget the 
primary importance of strong 
product identification. 


RECOGNITION 


The advertiser gets results when Sarra’s 
ACTION team of creative advertising men and expert 
technicians apply their talents. 


OTHER SUCCESSFUL TV ADVERTISERS 
SERVED BY SARRA 


The STUDEBAKER Corp.—Roche, 
Williams & Cleary, Inc. 


NORTHERN TISSUE, Northern 
Paper Mills — Young & Rubicam, 


More than 2500 TV commercials already pro- 
duced, and more than 20 years’ experience as 
specialists in Visual Selling give Sarra “know- 
how”. Find out how it can work for you. 


Ine. 
VIDE-O-RIGINAL is the JERGENS LOTION, Andrew Jer- 
name for a quality-con- gens, Inc.—-Robert W. Orr & 


Associates, Inc. 


SYLVANIA TV sets, Sylvania Elec- 
trie Products, Inc.—Roy 8S. Durs- 
tine, Inc. 


The GREAT ATLANTIC & PACIFIC 
tom-made for maximum TEA COMPANY—Paris & Peart. 


fidelity on the home TV RAINBO, FAIR-MAID, COLONIAL 
screen. breads, Campbell Taggart Associ- 
ated Bakéries. 


trolled motion picture print 
made in Sarra’s own pho- 
tographic laboratory. And 
whether you order one—or 
one hundred—each is cus- 


SPECIALISTS IN VISUAL SELLING 


CLIP BOARD OF 
RECENT SARRA RELEASES 


LUCKY STRIKE, American Tobacco Co.— 
Batten, Barton, Durstine & Osborn, Inc. 


STOPETTE Deodorant, Jules Montenier, 
Inc.—Earle Ludgin & Co. 


PET Milk Co.—Gardner Advertising Co. 
Awarded Chicago Art Directors’ Club 
Gold Medal. 


Pabst “BLUE RIBBON" Beer, Pabst Sales 
Co.~Warwick & Legler, Inc. 


TELEVISION COMMERCIALS - PHOTOGRAPHIC ILLUSTRATION - MOTION PICTURES - SOUND SLIDE FILMS 
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NEW YORK: 200 East 56th Street 
GRCASS: 16 East Ontario Sweet 
23 
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¢ LONG PLAYING 
AUTOMATIC 


(MICROMATIC) 


Sound 


22 minutes of uninterrupted program 
in a single small case. 


MODEL 14A290 


DUKANE 424 apace 


Ask today about this new development ... bringing you for 
the first time all the real advantages of reliable automatic 
sound slidefilm with Long Playing (Microgroove) records: 
% No record case to handle 


% 22 minutes on one 12-inch 
record side 


%® Record and films carried 
in projector 


* Lower mailing costs for 
L-P records 


AND AUTOMATIC TAPE 
RECORDERS ARE USED 
IN THE AMAZING NEW 


Pan Screen 
(WIDE SCREEN SOUND SLIDEFILM) 


j OUKANE CORPORATION, Dep. 8 5 24 St. Charlies, Hiinois ff 
Please send me further information on DUKANE Sound Slidefilm 


Projectors. 
Name 
Address. 


WORLD'S LARGEST PRODUCER OF SOUND SLIDEFILM PROJECTORS! 


MOVIE DAY AT GE. 


( CONTINUED FROM PAGE 22) 


a total of 40 showings of GE-loaned 
films were viewed by nearly 2,000 
of our plant city neighbors. Con- 
sider those figures for a moment. 
We averaged better than one show- 
ing per day. Nearly 20% of the 
entire population saw a film on free 
loan from the local G.E. plant. And 
this was accomplished with the bar- 
est minimum of effort by company 
personnel. 

This, of course, is not a typical 
plant community monthly report on 
the use of films from our library. 
But it demonstrates how effective a 
community relations technique such 
a program can be. Needless to say, 
the dividends we receive in commu- 
nity good will are infinitely greater 
than the investment in time and 
money would indicate. 

Our catalog offers G.E., Ameri- 
canism and straight entertainment 
films. Through such a program we 
also are able to build highly selec- 
tive and influential audiences for 
our company product and institu- 
tional films, as well as the Ameri- 
canism films which sell so well our 
national heritage. 

In summary, our experience with 
the use of 16mm films has permit- 
ted us to draw certain specific con- 
clusions of general interest: 

1, Such a program is a good em- 
ploye relations technique, since em- 
ployes like and look forward to the 
weekly “Movie Day.” 

2. Such a program is of great 
value to a community relations pro- 
gram, since every city has a multi- 
plicity of adult and youth groups 
eager to borrow free films. 

3. Such a program has a tre- 


mendous potential value, still large- 
ly unrecognized, to a well-integrat- 
ed communications program — par- 
ticularly in the area of “selling 
Americanism,” or economic educa- 
tion. 

4. To an extensive large-company 
program, 16mm films can be a high- 
ly-effective addition; to small com- 
panies with limited budgets a l6min 
film program might be the founda- 
tion for a low-cost community rela- 
tions program. 

Conclusions we have drawn which 
may be of interest specifically to 
16mm producers and distributors 
are: 

1. There is a disappointing scar- 
city of good, 16mm entertainment 
films, such as comedies, cartoons 
and musicals. 

2. Although much improvement 
in sponsored films has been appar- — 
ent, there still are many films aimed 
at the mass market which fall short 
of maximum potential audiences be- 
cause the commercial is too heavy. 

3. Too many good sponsored films 
can’t be used in industrial plant 
movie programs because they are 
too long to be shown in the usual, 
staggered 30-minute lunch period. 
Twenty minutes is the optimum 
length, 24 minutes the maximum. 

4. When employe relations, com- 
munity relations and communica- 
tions managers come to a better 
realization of the value of the 16mm 
sound motion picture, and when 
producers and distributors take ad- 
ditional steps to help solve the prob- 
lems of staging a plant film pro- 
gram, there will evolve a tremend- 
ous new potential 16mm audience 
which will be measured in the mil- 
lions every week. Q 


1. (22 min.) Musical Short; Jabs 
and Jolts, featuring women 
wrestlers; Bored of Education, 
Our Gang comedy. 


2. (23 min.) Bright Future, GFE. 
Lamp Division sales promotion 
film which “sells” better home 
lighting through Light Condi- 


tioning “recipes,” in color. 


3. (23 min.) Mouse of Tomorrow, 
Mighty Mouse cartoon; Back- 
fire, award-winning film show- 
ing boys and girls learning the 
economic facts of life in the 
classroom. 


4. (22 min.) Musical Short; 


Eight Tons of Champions, 
shows world-famous horses; 
Fun on the Run, Abbott & 


Costello comedy. 


Typical “Movie Day” Programs at General Electric 
5. 


(21 min.) Musical Short; 
Rome Eternal City, travelogue 
in color; Sports Round the 
Globe, top athletes of the world 
in competition. 

(22 min.) Count Basie and 
His Band, full-length musical; 
Faith of Their Fathers, an in- 
spirational story of a famous 
boys’ school, in color. 

(21 min.) And a Voice Shall 
Be Heard, dramatic portrayal 
of what happens when an A- 
Bomb hits a city, and the im- 
portance of good communica- 
tions, 

(19 min.) Musical Short; 
Bathing Buddies, Woody 
Woodpecker cartoon; Ten Fa- 
thoms Deep, adventures be- 
neath the waves. 
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It’s an art to blend colors 


-that’s why 


you always find 


the best color 
in byron 


-olor-correc’ prints 


Byron Color-Correct™ prints, . . the film 


industry's highest standard, . . can be 


: made from your original in a matter of a 
als few hours. Here's the finest available in > 
7 quality and dependable service. You're 


Reg. U.S. Pat, Of. invited to visit our studios, or if 


you can’t, ask for our 


y r new illustrated brochure. 


} 
Studios and Laboratory — 1226 Wisconsin Avenue, N.W., Washington 7, D.C. ) 
DUpont 7-1800 j 
550 Fifth Avenue, New York 36, N.Y. ; 
Circle 5-8188 
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Pointing Gets the Idea Across 
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VU-LYTE’s Built-In Pointer (a sharp clear 
white arrow) is a great aid to Public 
Speakers. 


Pointing with an Arrow makes learning 
easier. 


The VU-LYTE Built-In Arrow Pointer is the 
most advanced, most widely used pointer 
in Opaque Projectors today. It's the most 
efficient pointer, yet the simplest to op- 
erate. That's why it's so helpful. 


Using the VU-LYTE’s Built-In Pointer is one 
of the best methods known to get ideas 
and facts across so they're remembered. 


FREE DEMONSTRATION of VU-LYTE with BUILT-IN POINTER! 


If you are interested in quicker, better learning, 
mail the coupon for a FREE DEMONSTRATION. 
You'll be amazed at how the VU-LYTE with 
BUILT-IN POINTER gives expression to your 
full Executive potential. Of course, there's no 
cost or obligation. 


The VU-LYTE projects anything in natural colors. 
No slides or other preparation is necessary. The 
VU-LYTE takes copy as large as 10 x 10 inches. 
can project it to 10 x 10 feet! 


FOR THE BRIGHTEST SHARPEST PICTURES, 
FOR THE EASIEST OPERATION, for the Opaque 
Projector that’s PROVED most durable... it’s 
VU-LYTE! 


| Charles Beseler Co., Dept. 8-2 

60 Bedger Avenue, Newark 8, N. J. | 
| Gentlemen: | 
! Please arrange for a Free Demonstration | 
| at my convenience. 
| 
Nome Positi 
School | 
| School Add: 
| City Zone State | 


EDUCATIONAL DIVISION 


CHARLES Bescler COMPANY 


60 Badger Avenue, Newark 8, N. J. 


ter 


THE BUSINESS EXECUTIVE’S GUIDE TO AUDIO AND VISUAL PRESENTATIONS 


* U.S. and Canadian business, large and small, 
turns to the pages of Business ScreEN Macazine, 
for accurate and informative data on all modern 
forms of audio and visual communication. More 


pages of features, news, equipment data and case 
histories in every issue . . . more advertising of 
products and service. That’s why the buyers look 
to Business SCREEN as their preferred market place. 


f 


1954 a Good Year If Dealers 
Work at It, Hadden Tells NAVA 
* Audio-visual dealers were advised 
to intensify sales and service efforts 


the successful business 
year indicated for 1954 by Carroll 


to insure 


Hadden, president of the National 
| Audio-Visual Association, during 
the closing session of the NAVA 
Midwinter Conference at Biloxi. 


Miss., held Jan. 21-23. 

Speaking to the more than 200 
members present at the Buena Vis- 
ta Hotel meeting, Hadden said. “We 
end our meeting this year with the 
knowledge that business is better 
and that our people are learning 
through NAVA to get together and 
work together. Manufacturers and 
suppliers have provided far better 
policies for audio-visual dealers this 
year, but let us not forget that our 
business is a two-way street and 
dealers must continue to get more 
sales and render better service to 
audio-visual users in order to merit 
continually better support from the 
suppliers.” 

Other conference speakers in- 
cluded: Dr. lan Stuart, director of 
public relations for the Southern 
States Industrial Council, Birming- 
ham, Ala.; Dr. Darell Boyd, Har- 
mon Associates, Austin, Tex.: and 
John J. Dostal of RCA Audio-Vis- 
ual Products, Camden, N. J. Dr. 
Harmon spoke on the design and 
lighting of classrooms and Mr. Dos- 
tal analyzed t.v. tape recording and 
its relation to the audio-visual in- 
dustry. 

Dealer sales meetings held at the 
conference were conducted by 
Young America Films, Ampro 
Corp., RCA Audio-Visual Products, 
Bell & Howell Co., Victor Animato- 
graph Corp., American Optical Co., 
Radiant Manufacturing Co., Ideal 
Pictures Corp., and DeVry Corp. 


* * 


S. W. Caldwell, Ltd. Appoints 
R. H. Sheppard Film Supervisor 


R. H. SHeprarp has been ap- 
pointed film production supervisor 
of S. W. Lrp., Toronto. 

This new appointment announced 
by Spence Caldwell, president, 
places Sheppard in charge of the 
company’s rapidly expanding tele- 
vision commercial production divi- 
sion. He will also continue to super- 
vise the handling of syndicated film 
shows. 

Sheppard joined Caldwell early 
in 1953 as a member of the syn- 
dicated film sales staff and brings to 
his new 16mm 
film production experience in Bri- 


position extensive 


| tain and in Canada with Crawley 


Films Ltd. 
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limb? 


Remember, we are not 


producers, therefore all of our 
technical facilities and creative 
talent is at your disposal— 

specialists to augment your experience, to distinguish 


yeur production, 


Here, Mr. Producer, is the most complete motion picture 


service available to complement your ideas. 


Optical effects in 35mm E. K. neg. pos. color 
Optical effects in 16mm and 35mm black & white 
Art, titling, retouching, and animation 


departments from roughs to camera. 


And most of all, a fresh modern outlook of all your 


problems. Come in, let's talk it over. 


| 


Sereen Fare for Workers 


Film Selection for Noon Hour Employee Programs 


Well Balanced at Northern Pump of Minneapolis 


NUMBER OF COMPANIES 

have realized there are other 
approaches to the avenue of mutual 
respect than simulated greetings and 
heartfelt memos on the “depart- 
ment’s progress.” If meeting and 
conversing with the employees in- 
dividually was improbable the em- 
ployees could be met and conversed 
with collectively, not in the sense of 
a speech or lecture, not a “message” 
but a convening of minds, as friends 
meet, for entertainment and enlight- 
enment. This was the wisdom of 
the “entertainment program” if it 
really entertained: a personalized 
sharing of experience by the em- 
ployer and workers. 


Films Routed on Schedule 

“For Your Enjoyment In The 
World’s Finest Machine Shop” is 
the bright banner atop Northern 
Pump Company's “Noon Movie” 
Schedule. Week after week, Monday 
through Friday, the Minneapolis 
firm offers a lunchtime matinee show 
for its employees. 

During nine weeks in the late 
summer and fall of last year, North- 
ern Pump’s personnel saw 26 motion 
picture programs. Since many of 
these were full feature-length, they 
were shown in parts on consecutive 
noons. The audiences consist of the 
company’s two segments, the pump 
assembly and the machine shop. The 
motion pictures are distributed to 
these two sections on a staggered 
“serial” schedule. When the pump 
assembly gang are galloping vicar- 
iously through the last chapter of a 
breathless “Western,” the machine 
shop crew is beginning the first half 
of a documentary on Baffin Island 
Eskimos. 


Wide Variety of Titles 

Variety spices the noon cinema 
here with the program maintaining 
a neatly balanced diet of celluloid 
entertainment, health, education and 
safety. One week's film log during 
the recent period exemplifies the 
wide world that such a film pregram 
brings to the job-anchored as a mid- 
day dessert: 

Banishing Monday blues, the hee- 
tic nonsense of You Can't Take It 
With You; Tuesday, Scottish Miner, 
a story out of British industrial 
the coal crisis; Wednes- 
day, a distinguished Hollywood west- 
ern adapted from Bret Harte’s The 
Outcasts of Poker Flat; Thursday, 
The Land of the Long Day, a skill- 


headlines 


ful saga of the igloo people; Friday, 
a Julien Bryan sojurn, English Farm 
Family. 

Sponsored Films Popular 


In subsequent weeks, the com- 
pany’s audiences were treated to 
such pictures as Bright Victory, a 
tender and timely story of a war- 
blinded veteran and his girl; Fare- 
well to Childhood, a Mental Health 
Film Board picture on teen-age and 
parental problems which in the 
words of the schedule notation to 
employees, “you will want to discuss 
with others;” From Every Mountain 
Side, a view of voluntary life insur- 
ance as part of the American con- 
cept. Flight to the Future, a preview 
of plastics in the future; Bugles in 
the Afternoon, an army romance of 
the 1870's; The Magic Wheel, an 
account of the workings and pur- 
poses of business machines; Once 
Upon the Wabash, the story past and 
present of a great railroad; Boom- 
erang, one of an annual “Ten Best” 
out of Hollywood on the problem of 
justice; The Gentle Touch and It's 
Magic, automotive information; 
Task Force, the saga of carriers in 
World War II; Pacific Islands of 
World War Il; Land Battleship, the 
Patton 48 tank in action; Jesse 
James, Other films shown included 
Speaking of Rubber ; Flying Missile, 
The American Road; Zenith Pre- 
sents Phonevision; Monkey Busi- 
ness; Problem Children; France 
Afloat. 

Intelligent Film Selection 


Of these 26 films, 11 were busi- 
ness-sponsored, eight were entertain- 
ment features and seven were of 
the educational-documentary types. 
This ratio has special significance 
when the titles are considered. The 
sponsored films are not mere com- 
mercials but some of the best that 
have been produced, broad in range 
and informative; the educational 
documentaries are pointed and use- 
ful to the audience seeing them; 
the Hollywood fare is high grade 
and of social merit. Taken together, 
the titles reflect a program that en- 
lightens as it entertains, that regards 
its audience as receptive to new 
ideas, capable of wide interests. It 
reflects a respect for the intellect of 
the pump assembly gang and the 
machine shop crew. Q 


Atso See Page 22 of this issue 
where the General Electric (Lamp 
Division) film program is described. 
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SEATRAIN LINES 


TELL ME A STORY... me A STORY... OF 


For 


% SOUTHERN PACIFIC 


We tell your story. . . whether we have to build 


a kitchen-set or carry our cameras to Kuwait! 


Of course we believe that a film has to have sound 
art treatment if it's to hold its audience. But if it's 
also a commercial or industrial film . . . it's got to tell 
a story that sells for you, too. Combining art and 
“sell” . . . to a point where you can't tell where the 
art ends and the ‘‘sell’’ begins . . . is probably the 
best reason why over 300 companies have entrusted 
their most special assignments to Robert Yarnell Richie 
over the last 20 years. 


Chances are excellent you'd like us to da a film for 
you after you've seen a few of our motion pictures. 
We'd like to take that chance. Will you? When may 
we show you a few samples .. . pictures that train . . . 
inform ... or sell for industry and business. 


PHONE Clracie 6-O191 


SAILING --- SAILING... OVER THE BOUNDING MAIN... 


in a Kailroad Car! 


IT’s BIGGER ... MUCH BIGGER THAN BOTH oF us! 


Hundred Years Texas! 


STUDIOS ann OFFICES - 9 WEST 61st STREET - NEW YORK 23, N.Y. 


CABLE ADDRESS - BOBRICHIE, NEW YORK 
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FILM 
HEADACHES 
INVITED 


Business Firms, Libraries, Advertis- 
ing Companies, Film Distributors, Etc., 
Vacuumate Corporation offers quick 
relief for film headaches 


BY TAKING OVER COMPLETE 
FILM HANDLING PROBLEMS 


brings to you many services 


you have urgently sought. 


FILM PROCESSING 


Vecuumete Corp. gives you 
the fine Vacuumate Process .. . 
the super Vaporate Film Pro- 
tection against wear, oil, fin- 
germarks, scratches and cli- 
matic changes. 


FILM STORAGE 


Films are catalogued and stored 
with us awaiting your shipping 
instructions where and 
when you want them. Our in- 
ventory control enables us to 
tell you in @ moment how 
many good prints are on hand, 
how many ere ovt... and 
where. 


FILM SERVICING 


Films used in the field require 
inspection, cleaning and re- 
pairing and other services upon 
their return, for reuse. These 
services ore taken care of by 
our skilled staff and the loss 
of time occasioned thereby 
minimized. 


only single reel or many, Vac- 
vumate will serve you well. Write 
for information now. 


446 West 43rd St., New York, N. Y. 


PICTURE PEOPLE IN THE NEWS 


Wesity BaiLey, promotion manager of Good 
Housekeeping Magazine, checks scene for mag- 
azine’s new MPO Productions’ film on import- 


ance of its guaranty seal. The new 
25-minute color film covers life of 
a typical homemaker and is being 
shot in the Good Housekeeping 
Institute as well as on location. It 
will be nationally distributed to 
trade and consumer groups. 


—of “Good Housekeeping” 
Controlled Stero, Lectures 


and Stellar Film Casting— 


PROFESSOR FOR A Day was Nathan 
Zucker, vice-president of Dynamic 
Films, shown above as he lectured 
to a class studying motion picture 
techniques at Columbia University 
where he discussed lighting and 
story problems. 


(Ricgut) Tor Star Thomas Mitchell 
(center) was the featured player in 
a recent sponsored film “Dear Mr. 
Editor” especially written for Mitchell 
by Bruce Henry (left) and produced 
by Galbreath Picture Productions, Inc. 
for National Homes. Mr. Galbreath is 
shown right. 


H. L. Vanperrorp (left), film produc- 
tion mgr. of A.T.&T, shown with 
Thomas Wilson of A.T.&T’s PR staff 
at recent Owen Murphy Productions 


screening in Manhattan. 


Burck CLoseup during production 
of GM's “This Is Progress” Shows producer R. 
G. Wolff, Felix Bruner, GM Public Information 


Director and Wolff stereo crew members check- 


ing shot (see page 115). 
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Over 100,000 Tickets 


POPOCATEP 


More people than ever 

are enjoying exciting vacations 
through air-travel because of 
American Airlines 
vacation-promotion campaign 


1 n integral part of this ex- 


] tensive advertising program 


are three color films produced 


for American by... 


DYNAMIC FILMS, INC. 


VIVA MEXICO 
THE BIG VACATION 
ie INVITATION TO NEW YORK 


These motion pictures, are supporting, and implementing a 
highly successful advertising program. We will be pleased to 
forward on request a detailed analysis of how an audio-visual 


'Teslenteninalrsieetantentatantinntienionententententenentententention’! | program can deliver the most impressions at the lowest cost 
I Please send me an analysis of how I can | for you, 
get the maximum return from my film pro- 


~ Ree gram. I am interested in the following areas: 
Advertising and Public Relations Product Promotion Px 


Sales or Personnel Training dyne a ic fi m 
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Motion Pictures, selected 
by a distinguished jury of state supreme 
court justices and officers of national pa- 

triotic, civic, service and veterans organizations, 

have been selected to receive coveted Freedoms 

Foundation awards for 1954. 

The medal awards are given annually for com- 
munication media which bring “a better under- 
standing of the American Way of life.” Cere- 
monies at the Valley Forge (Pa.) headquarters 
of the Foundation, held on Washington's Birth- 
day, were attended by notables who witnessed the 
presentation of the top film award, a gold honor 
medal, to a representative of the Department of 
Defense. Dr, Milton S. Eisenhower presented 
the medal for the Army motion picture [nter- 
national Communism. 

The Rev, Theodore M. Hesburgh, C.S.C., pres- 
ident of the University of Notre Dame, was 
chairman of this year’s award jury. 

Regional presentation ceremonies throughout 


WENTY- Two 


Americana Productions 
Title: My Home Town 
American lron & Steel Institute 
Title: Pioneer of Progress 
Producer: Warner Pathe News 


Champion Paper Company 
Title: Good Business 


Continental Can Company 
Title: The Story of Packaging 
Producer: Transfilm, Ine. 


Coronet Films 


Dettra Flag Company 
Title: Our United States Flag 


and the 


SSS 


32 


Producer: Wilding Picture Productions, Inc. 


Tithe: Who Are the People of America? 


Producer: The DeFrenes Company 


Frederick Douglas Memorial Association 


National Association of Colored Women 


Title: The House on Cedar Hill 


Freedoms Foundation 
Announces 54 Awards 


Distinguished Jury Nominates 22 


Motion Pictures for Honor Medals 


the nation during March, April and May will 
bring honor medal awards to the sponsors of the 
21 other motion pictures noted 
below. The Ford Motor Company, sponsor of 
The American Road and The Hope of Tomorrow 
(a Tractor film), will two 
awards; several producing companies shared dual 
honors for prize films. RKO Pathe, Inc.; John 
Sutherland Productions; Warner Pathe News; 
and Wilding Picture Productions, Inc., were com- 
panies which each produced two award-winning 
pictures among this year’s selections. 

Representative of the industrial and scientific 
progress of the nation were such films as A /s 
Jor Atom, sponsored by General Electric; Good 
Business, sponsored by the Champion Paper 
Company; Pioneer of Progress, an American 
Iron & Steel Institute film; The American Road 
(Ford Centennial film); and The Story of 
Packaging, presented by the Continental Can 
Company. 

The important area of human relations and 
understanding was served by the National Con- 
ference of Christians & Jews’ entry, Chuck Han- 
sen— One Guy. \n this category, the jury felt 
that the co-sponsored film on tolerance The House 
on Cedar Hill and the Coronet film Who Are the 
People of America? were noteworthy. 

The problems of youth and its opportunity in 


outstanding 


Division receive 


America were presented in such films as The 
Hope of Tomorrow (farm youth) ; and the Junior 
Achievement picture Opportunity Unlimited. The 
spirit of goodwill and aid to children was shown 
in Raphael G. Wolff's film presentation. 

The American scene was the subject of several 
film expositions, including the Standard Oil Com- 
pany’s Midwest Holiday; The U. S. Flag; and 
To Conserve Our Heritage. 

Thirteen of the motion pictures receiving honor 
medal awards were sponsored by business con- 
cerns, a remarkably high percentage of the total 
film awards and a tribute to the companies and 
producers who turned out these significant 
themes. All of these sponsored subjects are 
available on a free loan basis. Good Business, 
Midwest Holiday and The Studebaker Story, for 
examples, are distributed through the facilities 
of Modern and Association Films; Ford and 
General Electric company film libraries through- 
out the nation offer their award-winning subjects. 


Gold Medal Award 
Office of Armed Forces Department 
of Information and Education 
Title: /nternational Communism 

Esso Standard Oil Company 
Title: Welcome to Washington 
Producer: John Bransby 
* 
Ford Motor Company 
Title: The American Road 
Producer: MPO Productions 
Title: The Hope of Tomorrow 
* + 
General Electric Company 
Title: A Is for Atom 
Producer: John Sutherland Productions 
* a 
Harding College 
Title: Inside Cackle Corner 
Producer: John Sutherland Productions 
* 

Junior Achievement of Union County 
Title: Opportunity Unlimited 
Minneapolis-Moline Implement Company 
Title: To Conserve Our Heritage 
Producer: Martin Bovey Films 


SPONSORS, TITLES AND PRODUCERS OF FILMS RECEIVING 1954 FREEDOMS FOUNDATION AWARDS 


National Conference of Christians & Jews 


Producer: Wilding Picture Productions, Ine. 
* * 


Producer: Encyclopaedia Britannica Films 


Title: Chuck Hansen—One Guy 
Producer: DPM Productions 


RKO Pathe, Inc. 
Title: Escape to Freedom 
* * 
Standard Brands 
Title: Land of Everyday Miracles 
Producer: Warner Pathe News 
* 
Standard Oil Company (Indiana) 
Title: Midwest Holiday 


Studebaker Corporation 
Title: The Studebaker Story 
Producer: Screen Gems 
* 

The Twentieth Century Fund 
Title: The Baltimore Plan 


Weirton Steel Company 
Title: Weirton, U. S. A. 
Producer: RKO Pathe, Inc. 
* * 


Raphael G. Wolff Productions 
Title: All But a Few 
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led the way. Just as ri ie Motors presents the motion picture ‘'This Is Progress" to tell its 


story of nceoie in the automotive world, using the first Controlled Stereo 3-D* in 16mm col 


the medium . . . so we have led the way in developing new ‘sponsor 


3 


W. J. SINGLETON 


* Canada’s Association of Motion 
Picture Producers and Laboratories 
elected W. J. Singleton as president 
for 1954 fifth annual 
meeting held in January. Mr. Sin- 
gleton is president of Associated 
Sereen News Limited, Montreal. 


during its 


Other officers elected at the meet- 
ing include: 
Harwood, 
Montreal; 
Gordon Sparling, Associated Screen 
Studios, Montreal; Directors include 
W. Hamilton, Trans-Canada 


Films Ltd.. Vancouver; Michel J 


Pierre 
Productions, 


vice-president, 
Omega 
Secretary-treasurer is 


Canadian Producers Alert to TV 


NATIONAL 


Sym, Sym Studios, Winnipeg; John 
Ross, Graphic Associates Film Pro- 
duction Ltd.. Toronto; and A. H. 
Simmons, Gevaert (Canada) Ltd., 
Toronto. 

TV. Facilities 


A major topic of discussion at the 


Canada’s 


annual meeting was the film pro- 
duction and technical facilities like- 
ly to be needed in the development 
Retiring 
president Dean Peterson stressed the 


of Canadian television. 
need for continued liaison with both 
the Canadian Broadcasting Corpo- 
ration and the National Film Board 
to provide both organizations with 
up-to-date details on facilities avail 
able from members of the 
tion. 


Associa- 


Seek Tax Equality 
It was reported that a reduction 
in sales taxes on Canadian produc- 
tions was being sought from the fed- 
eral government to place domestic 
films on an equal footing with im- 
ported films. Frequent protests have 


been made against the “invasion by 


of dolly shots, etc. 
special effects. 


j 


ASSOCIATION HOLDS FIFTH ANNUAL MEETING 


government agencies of the fields of 
activity usually served by 
companies in the industry.” 


private 


The Association again will present 
a plaque for the best amateur pro- 
duction entered in the Canadian 
Film Awards—to be staged in 
Montreal on May 13th. For the first 
time, a duplicate print is to be made 
of the winner's film. 


29 Companies Represented 

Membership in the Association 
now includes 29 companies operat- 
ing in motion production 
and processing across Canada. As a 
first step to securing permanent 
headquarters, Don MeClymont of 
Ottawa was appointed as a paid sec- 
retary. 


picture 


The aims of the Association are 
to raise the standards of production 
and technical services provided by 
the motion picture industry in Can- 
ada, to improve the degree of co- 
operation among its members, to 
improve methods which will lead to 
better quality Canadian-made films. 


TEWE MOTIVEFINDER is a wizard that solves scores of set problems. This Director's 
Zoom-type Finder reveals the most suitable focal length, the proper camera position, the effects 
It is invaluable to a creative Director who likes to plan optical tricks and 
Combination Finder zooms from 25mm to 135mm for 35mm Motion Picture 
and zooms from 28mm to 150mm for TV Complete with leather carrying case and neck band. 


U.S. Business Producers | 
in Three Organizations | 


* With the formation last month of 
a new Los Angeles area affiliation 
of business and television film com 
panies (The Non-Theatrical Motion 
Picture Producers Assn.). U. S. 
producers in this specialized field 
are now represented by three studio 
organizations with strong regional 
leanings. 

New York companies comprise 
the membership of the Film Pro- 
ducers Association of New York; 
the American 
Producers, 
Chicago, 


Association of Film 

with headquarters in 
includes the widest geo- 
graphical 
this body 
cludes 


range. Membership in 
(formed last year) in- 
located in At- 
lanta, Cleveland, St. Paul, St. Louis, 
Detroit, Philadelphia and Chicago. 


companies 


Carl Dudley is president of the 
West Coast group; David Pincus 
heads the Manhattan contingent; 
and Mercer Francisco is the newly- 


elected chief executive of the Amer- 
ican Association, with headquar- 
ters in Chicago. Ld 


st ** 


Only $75 


ZOOM DIRECTOR'S FINDER for 


WATSON Director's type finder, 


lémm ond 35mm... . lémm pocket size, with mattes from 

\3 xooms from 13mm te 75mm, 30mm te 100mm for 35mm te 12”. $60 
35mm sooms from 25mm te cameras. Alse for lémm Available for Filme and Eyemo. ' 
6”. $15.50 cameras. $35 $39.50 


Gamera € 


TUCKER 


pment 


YORK CTY 


1600 BROAROWAY 
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MOTION PICTURE 
PRODUCTIONS 
FOR OVER I2 YEARS 


UNIVERSITY AVENUE 
YORK 52, N. Y. 


DEPENDABLE, EXPERIENCED 
EQUIPPED 
AND STAFFED PRODUCE BOTH LIVE 
AND ANIMATED FILMS. 


PUBLIC RELATIONS + SALES PROMOTION + TRAINING + TELEVISION SHORTS AND COMMERCIALS 


BROCHURE AND SAMPLE FILMS ON REQUEST 
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NOW Soundcraft 
brings you 
tape perfection! 


_recording tape 


Here is news of monumental importance to every re- 
cording perfectionist. It is the all new Soundcraft 
LIFETIME ‘Tape. We've called this amazing high- 
fidelity tape “LireTiMe” because . . . 

It will last, to the best of engineering knowledge, forever!* 


Your recording machine will never break it. Neither 
will careless handling. Because LireTIME Tape is fully 
a third as strong as machine steel. It ends tape shrink- 
age and stretch when your home or studio air is dry 
or humid. [t will never cup or curl. You can forget 
about storage problems. 


All this means that for the first time you can pre- 
serve your important recordings, capture and keep 
those precious moments of music and the spoken word, 
for generations to come —in all their original fidelity! 

LIFETIME Tape owes these new and permanent 
qualities to its new magnetic oxide coating, and to 
its base of DuPont “Mylar” polyester film. For both 
are free of plasticizers whose gradual loss from ordi- 
nary tapes limits their useful life. 


LIFETIME Tape is indeed the biggest 


_ development in tape since the tape re- 
4 \ Ah corder itself. Your serious recordings de- 


serve it. Order LireTIME Tape today. 


REEVES 


Like all Sounderaft magnetic products, 

Tape is Micro-Polished®, assur 

ing maximum high frequency response. It } 

provides uniformity of ©\% db. within a a 


reel, and dh. reel-to-reel, It ts splice 


free in 600., 1200. and 2400-foot reels, : CORP. Dept. G-2 
10 East 52nd Street, New York 22,.N.Y. 


“LIFETIME GUARANTEE. Soundcraft unconditionally guarantees that Soundcraft Liretime Recording Tape will never break or curl, and 
that the magnetic oxide will never flake or crack, when che tape is used under normal conditions of recording and playback. 


The Finest in Products and Services of the Audio-Visual Industry 
Are on Display in Each Issue of the Buyer's Guide: Business Screen 


3-D Color on Single Film 
in Polaroid-Technicolor Trials 


* Three-dimensional color motion 
pictures on a single strip of film re- 
quiring only one projector with no 
attachments is the anticipated result 
of a recent combination of the Tech- 
nicolor dye transfer printing process 
and the new Vectograph base film. 

Dr. Herbert T. Kalmus, president 
and general manager of Technicol- 
or, and Dr. Edwin H. Land, presi- 
dent of Polaroid, have announced 
agreements between their two com- 


_ panies which they expect will make 


the rerol utionary new 


this development possible. Techni- 
color is licensed under Polaroid pat- 
ents to make full color stereoscopic 
motion picture prints on Vectograph 


| material. 


Technicolor will employ Polaroid 
inventions in an attempt to make the 
new type prints available to theatres 
as soon as possible. Three-dimen- 
sional pictures now photo- 
graphed on two strips of film with 
two cameras and two strips of film 
are projected. If the new experi- 
ments prove successful, it is believed 


the application will provide impetus 


to production of 3-D pictures by 
making them more comfortable to 


_ view and by simplifying the exhib- 
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itor’s job in showing them. 

In the original photography, two 
cameras will be required, as at pres- 
ent. Patrons will wear polarizing 
glasses, improved models of which 
already have been introduced, and 
the screen must be aluminized. But 
with Vectograph release prints, all 
exhibitors will be able to show 3-D 
pictures without making any change 
in their regular 2-D booth equip- 
ment, it is believed. 

The Vectograph film will elimi- 
nate the need for interlock equip- 
ment, polarizing filters, oversize 
magazines and other special equip- 
ment currently needed for 3-D show- 
ings, it is claimed. It will permit 
continuous shows, without intermis- 
sions. Both of the images required 
for 3-D are superimposed on the 
same film to assure perfect synchro- 
nization, alignment and focus of the 
two images on the screen. 

Unlike other single-film proposals 
for 3-D pictures in color, Vecto- 
graph film uses the entire film area, 
instead of only one half of each 
frame. Instead of half-size images 
placed side-by-side, full size images 
are superimposed, one over the 
other. Pictures are expected to be 
correspondingly sharper in defini- 
tion. Since the images are processed 
with polarizing dyes, they require 
no polarizing filters at the projec- 
tion booth port; this should afford 
brighter pictures on the screen, 
opening up the possibility of wide- 
screen 3-D, it was said. 
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Top Business Men who know 
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Fairbanks 
Makes Great 


Great movies assure utmost circulation. In less than 6 months “FLYING WITH ARTHUR GODFREY” 
has been seen by more people than saw “Gone With The Wind.” What would you like to achieve for your 
product or service at a fraction of a cent per prospect? /t may well pay you, too, to talk things over with 


OF CALIFORNIA 


6052 SUNSET BOULEVARD TEL. HO.itrwooo 2-1101 
HOLLYWOOD 28, CALIFORNIA 


520 NO. MICHIGAN AVE. + TEL. WHirenac. 4-0196 
CHICAGO, ILLINOIS 


THEATRICAL, COMMERCIAL AND TELEVISION MOTION PICTURES 
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We learned by doing... 
We studied and analyzed problems and people. 
ere We created and activated complete internal 
communications programs. 
We developed and changed employee attitudes. 
We built greater sales and better customer relations. 
We stimulated and taught management and 
leadership skills. 


We trained the trainers in the use of our material. 


We learned by producing .. . 


Motion pictures 

Slide films and cartoons 

Training courses 

Conference techniques and role playing 
Booklets and Annual Reports 

Displays and Posters 

Flannel boards and easels 


Open Houses 


We learned by working with... 


American Telephone and Telegraph 
Ethyl Corporation 

Federal Reserve Bank of New York 
General Electric 

Johnson & Johnson 


Mutual Benefit Life 


Pan American World Airways 


We've gained in knowledge . . . 
W eve added to our past years of 
creative practical experience .. . 


We've validated our methods by results. 


HENRY STRAUSS & CO., INC. 


668 Fifth Avenue + New York 19 + New York 
PLAZA 1-3290 
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“WE SAW IT HAPPEN” 


50 years of American aviation history 


told on film by the men who helped make it 


Super-sonic jets sweep the skies in America’s defense as new pages in air history are written... 


OUND MOTION PICTURES have a higher 


destiny of achievement for man than mere 
entertainment. What men like Edison and 
Eastman envisioned of this powerful medium is 
accomplished with rich meaning and fullness of 
purpose when living history and the personalities 
of our time are recorded by camera and sound 
track. Generations as yet unborn will have the 
incomparable record of ideas, contributions and 
physical likeness of the great men and women of 
science, the arts, industry, government and _ re- 
ligion in sound, visuals and in color. 
Most recent and vivid example of this impor- 
tant use of the screen medium is provided in a 
78-minute sound motion picture titled We Sau 


Oxtver P. is one of aviation’s pioneers 
who relates stories of America’s air force in the 


Ist World War in “We Saw It Happen”. 


1954 PRODUCTION REVIEW 


It Happen. The United Aircraft Corporation 
made possible this visualization of the past 50 
years in aviation progress. This picture tells that 
story through the personal recollections of 41 
leading figures who played leading roles in the 


Tayior tells how he made 


the first engine for the Wright 
brothers’ in “We Saw It Happen’. 


development of the American aviation industry 
and in our military air forces. 


We Saw It Happen is the pictorial and spoken 


record of the full half century since Kitty Hawk. 
You meet Charley Taylor as he tells of his experi 


THe SaGa Becan with the Wright brothers’ first 
powered flight at Kitty Hawk in this crude bi- 
plane which is featured in important sequences 
of “We Saw It Happen” as it traces the histor) 
of aviation in the U.S. for the past 50 years. 


ences as the Wright brothers’ mechanic. Now 
85, he became the first actor to appear before 
the multi-lensed Mitchell camera in the making of 
this film. At the end of his remarkable perfor- 
mance, vividly recalling those days when 
American aviation was born, Taylor said, “That 
was 50 years ago—I remember it as if it were 
yesterday, almost.” 

When United Aircraft: embarked upon this 
documentary production to commemorate the 
fiftieth anniversary of powered flight a year ago, 
the story idea was to capture the recollections of 
the men, still living, who had been with aviation 
during its infancy and during its growth, In their 
recollections lived the memories of men, machines 
and events that had opened the skies to aviation, 
On rolls of films in archives were the illustra. 
tions of those memories. 

The task became one of matching a living 
record with filmed material and, in the final as- 
sembly, to tell a factual and completely authentic 
motion picture story, 

The Wright brothers’ home and their Dayton 
hieyele shop, now moved intact to the Ford Mu- 
seum grounds at Dearborn, Mich., are part of 
the historic film record. The Wrights’ house- 
keeper, Carrie Grumbach, was flown to Dearborn 
and. seated in the living room of the house she 
knew so well, told of Orville and Wilbur Wright's 
early work and of the night the telegram came 
from Kitty Hawk telling of the first sirplane flight 


(CONTINUED ON THE FOLLOWING PAGE) 


“Doren” KinpecBercer describes problems of 
jet aircraft and the tasks faced by designers oj 
the future in “We Saw It Happen.” 
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Icon Sikorsky, famed designer of air- 
crajt, brings ten minutes of vivid recol- 
sequence in “We Saw It 
Happen” where he tells of his first four- 
engined plane. 


“WE SAW IT HAPPEN” 


(CONTINUED FROM PREVIOUS PAGE) 


lection to a 


over the sandy dunes along the Eastern 
shore where these pioneers flew their 
handmade biplane, powered with the 
crude engine made in their Dayton bi- 
cycle shop. 

General Frank P. Lahm, the man who 
recommended that the Army give the 
Wrights a chance to demonstrate their 
plane, is 76 but speaks enthusiastically of 
the development of powered flight. It 
was during the filming of the sequence 
on General Lahm that one of the impor- 
tant decisions on a technique used in 
filming We Saw [t Happen was made. 

Ordinarily, movie technicians react to 
background noise during the filming of 
a dialogue sequence in about the same 
way as Toscanini would react on dis- 
covering Jack Benny in his violin see- 
tion. However, in this instance, it was 
decided that in filming these person- 
alities and recording their voices, the 
straight documentary approach would 
be used, General Lahm was _ photo- 
graphed at a modern airfield with jet 
planes adding atmosphere in the back- 
ground, 

Similarly, the remarks of transatlantic 
fiver Clarence Chamberlin were punctu- 
ated by the bleating of a lamb in his 
Huntington, Conn. farmyard. The make- 
up kit was also purposely missing. T. 
Dewitt “Tommy” Milling, one of the first 
military pilots and later an Air Services 
General, probably said it for all the 
people appearing in the film, “For gosh 


Dr. Jenome Hunsaker, filmed in his 
laboratory at MA.T., was a pioneer in 
aeronautical engineering instruction in 
the United States. 


sakes, don’t try to pretty me up or 
we'll be here a month.” 

Jimmy Doolittle faced the cam- 
eras at the Pentagon in Washing- 
ton, D. C. where he told of early 
speed flights and experiments with 


aviation instruments. As Captain 
Eddie Rickenbacker, now head of 
Eastern Air Lines, compared the 
plight of fighter pilots in World 
War I to that of modern jet pilots, 


he exhibited the square-jawed 


vitality that had made him the top 
American ace in France. Carl “Too- 
hey” Spaatz remembered being 
up in the air for seven days as a 
young Army pilot and he also re- 
called how, as an Air Force Gen- 


biggest boom 


to advertisers 


and agencies 


KLING STUDIOS now america’s 
largest facilities for television 


and industrial film production 
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eral in World War II, he saw air 
combat become a war of its own 
separate from the land and the sea. 
Larry Bell, founder of a famous 
company, remembered the air- 
plane’s role in the early twenties as 


a stunt vehicle and barnstormer. 
Robert Gross, president of Lock- 
heed Aircraft, voiced the hope of 
the Wright brothers, which. still 
endures with the men of aviation, 
that the airplane can be used to 


bring people closer together and by 
so doing, to bring understanding. 

General Benjamin Foulois, at 77, 
recalled his experiences as the 
Army’s one man Air Force—the 
days when he learned to fly by 


TO SERVE YOU BETTER 
IN HOLLYWOOD, 
KLING ACQUIRES 


THE FAMOUS 


CHARLES CHAPLIN 
STUDIOS 


Professionally perfect facilities, the 


Charles Chaplin Studios —giant sound 
stages, permanent exterior and interior 
sets, extensive properties, construction 


and paint shops, wardrobes, editing 
rooms —all now under the Kling banner! 
For the first time complete Hollywood fa- 


cilities for TV shows and commercials; in- 


dustrial, training and institutional films 
for business and industry. This new ex- 
pansion is additional proof of Kling’s 
winning formula: Advertising Knowman- 


ship plus Hollywood Showmanship! 


Kling now offers the largest and most modern — 
motion picture facilities in the midwest. 


1954 PRODUCTION REVIEW 


Roy Knapensuvue tells his part of the 
aviation story in “We Saw It Happen” 
as he recollects his days as a balloonist 
bejore he became one of the first pilots, 


correspondence with the Wrights after 
each crackup, asking what he had done 
wrong. Leroy Grumman, appearing at 
the Bethpage, Long Island plant where 
his famous planes are made, told of pro- 
ducing the first shipboard plane with re- 
tractable landing gear. 

William Boeing agreed to tell the story 
of the beginning of the air mail in this 
country. Igor Sikorsky, whose career in 
aviation began six years after the 
Wright brothers’ first flight, takes ex- 
actly ten minutes on the screen to trace 
his career, including such highlights as 
the design and development of the 
world’s first four-engined plane in 1912, 
his ocean-spanning clippers of the 1930's 
and, of course, the modern helicopter he 
fathered, 

There are others in this cavaleade of 
memorable events, men like Admiral 
Dewitt Ramsey, early Navy pilot; Don- 
ald Douglas who witnessed the Wrights’ 
flights at Fort Meyer in 1909 and went 
on to achieve greatness with planes of his 
own making; John Northrop, designer 
of the large flying wing and other air- 
craft; Glen L. Martin, designer and 
builder of Martin bombers and trans. 
ports; Roy Knabenshue, one of the first 
aviators, who turned from balloons to 
become a pioneer military aviator. 

The sagas of Charles Lindbergh and 
of Amelia Earhart, of Wiley Post and 
other daring flyers who pushed forward 
the horizons of powered flight by thei 
exploits are related against the back 
ground of archives’ footage. After 
months of shooting from Boston to Los 
Angeles was also completed, there were 
more than 100,000 feet of film in the 
cans. 

All was not daring-do. Important to 
the progress of aviation was the pioneer- 
ing work in aeronautical engineering 
contributed by Dr. Jerome Hunsaker of 
Massachusetts Institute of Technology, 
first American to teach the new science. 
Frank Mock, famed for his work on air 
plane carburetors and Leonard Hobbs, 
the engine designer who won the Collier 


(CONCLUDED ON PAGE 134) 
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PRODUCTIONS INE. 


— 


A new corporation—backed by 18 years of 
experience in audio-visual productions — re- 
cently organized under H. M. Stoeppelwerth, 
President. 


A partial list of recent productions: 

“In These Hands,” Eli Lilly and Company, (Finalist, 
Cleveland Film Festival, 1952) 

“Cummins Diesel Special No. 61," Cummins Engine 
Company, Ine 

“Indiana Has Almost Everything,” State of Indiana, 
Dept. of Commerce and Public Relations 

“But We Shall Live,” Valparaiso University 

“Forbid Them Not,” Lutheran Welfare Association 

Sound Film Strips for Aero Mayllower ‘Transit Com 


pany, Diamond Chain Company, Indiana Heart 
Foundation, and Sargent-Gerke Company. 


PLUS— 


since the organization of 
SCOPE PRODUCTIONS, INC. 


The True Story of Hog Cholera,” Anchor Serum Co. 
“Profits With the Soil Surgeon,’ Corson Bros, 
“Steel For Construction,” Hugh |. Baker Co. 


“Adams Improved Motor Graders,” J. D. Adams 
Mig. Co. 


With an enlarged staff and modern facilities 
~—including complete sound recording studios— 
SCOPE Productions, Inc, is equipped to create 
every phase of audio-visual productions for your 
organization . . . from script, art, and titles to 
photography, sound-recording and editing. 


Creators of Quality Films for Industry, Education & Television 


SCOPE PRODUCTIONS, INC. 


4557-59 MARCY LANE, INDIANAPOLIS INDIANA 


TELEPHONE HUmbolidt 5546 


THE YEAR IN MEDICAL FILM 
PRODUCTION AND DISTRIBUTION 


As Reviewed for Business Screen by Ralph P. Creer 


Secretary, Committee on Medical Motion Pictures. American Medical Assn. 


HE PROGRESS CHART of 

audio-visual usage in medicine 
showed a steady gain during 1953. 
This “picture of health” was mulkti- 
dimensional, evidenced in terms of 
widespread authoritative support 
and cumulative clinical statistics. It 
registered improvement in produc- 
tion quality, increases in distribu- 
tion of materials and diffusion of 
equipment; it shared in the pace of 
new techniques. 

Acknowledgment of international 
interest in medical and health film 
occurred in August when the first 
World Conference on Medical Edu- 
cation, held in London under the 
auspices of the World Medical Asso- 
ciation, included a section on visual 
aids. Six hundred educators from 92 
medical schools in 59 countries con- 
vened to study the latest and best in 
medical training, to view new films 
and to listen to papers discussing 
visual aids. 


A Time for Evaluation 

These discussions were indicative 
of a maturing audio-visual status: no 
bland approval or vague endorse- 
ment such as merely attempts to coax 
the new or rally the invalid, but 
realistic evaluation, practical criti- 
cism. In the words of one spokes- 
man: “The position today is not 
that visual aids are neglected but 
that they are being misused by en- 
thusiasts. There is at the same time 
a lack of appreciation of the neces- 
sity to organize and consolidate the 
varied personnel concerned with the 
production and display of visual ma- 
terial. 

“The consequence is a_ costly 
waste of time and energy as well 
as failure to get the high standard 
of result that is technically possible. 
Only when medical schools take the 
trouble to coordinate photographer, 
artist, projectionist and film maker 
will they get the best from them.” 


Stimuli to Discussion 

Medical research and practice is 
strengthened by intelligent contro- 
versy. The bold use of films as a 
classroom stimulant for such contro- 
versy—a teacher taking issue with 
a film’s technique or presentation— 
was cited as a new kind of counter- 
demonstration critique. It also was 
pointed out that there still is appre- 
hension about the nature of the 
screen on the part of some medical 
educators and that this could be 
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remedied by emphasizing that visual 
aids are precisely aids to teaching, 
not teacher replacements: that they 
were practical substitutes where di- 
rect experience was unavailable or 
inadequate. 

Careful previewing and correlat- 
ing of films with other teaching 
methods was stressed as was the tai- 
loring of films to course require- 
ments. 

A proposal for the formation of 
an international committee on mo- 
tion pictures and television as ap- 
plied to medical education was 
warmly received and the need for 
international cooperation in the ap- 
praisal and exchange of films was 
aflirmed. 


Medical School Services 
In this country, the American 
Medical Association’s film library 
serviced 80% of all medical schools, 
sending these institutions 420 films 
for use in training, an increase of 
140% over the number sent in 1946. 
A 45% rise over the 1951 level was 
achieved with the distribution of a 
total of 2,273 films from the AMA 
library to all types of medical edu- 
cation centers. An additional 100 
films were provided for television. 
This domestic gain seems to be 
part of a world-wide pattern. Dur- 
ing the last four years, the library 
has received 500 unsolicited film re- 
quests from 55 foreign countries. 
Besides AMA distribution, govern- 
ment agencies, pharmaceutical firms 
and other sources continued to cir- 
culate medical films. 


Films in Regular Use 

The repeated use of certain mo- 
tion pictures over a period of sev- 
eral years by many of the medical 
schools signifies that they have be- 
come part of the curriculum. Hos- 
pital surveys completed in 1953 dis- 
closed a corresponding interest. 
Forty-nine per cent of the hospitals 
with a bed capacity of over 200 
showed films in nurses training 
“often,” 29% “occasionally.” In 
24% of these hospitals films were 
used “often” for medical staff meet- 
ings, 599 used them “occasion- 
ally.” 

Current scholastic endeavors were 
typified by an Institute on Nursing 
conducted by the Department of 
Nursing Education of De Paul Uni- 
versity in March. A two-day session 
(CONTINUED ON PAGE 44) 
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You can change those confused reports you're getting every day into 
SALES. 


You can make your salesmen realize you are concerned and anxious 
to help them by using 


THE “AGGRESSIVE SELLING” PROGRAM 
It will help you obtain the kind of results you want, and what your 
salesmen want . . . SALES. 


The “AGGRESSIVE SELLING” sales development program is a complete 
and permanent program. It is designed so that anyone within your 
organization can conduct effective sales meetings with a minimum 
preparation and with maximum results. 


It will put your NEW salesmen into the competitive field faster and 
better equipped to produce immediate sales. It will refresh and strengthen 
your ESTABLISHED salespeople by increasing their over-all sales 
effectiveness. 


This program is ideal to use for sales training, sales meetings, sales 
conventions, distributor meetings, dealer meetings. It will awaken all 
salesmen to today’s attitudes and techniques of selling in a competitive 
market. 


The “AGGRESSIVE SELLING” program consists of: 
SALES MEETING TEXT: So all-inclusive, the meeting chairman 
simply follows it, step by step, through each of the eight meetings. 


sNTERESTED 
Ake lop 


“oy 


“Satisfied with his 
present source | p 


THESE EIGHT SOUND SLIDEFILMS: 
“Creative Selling” 
“Attitude That Gets Business” 
“What Do You Sell?” 


“By-Passing Sales Resistance” 


“Are Prospects Different?” 
“Pride in Price” 
“Close Isn't Closed” 


“Human Relations in Selling” 


Each film covers a specific phase of selling and presents definite 
solutions to the everyday problems encountered in selling PEOPLE 

. the common denominator ‘in all selling situations. The 
problems and answers, visually and dramatically presented, are 
drawn from the experiences of thousands of salesmen in all fields 
of selling. They apply equally to any product, service or idea . 
no matter what the price range or the type 6f prospect to whom 
you are appealing. 


FOLLOW-UP MATERIAL: Personalized material to be sent, after 


each meeting, to the salesman’s home. 


You can give your men all the advantages of this $50,000.00 program 
for only $320.00 f.o.b. Los Angeles. Single subjects $50.00 each. 
(Multiple purchases in excess of ten, subject to discounts.) 


You want your men to act NOW, so, now is the time for action on 
your part. Send your order immediately. If, after five days, you are 
not completely satisfied, you may return the material with no obligation. 


Recket Pictures, Iuc. 


6108 SANTA MONICA BOULEVARD ® HOLLYWOOD 38, CALIF © HOLLYWOOD 7-713] 
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“Camera 


/ and PROCESSED BY 


THE EAST — MEN WHO 


re—at MI ic n perfec: 
tion are the rule. Producers, directors and tech- 

icians have at their fingertips the very best 

PROCES tech necessary 


ROUND THE CLOCK SERVICES 
« Negative Developing + First Print Department 
+ Ultra Violet & Flash Patch Track Printing 
¢ 16mm & 35mm Release Printing 
Quality Control Title Department 
+ 22 Cutting & Editing Rooms. 


MOVIELAB FILM LABORATORIES, 


619 West 54th Street, New York 19, N. Y. 


INC. 


JUdson 6-0360 


The Year in 
Medical Films: 


(CONTINUED FROM PAGE 42) 


on audio-visual aids in clinical teach- 


ing featured lectures and panel dis- 
cussions on program planning, tech- 
niques, procurement and utilization 
of visual aids, industrial sources, 
integration with the curriculum, 
preparation of nurses for visual aids, 
criteria for selection of film strips 
and motion pictures, psychological 
training of people for the job, value 
of a-v clinical training. Educa- 
tors, representatives of a pharma- 
ceutical company, a motion picture 
producer, and equipment manufac- 
turers participated in this program. 
Exhibits of instructional materials 
were inspected and projection equip- 
ment demonstrated. 


Projectors in Hospitals 

Favorable symptoms were re- 
corded in the distribution of 16-mm 
sound motion picture projectors 
throughout the medical system. Of 
the 1,368 hospitals with a bed ca- 
pacity of over 200, 91% said pro- 
jectors were available. Of the na- 
tional total of 6,665 hospitals, 62% 
have projectors available. Govern- 
ment department hospitals proved 
to be well equipped with projectors 
available in 93% of the Army hos- 
pitals; 97% of the air force hos- 
pitals; 86% of the navy hospitals; 
84% of the United States Public 
Health Service hospitals; 98% of the 
Veterans’ Administration hospitals; 
51% of the Indian Affairs hospitals ; 
and 56% of other federal hospitals. 


Medical Groups Organize 

Various medical associations 
moved toward greater scope and ef- 
ficiency through the process of re- 
organization and consolidation. The 
American Nurses Association com- 
bined with the National League for 
Nursing and began a new audio- 
visual program under the direction 
of Kathryn Linden. 

A previous reorganization of the 
American Dental Association film 
library with Helaine Leven serving 
as librarian accelerated the service 
to dental groups. Films have been 
used by this association since 1924 
but until 1952 most of the users 
were nonprofessional. In January of 
1952 the ADA film library had a 
total of 34 titles or 108 prints. At 
the close of 1953, there were LOO 
titles or 365 prints available for loan 
and the preponderance of these were 
loaned for technical application. In 
1952 there were 262 professional 
users; in 1953 professional users of 
ADA film service increased to 962. 

The ADA is stressing the use of 
slides, filmstrips and radio transcrip- 


BUSINESS 


tions for technical users, the library 
including 24 slidefilm titles. Three 
dental schools have been enlisted by 
the ADA to preview films in an ef- 
fort to get the teacher's point of view 
as to their practicality. A brochure 
cataloging available films and infor- 
mation on usage is in preparation 
and the ADA library is conducting 
a survey of dental societies regard- 
ing their use of visual aids. 

A very recent film-minded entry 
into the field was the Audio-Visual 
Conference for Medical and Allied 
Sciences with a membership of 11 
national organizations in various 
branches of medical education, dent- 
istry and health study. 


Closed-Circuit Telecasts 

New techniques advanced the ef- 
fectiveness of visual education in 
medicine. Enthusiasm for closed- 
circuit television grew in several 
educational areas. 

The medium was well adapted to 
special hospital training and con- 
vention sessions. 

The American Cancer Society and 
the Columbia Broadcasting System 
cooperated in the 1953 presentation 
of a series of 30 one-hour closed- 
circuit “Telecolor Clinics” 
eral practitioners. 

This series, now underway, seeks 
to improve cancer-cure rates by mak- 
ing available to doctors in general 
practice knowledge of the most ef- 
fective techniques in diagnosing and 
treating early cancer. 

The advantages of this system 
over the amphitheater had been es- 
tablished during the past four years 
and color served to heighten the 
impact of this method. 

The closed-circuit clinics are be- 
ing viewed by doctors in Boston, 
Philadelphia, Pittsburgh, Detroit, 
Toledo and New York, where they 
originate. Approximately 3000 phy- 
sicians are currently watching these 
programs on large t.v. screens in 
metropolitan medical centers. The 
clinics are being kinescoped in color 
and will be made available to local 
medical societies by the 
Cancer Society. 

At the International College of 
Surgeons meeting in New York in 


for gen- 


American 


(CONCLUDED‘ON PAGE 140) 
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THE LOWEST BIDDER 


It’s unwise to pay too much, but it’s worse to pay too 
little. When you pay too much, you lose a little money 
—that is all. When you pay too little, you sometimes 
lose everything, because the product you bought was in- 
capable of doing the thing it was bought to do. The 
common law of business balance prohibits paying a little 
and getting a lot——it can’t be done. If you deal with the 
lowest bidder, it is well to add something for the risk 
you run, And if you do that, you will have enough to 


pay for something better. 


Joun RuskKIN 


Many of the nation’s leading organizations have 
joined our growing list of satisfied clients as a re- 
sult of following John Ruskin’s words of wisdom. 
If you would like to know who they are and see 
some of the motion pictures we have produced for 
them, please write, or give us a call. 


Gorvon Knox, President 


THE PRINCETON FILM CENTER, INC. 


270 PARK AVE. CARTER ROAD 
NEW YORK CITY PRINCETON, NEW JERSEY 
(Plaza 5-0322) (Princeton 1-3550) 
Braprorp K. Cross, Director of Sales Avrrep CaLirano, Business Manager 


PRODUCING AND DISTRIBUTING MOTION PICTURES FOR BUSINESS AND TELEVISION 
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SAFETY FILM TRIPS “STOP” FILM DAMAGE — Safety film trips are Victor's 


mechanical policemen, always on guard to prevent film damage. In case of film emergency, 


OFF 

/ser FILM LOOP SAVES WEAR— AND TEAR — Control by 
Victor's exclusive offset film loop prevents torn film and insures longer film 
life. The Victor drive sprocket is offset from film channel to provide natural 
side tensions to film, which keeps picture from weaving. Picture aligns 
itself properly in film channel without requiring excessive side tension. 
Thousands of film miles travel down Victor's SAFETY LANE. 


the film trips instantly “STOP” projector. 


Plus THIS VICTOR "SAFETY COMMITTEE" 


FOR PROTECTED FILM MILEAGE... 


@ Safety film path has undercut rollers and film 
channel to protect picture and sound area from 
scratches. 


@ Large single drive sprocket eases film stress 
and simplifies threading. 

@ Dual flexo-pawls with famous Victor cush- 
ioned action are self adjusting and prevent per- 
foration damage. 


@ 180° swing-out lens facilitates threading and 
allows easy cleaning of film channel and pressure 


SINGLE 
tANE 


plate. U 
@ Permanently aligned stationary sound drum TURN 
contains heavy-duty long-life exciter lamp. 

Ask your distributor about Victor's NEW TIME PAYMENT PLAN. \| 


VICTOR 


ANIMATOGRAPH CORPORATION 


DAVENPORT, IOWA 


Branch Offices in New York and Chicago 


Quality Motion Picture Equipment 
Since 1910 


“4 VICTOR ANIMATOGRAPH CORPORATION 

Dept. Davenport, lowa 

: Send complete details on Victor 16mm Sound Projectors. 

NAME 

- 

@ avooress 

e city ZONE STATE 


Chicago Boat Show Visitors See 
Films of Craft Performance 

* Crowds treading through the In- 
ternational Ampitheater during the 
recent 21st annual National Boat 
Show eventually had to sit down. 
Doing so, they didn’t have to miss 
a thing. Resting in a special 500 
seat theatre, the visitors were able 
to continue their tour by watching 
films of the new water craft in 
action. 

Thirty sound and color motion 
pictures were shown free to the foot- 
weary during the 10-day exposition 
which ended Feb. 14. The pictures 
were screened continuously every 
day from 2 to 11 p.m. 

Heralding “the biggest boating 
year in history,” the nation’s largest 
marine show displayed a fleet of 
133 boats, three million dollars 
worth of motors, engines and acces- 
sories from 23 states, Canada, and 
Holland. The vacation-sport poten- 
tial of this array was projected in 
cinema stories illustrating virtually 
every form of boating activity from 
regattas to exploration. 

Among the films shown were 
Autumn Holiday, reviewed in the 
case histories section of this issue; 
Outboard Cruising Family Style, a 
vignette of outboard versatility; 
Where the Rooster Tails Fly, top in- 
board and outboard racing events; 
Winnebagoland Marathon, a 1953 
outboard race; Racing Champions, 
Gold Cup Classic highlights; Cruis- 
ing the Keys, a jaunt from Miami 
to Key West in a 42 foot cruiser. 
Other film topics were boating in 
the Bering Sea, the inland water- 
ways of Alaska, South American 
mountain and deep sea fishing, and 
trout fishing in Lake Shoshone. 


President Eisenhower Using 

16mm Film to Rally Citizens 

* President Eisenhower currently is 
addressing state, county and city 
Republican fund raising dinners 
through the medium of an 81,- 
minute, 16mm sound film to rally 
support for his legislative program. 
Several hundred prints of the film, 
prepared under the direction of 
Robert Montgomery, have been sent 
to party organizations. 


WANTED 
TECHNICAL SCRIPT WRITER 


schooled by Armed Forces 
units or experienced in Air 
Force Signal Corps or Navy 
requirements. Apply by mail 
only, giving resume of ex- 
perience. 

The Jam Hanpy Organization 

2821 East Grand Blvd. 
Detroit 11, Michigan 
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TRAINING FILMS—for business, indus- INDUSTRIAL FILMS—our clients include nu- 
try and government, including filma- 


i | 


merous public utility companies from Mich- 
graphs, animation and slide films. __ igan to Texas—two awards in one year, — 


= 
social service or- “TELEVISION SHOWS—multi-camera filming 
Genizations, of television series in Colonial Stores’ 
own kitchen, 


On location... 


or in our own studio 


our technical and creative staffs 


add to our tools of filmcraft 


those human intangibles, 
resourcefulness and 


imagination. 


BEELAND-KING 


FILM PRODUCTIONS = 


752 SPRING ST, NW. @ ATLANTA, GA. 


ELGIN 7558 
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SERVICE! 


Not Lip Service... 
But Actual 


DELIVERY 


When Promised 


QUALITY 


Unsurpassed 


COMPLETE 


16/35 mm Laboratories 


BLACK & WHITE and COLOR 


Our new high speed contact 
printer gives better results 
than can be had on slow step 
printers. 


INQUIRIES INVITED 
BE SURE AT 


HOLLYWOOD 38, CALIFORNIA 


NEWS FROM NORTH OF THE BORDER 


Bell & Howell Goma Sets Up 
Canadian Subsidiary in Toronto 
* Establishment of a new, wholly- 
owned Canadian subsidiary, Bei & 
Howe. Canapa, Limrrep, has been 
announced by C. H. Percy, pres- 
ident of the Bett & Howeit Com- 
PANY. The new firm now is negotiat- 
ing for its initial requirements of 
approximately 30,000 square feet of 
manufacturing space in Toronto, 
Ontario. 
The subsidiary has been formed 
meet the Canadian market's 
tremendous present and potential 
for photographic equip- 
ment, Percy said. He also announced 
the appointment of O. T. Bricut, 
formerly general service manager 
and a 17-year veteran of Bell & 
Howell, as general manager of the 
Canadian company. 

The Toronto plant is ex- 
pected to be in production by April 
of this year. At the outset the opera- 
tion will be primarily one of as- 
sembly of motion picture and slide 
projection equipment. Future plans 
call for the complete manufacture 
of a full line of picture 
equipment, stereo equipment, slide 
projectors and tape recorders, mak- 
ing full use of Canadian suppliers 


to 


demand 


new 


motion 


and sub-contractors of component 
parts. 

This is Bell & Howell's second ex- 
pansion move in recent months. On 
December 4th, the company an- 
nounced the purchase of the Three 
Dimension Company, Chicago man- 
ufacturer of strip film 
projectors, table viewers and mag- 
etic tape recorders. In addition to 
main Chicago plant, Bell & 
Howell has plants in Rochester, N. 
mG Hollywood, New York City and 
Washington D. C. 


slide and 


its 


Associated Screen News Girds to 

Meet Canadian TV Film Demand 

* Eyeing the scheduled advent of 11 
more television stations, Canadian 
motion picture companies are waist- 
ing no time preparing for the oppor- 
tunities they believe this mushroom- 
ing will offer. The eight stations al- 
ready in operation have provided 
Dominion studios with several as- 
signments. In presenting a daily fare 
of for the 
half-million set owners in Canada, 


entertainment existing 
the stations now 
relying 
extent. 

ASSOCIATED SCREEN News, 
in Montreal announced that it is 
“in full swing with a large staff of 
experienced laboratory and studio: 
personnel ready to tackle each job as 


in operation are 


on films to an increasing 


it comes along.” Associated is now 
preparing film subjects for commer- 
cial and industrial concerns who are 
also signing for t.v. commercial an- 
nouncements recorded on film: 

In its 1954 publicity push, Asso- 
ciated is reminding prospective tv. 
sponsors that it is “equipped for 
producing both black and white and 
color film, animated movies, special 
recordings.” 

Graeme Fraser, Crawley Films VP, 
Cites Impact of Films in Sales 

* Canada’s 31 private producers 
completed over 1600 film produc- 
tion projects last year, GRAEME 
FRASER, vice-president of CRAWLEY 
Fitms, Lrp., declared 
before the Windsor Advertising and 
Club recently. Speaking on 
“Advertising and Sales Go to the 
Movies,” Fraser cited 
for Canada’s rise in film usage. 


in a speech 
Sales 


six reasons 


Films have ‘“‘guaranteed 
. . 
readership” in that no one ever 


walks out of a good business film 

and this readership is guaranteed 
for a full 10 to 30 minutes, ample 
time to set up, develop and drive 


home a sales, public relations or 
training story. With films, circula- 
tion does not mean “exposure to” 


it always 
readership.” 

2. While other media constantly 
compete for attention, films receive 
maximum attention in relaxed, com- 
fortable surroundings. “We are the 
only medium with the unmitigated 
nerve to turn out the lights so you 
can’t possibly concentrate on any- 
thing but that message up there 
on the screen,” Fraser said. 

3. Film combines the tremend- 


represents “complete 


sound, 


ous effect of sight, move- 
ment, color and dramatic impact: 
“If one picture is worth 10,000 


words, how many words is a pic- 
ture worth if it moves, has color, 
sound, music and drama?” 

1. The U.S. Navy, after exten- 
audio-visual concluded 
that when sight and sound are used 
together as in a film, the audience 
absorbs 35° more and retains this 
knowledge 55% longer. 

5. As for time of usefulness, 
average business film remains 
active circulation for five years. 

6. Good films are now reaching 
Canadians for only a fraction of 
the cost that other media would be 
forced to charge for 10 30 
minutes of the relaxed, undivided 
attention of the public. 

Fraser also credited television for 
making Canadian advertising and 
sales executives film conscious. %& 
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We repeat... 


Last YEAR at this time we ran our first advertisement in Business SCREEN. 
Our company had just completed its first year, and we wanted to state 
some of our weg and prejudices—and to thank the twelve major 


clients with whom we had been doing business. 


It is a pleasure to report that in the past twelve months we have done 
repeat business (from one to a dozen individual films) for nine of those 
important American organization, namely .. . 


CBS TEeLevision® 
CRUSADE FOR FREEDOM 
Forp Moror CoMPpany 
FortTuNE MAGAZINE 
GREYHOUND LINES 
New York Stare THruway AUTHORITY 
REMINGTON Ranp, INC. 
Science Pictures, Inc. 
(Chase Brass & Copper and National 
Foundation for Infantile Paralysis ) 
TV-Rapio WorksHop OF THE Forp 
FouNDATION—“OMNIBUS” 
°(The CBS “Eye”—the many motion picture ver- 
sions of which are produced by Information 
Productions, Inc.—is the most exposed trade- 
mark in history; has been seen over 75 billion 


times in the past two years by American tele- 
vision viewers.) 


During the past twelve months, also, we have completed a feature motion 

icture—“Helen Keller’—as presented by Nancy Hamilton and narrated 
xy Katharine Cornell. (Music by Morgan Lewis, arranged by Robert 
Russell Bennett. ) 


We produced, in collaboration with Science Pictures, Inc., the first film in 
wide-screen Panoscope (see “Business SCREEN” Issue 7, Volume 14) for 
Cities Service Oil Company. 
We began production of two important new television film series; “The 
Wonders of the Sea” for Marine Studios, Inc., and “The Search” for CBS 
Television Public Affairs. 
“The Salesman,” our famous spoof of the sales speech, has continued to 
make thousands laugh at business meetings all over America. (And at the 
Edinburgh Film Festival, too.) A new convention film, “Memo to a Sales- 
man,” is being completed as this goes to press. 

We have no sales staff. One of our principal production associates will be 


happy to meet with you to discuss your film plans—for training, selling or 
informing. 


ALFRED BUTTERFIELD AND THOMAS H. WOLF 


INFORMATION PRODUCTIONS, INC. 


5 East 57th Street + New York 22,N.Y. + Eldorado 5-1722 
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SPONSORS PICTURES No. Page 
The Index () OnsOre | ms Imperial Oil, Ltd. Timberline 42 
International Business Machines Piercing the Unknown 56 
International Harvester Co. Making Room for Payloads 52 
Man With a Thousand Hands 30 
A continuing feature of Business Screen is the publication at International Shoe Co. One Ounce of Safety 2 
regular intervals of a convenient index to films reviewed in these t ores of ~~ heer Behind the Fullback 30 
columns. Listings below complete Volume Fourteen, 1953. Co. = 
Kaiser-Willys Motors Word of Honor 
Issue Kelvinator Div. Just Like Magic En 
SPONSORS PICTURES No. Page Walter Kidde Co. Too Hot to Handle 58 
Aetna Casualty & Surety Co. Stay Alert, Stay Alive 16 Lastex, Ltd. The Lastex Story 63 
Air Materiel Command The Eagle's Strength 52 Leather Industries of America Leather in Your Life 2 
Allegheny-Ludlum Steel Corp. Big Saul 42 Life Magazine A Study of Four Media 50 
American Airlines, Inc. The Big Vacation 52 Markel Service, Inc. Safety Ils No Accident 12 
Amer. Acad, Ophthalmology Embryology of the Ear 68 Martin-Senour Paint Co. Color Comes of Age 52 
Amer. Iron & Steel Inst. Chemistry of Tron ty Mid-Continent Supply Co. Mid-Continent 66 
American Marietta Co. The Industry Builder 18 Miller Brewing Co. With This Ring 52 
Amer. Osteopathic Assn. For a Better Tomorrou 32 Milwaukee Comm, Welfare Council Help Before Headlines 
Physician & Surgeon, D.O. 32 Miniature Precision Bearings Mighty Miniatures 
Amer. Petroleum Inet. American Frontier 39 Missouri Pacific Lines The Voice of Safety (ssf) 
Farm Petroleum Safety ta Monsanto Chemical Co. Decision for Chemistry 
Amer. Plant Food Council Making the Most of a Miracle 52 Natl. Assn. Engine & Boat Mfrs. Cruising the Keys 
Argus Cameras, Inc. Fine Cameras 4 National Distillers Corp. Sales Training Film 
Ashaway Line & Twine Mfg. Co. Knight on the Brodhead 68 National Safety Council Fragile... 
Assoc. Bulb Growers of Holland Nations United for Spring Beauty Ww If You Took Your Family To Work 
Springtime in Holland 68 Natl. Tool & Die Mfrs. Assn. Tool & Die Making 
Asen. of American Railroads 225,000 Mile Proving Ground 71 Pan American World Airways Log of a Captain 


Atchison, Top. & Santa Fe RR. 


The Athletic Institute 

Bay Area United Crusades 
Bell Telephone Companies 
Bucyrus-Erie Co. 

‘anadian Chamber of Commerce 
anadian Dept. of Natl. Health 
anadian Pacific Railway 
‘apital Airlines 

ast lron Pipe Institute 
‘aterpillar Tractor Co. 
Champion Paper & Fibre Co. 
Channel Master Corp. 

Cities Service Oil Co. 

Colonial Williamsburg 


~ 


Consolidated Nurseries 
Corning Glass Works 

Crane Co 

Credit Union Natl, Assn. 
DeBeers Consolidated Mines 
Drop Forging Assn. 

Eastern Airlines 

Endicott Johnson Shoe Corp. 
John W. Eshelman & Sons 
Eutectic Welding Alloys 
Evinrude Motors Co, 
Fairbanks-Morse Co. 

Farm Roads Foundation 
Florida’s Silver Springs 
Ford Foundation 

Ford Motor Co. 

Gale Dorothea Mechanisms 
Gehl Bros. Mfg. Co. 

General Electric Co. 

General Mills, Ine. 

Gonzales Warm Springs Found. 
The Grenfell Assn, of Amer. 
IHlinois Agricultural Assn. 


(ssf— indicates sound slidefilm) 


Training, Films. 


Arts & Crafts of S’west Indians 
Pay Day 

Beginning Softball (ssf) 

The Time Ils Nou 
Communications for Civil Defense 
Digging for Your Future 
Canada’s Pathway to Plenty 
Food for Freddy 

Canadian Pattern 
Washington—the Capitol City 
Permanent Investment 


The Gamblers 


Deep Roots, Good Business, Paper Work 


The Antenna Is the Pay-Off 

A New Dimension 

Decision at Williamsburg 

The Presidents’ Visit 

Texas Rose Industry 

The Story of Man's Achievement 

The Chief Says “How” 

King’s X 

A Diamond Is Forever 

Forging in Closed Dies 

Flying with Arthur Godfrey 

The Medical Plan 

The Eager Beagle 

Better .. . with Welding (asf) 

Mel Allen Film 

Building of a Locomotive 

Highways & Byways, USA 

A Day at Silver Springs 

Lord & Taylor uN indows 

Progress Report 1953 

Technique for Tomorrou 
{nimation 

Forest Crops 

The El Paso Story (ssf) 

Fashions in Food 

For This You Gave 

The Challenge of Labrador 

So Much Depends 


18 J. C. Penney Co. 
Penn. Newspaper Pub. Assn. 
Pennsylvania R.R. 


Story of a Main Street Merchant 
The Keystone Idea 
Escape trom Limbo 


50 Peoria Public Schools Education Plus 

36 Port of New York Authority Via Port of New York 

4 H. C. Price Co. Herman Hevicote 

57 President's Com. on H'capped America’s Untapped Assets 
28 Quaker Oats Co. Dramatized Sales Meeting 
50 Ramapo Aiax Div. Costly Crosses 


Raytheon Mfg. Co. 
Revere Copper & Brass Ine. 
Royal Canadian Mounted Police 


Electronics in Action 
Sheet Metal in Building Construction 
VacKenzie Patrol 


38 Sea Train Lines Ine. Sea Train and the Shipper 

71 Shell Oil Co. The Fossil Story 43 
45 Sikorski Aircraft Airhead 62 
32 Socony Vacuum Oil Co. The Cool Hot Rod 67 
57 Southern Bell Telephone Co. For Progress . . . Call Dixie 16 
66 Southwestern Public Service Co. Coronado’s Golden Cities ed | 
60 Spencer Chemical Co. Infinite Harvest 66 
71 Standard Oil Co. of Ohio Freedom’s Proving Ground 6 66 
46 Stanford Research Inst. The City That Disappears 7 69 
42 The Texas Co. Bees for Hire 8 48 
56 Textile Machine Works Quality Castings for Industry 6 66 
18 Toledo Steel Products Co. Travelogue of a Parts Salesman 7 68 
52 Truckstell Mfg. Co. Truckstell for the Bigger Haul 5 60 
0 The Twentieth Century Fund The Living City 8 50 
56 Swift & Co, How Does Your Garden Grow? 5 30 
6 Union Oil Co, The Horse With Too Many Shoes (ssf) 7 69 
64 United Air Lines A World in a Week—California 6 61 
United Auto Workers-AFL The UAW -AFL 8 68 
45 U.S. Brewers Foundation Beer Belongs 6 66 
U.S. Navy Operation Tinkertoy 7 52 
82 U. S. Rubber Co. Dealer Meeting Sales Film 5 22 
54 U.S. Savings & Loan League Where the Heart Is 8 43 
52 Victor Gasket Co. Gasket & Oil Seals 5 24 
67 Western Auto Supply Co. Sales Training Film 8 58 
66 Western Oil & Gas Assn. Ladies & Gentlemen 7 69 
58 Western Union Telegraph Co. Telegram for America 5 52 
62 Wire Reinforcement Inst. The Builders 6 18 
68 Wisconsin Power & Light Co. The Wisconsin River 6 68 
MW Wolverine Tube Div. Leading Role, Tube of Tomorrow, eetc. 6 18 


rojection, 
or black 
and white. Port- 


able equipment. 
creen-spread 


wi 


| ne. WEST S4th STREET, NEW YORK> CO 5.2880 
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“BIG 


This movie goes “all-out” to be entertaining and 
wtormative, displays modern techniques of fine steel making. 


~ GREAT IDEAS merit the 


“Mode-Art 


inest in Film Production 


can't make 
ALL the films 


a Most recent of the 22 motion pictures produced for the Allegheny 
JO ) 


specialize in Ludlum Steel Corporation by Mode-Art Pictures is “Big Saul” starring 
ane Preston Foster in the title role. This colorful dramatic film is a 
the nation’s 


Snoet' hard-hitting story of the men who make steel and the pride they hold 
for the products their skillful hands create. 

“Big Saul” is also typical of Mode-Art’s approach to sponsored film 
production in that we believe ideas and their dramatic exposition are 
our primary objectives. Making motion pictures that move the 
people who see them, whether in human relations or product sales, 
is the principle aim of this top-quality production organization 
with facilities in Pittsburgh, Cleveland and Hollywood. 


Mode-Art Pictures, Inc. 


1022 FORBES STREET ROCKEFELLER BUILDING 6063 SUNSET BOULEVARD 
PITTSBURGH 19, PENNSYLVANIA CLEVELAND 13, OHIO HOLLYWOOD 28, CALIFORNIA 
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brings you the 


“THE FIRST... THE ONLY 
THREE-WAY 
SCREEN 


- DESIGNED AND ENGINEERED FOR 
SCHOOLS...CHURCHES AND INDUSTRY 
WHITE MAGIC CRYSTAL-BEADED SUR- 
FACE for clear-cut, brilliant, color | 
or black and white reproduction — 


POPULAR 


® SIZES 
50 x 50” SIZE 
PERFECTION IN $ 25 
PROJECTION 
SINCE 1909 35 


SET IT HIGH... 


48” from floor for large 
audience viewing, 


SET IT LOW... 
14” from floor for small 
audience low ceiling 


stage or room 
use! 


OR HANG IT... 


py ried in 


seconds 


@ “PUSH BUTTON” OPENING .. . Sets up in seconds. 


@ ECONOMICAL .. . does the job of 3 screens. . . 
it's portable . . . move it from room to room 
with ease. And, use it for both slides and movies. 


MOST COMPLETE LINE OF AUDIO-VISUAL PROJECTION SCREENS 
HILO (as shown) and wall types such as the MODEL B.. 
C the ELECTROL (electrically operated) 


THIRD EDITION OF THE INDEX OF TRAINING FILMS NOW AVAILABLE 
* The Third Edition of The Index of Training 
Films, widely-used and authoritative reference 
listing all free-loan, rental and low-cost purchase 
sound films and slidefilms available for industrial 


training and vocational classroom use is now avail- 
able. Nearly 2800 titles are listed, together with 
complete sources. THE INDEX lists at only $2.00. 
Order today from Business Screen, Chicago 26, 


Pathe Introducing Its 16mm 

Color Processing in the Midwest 

¢ Expansion of its PaTHe- 
COLOR processing operation and en- 
trance into the commercial field has 
been announced by PatHe Lapora- 
vories, INc., in New York. Pathe 
has been processing color for three 
years but only recently has the 
16mm process been perfected. 
Pathecolor processing of 35mm film 
has been in operation for more than 
a year. 

James L. Wo corr, 
vice-president of the firm, said that 
based on the success engineers have 
had with 16mm Pathecolor, he re- 
cently sent Kurt Kanis and James 
S. Burkett, sales managers respec- 
tively of the New York and Holly- 
wod plants, to Chicago for the pur- 
pose of introducing l6mm Pathe- 
color to producers in the midwest. 

On the west coast, Oris W. Mur- 
RAY has taken over as vice-president 
of operations as part of the labora- 
tory’s color expansion program. He 
formerly was vice-president and gen- 
eral manager of Color Corporation 
of America. 

Edinburgh Awards to U.S. Films 

* Only three motion pictures pro- 
duced in the United States were 
among 28 films awarded Diplomas 
of Merit by the selection board of 
the 1953 Edinburgh International 
Film Festival. This is the first year 
that such awarding has been made, 
and the new diplomas were pre- 
sented to producers of films rated 
“most highly” by board members. 

The U. S. films honored were: 

Little Boy Blew, produced by 
United Productions of America and 
directed by Robert Cannon; Martin 
Luther, produced by Louis de 
Rochemont Associates and directed 
by Irving Pichel; The Olympic Elk, 
produced by Walt Disney Produc- 
tions and directed by James Algar. 

Other films receiving the diplome 
awards were from Czechoslovakia, 
Brazil, Denmark, France, U.S.S.R., 
Canada, The Netherlands, lialy, 
Great Britain, New Zealand, Nor- 
way, and Sweden. Great Britain and 
France lead the honor roll with six 
diploma films each. Canada, The 
Netherlands, and the U.S.S.R. each 
had two winning entries and the 
other countries one each. 

The Edinburgh Film Festival, at 
which realist, documentary, and ex- 
perimental films are viewed, is non- 
competitive and has never awarded 
prizes. But since its inception in 
1947 it has awarded a certificate to 
the producer of every film selected 
for exhibition. Recently the organ- 
izers decided outstanding films de- 
served the special citation. RD 
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PRODUCED WITH 


COMPETENCE 


SENSITIVITY 


TECHNICAL EXCELLENCE | 


SINCE 1932 


WILLARD PICTURES INC. 


45 WEST 45th STREET NEW YORK 36, 
LUxemberg 2-0430 


and Related Visual Media 
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AMPRO INTRODUCES OPTICAL-MAGNETIC PLAYBACK PROJECTOR = “hich “non-professionals” could superimpose 


their own sound track on silent or sound film. 


% The first use of the transistor in a motion single-case projector of this kind. Called the | The recording equipment has been eliminated in 
picture projector was announced by the Ampro “477-R,” it can play back film with magnetic the “playback” unit, making possible wider use, 
Corporation, Chicago. Employed in a “playback” sound tracks recorded by the film user, and at lower cost, of magnetic film recording by 
projector, it is the latest development in the new project standard silent and optical-sound films. schools and businesses. 


field of magnetic recording on L6mm film. 


Ampro was one of the first in the industry to 
rhe tiny transistor makes possible the first produce a magnetic 


have Hollywood right at your hand! 


Users of 16 mm. sound films have a right to expect certain quality factors 

in any recording projector — trouble-free performance, reliable service facilities. 
But only the Ampro “477” answers the demand for flawless reproduction of 
sound, complete versatility and professional results. Conventional 16 mm. sound 
movies fail to reach maximum effectiveness because, of necessity, they are addressed 
to a universal audience. Now you can deliver customized “‘tailor-made”’ messages 
on a single movie print, specifically pin-pointed to every group that sees the film! 
You can produce commentaries that speak the language of the audience, whether 
doctors or dowagers, stockholders or students, management or the man 

in the street. And you can customize these messages at an amazingly low cost! 


AMPRO "477" presents exclusive facilities 
for employing actual studio techniques! 


Authentic dual-channel! fading 

® Metered and audio monitoring 

©@ Remote recording console for positive 
acoustical control 


Powerfu! 12-inch dual-cone Speaker, mounted 
in back-loaded carrying case. 


THE CORPORATION 


CUT Corporation subsidiary) 


(4 General Precision Equipment 


AMPRO CORPORATION 

2835 N. Western Ave., Chicago 18, Illinois 

Send literature and full details: 

Ampro “477” Optical-Magnetic Recording Pro- 
jector 

Ampro “477-R” Optical-Magnetic Playback 
Projector 

[) Arrange for a demonstration of Ampro’s all- 
magnetic sound film, “Now Hear This” 

Name 

Company 

Address 


City State 


BUS 


The transistor, which gives full sound-range 
projector, the “477,” by amplification, substitutes for a bulky transformer 


which would have necessitated 
separate housing in a unit re- 
mote from the projector itself 
in order to avoid magnetic noise 
pick-up. 

The playback model, selling 
for $225 less than the recording 

rojector, simplifies specialized, 

audio-visual pro- 
grams, and eases bulk and 
transportation problems. 

Industries, businesses, schools 
and universities making their 
own sound tracks can now uti- 
lize a quality playback-only 
projector for multiple showing 
to widespread audiences. 

The projector operates at 
both sound and silent speeds, 
with optical or magnetic sound 
tracks. It provides complete pro- 
tection of the sound track be- 
cause the film surface touches 
no stationary parts throughout 
the entire threading path. 

As a special convenience to 
instructors and lecturers, a still 
picture button permits instant 
“freezing” of picture action for 
analysis and discussion. A 
switch enables the operator to 


Ampro “477-R” has 8-inch 
speaker built into its single 
case, thus affording maximum 
portability. 


reverse film movement without 
stopping the projector. 

Quick set-up procedure in- 
cludes simple, straight-line film 
threading path and permanently 
attached reel arms which easily 
pivot into position. Film capa- 
city is 2,000 feet. A speedy re- 


_wind requires no changing of 


reels. 


Other features include: auto- 
matic safety shutter to prevent 
film damage when the projector 
is slowed or stopped for any 
reason; forced air cooling sys- 
tem; and illuminated, inclined 
control panel. 


Priced at $725, it is distribu- 
ted by Ampro’s audio-visual 
dealers throughout the country, 
authorized consultants on au- 
dio-visual programs for schools 
and industry. ( Adv.) 
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The past year has been a prosperous 
one for our clients—and, thanks to 
them, for us. As a result, the demand 
for our particular kind of service has 
grown faster than we have been 
able to staff. Our most pressing 
present problem is adding a few of 
the right kind of people—to handle 
our available business to our own 
standards and to the satisfaction of 
our clients. If you know any career- 
minded men — particularly writers 
and account executives who are 
thoroughly experienced in planning, 
developing, writing, and applying all 
audio visual media, and who have 
had considerable exposure to the 
merchandising problems of auto- 
motive products, petroleum products, 
appliances, or farm equipment—why 
not ask them to write... 


FLOREZ INCORPORATED 
Detroit 26, Michigan 


Serving the Idea Communication 
Needs of Industry Since 1931. 


i 
4 


those who demand the 


est... 


“DREAM HIGHWAY" 
(Public Relations) 


“LOAD GROWTH" 
(Direct Sales) 


w 


“THE PENNEY WAY" 
(Sales Training) 


ROBERT DAVIS ASSOCIATES. Inc. 


Bast 63rd Street, New York City, TEmpleton 8-8410 


MOTION PICTURES 


SLIDEFILMS | ANIMATION 
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SIGHT & SOUND 


FILM NEWS AND PREVIEWS 


Natural, Cultural Wealth Noted 
in Four Minneapolis-Moline Pix 


* Conservation, cultural restoration, 
and farming methods are considered 
in two feature films and two travel- 
ogs sponsored by the Minneapolis- 
Moline Company for public show- 
ings. All in color, the two features 
are To Conserve Our Heritage and 
The Lure of New England, the 
travelogs are Progress for Plenty 
and Old Virginia. Showings began 
last month when company dealers 
used the films in connection with 
dealer day programs in their own 
communities. 

Martin Bovey Films created these 
colorful productions for the sponsor. 

Produced in cooperation with the 
Soil Conservation Service of the U.S. 
Department of Agriculture, To Con- 
serve Our Heritage indicates the 
need for conservation of our natural 
resources. Bon D. Grussing, adver- 
tising manager of the company, 
states that conservation authorities 
praised the film as one of the most 
powerful they had seen on the sub- 
ject. 

The Lure of New England shows 
the six New England states in all 
seasons of the year and includes 
such historic and scenic places as 
Boston, Lexington, Concord Bridge. 
Paul Revere’s route, Bunker Hill, 
Plymouth Rock where the Pilgrims 
landed, Cape Cod, and the pic- 
turesque port of Gloucester, Mass. 
There are views of rural Vermont 
and New Hampshire, “ sugaring ” 
maple syrup, and homes of famous 
writers Emerson and Longfellow, the 
Alcott sisters and Hawthorne. Also 
shown are views along the Road 
Island, Connecticut, and Maine 
coasts. 

Old Virginia shows Jamestown 
where the first colony was estab- 
lished in 1607; Monticello, where 
Jefferson built his home; historic 
Williamsburg, now restored to ap- 
pear as it did when it was the capital 
of Virginia. 

Progress for Plenty depicts the 
great strides made in methods of 
farming and the amazing develop- 
ment of new tools throughout the 
last century. It shows examples of 
the very old and the newest in farm 
machinery. 


Kodak Builds Film Processing 

Laboratory in Palo Alto, California 
* As construction on its new photo 
processing laboratory at Palo Alto, 
California, was being completed, the 
EastMAN Kopak Company began in 
January to transfer equipment from 


the San Francisco laboratory. The 
new one-story building is on a 10- 
acre tract leased on a long term basis 
from Stanford University. Built to 
serve the Northern California-Ore- 
gon-Washington-Idaho-Nevada area, 
the new laboratory will specialize 
almost exclusively in the processing 
of 16 and 35mm color film. The bulk 
of this business is expected to come 
from individuals who take color 
“stills” and motion picture films. 

It is estimated that the final cost 
for building and installations will 
be $5.5 million. The building, when 
completed, will have about 145,000 
square feet of floor space. The start- 
ing force at the new plant will be 
about 200 persons. Approximately 
135 of this number are expected to 
come from the compeny’s San Fran- 
cisco plant. 

The new laboratory arrangement 
will release additional space for 
branch distribution facilities at the 
San Francisco location and will pro- 
vide space for future growth of 
Kodak’s processing facilities, a com- 
pany spokesman said. 


* 


Kellman Productions to Produce 
“Pulse’’—a Color Television Series 


* Pulse, a 35mm sound film series 
planned for color television sales 
release, will be produced by Louis 
W. Kellman Productions under the 
direction of Paul Wendkos, Louis 
W. Kellman, the firm’s president, 
has announced. 

The first subject the series will 
cover is the Dartmouth College Win- 
ter Carnival. Later, the crew will 
travel across the country shooting 
other events with unusual interest 
value and adaptable to the new 
medium. 

Mr. Kellman also announced that 
he has obtained a new EDL color 
processing machine, which shall be 
used exclusively for TV color work. 


American Heart Association 
Sponsors New 13-Minute Film 

* Misconceptions concerning heart 
disease will be corrected in a 13- 
minute animated film in color to be 
produced by United Productions of 
America for the American Heart 
Association. 

The film will be produced in the 
compary’s New York studio to be 
completed in June. 

Recently UPA finished production 
of a public service film, Look Who's 
Driving, for the Aetna Casualty & 
Surety Company of Hartford, Con- 
necticut. Earlier films from this stu- 
dio included the Academy Award 
winning Gerald McBoing-Boing, the 
Near-Sighted Mister Magoo series, 
and a dramatization of Edgar Allen 


Poe's The Tell Tale Heart. 
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IT’S THE PEOPLE INSIDE... 


Naturally, we're proud of our beautiful new motion 
picture studio. It’s one of the largest and most com- 
pletely equipped in the Midwest. 

But this huge studio. ... with all its lights, cam- 
eras and other equipment... . can't make a motion 
picture. 

It's the people inside that count! 

Today, the buyer of motion pictures should be 
able to take technical excellence for granted. 

The most important ingredient in a picture... . 
the “X” factor that spells the difference between 
mediocrity and excellence ....is the character of 
the people who actually work on the film. 


Oxympus Fits is far more proud of its staff than 
of its new studio, It is the personal interest and en- 
thusiasm of these people that has enabled us to 
produce fresh, imaginative, quality pictures for our 
many clients. To each employee, a completed pro- 
duction is a source of pride and satisfaction and each 
new assignment is a personal challenge. 

We sincerely hope we will never grow large 
enough to lose the personal touch that has helped us 
produce better and more effective motion pictures 
for our clients, year in and year out. 

Perhaps this personal touch can add something 
to your next picture. May we talk with you about it? 


OLYMPUS FILM PRODUCTIONS, INC. 


Industrial Motion Pictures, Slidefilms, and TV Commercials 
Chickasaw & Warner, Cincinnati, Ohio » PArkway 2184 
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CAMART PRODUCTS 


CAMART TY MIKE BOOM 


Rear handle for directional mike 
control, Sturdy 13’ extension arm. 
Entire unit folds to fit in your car. 


& OPTICAL FX UNIT ond PRISMS 


For t6mm, 35mm, and TV cam- 
eras. Will reproduce multiple 
images in rotation. Excellent 
for TV, animation, or film 
commercials. 


CAMART TRIPOD 


Lightweight friction heed 
triped for semi-professional 
16-35mm cameras. Smooth, 
well-balanced pan and tilt 
action, Rigid leg locks. 


STUDIO AND Locat!? 


CAMART 
BABY DOLLY 


% CAMART BLIMP for ARRIFLEX 36mm CAMERA 


Geared follow focus control. 
Reflex viewing through the 
blimp eliminates parallax 
problem, 110 volt 60 
cycle single phase syne 
motor, Geared footage 
counter, Accepts cam- 
ere with 400° magazines. 


New advanced glide steering. Plat- 
form for assistant and accessories. 
Adjustable swivel seat. Rigid clamps 
for tripod legs. For tripod, be’ 
tripod, and hi-hats. Size 35 46 
inches, it comes apart. 


*% CAMART CAMERA DOLLY 


Professional motion picture or TV camera 
Two seats for operator and assistant. Geared Ii 
for smooth operation of boom arm from 26" to 
seven feet. 30° width wil go through standard 
door, Weight 350 pounds. Easily transported. 


PICTURE PARADE 


Nation's Best Livestock Shown 

in “The Animal Fair” Series 

* The first four of a series of doc- 
umentary motion pictures entitled 
The Animal Fair have been released 
by Patrescore Propuctions of 
New York. This series brings to the 
screen the highlights of the nation’s 
top livestock shows, the large region- 
al animal expositions which set qual- 
ity standards for the dining table. 
The films are being sponsored by 
Lederle Laboratories Division, 
American Cyanamid Company. 


Stock Shows on Film 

Each motion picture portrays an 
established livestock exposition and 
reflects the atmosphere of the vari- 
ous regions in which the pictures 
were taken. The series is said to be 
the first produced which acquaints 
both farmers and the general pub- 
lie with the problems of livestock 
breeding and the methods by which 
better meat quality is constantly 
being achieved. 

Pathescope announces that the 
following films are completed and 
immediately available: The Eastern 
States Exposition, Springfield, 
Vass.; The Grand National Live- 
stock Exposition, San Francisco, 
Calif.; The National Barrow Show, 
Austin, Minn.; The International 
Livestock Exposition, Chicago, Illi- 
nois. 


More Events in Production 

Currently in production for early 
release are: The National Dairy 
Cattle Congress, Waterloo, lowa; 
The National Western Stock Show. 
Denver, Colorado; The American 
Royal Livestock and Horse Show. 
Kansas City, Missouri; The South- 


western Fat Stock Show and Expo- 
sition, Fort Worth, Texas and the 
Houston Fat Stock Show in Hous- 
ton Texas. 

Collectively, the shows cover all 
kinds of animals: beef cattle, dairy 
cattle, sheep, swine and poultry. 
These films have been designed pri- 
marily for television release and are 
just under 27 minutes in length 
They are being offered to tv. sta 
tions without charge, distribution 
| being handled by Movies, U.S.A., 
Inc., New York. 

Because of their educational val- 
ue, the films will also be available 
to 4-H, F.F.A. and other farm and 


consumer groups. 


News or Fics available for sus- 
taining use on television and for all 
types of 16mm showings is a regular 
feature of your 1954 editions of 
BUSINESS SCREEN, 


BUSINESS 


Newspaper darkroom set constructed by 
Olympus Films for “Where There's Life” 


Cincinnati Community Chest Jumps 
Quota with “Where There's Life” 
* Cincinnati’s recent Community 
Chest campaign bounded well over 
its goal to a record total of $3.490.- 
968. Much credit for this leap went 
to Where There’s Life, a documen- 
tary drama produced for the charity 
by Olympus Film Productions, Ine. 

“ Without exception it gets enthu- 
siastic response,” glowed Guy 
Thompson, executive director of the 
Chest, “it has just the right dra- 
matic quality. We are more than 
satisfied with our first motion pic- 
ture—we are delighted with it.” 

Five months in the making, 
Where There’s Life portrays the 
services of more than a dozen Com- 
munity Chest agencies in Cincinnati 
and Hamilton County, Ohio, taking 
a heart-wise inventory of 
mercy centers in motion. Extensive 
location shooting consumed 12,000 
feet of Kodachrome Commercial of 
which the finished film utilizes 888 
feet. Practically all of these shots 
were authenticated with on-the-spot 
sound recording. Some of the lyp 
snye sequences are candid, unre- 
hearsed chapters of the real case 
stories of Community Chest benefici- 
ariés, using the actual people in- 
volved. 

The picture revolves around a 
newspaper photographer who, acting 
as narrator, takes the audience on a 
routine assignment turning up 
drama as he goes. Transition scenes 
are accomplished in the photograph- 
er’s dark room as each key picture 

a still taken from the sequence 
that follows——is developed. 

Privately financed by an anony- 
mous Ohioan, Where There's 
was directed by Jim Hill, scripted 
by Peg Bolger. Photography was 
supervised by chief cameraman 
Jack Rabius, editing by Harry Wil- 
mink, sound recording by Richard 
Myers. The production coordinator 
was Mary Renn, assisted by Maggie 
Stefansson. 

The film has received televising on 
stations WLW-T. WKRC, and 
WCPO in Cincinnati and on 
WLW-D in Dayton and WLW-C in 
Columbus, Ohio. A series of one- 
minute t.v. clips also were made 
irom scenes in the film. 


these 
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len years and several dozen productions later 
we've demonstrated this, to ourselves and to some 
pretty substantial clients. By avoiding expensive 
sets, tow costiy talent, white elephant studio over 
head, and idle time...those eaters-up-of-dollars.. 
the selling price of our voice-over films and of lip 
sync productions now runs from only /alf to two 
thirds what we used to charge when we operated 
out of Detroit 


When you see some of our films, we believe 
you ll agree that quality has been well maintained 
i's achieved through use of modern film equip 
ment...through the shrewd and knowledgeable 
direction of partner Gil Bucknum...through the 
lah and recording facilities of Calvin in Kansas City. 


If you are wondering whether we're solvent, we 
refer you to the United States National Bank of 
Denver and to the Denver office of Dun and Brad 


530 First National Bank Building 


Companies like lLoke 
Erie Engineering Cor- 
poration of Buffalo, 
National Broom Manvtactur- 
ers Association of Arcola, 
Minols, Des Moines Register 


( company name) : 


your motion pictures can 
be reasonably priced... 


When we moved from Detroit to Denver in 1943 after fourteen years in the 
film business and opened a Western ollice, we carried a bee in our bonnet. 


Our idea was that motion pictures CAN be reasonably priced. 


street, who will set your mind at ease. 


If YOU would like to cut YOUR film produc- 
tion costs, substantially not just fractionally, we ask 
you to clip out the coupon at the bottom of this 
advertisement and mail it in to our offices. 


We'll send to any interested prospective client 
a list of those for whom we've produced films*, a 
folder describing a typical production, and a copy 
of the Minneapolis Sunday Tribune Roto Magazine 
for October 18th, which describes the new Koda- 
chrome lip-syne production just delivered to that 
newspaper, NEW WRALTH IN THE LAND OF HIAWATHA, 


And then, if you're interested in talking business 
with us, we'll hop a plane for your home city. 
Denver, by the way, is only 5 hours flying time 
from Washington, 514 from New York, 314 from 
Chicago, 2-1/3 from Kansas City, and 3%, from 
Los Angeles 


ARTHUR G. RIPPEY & CO. 


Denver 2, Colorado 


Gil Bucknum, Producer + Motion Picture Department 
Arthur G. Rippey & Co. 

530 First National Bank Bldg. 

Denver 2, Colorado 


We are interested in obtaining more information about your 
firm as a possible supplier of films to our company. 


and Tribune, Idaho Power PLEASE (inquirer's name) 
Company of Boise, Colorizer TYPE 
Associates of Salt Loke City. 

(city & state) 


Police personnel are now being aided by this 
recent film, part of a training series. 


Visual Training Program for Traffic 
Officers Sponsored by Insurance Group 


* If the first release in a new series of train- 
ing films for policemen enjoys the success anti- 
cipated for it, officers directing traffic at intersec- 
tions from Maine to California will be doing it 
in exactly the same way. 

Called Signals and Gestures, the film proposes 
a standard set of hand, arm and whistle signals 
jointly recommended by the National Associa- 
tion of Automotive Mutual Insurance Companies, 
sponsor of the series, and the Traffic Institute 
of Northwestern University. The Institute, head- 
ed by Franklin M. Kreml, a national enforce- 
ment authority, is providing technical guidance 
to Vogue-Wright Studios, producer of the train- 
ing series. 

Four titles are planned in all, and each will be 
10 minutes long, black and white, and available 
both as a l6mm sound motion picture and a 
35mm sound slidefilm. A manual prepared by 
the Traffic Institute will accompany each film. 

Besides Signals and Gestures, the second film 
is now available. Called Hit-and-Run /nvestiga- 
tion, it highlights the fundamental activities 
necessary to this important police function. 

In production is The Traffic Officer in Court, 
relating to how a policeman should conduct him- 
self when appearing as a witness, and authorized 
for future production is a film on traffic patrol 
methods. 

The completed titles may be purchased at very 
low cost from Vogue-Wright Studios, 237 E. 
Ontario St., Chicago 11. Prints for preview 
purposes may be requested from the same source. 


The scene below shows on-the-spot visualization 
of a typical urban traffic situation. 
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Fletcher Smith Studios, Inc. offer you one of the largest sound stages in 
the East, fully equipped for all types of commercial and television motion 
picture needs. Whether your requirements be for a single small ‘‘drape"’, 
or the most elaborate sets, our facilities are large enough to meet ex- 
tensive demands. Our equipment, personnel, and reputation, as well as 
our long and successful history of past film making assure you of the 


very best professional quality available in the East. 


Fletcher Smith Studios, Inc. are fully prepared and competent to handle 


your entire production from script to screen. 


AN EXAMPLE OF FINE SET DESIGN 
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etcher Smith Studios, 


321 EAST 44TH STREET @ NEW YORK 17, N. Y. 


MURRAY HILL 5-6626 
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OUR EYE 


IS ON YOUR FUTURE 


Recently the vice president of a large or- 
ganization put the question to us point blank. 
Why should our studio be considered in a 
film-making project his company was plan- 
ning? Frank self-appraisal is never easy, but 
here’s the answer we gave him. 


We have been in business only two years 
and yet we have done film work for 67 na- 
tionally-known companies and organizations. 
They like our work. Sure, we’ve scrambled 
to meet deadlines and we've bitten our nails 
over production problems. But we've always 
come through. For that, plaudits go to a tal- 
ented, hard-working, loyal staff that takes 
personal pride in every job we undertake. 


All our facilities are under one roof. 
(Well, not quite. Lab and optical facilities 
are down the block.) We have 12,000 square 
feet of our own production space, a com- 
pletely equipped 45 x 60 foot sound stage, 
screening and editing rooms and a carpenter 
shop that we have yet to stump with a con- 
struction problem. 


There are 24 full-time staff members in 
our organization. Naturally, each one is a 
craftsman in his own right. But it’s as a team 
that we sparkle brightest. The tougher the 
problem, the sterner the challenge, the better 
we like it. 


We treat large or small assignments with 
the same insistence on fine-quality results. 
Every film we make is guaranteed to meet 
the client's full satisfaction. We realize our 
reputation rides with every film we deliver. 
Our eye is on our future. But our eye is on 
your future, too. 


The V. P. called back. He saw a sample 
reel. We got the job. 


ROBERT LAWRENCE 


PRODUCTIONS, INC. 


418 W. 54TH ST. « NEW YORK 19, N. Y. 
JUdson 2-5242 


A Tribute to Rockwell Barnes 


PIONEER VISUALIZER LEAVES US A RICH HERITAGE 


* Motion pictures lost one of its 
most brilliant pioneers when Rock- 
well Barnes died on November 24, 
1953. To many Rocky’s death sig- 
nified the end of one era for the 
motion picture industry. That era 
was one of innovation and prodigi- 
ous development—one of sheer de- 
light in the power of the new 
medium which today seems so in- 
dispensable a part of American life. 

With Jamison Handy, Max 
Fleischer and Frank Goldman, 
Rockwell Barnes saw possibilities in 
films which are only now beginning 
to reach fruition. The group set out 
to put the film to work educationally 
and industrially to give it a stature 
beyond simple entertainment. What 
they saw as one of the most prom- 
ising functions for the motion pic- 
ture is today something taken for 
granted. But during those years, 
when talkies were still undiscovered, 
the aims of film were generally 
quite unfocussed. It was still a new 
industry, a boom, a howling suc- 
cessor to vaudeville and an uncer- 
tain dramatic art. 


The En-lightened Screen 

To these men it was much more. 
The motion picture would become 
in their hands a magnificent means 
of education: it would teach, clarify, 
and inspire. The education of the 
future would “talk to the eye”. 

When World War I came along, 
the group collaborated in the serv- 
ice of the United States Government 
to put some of these ideas to work. 
Pictures were produced to teach 
map reading, to explain how to re- 
pair electrical equipment, to des- 
cribe the use and functions of 
machine guns, mortars, torpedos, 
shrapnel and other vital military 
weapons. For the green recruits who 
were being rushed to the fronts, the 
motion picture classroom provided 
a swift new road to the knowledge 
of mechanized equipment and train- 
ing, which in its use, was so basic 
to their safety and fighting prowess. 


Visualizing the Invisible 

Here, Rockwell Barnes first re- 
vealed his talents in animated draw- 
ings for technical purposes. Direct 
photography (known in the trade as 
real photography) was limited; 
alone it could not satisfy the de- 
mands of the complex machinery of 
the 20th century. Much of man’s 
scientific knowledge embraces phys- 
ical, chemical, biological worlds 
which cannot be seen by the eye or 
the camera, and very likely will 


“Rocky” BarRNEs 


never be seen. Unaided human 
vision fails to penetrate into op- 
erating interiors. It is impossible 
under ordinary circumstances to 
view the inner organs of the human 
body as they function, or the cross- 
section of a complex engine in op- 
eration. There are some technical 
processes which are too large to 
comprehend easily: some are quite 
unapproachable, such as roaring 
furnaces which radiate thousands of 
degrees of heat; some are too 
minutely complicated, like the tele- 
photo apparatus for sending pic- 
tures through wires. Through ani- 
mation, the schematic diagram be 
came a live, moving, powerful tool 
for instruction. Its creation made 
all these possible. 

Of course, though this may all be 
obvious today, at that time there 
was a host of problems to be solved. 
none of them simple. Rocky Barnes, 
Jamison Handy, Frank Goldman 
and Max Fleischer were men with 
the vision to see these through. 


Animation Perfectionist 

In 1920, Barnes joined Handy 
and his associates in what later be- 
came The Jam Handy Organization 
and his work in technical animation 
was really launched. By today’s 
standards the techniques at that time 
were crude. Animations were no 
more than a series of blueprint 
drawings which, when photographed 
in order and projected on the screen. 
eave some illusion of motion. Often 
this was jerky and discontinuous. 

Rocky, always the perfectionist. 
was ever at work improving tech- 
niques, striving for new effects, ex- 
perimenting, scrapping, re-working. 
Robert Kennedy, director of Anima- 
tion at The Jam Handy Organiza- 
(CONTINUED ON PAGE 64) 
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Who is “Mr. Polaris?” 


Some of the films we’ve made have attracted so much 
attention that people are asking, ‘“Who is this man Polaris ?”’ 


even been getting letters addressed to ‘‘Mr. Polaris.” 


There is, of course, no Mr. Polaris. 


As you know, Polaris is the proper name of the North Star 
... the star that navigators set their course by because it is 
the most constant and dependable of all the stars in 
the universe. 


We borrowed the name...as an inspiration and guiding 


1954 PRODUCTION REVIEW 


principle... for this organization of veteran motion picture, 
technical and advertising men. 


And apparently we are living up to our name. For we are 
getting additional assignments from sponsors... because 
they have found they can depend on Polaris to produce 
films of unfailing excellence...on time and within the 
budget! 


ANN POLARIS pictures, inc. 


5859 W. Third St., Los Angeles 36, Calif. WE 3-4608, YO 8058 
NEW YORK: 133 East 54th Street, Plaza 1-0450 
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DUDLEY PICTURES 


CORPORATION 


DUDLEY TELEVISION 


CORPORATION 


Producers for 


Asan. of American Railroads 
General Refractories Corp. 
Santa Fe Railroad 

The Budd Company 

Union Pacific Railroad 
Zenith Plastics Corporation 
Trans-W orld Airlines 

Griffin Wheel Company 


American Steel Foundries 


Warner Brothers 

General Mills 
Metro-Goldwin-Mayer 

Nickle Plate Railroad 
Southwestern Public Services 
Capital Airlines 

Seaboard Air Line Railroad 
Republic Pictures Corporation 
Phillip Morris 

Philippine Airlines Leslie Salt Company 
Great Lakes Carbon Corp. Texas Utilities 
Great Northern Railroad Light and Power Association 


and others 


Producers of 
“This Land of Ours” ¢ “This World of Ours” 


Leaders in The Field of Travel and Transportation 


Industry's Largest 
COLOR STOCK SHOT LIBRARY 


AVAILABLE TO ALL PRODUCERS 


VISTARAMA 


INCORPORATED 


VISTARAMA was the first to develop and introduce the anamor- 
phic superscreen dimension to the l6mm field. VISTARAMA 
produced the first anamorphic superscreen motion pictures in the 
industrial field. VISTARAMA was the first to produce 35mm 
anamorphic superscreen short subjects for theatrical release. 


VISTARAMA anamorphic lenses (35mm and 
l6mm) are used by major theatrical and industrial 
producers, Now avilable to all producers on a 
reasonable basis. 


Offices All Corporations 


9908 Santa Monica Bivd. 
Beverly Hills, Calif. 
CRestview 1-7258 


501 Madison Ave. 
New York City 
Eldorado 5-1076 


Rockwell Barnes: 
A Man to Remember 


(CONTINUED FROM PAGE 62) 


tion recently recalled the Barnes 
craftsmanship and exquisite sense 
of timing, which were so far in 
advance of his times. “He made 
great strides toward achieving real- 
istic effect in animation. Why, he 
could make a cylinder appear photo- 
graphically faithful to its three di- 
mensions. The gases which flowed 
through it moved and skimmed so 
lightly that there was little question 
of what physical property was being 
represented. A liquid would really 
flow. A falling object would plunk 
down.” 

Barnes and his associates were 
one of the first groups to use car- 
toon figures to illustrate their points. 
Along with Sid Smith of The Gumps 
fame, and Bud Fischer of Mutt and 
Jeff. Rock saw that he could tell a 
more lively story, tell it better and 
more clearly in every way, through 
the use of cartoon figures. 


Combined Cartoon Technique 


In a film produced for the Chev- 
rolet Sales Division of the General 
Motors Company, Down the Gaso- 
line Trail, Rocky depicted the life 
and times of a charming cartoon 
figure, a dapper little Mr. Octane, 
as it were, who was, in reality, a 
drop of gasoline. His travels, which 
we follow through technical anima- 
tion, from the moment he enters the 
gas tank to the time his ghost 
emerges from the exhaust pipe, give 
a vivid, concise picture of the op- 
eration of the modern carburetor, 
and describe just what happens to 
each drop of gasoline as it takes the 
form of power in the motor car. 

Barnes condensed, through a bril- 
liant series of animated drawings, 
the complicated system involved in 
the electrical transmission of pho- 
tographs through the wires. In Spot 


News, he succeeded in showing pre- 
cisely every step of this new opera- 
tion and just how each related to 
the finished wire photo. In this, as 
in hundreds of other films, his re- 
markable craftsmanship made com- 
plex machinery comprehensible to 


He Challenged the Impossible 

The great contribution which 
Rockwell Barnes made to the mo- 
tion picture industry, and to indus- 
try in general, was his motion 
picture which “visualized the in- 
visible.” It was Barnes who devised 
many of the varied techniques for 
showing what is too small, too large. 
too fast, too slow, too hot, or too 
complex to be seen or approached by 
the camera or the human eye. And 
soon, his individual assignments 
were in the areas of the seemingly 
impossible; it was to such challenges 
that his receptive mind was dedi- 
cated. 

Yet, along with tie fabulous ar- 
tistic imagination of this man, out- 
side all his achievements, there was 
still another Rockwell Barnes. To his 
friends there was the man _ they 
knew: the devoted, sincere, humble, 
always considerate man who ded- 
icated as he was continuously stood 
ready to listen and to learn. Retir- 
ing and always modest, Rocky’s life 
demonstrated that extraordinary 
kind of humanity which made every- 
one he knew admire and love him. 
To his friends, above all, this was 
Rocky Barnes. 


The Code He Lived By 


A motto which has come into 
common use is said to originate 
with him. It is a favorite of all 
Rocky’s friends and associates and 
during World War II became one 
of the outstanding inspirational slo- 
gans of the U. S. Air Forces. It 
runs, “The difficult we do today, the 
impossible takes a little longer.” 
Rockwell Barnes lived this with all 
his heart. Qe 


70 hese Who Set the Course 


* As the swift currents of technical progress carry the film 


medium toward the bright horizon of tomorrow, we pay our 
respects to those skillful and clear-eyed pilots who helped set 
our course during the past three decades. Such a man was 


Rockwell Barnes, who shared the prophetic vision of Jamison 
Handy, adding to it his individual talents to enlighten the 
screen and to make the most complex facts of industrial 


technology clear and understandable. 


The lessons these innovators provide us are of inestimable 
value and too little recited. Profiles of such men as George 
Spoor, Rocky Barnes, Robert Flaherty and others who helped 


| to shape our destiny will have an important place in these 


pages and in the permanent record of history. —OHC | 
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Inquiries invited from sponsors and producers interested 
in highest quality writing for public relations, 


institutional and educational motion pictures. 


1416 N. Wells Street, Chicago 10, Illinois 
MOhawk 4-0939 


1954 PRODUCTION REVIEW 


“BIG SAUL” 


Starring Preston Foster 
and Glenn Roberts 


“DEAR MR. EDITOR” 
Starring Thomas Mitchell 


“NOW IT CAN BE TOLD” 
Starring John Daly 


“THE LEAGUE 
OF FRIGHTENED MEN” 


“WORD OF HONOR” 
Multiple Award Winner 


“$10,000 A MINUTE”’ 


“LAST DATE” 
Multiple Award Winner 


“HORSE SENSE”’ 


“BY JUPITER” 
Multiple Award Winner 


“THE BIRTHRIGHT” 


In Production 


These outstanding films 
and many others available 
for review, cn request. 
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FourtH ANNUAL boston Fi_m Festivar 
Sponsored by the Film Council 
of Greater Boston 
May 15, 1954 
Sheraton Plaza Hotel, Boston 
Deadline for Entries: April | 

Careconies: Adult education (including hu- 
man relations, international affairs, mental 
health), the arts, classroom, industry (including 
public relations, safety, training, travel) religion. 

Awarps: Members of the Festival audience 
will select first and second award films in each 
classification. All other films shown will receive 
awards of merit. Awards will be presented to 
both sponsor and producer. 

ENTRY: prints for consideration 
should be sent between March | and April | to 
Mrs. Muriel C. Javelin, council secretary, Boston 
Public Library, Boston, Mass. Entry blanks may 
be obtained from Mrs. Javelin, or the following 
information may be included with each film: 
Name of film, length, full name of sponsor, full 
name of producer, category, date of production, 
name and address of individual in charge of 
film festival entries. 


Preview 


There is no charge for entries, but organiza- 
tions submitting films are expected to pay trans- 
portation costs both ways. 


CauirorNniA Business Firm Festivar 
Sponsored by the California 
Training Directors Association 

March 10, 1954 

Mark Hopkins Hotel, San Francisco 
Careconies: Sales training and promotion, public 
relations, economic education, employee train 
ing, supervisory training, safety (industrial & 
highway). 
Entay: Information about entering films is 
available from Roland H. Fulle, c/o Photo & 
Sound Co., 116 Natoma St., San Francisco 5. 


Gotpen Reet Firm Festivar 
or THE AMERICAN AssEMBLY 
Sponsored by the Film Council of America 
April 1-3, 1954 
Conrad Hilton Hotel, Chicago 
Carecortes: Agriculture & natural resources, 
geography & biography, home & family, medical 
sciences, religion & ethics, safety, sales promo- 
tion, science, sociological & political understand- 
ing, training. (Entries closed February 1) 
Awanps: Winners in each category will re- 
ceive Golden Reel awards. Other films may re- 
ceive awards of merit upon special recommenda- 
tion of the jury. 


ANNUAL 
StamMrorD Fitm Festiva 
Sponsored by the Stamford Film Council 
April 9, 1954 
Stamford, Connecticut 
Deadline for Entries: February 20 

Cateconies: Classroom, religion, art, chil- 
dren's (non-classroom), child care & family liv- 
ing, industrial promotion, 

Awarps: Top prizes will be given in each of 
the six classifications and all films screened at 
the Festival will receive awards of merit. 

Entry: Information and forms may be ob- 
tained from William K. Harrison II, coordina- 
tor, Stamford Film Council, 96 Broad St., Stam- 
ford, Conn. 


Annual Award Competitions 
for Films and Visual Aids 


SECOND ANNUAL AWARDS 
FoR VISUAL SALES PRESENTATIONS 
Co-Sponsored by the 
National Visual Presentation Assn., Inc. 
and the Sales Executives Club of N. Y. 
April 13, 1954 
Hotel Roosevelt, New York 
Deadline for Entries: March | 

Catecories: Awards will be made for three types 
of visual presentation: 1. Where presented orally 
by salesmen; 2. Where all or some of the sales 
talk is incorporated mechnically into presenta- 
tion; other than a motion picture; 3. Motion 
pictures with or without sound other than those 
aimed at the general public. 

Awanrops: First and second awards in each clas- 
sification are inscribed plaques. The winner in 
each group is invited to review their program 
before the Sales Executives Club on April 13, 
when awards are presented, 

Entry: Each organization is limited to one entry. 
For information write the National Visual Pres- 
entation Assn., Inc., 310 Lexington Ave., New 


York 16. 


Tamp ANNUAL 
KENTUCKIANA Fitm Festival 
Sponsored by the Louisville Film Council 
Autumn, 1954 
Louisville, Kentucky 
(Closing date for entries to be announced) 
PrRoBABLE CaTecortes: business economics, sales 
promotion & marketing, human relations, in- 
dustrial safety, management training, highway 
safety, vocational training, entertainment, slide- 

films. (See details in later issue) 
Awarps: Top awards are presented in each 
classification. 


INTERNATIONAL FESTIVALS 
ANNUAL 
Fitm Festiva 
Sponsored by the Edinburgh Film Festival 
Edinburgh, Scotland 
September, 1954 
Closing Date for Entries: April | 
Carecories: Realist, documentary and experi- 

mental films of any length are shown. 

Awarps: Diplomas of Merit are presented to 
films most highly rated by a selection board. 
Certificates are presented to the producer of all 
films selected for exhibition. 

Entry: All American series are cleared through 
the Film Counzil of America. For information 
write the FCA at 600 Davis St., Evanston, Ill. 


INTERNATIONAL EXHIBITION 
or CINEMATOGRAPHIC Art 
Venice, ltaly 
Late Summer, 1954 

Enrry: For information on the 1954 program 
contact the Film Council of America, 600 Davis 
St., Evanston, Ill, which has acted as a clearing 
house for American entries in recent years. 


" 
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SEVENTH ANNUAL 
CLEVELAND Festival 
Sponsored by the Cleveland Film Council 
June 16-17, 1954 
Carter Hotel, Cleveland, Ohio 
Deadline for Entries: April 1 


GENERAL CHAIRMAN: Miss Helen Harp, director 
of the film library, Ohio Bell Telephone Co. 


CATEGORIES AND CHAIRMEN 

Arts & Crafts: Miss Virginia M. Beard, film bu- 
reau, Cleveland Public Library, Cleveland 1. 

Experimental: Victor Salupo, Wilding Picture 
Productions, 1010 Euclid Bldg., Cleveland 15. 

Gardening: Mrs. Viola Briner, Garden Center 
of Greater Cleveland, 11190 East Blvd., Cleve- 
land 6. 

General Health (Child Training & Mental 
Health): Miss Belle Greve, director of public 
health & welfare, City Hall, 601 Lakeside Ave., 
Cleveland 14. 

Human Relations: James D. Dobel, area direc- 
tor, N.C.C.J., 686 Union Commerce Bldg., 
Cleveland 14. 

Industrial & General Safety: William T. Foultz, 
Grasselli Chemical Department, 2981 Inde- 
pendence Rd., Cleveland 13. 

Industrial Research: William B. Reynolds, Ohio 
Bell Telephone Co., 750 Huron Rd., Rm. 1734, 
Cleveland 15. 

Industrial Relations (Industrial Training & 
Labor-Management): Walter FE. Fretthold, 
Chase Brass & Copper, 1121 E. 260th St., 
Cleveland 17. 

Music: L. Howard Whittaker, Jr., Cleveland 
Music School Settlement, 11125 Magnolia Dr., 
Cleveland 6. 

Public Relations: David G. Adam, Fuller & 
Smith & Ross, Inc., 1501 Euclid Ave., Cleve- 
land 15. 

Religion: Mrs. Elinor R. McIntyre, Sunray Films, 
2108 Payne Ave., Cleveland. 

Sales Training: Robert J. Bellan, Brush Electron- 
ics, 3405 Perkins Ave., Cleveland 14. 

Teaching & Classroom: Miss Lucille M. Kenney, 
Harrison School, 2080 Quail St., NW, Cleve- 
land 7. 

Travel: Eric A. Teel, East Cleveland Public Li- 
brary, 14101 Euclid Ave., Cleveland 22. 

International: Dr. Fern Long, supervisor adult 
education department, Cleveland Public Li- 
brary. 

Medical & Dental Education Training (Limited 
to professionals only) : Helena Hoelscher, M.D. 


Awarps: Cleveland “Oscars” will be presented 
to the top film in each classification on the basis 
of weighted voting by Festival audiences. 


Entry: Preference will be given to films re- 
leased since January 1, 1953 with a running time 
of 30 minutes or less. Film entry blanks should 
be requested from specific category chairmen 
listed above or Elizabeth Hunady, general screen- 
ing chairman, Cleveland Public Library, 325 
Superior Ave., Cleveland. 


Prints should not be submitted until an entry 
blank has been filed and instructions received. 
Though there is no charge for entries, organiza- 
tions submitting films are expected to pay trans- 
portation charges both ways. 


(LISTINGS ARE CONCLUDED ON PAGE 146) 
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American Telephone & Telegraph Co. 

American Gas & Electric Co. 

American Plant Food Council 
American Cancer Society 


Babcock & Wilcox Company 


Cast Iron Pipe Research Assn. 5 these pages pass the most astute buyers of 
Curtiss- Wright Corporation 
E. 1. duPont de Nemours & Co. commercial motion pictures in the world. 


Thomas A. Edison, Inc. 
Elgin National Watch Co. 
Ethyl Corporation 


We have been privileged to serve a great many of these 


Ford Motor Company 
General Motors Corporation 
Johnson & Johnson 
McGraw-Hill Book Company 
Merck & Co., Inc. 


buyers during the years since 1933; and resultant “repeat 
business” has been a large factor in our continuing, suc- 


National Assn. of Manufacturers cessful operation for 20 years. 
National Board of Fire Underwriters 


Parke, Davis & Company 

Pennsylvania Railroad 

ask for th ni r - 

Sharp & Dobme Wea the opportunity to present our facilities, ex 

Sperry Gyroscope Company 
Standard Brands 


The Texas Company 


perience and qualifications as your producer. 


United States Navy 


Western Electric Company PZ 
amt 
Westinghouse Electric Corp. ; 


and many others PRESIDENT 


Send for: 
“A FEW 
FACTS 
ABOUT 


AubIO” AUDIO PRODUCTIONS, INC. 


Film Center Building 
630 NINTH AVENUE NEW YORK 36, N. Y. 
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EWER PRODUCER LISTINGS appear in 
this 4th Annual Production Review issue 
than in the previous year but more com- 
plete reference data has been made available by 
15 companies, making this year’s survey of 
facilities and of client references the most com- 
plete buyer’s guide in history. A total of 157 
U.S. business film companies are listed and of 
these 141 have supplied complete returns, in 
addition, the complete listings of seven Canadian 
companies are also included for the guidance of 
business and television film users in the Domin- 
ion. 

From this broad base of information, the 
Editors of Business SCREEN are again reviewing 
the fiscal and physical background of business 
and television film production. Detailed statistical 
survey forms were also supplied to key producing 
companies throughout the U.S. and at closing 
date, facts were available from a total of 57 in- 
dividual studio reports on employment, gross 
sales, value of physical equipment, raw stock 
purchases and operating procedures. Two other 
companies furnished replies to a questionnaire 
form but were unable to complete statistical 
returns because of the early closing date. 62 
returns were available in gross sales in 1953. 

The January survey closing date also appears 
to limit early returns from other concerns whose 
annual business figures are incomplete at that 
time. Figures from these companies will be in- 
corporated in a final report in the Spring. 

A reliable estimate of $49,702,316 in gross 
sales of all items in 1953 by the 141 key com- 
panies in the U. S. appears to be slightly lower 
than the comparable estimate of $51,161,000 
for the previous year. This is confirmed by lower 
sales totals reported in various sections. ; 

This gross annual sales total is also lower for 
the entire country because it represents the total 
volume of 141 companies as contrasted with $51 
million in gross sales for only 126 companies in 
1953. A contributing factor reducing this sales 
total is undoubtedly the greater accuracy and 
depth of our statistical research this year. 

The 141 key companies surveyed in the U.S. 
employed nearly 2,500 full-time workers. 44 out 
of 63 companies had one or more labor organ- 
izations among their employees; only 19 were 
non-union studios. As many as 13 labor organ- 
izations were represented in one studio. 

1,361 motion picture titles were produced by 
the 141 key companies in 1953; of this total 
more than 700 are listed in the accompanying 
text pages. 61 companies reported 642 individual 
sound slidefilm subjects produced in °53, an 
indication of perhaps twice that number pro- 
duced among the 141 key companies. 60% of all 
motion pictures produced were in color. 

The solidity of business film operations was 
evident in the lack of a single reported business 
failure among the established companies last 
year. The movement toward improvement and 
standardization of business practices through 
regional and national producer organizations 
continued in 1953 as two previously established 
groups (in New York and Chicago) continued 
their cooperative activities and a third group 
was organized late in the year to represent the 
interests of producing companies in the Los 
Angeles area. 
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Production Survey 


THE THIRD ANNUAL REVIEW OF 


SURVEY OF PRODUCTION IN 1953 


Advance Statistical Summary of the 
Business Film Industry in the U.S. 


GeocrapHicaL Areas of the U. S, are 
covered in this third annual statistical sur- 
vey. At the early closing date, 57 detailed reports 
were received from the 141 “key” companies 
who also supplied complete studio listing data. 
Projections are based on most careful calcula- 
tions, using lowest average figures and discount- 
ing largest facilities reported. 


1. Number of permanent employees on the 
studio rosters during 1953: 


57 U.S. Companies Reportinc: 1624 employees 
were on a full-time employment basis during 
1953. These persons were engaged in creative, 
production, film processing, sales and manage- 
ment activities in these 57 companies. Of this 
number, 39 studios had personnel ranging from 
5 to 35 full-time employees. 


PROJECTION: an average of 9.7 employees per 
studio among the 141 “key” companies recog- 
nized in this Production Review Survey gives a 
total estimated full-time employment in these 
established concerns of 2439 persons. 


Survey Data Copyright 1954 
By Business Screen Magazine 


PRODUCER FACILITIES 


AND SALES 


2. Number of part-time employees engaged 


during 1953 (not including talent) : 
18 Reportinc: 1689 persons 
were hired by these studios as technicians, pro- 
duction specialists, ete. during 1953. The 1952 
reported total of 2792 persons in part-time em- 
ployment is greatly reduced by further elimina. 
tion of talent reports in this classification, 5 
companies reported no part-time workers. 


Projection: Total part-time employment among 
the 141 key companies is estimated to be 2129 
persons. A lowe: average of only 5 part-time 
workers per studio was used in this year’s pro- 
jection since the trend appears to indicate greater 
dependence upon permanent personnel within a 
majority of the studios. 


* 


3. The total capitalization of business and 

television film producers active in 1953: 
53 U.S. Companies Rerortinc: $9,087,519 was 
the reported capitalization of the 53 companies 
reporting these figures, 23 companies were 
capitalized at $100,000 or more; out of the 
total 53 companies, 35 were capitalized at 
$50,000 or over. Largest capitalization reported 
was $2,000,000; the average appeared to be in 
the $50,000 classification, 


Projection: by careful calculation, discounting 
the largest capitalizations as in previous years, 
the total capitalization of 141 “key” companies 
approximates last year’s figure of $15,000,000. 


4. The gross volume of sales (all items) for 

141 U.S. business film companies in 1953: 
62 U.S. Companies Reporting; A total of $36.- 
667,516 in gross sales of motion picture, slide- 
film and other types of production, processing 
and equipment was reported for 1953 by 62 of 
the 14] “key” companies. 43 of these companies 
had gross sales in excess of $100,000; 27 ex. 
ceeded $200,000 in gross sales; 16 had sales 
of over $100,000; and seven companies had a 
sales volume of over $1,000,000 each in 1953. 
Television commercials accounted for $2,362,739 
in 1953 sales but only 30 companies reported 
on this item. 


Projection: careful calculations based on av- 
erage annual sales volume figures of studios 
throughout the country were used to project 
the total gross sales for the 141 “key” companies 
in this Production Review Survey. The gross 
sales total for 1953 (all items) is indicated as 
(CONTINUED ON THE FOLLOWING PAGE) 
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Production Survey: 


(CONTINUED +R®OM THE PRECEDING PAGE) 


$19,702,316. In 1951, 116 companies did ap- 
proximately $45,000,000 in sales; the 1952 gross 
sales total for 126 companies was estimated at 
$51,161,000. Improvements in statistical analysis; 
some regional decline in sales during the year 
and the lower volume of TV commercial produe- 
tion in organized areas during the SAG negotia- 
tions in the first quarter of 1953 tend to verify 
these lower figures. 

However, the total volume of business attrib- 
uted to work done by these companies would be 
greatly expanded by inclusion of direct lab 
purchases, commercial distribution expenditures 
(inereased in 1953) and projection equipment 
purchases made by clients for whom these film 
programs were created in the past year. 

This total does not indicate the full volume of 
business film production in the U.S. during 
1953 since it does not include direct film produc- 
tion by business concerns for internal training 
or sales promotion purposes or the unreported 
volume done by free-lance individuals acting as 
producers, However, the 141 companies whose 
listings appear in these pages do the bulk of the 


commercial film production business in the U.S. 


5. The value of studio physical equipment 
as of December 31, 1953: 


55 U.S, Companies Reportine: on first returns 
tabulated, a total estimated value of $3,417,986 
was reported by 55 of the 141 “key” companies 
at the close of business, 1953. This includes 
studio and laboratory equipment, cameras, light- 
ing equipment, generators, sets and other specific 
items required for professional film production, 
other than real estate or buildings. 


Projection: value in excess of $10,000,000 is 
estimated to cover the studio physical equipment 
of the 141 “key” companies in this Production 
Survey. Additional millions of dollars are repre- 
sented in the value of real estate such as studio 
property, laboratory and studio buildings owned 
by many of these concerns, 


6. Film consumption: dollar purchases of 
raw stock, including color: 


52 L. S. Companies Reportinc: early returns 
tabulated at closing showed raw stock purchases 
of $1,105,535 by 52 of the 141 “key” companies. 
Additional checks with seven users brought the 
total to $1,480,735. 


PROJECTION: using a low average of $10,000 in 
raw stock purchases by 82 of the 41 “key” com- 
panies surveyed, total direct raw stock purchases 
were in excess of $2,300,000, This figure does not 
include laboratory purchases for prints made by 
clients through outside lab sources. Only 21 of 61 
producing companies maintained their own lab- 
oratory facilities so the balance of these purchases 
would be made through such laboratories on work 
created within a majority of the studios covercd 
in this survey. 


7. Total 1953 expenditures for other studio 
materials and supplies: 


38 U. S. Companies Reportinc: since books 
were not “closed” in a number of studios when 
these reports were due, only 38 companies were 
able to give accurate figures for such items as 
lamps, laboratory chemicals, lumber, and other 
“materials” purchased during 1953. A total of 
$2,559,177 was reported by these concerns for 
such items. 


Projection: A reasonable estimate of supply re- 
quirements, drastically lowered from previous 
years for accuracy, would total $5 million. 


8. Does your company sell projection equip- 
ment (l6mm, slidefilm, ete.) ? 


53 U. S. Companies Reportinc: 34 producing 
companies replied “yes” they do represent and 
sell various lines of projection equipment to their 
film clients. 19 companies replied in the negative. 
This followed the trend of previous years: in 
153 returns 36 out of 63 companies reporting 
were in the affirmative but 27 companies did not 
sell equipment. 


PROJECTION: it is a general practice of producing 
companies to represent or recommend projection 
equipment which they believe best suited to their 
clients’ needs. A few of the larger companies 
maintain projection service and repair facilities 
for client equipment; others work closely with 
regional service organizations among established 
audio-visual dealers. 


9. Does your company provide non-theatrical 
film distribution? 


51 U. S. Companies Reportinc: a majority of 
the companies (34) answering this question re- 
plied in the negative, they do not provide film 
distribution. Of the 17 companies providing this 
service, several specialized in limited distribu- 
tion; only 3 maintained fairly extensive facilities 
such as film libraries located in regional centers. 


PROJECTION: with the development of specialized 
film distribution services, maintaining regional! 
film libraries in centers of population throughout 
the U. S., the trend continues toward outside dis- 
tribution as in the preceding year when only 14 
out of 62 companies reported that they main- 
tained distribution services. There are notable 
exceptions to this trend where producers have 
established special facilities for film handling. 


10. Dollar volume of television production 
sales during 1953: 


30 Companies ReportinG: Gross sales of 
$2,362,739 were reported by these concerns in 
first returns tabulated. New York, Chicago, Los 
Angeles and other TV centers now share this 
volume with new television operations in other 
regional areas where stations are going into 
operation. However the 1953 volume of sales 
was somewhat lower in total due to production 
curtailment in the first quarter of the year while 
SAG negotiations were in progress. 12 other 
companies reported no activity in this special 
field of production. 


Important experimentation was taking place, 
however, in the field of color television films, 
including commercials, in the final quarter of 
the year. As standards for color television film 
projection continue to evolve during 1954, the 
several companies specializing in this field of 
production expect to play a major role in sup- 
plying these films, a role for which they are 
eminently qualified by experience in color film 
production, equipment, and professional per- 
sonnel. 


11. Total number of motion picture titles 
produced in 1953: 


60 U.S. Companies Reportinc: 1,056 separate 
titles of sound motion picture subjects were re- 
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ported by 60 of the 141 “key” companies in 
this Survey; of these 60% were made in color. 


Print REQUIREMENTS: with some of the largest 
producers as yet unreported, a total of 32,600 
16mm prints were required for titles produced 
by 59 companies returning first reports. An ad- 
ditional total of 1.518 35mm motion picture 
prints were required by clients. 
+ 

12. Total number of sound slidefilms and 

prints produced in 1953: 


61 UL. S. Companies Reportinc: early returns 
showed a total of 792 sound slidefilm programs 
produced by these companies in 1953. About 
350 of these programs were produced in color. 


Print ReQuIREMENTS: because of widespread 
use among national dealer organizations, print 
orders for sound slidefilms were large. For only 
61 of the 141 “key” companies in this Survey, 
a total of 631,873 sets of prints and recordings 
were ordered in 1953. With continued improve- 
ment in sound slidefilm equipment and record- 
ing methods, there was a continued trend in 
recordings for both long-play and “automatic” 
reproduction. 


Questionnaire Returns on Standard 
Producer Film Sales Practices | 


* Several questions asked of business film pro 
ducers concerned standard practices on behalf 
of sponsor clients. For example: 


1. Do you require progress payments on 
new productions? 


61 U. S. Companies Reportinc: of this num- 
ber, 55 companies said “yes” they do require 
progress payments during the course of film 
production. Only 6 companies replied in the 
negative. 29 of the companies requiring prog- 
ress payments said 3314% was their accepted 
practice, with that amount required on comple- 
tion of script, ete. 16 other companies reported 
25%, some on completion of treatment outline 
or on completion of seript. 
* 


2. Do you give cash discounts? 


60 U. S. Companies Reportinc: of this num- 
ber, the vast majority (58) reported no cash 
discounts on production and only 6 gave cash 
discounts on prints. 


SUMMARY: 43 out of 60 companies reporting in 
answer to the question “Do you have profes- 
sional equipment for magnetic recording?” re- 
plied in the affirmative. 44 out of 63 companies 
answering the query about labor organizations 
in their studios reported from one to 13 crafts 
represented among the skills used. 


This survey data will be continued in later 
issues during the Spring as further returns are 
made available. There is good evidence, how- 
ever, that a reliable pattern of 1953 production 
trends has been established in this third con- 
secutive year of statistical research out of the 
four years in which the Production Review is- 
sue of Business Screen has been published. 


1954 PRODUCTION REVIEW 


right off the reel 


A COLUMN OF EDITORIAL NOTES AND PERTINENT COMMENT 


HE American Association of Film Pro- 
ducers, organized in 1953 with a member- 
ship of 16 film companies in such areas as 
Chicago, Detroit, Cleveland, Atlanta, St. Louis, 
St. Paul and Philadelphia, went into its second 
year of activity on February 15 with the elee- 
tion of Mercer Francisco, veteran filmmaker as 
president, James Kellock, Wilding Picture Pro- 
ductions, Inc, continues as vice-president; Joseph 
Betzer, Sarra, Inc. is secretary; Lawrence 
Mominee, Atlas Film Corporation, treasurer and 
directors-at-large are Harry Watts, The Jam 
Handy Organization; Reid H. Ray, Reid H. Ray 
Film Industries; and Fred Niles, Kling Studios. 
Retiring first president of the organization 
is George Becker, formerly of Vogue-Wright 
Studios and newly-appointed to the executive 
staff of Gene K. Walker Productions in San 
Francisco. 


Second Annual TV Film Service 

Awards Shared by Industry Companies 

* Two “firsts” in television commercial film 
production went to Sarra, Inc. last month as that 
studio won top honors as the producer of “high- 
est quality” commercials in 1953 and another 
first award for the “speediest job” in 1953, re- 
gardless of type of commercial. The awards are 
sponsored by newsweekly of the 
amusement industry and were announced on 
January 30, 

Kling Studios and Caravel Films, Inc. both 
won third place awards, respectively, in the 
above classifications and Kling won another 
third award for the “most economical job” in 
1953. 

Among television film processing firms, Con- 
solidated Film Laboratories won first honors 
for “highest quality service” in 1953 with Pathe 
Laboratories sweeping a second award in this 
classification, a third in the “speediest service” 
category and the first award among film process- 
ers for the “most efficient service” during 1953. 
Acme Films won second honors in the “speediest 
service” and “most efficient service” classifica- 
tions for honors. 


Public Utility Films Reviewed 


* Speaking of awards, it is again the privilege 
of Business ScREEN’Ss editor to serve as a judge 


in the motion picture classification of the Public 
Utility Advertising Association’s 31st annual 
Better Copy Contest. The oldest continuous com- 
petition conducted within the advertising pro- 
fession, this award program serves to upgrade 
standards of film production in a field where 
motion pictures are performing yeoman serv- 
ice in public and employee relations. 


Outstanding Editorial Features to 
Highlight March Issue of Business Screen 
* The results attained by Pan American World 
Airways in the first year of its worldwide visual 
training program will be a “lead” feature of the 
next issue. Matching honors are a highly use- 
ful directory of local visual equipment service 
companies, a review of the past year’s outstand- 
ing film programs (too extensive for this crowd. 
ed issue); other pictorial features include the 
new Alcoa preview theatre facilities at the com- 
pany’s Pittsburgh headquarters and the first 
installment of a new film program survey cover- 
ing the clothing industry. 


A Foreword to the Producer Listing 

Pages Is This Definition of “Quality” 

* We are indebted to Wilding’s PR man, Jack 

Krieger, for this original piece on the subject 

of quality, something each sponsor and produc- 

ing compary should keep before them in '54: 

Nothing speaks so well of a product as quality. 

And quality doesn’t just happen—it is planned. 

It is much more than just a mixture of materials. 

It gets its start in the many instances of “think” 
first. 

It may be found in the constant control over 
details. 

It is the follow through. 

It is one’s attitude toward his job, or 

That vital element of enthusiasm. 

It is doing right things at the right time. 

That is quality--and more than any other one 
element in a product, 

Quaity will shout your wares from the house- 
tops. 


* And with this, we bring you the record- 
breaking pages of the most comprehensive review 
of dependable film production resources avail- 


able to the buyer of factual films. —-OHC 
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UNITED STATES 
Producers 

Academy Productions ( Calif.) 

Affiliated Film Producers 

Alley, Paul Productions 

All-Scope Pictures, Ine.* 

American Film Producers 

Americana Productions, Ine. 

Atlas Film Corporation 

Audio Productions, Inc. 


Barbre, Thos. J. Motion Picture 
Productions 

Ball Productions, Ine. 

Bay State Film Productions, Ine. 

Becker-Wulzen Films (New) 

Beeland-King Film Productions 

Bovey, Martin Films 

Bray Studios, Ine. 

Byron, Ine. 


Calvin Company 

Campus Film Productions 

Capital Film Productions* 
Caravel Films, Ine. 

Carillon, George Ine." 

Cascade Pictures of California, Ine. 
Cate & MeGlone 

Centron 
Chicago Film Studios* 
Cinecraft Productions, Ine. 
Coleman Productions 
Commerce Pictures 
Condor Films, Ine, 


Corporation 


Davis, Robert A sociates 
DeFrenes Company 

Dekko Film Productions, Ine. 
Dephoure Studios 

Depicto Films, Ine. 

Doane Productions* 
Donovan, Kevin Films 
Dowling, Pat Pictures 
D.P.M. Productions, Ine. 
Dudley Pictures Corporation 
Dunn, Cal Studios 

Dynamic Films, Ine, 


Eastern Film Center 

Elms, Charles Productions 
Empire Photosound, Ine. 

Esear Motion Picture Service, Ine. 


Fairbanks, Jerry Productions 
Farrell & Gage Films, Ine. 
Fennell, Paul J, 

Film Arts Production, Ine. 
Filmfax Productions 

Florez, Incorporated 

Fordel Films, Ine. 

Fotovox, Ine, 

Francisco Films 


Galbreath Picture Production, Inc. 


ALPHABETICAL INDEX TO PRODUCER LISTINGS 


"Indicates incomplete listing data. 
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Ganz, William J. Company 

General Pictures Productions, Inc. . 
Glenn, Jack, Ine. 

Graphic Films Corporation 

Gulf Coast Films, Ine. 

Gutermuth, Clarence H.* 


Haeseler, John A.* 
Haig & Patterson, Inc. 
Halligan, George* 
Hance, Paul Productions 


Handy, Jam Organization Inc., The . 


Hartley Productions 
Henning & Cheadle, Inc. 
Hoefler, Paul Productions* 


Huber, Louis R.* 


Imps, Ine. 
Information Productions. Inc. 


Jamieson Film Company 
Jones. Dallas Productions, Inc. 


Kayfetz, Victor Productions, Ine. 
Kellman, Louis W. Productions 
Kerkow, Herbert, Inc. 

Kling Studios, Ine. 
Knickerbocker Productions, 


Lane, Kent, Ine. 

LaRue, Mervin W. Ine. 
Lawrence, Robert Productions 
Loucks & Norling Studios, Inc. 
Lux-Brill Productions, Ine. 


MPO Productions, Inc. 

Marathon TV Newsreel, Ine. 
Master Motion Picture Company 
McLarty Picture Productions 
Midwest Film Studios 

Mode-Art Pictures, Ine. 

Motion Picture Service Company* 
Murphy, Owen Productions, Inc. . 


National Video Productions 
Newman-Schmidt Studios* 
New World Productions* 

Northwest Motion Pictures 


Olympus Film Productions 
On Film, Ine. 
Orleans, Sam & Associates, Sas, 


Palmer, Alfred T. Productions . 
Palmer, W. A. Films, Inc. 


Paragon Pictures, Inc. 


Pathescope Company of America, Inc. 


Pearson & Luce Productions 
Photo & Sound Productions 
Photo-Art Commercial Studios 
Photo-Arts Productions, Inc. 
Polaris Pictures, Inc. 


"Indicates incomplete listing data. 
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Premier-Hardeastle Productions 
Princeton Film Center. The ....... 
Productions on Film, Inc. 


R.K.O. Pathe, Ine. 
Ray, Reid H. Film Industries, Inc. 
Regan Film Productions . 


Richie, Robert Yarnall Productions, Inc. 


Rippey, Arthur G. & Company 
Riveria Productions, Inc. ................ 


Rivers, Walter A. & Associates ............... 


Rocket Pictures, Inc. 


Rockett, Frederick K. Company aS 


Roquemore Films 
Roush, Leslie Productions, Inc. 
Sarra, Ine. 

Science Pictures, 

Scope Productions, Inc. ........ 
Screencraft Enterprises, Inc. 
Smith, Fletcher Studios, Inc. . 
Sonochrome Pictures... 

Sound Masters, Ine. ..... = 
Strauss, Henry & Co., Inc. 
Sturgis-Grant Productions, Inc. 
Sturm, Bill Studios ............. 
Sun Dial Films, Inc. 


Sutherland, John 


Telecine Recording Studios, Inc. 
Telefilm, Incorporated* 


Telenews Productions, Inc. 


Telepix Corporation* 


Texas Industrial Film Company 


Thoma, Paul R. * 


Tomlin Film Productions —.......... 


TradeWays, Ine. 


Training Films, Inc. ......................... 


Trident Films, Ine. 


Unifilms, Ine. 


Usted Tie 


Van Praag Productions ..... 
Venard Organization, The* 
Viking Pictures Corporation 
Vogue-Wright Studios 


Wade, Roger Productions ...... 
Walker, Gene K. Productions 
Warner News, Inc. 
Wilding Picture Productions, lane. 
Willard Pictures, Ine. 
Wolff, Raphael G. Studios ........ 
Worcester Film Corporation* 


CANADA 
Ashley & Crippen, Ltd. . 


Associated Screen News, Ltd. . 
Crawley Films, Ltd. 
Omega Productions, Inc. 


Parry, Lew Film Productions 


Peterson Productions 
Vega Films* 


“Indicates incomplete listing data. 
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A GEOGRAPHICAL INDEX 
TO PRODUCER LISTINGS 


New England Region 


Connecticut, Massachusets 74 


Metropolitan New York Area enetteccece 


Listings on ....Pages 75, 76, 81, 82, 83, 84, 86, 87, 88, 90 a 


Middle Atlantic Region 


New Jersey, New York . 
Pennsylvania ...... 90, 92 
Washington, D. C. ................ Page 93 


Business 


Southeastern Region 


Georgia, Kentucky, Florida, Louisiana —..............Page 93 


Screen 


East Central Region 


2 


National 


Metropolitan Chicago Area 


West Central Region 


Survey 
Film 
Production 


Illinois, lowa, Kansas, Minnesota Page 102 
Missouri .............. 
Wisconsin 


Southwestern Region 
Texas, Oklahoma .. 


Mountain States Region 


West Coast Region 
Northern California ....................2.-.---s0.0-+- Pages 105, 106 


Metropolitan Los Angeles Area 
Listings on _.............................Pages 108, 109, 110, 111 


Pacife Northwest Region 
Oregon, Washington ..... Page 1) l eC 
regor ashingtor ag } 


Canadian Film Producers ....... Pages 111, 112 


and Canada 
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Keys to Effective 
Use of Your 1954 
Buyer's Guide: 


STUDIO LISTING STANDARDS DEFINED 


HIS Fourth Annual Production Review 
ye Business Sereen Magazine now 
provides listings of 161 U.S. business 
and television film companies. 141 of 
these firms have fulfilled our stipulated 
minimum requirements for adequate 
references under the “recent productions 
and sponsors” section as evidence 
to prospective clients of 1953 activities 
and the nature of films produced. 
In addition, six Canadian film producers 
are represented with complete 


listing data on pages 111-112. 


Many of the studios listed offer 
experience dating back two or three decades 
or more. The facilities of the largest equal 
those of Hollywood's major studios: 
their special creative talents, trained staffs 
and years of specialized activity in factual 
films continue to provide the buyer with 
real assurance of film results at economical 
cost, Equipment and skills available in 
these studios will be especially useful 


during the coming era of color television. 


Many individuals and some studio organi- 
zations do not appear in these listings, 
either because of failure to respond to 
listing forme, mail returned for lack of 
proper address, or because of insufficient 
data submitted, However, the 168 companies 
in these 38 pages comprise more than 90°; 


of U.S. and Canadian factual film production. 


With this listing data at hand, film 
buyers in business, trade associations, 
government and television can (by preview 
and personal inspection) select those 


facilities and skills best suited to their needs. 


Connecticut 


* * 
Kevin Donovan Fitms 
208 Treat Road 
Glastonbury, Connecticut 
Phone: MEdford 3-7895 


1953 


Kevin Donovan, Owner 


Date of Organization: 


Services: Motion pictures and slidefilms: public 
relations and industrial. 16 & 35 mm. 
Faciuities: & 35mm Mitchells, 
Cine Kodak. No studio facilities. 


lomm 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Highlights of the year (Ohio 
Edison Co.); Babcock & Wilcox Open House 
(Babcock & Wilcox Co.); Case History of a 
Power Plant*® (Ohio Power Co.) ; Be Our Guest* 
(Ohio Edison Co.). 

Superitms: The Carbon Black Family* (Phillips 
Petroleum Co.). 


* Now in production. 


Sruptos 
and Rotas Puoro-Science 
Walnut Tree Hill 
Sandy Hook, Connecticut 
Phone: Garden 6-2466 


1928 


Henry Roger, Owner-Director 
SERVICES: Specialists in technical and scientific 
camera work. Consulting on special motion pic- 
ture techniques, photomicrography, development 
of optical, electrical and mechanical devices and 
camera equipment and apparatus for research, 
timing devices, remote controls, special projectors. 
Faciities: Sound stage; 16mm and 35mm cam- 
eras; dollies; track for trucking shots; lighting 
equipment; magnetic tape recorder. Microscopic 
motion picture and time-lapse apparatus; Preci- 
sion instrument shop; recording studio, projec- 
tion room with remote control focusing and tim- 
ing, interlock picture and sound, vibration-proof 
studio for macro and microscopic camera work; 
Projectoscope,  syne., recorders; optical 
benches; beam splitters; motor generator, ete. 


Date of Organization: 


dise 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: The Shepaug Hydroelectric 
Project (The Connecticut Light & Power Co.) ; 
Carbon Black Production—No Sooty Nuisance 
(Columbian Carbon Co.) ; Electron Microscope in 
the Study of Carbon Black Particles (Columbian 
Carbon Co.). 


SLIDEFILMS: Series of nine on use of tools 
(Stanley Tools): The Power House (The United 


Illuminating Co.). 


Joun A. 
Amity Road 
Woodbridge, Connecticut 
Phone: New Haven — Fulton 7-1717 
(Not active in sponsored motion picture 
production in 1953.) 


Use Advertising Pages in This Issue 
* * * Bold-face stars appearing above listings 
in this section indicate advertisements accepted 
from producers for this issue. 


Massachusetts 


Bay Sratre Propuctions, Inc. 
Box 129 
Springfield, Massachusetts 
Phone: 4-3164 
Date of Organization: 1944 
Branch: 80 Boylston Street, Boston, Mass. 
Phone: Hancock 6-8904 
OFFICERS AND DEPARTMENT HEADS 
Morton H. Read, President 
Eugene N. Bunting, V.P. (Prod.) 
David Doyle, V.P. (Sales) 
Milton L. Levy, V.P. (TV) 

Harold O. Stanton, V.P. (Dist.) 

Services: Documentary, sales training, public 
relations and television motion pictures and 
slidefilms; animation. 
Faciuities: Mitchell & Maurer cameras; lighting; 
sound stage; portable generator; Maurer 16mm 
recording; synchronous magnetic recording; 
Depue printing equipment; l6mm black and 
white developing; 18 technicians; art and cre- 
ative staffs. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Fire Defenses Ready (Factory 
Mutual Engr. Div.) ;The Bird Story (Bird Roof.- 
ing Co.); The Mass at Christmas (St. John’s 
Seminary); Seasoned to Taste (Massachusetts 
Department of Commerce) ; Automatic Opening 
Diehead (Jones & Lamson Machine Co.) ; Play 
Vermont (Vermont Development Commission) ; 
Making the Books We Read (The Smyth Mfg. 
Co.) ; Safety RX (American Optical Co.) ; Ae- 
cent on Accuracy (Pratt & Whitney Div., Niles 
Bement Pond Co.). 


Boston 


Dekko Fitm Propuctions, INc. 
126 Dartmouth Street 
Boston, Massachusetts 
Phone: KEnmore 6-251] 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Joseph Rothberg, President and Treasurer 
Jerry T. Ballantine, Vice President 
William Weisberg, Secretary 

Services: 1@mm production services for educa- 
tion, science, industry and television. 
Faciuities: Maurer 16mm camera and recording 
unit; syne. magnetic film recording; sound stage ; 
editing and projection rooms; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Prcrures: Peter and the Whiffle-Hound 
(Liberty Mutual Insurance Co.) ; Massachusetts 
Morning (Massachusetts Society for the Preven- 
tion of Cruelty to Children) ; Ultrasonic Inspee- 
tion (Sperry Products Co.); The Velocitron 
(Pneumatic Scale Co., Ltd.); United Labor 
Presents (United Labor Council). 


* * * 


DePHOURE STUDIOS 
782 Commonwealth Avenue 
Boston 15, Massachusetts 
Phone: BEacon 2-5722 
Date of Organization: 1935 
OFFICERS AND DEPARTMENT HEADS 
Joseph Dephoure, Owner 
Edward Gilman Robert Gilman 
Estelle D. Davis 
Services: Industrial, documentary, business and 
public relations motion pictures; slidefilms; tele- 
vision slides and commercials. 
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Dephoure Studios: continued 


Faciiities: Sound stage, 35 x 60 foot; MR lights; 
3 sound cameras; 35mm camera; 5 silent cam- 
eras; 2 processing machines; 3 magnetic record- 
ers; Maurer 6-track recorder; projection room, 
16mm and 35mm projectors; 3 editing rooms; 
color and black and white printing art work; ani- 
mation; script preparation. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: This is your City, Fire Alarm 
(Westinghouse Radio Stations) ; Cancer—-A Re- 
search Story (American Cancer Society); Our 
Merchant Marine (Sloan Foundation) ; Harvard 
Reading Films (Harvard University). Following 
produced for Sloan Foundation for “American 
Inventory” series: The Story of Dorothy Sprague: 
American Fair; Play it Safe; The Teacher; 


American Tourist; American Investment Abroad. 


Master Motion Picture Company 
50 Piedmont Street 


Boston 16, Massachusetts 
Phone: HAncock 6-3592 


Date of Organization: 1926 


OFFICERS AND DEPARTMENT HEADS 
Maurice Master, President and Treasurer 
S. Grace Master, Secretary 
Irving Ross, General Manager 

Services: Business film productions and slide- 
films, television commercials; theatre trailers and 
film processing. 
Faciuities: 16mm and 35mm sound recording 
studio; 16mm and 35mm processing laboratory ; 
title-making; animation stands, editing and pro- 
jection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Meet Brown & Sharpe 
(Brown & Sharpe Mfg. Co.) ; Forsake Them Not 
(Home for the Aged); Teepee Tents and Polio 
(Essex County Polio) ; Bebbins (Draper Corp.) ; 
Accident Prevention Series (Liberty Mutual In- 
surance Co.). 


Worcester Corporation 
131 Central Street 
Worcester 8, Massachusetts 
Weld Morgan, President 
(Reference details on recent productions & 
sponsors not submitted. ) 


* 7 . 
Martin Bovey Fitms 
115 High Street 
Chelmsford, Massachusetts 
Phone: Lowell 2-9755 


Date of Organization: 1949 


OFFICERS AND DEPARTMENT HEADS 
Martin Bovey, President 

Martin Bovey, Jr., Vice President 
Services: Production from script to screen. Spe- 
cial documentary; travel; sport, wild life and 
conservation films. Subcontracting work. 
Facttities: Office; cutting room; dark room and 
film vault. Complete equipment—owned or avail- 
able—for the production of 16mm color and 
sound motion pictures. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: To Conserve our Heritage; 
Old Virginia; The Lure of New England (Min- 
neapolis-Moline Co.) ; Hewitt on the Neversink; 
Knight on the Brodhead ( Ashaway Line & Twine 
Mfg. Co.). 
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AFFILIATED Propucers, INc. 
164 East 38th Street 
New York 16, N. Y. 
Phone: MUrray Hill 6-9279 


Date of Organization: 1946 


Willard Van Dyke, Secretary 
Irving Jacoby, Treasurer 
Services: Script to finished film. Specialties: 
documentary and educational films. 
Facruities: Production equipment; editing de- 
partment; directors and script writers. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Working and Playing to 
Health (State of Illinois); American Frontier 
(American Petroleum Institute); Man to Man 
(Mental Health Film Board) ; Head of the House 
(U. S. Department of State); Excursion House 
(Ford Foundation) . 


* * 


Paut ALLEY PrRopUCTIONS 
619 West 54th Street 
New York 19, N. Y. 
Phone: JUdson 6-2393-4 


Date of Organization: 1949 
Paul Alley, President 


Starr Mempers: Don Lewis, Office Manager; 
Hsin Ch’en, Production. 

Services: Industrial; public relations; commer- 
cial; training; television and documentary films; 
16 & 35mm, color and black and white. Complete 
editing and production. 

Faciuities: l6mm cameras; fully equipped cut- 
ting rooms; screening room. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: A Day at Florida’s Silver 
Springs (Silver Springs, Fla.) ; For Your Infor. 
mation (U.S. Information Agency) ; NKI-Nash 
Automobiles (Geyer Agency); The King’s Men 
(St. Peter’s School) ; Black Diamonds* ( Anthra- 
cite Industry). 

*In production. 


AMERICAN Fitm Propucers 
1600 Broadway 
New York 19, N, Y. 
Phone: PLaza 7-5915 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Producer 
Frank W. Madden, Chief of Editorial 
Sheldon Abromowitz, Production Control 
Madeline Stolz, Office Mar. 
Services: Sponsored motion pictures and siide- 
films for theatres, television, education, training, 
sales. 
Facitities: Portable production equipment, 
16mm and 35mm with sound, stage for shooting 
small sets; special effects; animation; storyboard 
personnel, script writers. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Air Science in Action (U. S. 


Air Force) ; Harvest from the Waters; Transition 


(United Jewish Appeal) ; Basic Air to Gunnery; 
Angle of Attack Indicator (U.S. Navy); Ready 
for Action (Army Recruiting); Big Flash (Syl- 
vania Electric Corp.). 

SLipEFILMS: Occupational Therapists; Physical 
Therapists; Dietitians; Opportunities in the 
Women’s Medical Specialist Corps (Grant Adver- 
tising, Inc.). 

TV Commerciats: for Van Camp, Stokely, U, 5S. 
Army and Air Force Recruiting, National Guard, 
Mareal, Blood Bank, ete. 


* * 


Aupiwo Propuctions, INc. 
Film Center Building 
630 Ninth Avenue 
New York 36, N. Y. 
Phone: COlumbus 5-6771 
Date of Organization: 1933 


OFFICERS AND DEPARTMENT HEADS 
Frank K. Speidell, President 
Herman Roessle, Vice President 
Lawrence W. Fox, Jr., Treasurer 
Peter J. Mooney, Secretary 
PRODUCER-DIRECTORS 
L. S. Bennetts Harold R. Lipman 
Alexander Gansell H. E. Mendell 
Louis A. Hanousek Karl Peirce 
Services: Motion pictures only, all commercial 
categories. Specialties: public relations, sales 
promotion, merchandising, training, medical, 
technical and educational motion pictures, 
Faciuities: Both silent and sound studios; six 
cameras and lighting equipment; mobile units 
for location work with tape recorders; perma- 
nent staff in all departments, writing, direction, 
editing, animated drawing and optical; 16 & 
35mm_ projection room; two optical printers; 
editing equipment; zoom stand for trick work; 
machine shop; extensive film and music library 
cleared for television. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Music in Motion; Toll Dial- 
ing (American Telephone & Telegraph Co.) ; 
Most of a Miracle (American Plant Food Coun- 
cil, Inc.) ; Oral Cancer (American Cancer Soci- 
ety and National Cancer Institute); Ethyl Mix- 
ing Plant (Ethyl Corp.) ; Valve Rotators (Ethyl 
Corp.) ; Vinethene in Short Operative Proced.- 
ures, Cortone (Merck & Co.); Basie Physics 
series (McGraw-Hill Book Co.); Bees for Hire 
(The Texas Co.); Series of Technical Films 
(U.S, Navy). ‘ 
TV Commerciats: for N. W. Ayer & Son, Inc., 
Benton & Bowles, Ine., Young & Rubicam, Ine. 


Sponsor References Listed Are 
The Buyer’s Guide t+ Film Quality 
* The many thousands of business concerns, 
trade groups, government bureaus and advertis- 
ing agencies who now buy and use this Produc- 
tion Review look to these up-to-date references 
on recent productions and sponsors for depend- 
able buying guidance. Preview and check with 
sponsors listed to assure satisfaction, The best 

sources supply complete listing data here. 
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Bray Srupios, Inc. 
729 Seventh Avenue 
New York 19, N. Y. 
Phone: Clrele 5-4582 
Date of Organization: 1911 
OFFICERS AND DEPARTMENT HEADS 
J. R. Bray, President 
P. A. Bray, Vice Pres, & Production Mgr. 
M. Bray, Treasurer 
Max Fleischer, Production Mar., 
Max Fleischer Div., Bray Studios, Inc. 
B. D. Hess, Distribution Manager 


Services: Industrial sales and job training mo- 
tion pictures and slidefilms; training films for 
U. S. Armed Forces: theatrical; educational; 
animated cartoons and technical subjects; tele- 
vision films. Distributor to schools. 

Faciities: Studio equipment for all kinds of 
motion pictures and slidefilms, sound and color; 
animation department; production crews, artists, 
script writers; film library. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Formation of Thunderstorms; 
Flight Technique with Relation to Thunder- 
storms; Aircraft Performance (U. S. Navy); 
Coming Out of the Woods (National Lumber 
Mfrs. Assoc.) ; Military Climatology (U.S. Air 
Force) ; This Decisive Hour (Schenley Distillers, 
Inc.) ; Running & Handling Castings (Spanish— 
R. Russell & Co.) ; Time to Stop (Spanish- 
R. E. Russeil & Co.) ; A Day in Court (Spanish 
R. Russell & Co.); Aircraft Torpedo Acces- 
sories (U.S. Navy); The following six motion 
pictures were produced in Spanish and Portu- 
guese for the National Film Board of Canada: 
Horizons of Quebec; Hunters of the North Pole; 
Canada’s Atom Goes to Work; Struggle for Oil; 
Seience Against Cancer; Screaming Jets. 


* * 


Byron, Incorporated 

Byron, INconporaten, 550 Fifth Avenue, New 
York 36, N. Y. Phone: Clrcle 5-8188. John 
H. Ware, in charge. 

(see complete listing under Washington, D.C.) 


* * 


Campus Propuctions 
East 53rd Street 
New York 22, N. Y. 
Phone: PLaza 3-3280-1-2 
Date of Organization: 1934 
Nat Campus, Executive Producer 
Services: Motion pictures and slidefilms for 
business, government and welfare agencies; also 
various film services separately; including trans- 
lations, sound tracks; finishing service for com- 
pany photographed films. 
Faciities: Complete studio, on-location equip- 
ment and creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: There's Color in Your Life 
(Benjamin Moore & Co.); The Construction of 
Wound Prestressed Concrete Tanks (Preload 
Construction Corp.) ; Prestressed Steel at Tampa 
Bay (Stressteel Corp.) ; Are You Slipping (South- 
ern Railway System): Three to Make Ready 
(Institute for Crippled & Disabled.) 


* * 


CARAVEL Fi_ms, Inc. 
730 Fifth Avenue 
New York 19, N. Y. 
Phone: ClIrele 7-6111 


Date of Organization: 1921 


Studio: Hempstead, Long Island 


Cleveland Representative: James LaMarr, 
1426 Lewis Drive 


OFFICERS AND DEPARTMENT HEADS 
David |. Pincus, President and Treasurer 
Harold M. Manser, Vice President 
F. Burnham MacLeary, Vice President 
Albert Z. Carr, Vice President 
Claire V. Barton, Secretary 
Mauri Goldberg, Manager Producer 
Street C. C. McKean, Executive Prod., TV Dept. 
David Kreeger, Studio Manager 
Jack Semple, Animation Manager 
Arnold Vogelsang, Slidefilm Manager 
Charles Moore, Manager, Still Photography 


Services: Sales, dealer and vocational training 
motion pictures; public relations, personnel rela- 
tions, educational, religious films; television com- 
mercials; slidefilms, transparencies, stage presen- 
tations, field surveys. 


Facitities: Own motion picture studio at Hemp- 
stead. N. Y. headquarters have slidefilm studio, 
cutting and screening rooms, art, animation and 
optical effects departments. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Our Bible—-How It Came to 
Us (Amer. Bible Soc.) ; Steel Spans the Ches- 
apeake (Bethlehem Steel Co.); New Road to 
Better Retailer Profits (Calvert Distiller Corp.) ; 
How a Tubeless Tire is Built—three versions— 
(The B. F. Goodrich Co.) ; Healing in the Holy 
Land; Fruit of the Living Word (National Lu- 
theran Council); The Post Road (Saturday Eve- 
ning Post); The Snow-Crop Story (Clinton 
Foods, Inc.) ; The New Mobiloil Special (Socony- 
Vacuum Oil Co.); It’s All Yours (Truscon Steel 
Co.) ; Training films (U.S. Navy) and others. 


CoLEMAN PRODUCTIONS 
56 West 45th Street 
New York 19, N. Y. 

Phone: Murray Hill 7-9020 

Date of Organization: 1935 


OFFICERS AND DEPARTMENT HEADS 
Harry L. Coleman, President 
John Peterson, Director of Photography 
Donald Kerne, Editor 

J. Murphy, Sound H. Gray, Seripts 
Services: Complete productions of lomm & 
35mm pictures in color, black and white for in- 
dustry, public relations, medical profession ; tele- 
vision and shorts, 
Factuities: Creative staff, lomm & 35mm cam- 
eras, recording equipment, lighting and projec- 
tion and editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: You Look Wonderful (Hand- 
macher-Vogel Co.); The Arthur Murray Dances 
(Arthur Murray Dance Studios); Lewyt Sales 
Training (Lewyt Corp.) ; Complete Oral Rehabil- 
itation (Charles K. Peck Dental Lab.) ; The Post- 
man’s Walk (United Cerebral Palsy). 


* 


Condor Films, Inc. 
Conpor Fitms, Inc. (sales branch) 12 E. 41st 
St., New York 17. Phone MUrray Hill 5-3561. 
Edward F. Cullen, in charge. 
(see complete listing under St. Louis, Mo.) 


* * 


Rosert Davis Associates, INc. 
138 Elm Street 
New York 21, New York 
Phone: TEmpleton 8-8410 
Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 
Robert F. Davis, President 
Hayden Riggs, Vice President 
Wilbur E. Davis, Production 
William Carney, Animation Director 
Services: Research; writing and production on 
motion pictures, sound slidefilms, motion slide, 
animation. Specializing in sales training and 
public relations. 
Facitities: Motion picture production equip- 
ment, animation studio, editing and cutting room. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Home at the Wheel; Dream 
Highway (General Motors Corp.) ; Load Growth 
(Westinghouse Electric Corp.); Series of 15 
Films on Retailing (J. C. Penney Co.). 
SLIDEFILMS: Series of three films—Your Job at 
Penney’s (J. C. Penney Co.). 

TV Commerciats: Sparky Says (Advertising 
Council, Inc.). 


* * * 


Depictro Fitms, INc. 
254 West 54th Street 
New York 19, N. Y. 
Phone: COlumbus 5-7620-1-2 


Date of Organization: 1942 


OFFICERS AND DEPARTMENT HEADS 
John Hans, President 


Thomas J. Dunford, Executive Vice President 
Charles S. Hans, Vice President 
Services: Motion pictures; slidefilms; training 
assistance; visualizations; presentations; televi- 
sion film commercials; slides and telops; vu- 

graphs, 
Facitities: Studio; art; technical animation; 
hotpress, slide and editing departments. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Mighty Miniatures (Minia- 
ture Precision Bearings Co.); The House that 
CBS Built (CBS-Columbia, Inc.) ; Modern Scien- 
tific Achievement (\nstant Coffee—The Borden 
Co.); Underwater Giant (The Okonite Co.) ; 
Operation Taste Test (Ancient Gin—Seagram 
Distillers, Inc.); America Salutes the Finest 
(1. W. Harper—Schenley Distributors, Inc.) ; 
Engineering Drawing (McGraw-Hill Book Co.) ; 
Fit for a King (California Texas Oil Co., Ltd.). 


Suiperitms: Grow With Melrose (Melrose Dis- 
tillers, Inc.) ; Tires-Batteries-Accessories (Atlas 
Supply Co.) ; The None-Such Story (The Borden 
Co.); The Job of Selling Wonder Bread (Conti- 
nental Baking Co.); Special Market, The Best 
Washer on the Market, The Best Dryer on the 


Varket; Program for Security (General Electric). 
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The Only I6mm Camera wi 

MIRROR REFLEX SHUTTER 
for Continuous Thru-the-Lens 
Focusing and Viewing. 


The Arriflex 16 is the most 
advanced camera in the 16mm 
field. No comparison can be 
made with any existing 
equipment. It is in a class by 
itself... unique for its features, 
and outstanding for its 
workmanship. 
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OTHER ARRIFLEX PROFESSIONAL FEATURES 


FOOTAGE & FRAME COUNTERS —for for- 
ward and reverse action. 


TACHOMETER — indicates speeds from 1 
to 50 frames-per-second. 


CONTOUR GRIP — provides a natural and 
firm grip for handheld shooting. 


DETACHABLE NECKSTRAP — for handheld 
filming. 


LIGHTWEIGHT — camera with Matte Box 
weighs only 742 pounds. 


FILM CAPACITY — 50 and 100-foot stand- 
ard daylight spools. 
400-FOOT MAGAZINE — accommodates Ex- 


ternal Film Magazine. (This accessory 
will be available at a later date.) 


DETACHABLE MATTE BOX-FILTER HOLDER 
—has stationary and rotating filter stages 
for color filters, polarizing filters, fades, 
dissolves, and other effects. 


SINGLE SPROCKET DRIVE —for either 
silent or sound-perforated film. 


235 Fourth Ave., New York 3, N.Y. « 5-1120 
7303 Melrose Ave., 


Hollywood 46, Calif. « WYoming 9026 
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@ Mirror Reflex Shutter for through-the-tak- 
ing-lens follow-focus and viewing even 
during actual shooting. 


® Bright, uninverted viewing image on 
ground glass, magnified 6‘ times. 


® Eliminates parallax and the need for ac- 
cessory finders. 


® Quick-change, geared Film Magazines 
(200 and 400 feet). No belts used. 


With the new Model IIA, 
the Arriflex 35 
attains undisputed 
first place among all 
35mm hand cameras in the professional 
field. Easily convertible into an efficient 
studio camera, its versatility is amazing. 
In addition to the many features which 


improvements and engineering advances 


FAMOUS ARRIFLEX FEATURES IN THE NEW MODEL IIA 


® Variable-Speed DC Motor mounted in 
Grip Handle... operates from 6-8 volts. 


® Tachometer — registers from 1 to 50 
frames-per-second. 


® Matte Box-Filter Holder — quickly and 
easily detachable. 


® Three-lens Revolving Turret. 


© Perfect for tripod and handheld filming. 


FLEX CAMERA 


THE NEW ARRI 
SYNCHRONOUS MOTOR UNIT 


for ARRIFLEX 35 


A smooth-running, constant-speed hysteresis 
motor for 115-volt, 60-cycle AC operation. 
Motor is mounted on base-plate housing con- 
taining the gear mechanism which connects 
directly to the main drive-shaft of the 
camera. Motor Unit has a built-in tripod 
socket and a built-in footage counter. A 
safety slip-clutch automatically disengages 
the motor should the film ‘jam’. 

The Synchronous Motor Unit is easily and 
quickly attached to the camera without the 
need for special tools. 
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THAN EVER 


Designed for the Arriflex 35 with 400-foot Magazine, 
and Synchronous Motor Unit. Blimp housing is cast 


magnesium alloy, finished in black crackle. 


The most advanced accoustical damping 
techniques have been employed. Internal 
walls are lined with corduroy velvet 
over six alternate layers of foam plastic 


and lead. For complete soundproofing, 


all door members are sealed with foam rubber 
gaskets, and close by means of heavy, ‘knee-action’ 


clamp locks. Camera is cushion-mounted. 


BLIMP DOORS OPEN 


Showing easy access 
to camera, lenses, 
and magazine. 


The important reflex-viewing feature of the Arriflex 35 
is still retained while it is used in the Blimp. The 
regular cover and optical system is removed from the 
camera and replaced with a special cover which con- 
nects to the optical viewing system built into the Blimp. 
Follow-focus is then accomplished by means of either of 
two controls ... located at the front side and in the 
back of the Blimp. These controls connect directly to 


the focusing mount of any lens in taking position, 


equipped with Arri Follow-Focus Grips. No gears are 


required around the lens mounts. 


An oversized focusing scale for any lens in use can be 
set behind, and viewed through the control window 
located over the focusing knob. Other observation win- 
dows are conveniently located to permit viewing the 
footage counter and checking the tachometer. The lens 
window is made of optically flat glass, shielded by a 
detachable matte box. 


Write for Complete Details to: 
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Showing 


Two heavy-duty handles facilitate lifting and carrying. 


A Fingertip Dial permits shutter to be ‘turned over’ 
manually for preliminary focusing. A hook is provided 
in the exact film plane for attaching 4 measuring tape. 
A pulsating pilot light indicates that the camera is in 
operation. 


Weight of Blimp with Arriflex 35, lenses, Synchronous 
Motor Unit, and 400-foot Magazine is approximately 
55 pounds. 


235 Fourth Ave., New York 3, N. Y. « GRamercy 5-1120 
7303 Melrose Ave., Hollywood 46, Calif. © WYom ming 9026 
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for the general market. 


MOTION PICTURE PRINTERS 


Available for 35mm and 16mm film 
... Sound and silent . . . black-and- 
white or color. Also optical printers 
and sound reduction printers, 35mm 
to 16mm. 


Complete data on request. 


Printers and Developing Machines 


Arnold & Richter, established in 1919, is West Germany's lead- 
ing manufacturer of professional motion picture equipment. In 
addition to the Arriflex 16 and Arriflex 35 cameras, this firm is 
known throughout the world for high quality printers and de- 


Arnold & Richter also operates a large film processing labora- 
tory which serves as a proving ground for its own products. 
Here, each design and development is rigidly tested under 
actual working conditions before it is approved and released 


MOTION PICTURE PROCESSING 
MACHINES 


Available in all sizes and capaci- 
ties, for 16mm and 35mm film .. . 
black-and-white or color. Installa- 
tions planned to suit space condi- 
tions 
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D. P. M. Propuctions, Inc. 
62 West 45th Street 
New York, N. Y. 
Phone: MUrray Hill 2-0040 


Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
Dorothy P. Maulsby, President 

Maurice T. Groen, Production Manager 

Olle Comstedt, Director of Photography 
Services: Industrial; public relations; flower 
and TV motion pictures; sales promotion; travel. 
Facttities: All kinds of motion picture work, 
editing, scriptwriting, recording. Modern studios 


at 4 W. Stanton Ave., Baldwin (L. 1.), N. Y. 


RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: Chuck Hansen (Nat'l Confer- 
ence of Christians & Jews): Overnight Over the 
Weather (Scandinavian Airlines) ; Modern Roses 
on Parade, Modern Chrysanthemums, The Story 
of a Garden Miracle (Jackson & Perkins) ; Ani- 
mals Unlimited (Gov't of South Africa); Four 
motion pictures for Holland Bulb Growers: Na- 
tions United for Spring Beauty, How to Plant 
Dutch Bulbs, Prepare for a Glorious Spring, 
Springtime in Holland; Studies for Color TV 
(National Broadcasting Co.) ; ete. 


* * 


Dynamic Fits, INc. 
112 W. 89th Street 
New York 24, N. Y. 
Phone: TRafalgar 3-6221 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Henry Morley, President 
Nathan Zucker, Chairman of the Board 
Lee R. Bobker, Executive Producer 
Lester Becker, Editor-in-Chief 
Al Weintraub, Radio & Transcription Mgr. 
John De Blau, Sound Recording Supervisor 
Margaret Pfeiffer, Film Distribution Dir., TV 
John Zane, Film Distribution Dir., Spon- 
sored Films 
Services: Producers of 16 and 35mm motion 
pictures for industry, public relations, sales 
training, employee relations and specialized vis- 
ual presentations. TV commercials, programs and 
films. Also foreign language versions, editing, 
sound recording, photographic coverage of spe- 
cial events, etc. 
Faciities: Sound stages, recording studios and 
complete editing facilities for all 16 & 35mm 
motion picture production. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Big Vacation (American 
Airlines); Invitation to New York (American 
Airlines); Four Cornered Highways (Pure Oil 
Co.); Highway by the Sea (Ford Motor Co.) ; 
Hottest 500 (Socony-Vacuum Oil Co.); Fune- 
tional Teaching (U. S. Navy); Fabulous 500 
(Firestone Tire & Rubber Co.) ; Racing Cham- 
pions (Champion Spark Plug Co.) and others. 
TV Procrams on Fitm: The Continental, 15; 
Speed Classics, 26; Christmas Carols, 12; On 
Stage with Monty Wooley (26); Funny Bunnies 
(13): Musical Moments (26). 

TV Commerciats: for Bulova Watch Co., The 
Biow Co., Joseph Katz Agency, Storm Advertis- 
ing Agency, Charles Antell, Inc., Bardahl Mfg. Co. 


1954 PRODUCTION REVIEW 


* * 
Dudley Pictures Corporation 
Duptey Pictures Corp. (sales branch) 501 
Madison Ave. N.Y. Phone: ELdorado 5-1076. 


(see complete listing in Los Angeles area) 


Propuctions, 
331 Madison Avenue 
New York 17, N. Y. 

Phone: MUrray Hill 2-3492 
OFFICERS AND DEPARTMENT HEADS 
Charles D. Elms, President 
Charles D. Elms, Jr., Vice President 
Ruth M. Elms, Secretary 
Robert B. Bacon, Vice Pres. & Treasurer 
Services: Producer of 16 & 35mm motion pic- 
tures; slide motion; sound slidefilms; slide pre- 
sentations; training manuals and charts; wide- 
screen professional and commercial presentations. 

Faciities: Studio and technical laboratory. 


RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Mr. Dopey O’ Doodle (Crown. 
Cork & Seal Co.); The Easy Automatic (Easy 
Washer Corp.). 
Suiperitms: An Old Friend in a New Dress 
(Easy Washer Corp.); The Taco Story (Taco 
Heaters, Inc.); /t’s No Secret (General Electric 
Co.) ; Spacemaker Range (General Electric Co.) ; 
Technical work on wide-screen production. 


* * 


FARRELL AND GAGE INc. 
213 East 38th Street 
New York 16, N. Y. 
Phone: MUrray Hill 3-8358 


Date of Organization: 1951 
OFFICERS AND DEPARTMENT HEADS 
Matt Farrell, President, in Charge of Prod. 
Hugh F. Gage, Executive Vice President, 
in Charge of Sales and Script 
Joseph Faro, Film Editor 
William McAleer, Chief Cameraman 
Services: Production of motion pictures and 
slidefilms. 
Faciuities: l6mm & 35mm motion picture pro- 
duction, black and white and color, slidefilms, 
scoring, script, overseas and foreign language 
production. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Pattern of Progress (United 
Gas Corp.) ; Nurse Recruitment (Columbia-Pres- 
byterian Medical Center); Flight to Lacquer 
(Hercules Powder Co.) ; Anniversary (Columbia- 
Presbyterian Medical Center); The Electrotype 
(Internat’l Assn. Electrotypers & Stereotypers). 
TELevision Fitms: Minjak Tanah (Edition for 
Indonesia, California Texas Oil Co., Ltd.) ; Tool 
and Diemaking—Keystone of Mass Production 
(National Tool and Die Manufacturers Assn.) . 


* * * 


Propuctions 
10 East 43rd Street 
New York 17, N. Y. 

Phone: MUrray Hill 7-8876 
OFFICERS AND DEPARTMENT HEADS 
Henry Clay Gipson, President 
Eloise Walker, V.P. and Secretary 
Carol Cook, Script; Muriel Convers, Research 


John Lencicki, Art Dir.; Sewell Booth, Prod. 


Filmfax Productions: continued 
Services: Educational filmstrips and industrial 
slidefilms, color, black and white, silent, sound. 
Facttities: Specialized equipment for filmstrip 
production, 35mm standard Bell & Howell ani- 
mation stand for filmstrips, special custom built 
equipment for Kodachrome duplication. 

RECENT PRODUCTIONS AND SPONSORS 
Firmstrips: Cradle of an American Industry, 
The Chemistry of Iron (American Iron & Steel 
Institute) ; 18 releases on Current Affairs (New 
York Times) ; First Ironworks Restoration; The 
Community Laboratory of Citizenship (Hill & 
Knowlton) ; 18 releases on Then and Now in the 
United States (Silver Burdett) ; and others. 


* * * 


Forpet Fitms, 
1187 University Avenue 
New York 52, N. Y. 
Phone: LUdlow 8-5100 
Date of Organization: 1941 
OFFICERS AND DEPARTMENT HEADS 
Clifford F. Potts, Pres. & Exec. Producer 
Walter G. Snowden, Spec. Asst. to Pres. 
Gordon Hessler, Vice Pres, & Gen. Mgr. 
Enid Borde, Secretary-Treasurer 
Starr Mempers: Peter Hickman, Director of 
Sales; James M. Logan, Director of Photog- 
raphy; William Turner, Director of Animation; 
Reginald McMahon, Editing Supervisor; John 
Mack, Sound Engineer; Gennaro P. Florenza, 
Color Printing Supervisor; Robert J. Herman, 
Print Distribution Supervisor, 
Services: Public relations; sales promotion; 
training; scientific and medical motion pictures 
and slidefilms: TV shorts and commercials; com- 
plete productions from planning to printing; spe- 
cialists in color, live and animated, 
Facitities: Studio; completely equipped anima- 
tion department; recording room; cutting rooms; 
color printing lab; machine shop; camera; lights; 
recording equipment and two mobile units. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Catfishin’ is for Saturdays 
(Georgia Chamber of Commerce); Story of the 
S.S. United States (revised version—Newport 
News Shipbuilding & Dry Dock Co.) ; Raudixin; 
Dicrysticin, New Formula (English, Spanish & 
Portuguese versions--E. R. Squibb & Sons). 
TV Firms: Les Paul & Mary Ford at Home 
(Lambert Co.). 

TV CommenrciaLs: for Muscular Dystrophy Assn., 
Lambert Pharmacal Co., Pro-phy-lac-tie Brush 
Co., ete. 


J. Ganz Company 
40 Kast 49th Street 
New York 17, N. Y. 
Phone: ELdorado 5-1443 
Date of Organization: 1919 
OFFICERS AND DEPARTMENT HEADS 
William J. Ganz, President 
Herbert R. Dietz, Production Manager 
Jane Page, Comptroller 
Services: Producer and distributor of 16mm 
and 35mm motion pictures, filmstrips, sound 
slidefilms, visual presentations for education, 
advertising and television. 
FAciLiTieEs: Studio equipment; cameras; creative 
staff, development of story ideas and merchandis- 


ing campaigns, (listing continues—) 
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NEW YORK CITY: 


William J. Ganz: continued 
RECENT PRODUCTIONS AND SPONSORS 
Morion Picrurnes: Red Cross Report 1953 
(American Red Cross); Fashioned for Youth 
(McCall Corp.); The Icebox Goeth (Servel, 
Inc.); Servel Cracks Through (Servel, Inc.) ; 
Round the World (Philco International) . 


* * 


Jack GLENN, INc. 
9 Sniffen Court 
New York 16, N. Y. 
Phone: MUrray Hill 9-1254 


Date of Organization: 1953 


OFFICERS AND DEPARTMENT HEADS 
Jack Glenn, President 
A. H. Hill, Vice President 


Brandt Enos, Business Manager 


Services: Writing; direction and production of 
special-purpose and entertainment motion pic- 
tures; specializing in the “institutional commer- 
cial;” films for public relations; promotion; 
orientation, etc., designed with either fiction or 
documentary format. 

Faciities: Wall, Bell & Howell and Mitchell 
cameras; projection at New York offices; studio 
and cutting rooms in Irving-on-Hudson, West- 
chester County, New York. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerunes: Out of Darkness; Control of 
Tomorrow (General Electric Co.) ; My Son’s Dad 
(Y.M.C.A.); The New America (J. C. Penney 
Co.); Operation Herbert (Marshall-Hester- 
A.M.A.). 

TV Firms: Jetfighter Album). 


* * * 


Paut Hance Propuctions, Inc. 
1776 Broadway 
New York, N. Y. 
Phone: Clrele 5-9140 
Date of Organization: 1939 
OFFICERS AND DEPARTMENT HEADS 
Paul Hance, Jr., President & Treasurer 
Dermid Maclean, Vice Pres. Chg. of Sales 
Henry A. Sundquist, Vice Pres., Chg. of Prod. 
Charles R. Randall, Controller 
Kenneth Murray, Secretary 


Services: Research, writing and all other phases 
of motion picture production by permanent tech- 
nical staff. 

Facitities: Complete camera, sound and light- 
ing equipment for all types of field and location 
photography; complete editing facilities; art and 
animation studio. 

RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: The Glass Center of Corning 
(Corning Glass Works) ; Forging in Closed Dies 
(Drop Forging Assn.); The Gift of the Rose 
(Roses, Inc.); The Antenna is the Payoff; The 
Vital Link (Channel Master Corp.). 


Safe Guidance for Film Buyers 

* With candor and cooperation, the vast ma- 
jority of established business and t.v. film pro- 
ducers have provided prospective users of their 
services with evidence of their clientele and of 
the character of work done during the past year. 
Careful reference to these producer listings will 
help safeguard your film program. 
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* * 


The Jam Handy Organization, Inc. 
Tue Jam Hanpy Orcanization, Inc., 1775 
Broadway, New York 19, N.Y. Phone: JUdson 
2-4060. Herman Goelz, in charge. 
(Complete office facilities and projection room 
with service staff maintained in N. Y. For com- 
plete data see Detroit, Michigan listing.) 


Hartiey Propuctions, Inc. 
20 W. 47th Street 
New York 36, N. Y. 
Phone: JUdson 2-3960 
Date of Organization: 1940 
OFFICERS AND DEPARTMENT HEADS 
Irving Hartley, President 
Elda Hartley, Vice Pres. & Treasurer 
Peter Garbarini, Head of Film Dept. 

Carl F. Nelson, Sound Engineer 
Services: Producers of motion pictures; indus- 
trial, educational, travelogues, films for televi- 
sion; sound recording. 


Facitities: Motion picture and sound recording. 


RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Tricks with Trim (Consoli- 
dated Trimming Corp.) ; Tips for Tables (Irish 
Linen Guild); Kitcheneering (Monsanto Chemi- 
cal Co.); A Campus Tradition (Robert Rollins 
Blazers). 
TV Commenrciats: for Sinclair Oil, Catholic 
Charities, J. R. Armstrong, Red Cross, Sachs- 
Quality, LaFrance Blue, Pittsburgh Plate Glass, 
Richfield Oil, North Carolina State Highway 
Patrol. 


Imps, INc. 
(International Motion Picture Studios) 
515 Madison Avenue 
New York 22, N. Y. 
Phone: EL 5-6620 
Srupios: Ben Gradus Studios, Ltd., 321 West 
56th Street, New York 19, N. Y. 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Ben Gradus, President 
Victor M. Ratner, Partner 
Walter Sachs, Production Supervisor 
Frank Beckwith, Executive Producer 
Ezra R. Baker, Director of TV Sales 
Rita Roland, Editorial Supervisor 
Irving Sachs, Technical Editor 
Services: Motion pictures; features, public re- 
lations, industrial, commercial, educational, sales 
and personnel training. Short films for TV, com- 
mercials, minute movies, community sing films, 
unique purpose films. Slide-films: public rela- 
tions, commercial, sales, etc. 
Facitities: Studio including two sound stages, 
including recording, scenic designing, direction 
casting, Imps-designed lighting equipment, minia- 
tures, props, sets, music recording, dressing 
rooms, lounge. Complete location filming and 
recording equipment and personnel. Interlock 
projection room, fully equipped cutting rooms, 
35mm and 16mm. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Two Lives (National Tuber- 
culosis Assn.); Timber Pier (U. S. Navy); 
Busanda (U.S. Navy); The Strangers (Gov't of 
Puerto Rico) ; .4 Walk Along Broadway (Gov't of 
Puerto Rico); Johnny Jupiter (M & M Candy). 


* * * 


INFORMATION Propuctions, INc. 
5 East 57th Street 
New York 22, N. Y. 
Phone: ELdorado 5-1722 


Date of Organization: 1951 
OFFICERS AND DEPARTMENT HEADS 
Thomas H. Wolf, President 
Alfred Butterfield, Vice President 
Robert R. Collinson, Editor-in-Chie/ 
Robert W. Asman, Production Associate 
Services: Documentary, educational, sales, train- 
ing, public relations motion pictures, slide films, 
film scripts, TV commercials, animation, sound 

recording. 
Facitities: Full facilities for editing, recording, 
animation and complete sound recording studio. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Breaking Through the Sound 
Barrier (Columbia Records, Inc.) ; Helen Keller 
(a feature-length documentary on the life of 
Helen Keller); Good Roads (New York Good 


Roads Assn.), and others. 
TV Firms: Wonders of the Sea (Series pro- 


duced for Marine Studios, Marineland, Fla.) ; 
The Search (CBS-TV series), etc. 


Vicror Kayretz Propuctions, INc. 
1780 Broadway 
New York 19, N. Y. 
Phone: ClIrele 5-4830 
Date of Organization: 1947 

OFFICERS AND DEPARTMENT HEADS 

Victor Kayfetz, Pres., Executive Producer 
Starr Mempers: A. L. Simon, Sales Manager; 
William L. Steinel, Art Director; Abe Blashko, 
Animation Director; Robert Cooke, Mechanical 
Production Supervisor; Henry Freeman, Film 
Editor; Muriel Friedman, Production Assistant; 
Allan P. Snody, P. R., Editorial Consultant. 
Services: Motion pictures and slidefilms, spe- 
cializing in combining live cinematography and 
various types of animation. 
Facitities: l6mm & 35mm equipment: 35mm 
Eclair Camerette, Model L DeBrie, 16mm Camer- 
ette, Cine Special. Animation stand, l6mm & 
35mm, with compound table. Screening room, 
Moviola editing equipment, darkroom, sound 
equipment, location lighting equipment, ete. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The E-J Medical Plan (Endi- 
cott Johnson Corp.); Safety is No Accident 
(Markel Service, Inc.) ; Cruising the Keys (Grey 
Marine Engines) ; Fishing, USA (Nat'l Assn. of 
Engine & Boat Mfrs.) ; Water Ski Antics (Kiek- 
hafer Motors); Around the World in New York 
(Sterling Television Co.). 

Stiperitms: The Water We Drink; Maintain- 
ing Community Research; Safeguarding Our 


Food (Young America Films). 


Hersert Kerxow, Inc. 
480 Lexington Avenue 
New York 17, N. Y. 
Phone: PLaza 1-1833 


Date of Organization: 1937 


Herbert Kerkow, President, Treasurer 
Rosemond Kerkow, Secretary 


BUSINESS SCREEN MAGAZINE 


AS 
| 
te: 
{ 
| 
Af 
‘har 
4 
Net 
ar 
Be 
ng 
= 


Herbert Kerkow, Inc.: continued 


Services: Production from original research to 
finished film. Specialties: Public relations films 
for general audiences, educational films for 
schools. 


Facitities: Sound Stage, set building depart- 
ment, projection, sound recording and re-record- 
ing; editing; three cameras (Bell & Howell and 
Eclair Camerette, 35mm and Maurer 16mm). 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Women in Elections (U. S. 
Information Agency) ; Fashion Forum (The War- 
ner Bros. Co.); Design for Growing (U. S. In- 
formation Agency) ; Passenger Handling (U. S. 
Air Force) ; Cargo Handling (U.S. Air Force) ; 
Each Child is Different; Discovering Individual 
Differences (McGraw-Hill Text Films). 


* * 


Kling Studios, Ine. 
Kune Struptos, INc., 40 East St., New York 
22. Seymour Thompson, in charge. 
(see complete listing under Chicago, Ill.) 


* * 


KNICKERBOCKER PRODUCTIONS, INc. 
1600 Broadway 
New York 19, N. Y. 
Phone: CIrele 6-9850 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Howard A. Lesser, President 
Thomas S. Dignan, Vice President 
Mary Morrissey, Secy.-T reas. 
Marion Scatena, Asst. Secy. 
Robert B. Betts, Associate Producer 
James Hanney, Production Manager 
Charles R. Senf, Edit. Chief 
Kennedy Williams, Sales Manager 

Services: Production from original research to 
finished film; specialties: documentary, educa- 
tional and public relations motion pictures and 
slidefilms. 
Faciuities: Production equipment, editing and 
slidefilm departments. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Functions of Air Traffic 
Control (U.S. Air Force) ; Five motion pictures 
produced for McGraw-Hill Publishing Co.; Sue- 
cessful Scholarship; Habit Patterns; Heredity 
and Environment; Emotional Maturity; Facing 
Reality. 


* * * 


Rosert LawreENce Propuctions, INc. 
418 West 54th Street 
New York 19, N. Y. 
Phone: JUdson 2-5242 
Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 
Robert L. Lawrence, President 
M. R. Dubin, Vice. Pres. in Chg. of Sales 
Louis Mucciolo, Vice Pres. in Chg. of 
Studio Operations 
Henry Traiman, Supervising Film Editor 
Philip Kornblum, Treasurer 
Services: Produce industrial films, sales promo- 
tion films, T. V. programs, T. V. commercials. 


1954 PRODUCTION REVIEW 


Robert Lawrence Productions: continued 


Faciuitres: Sound stage, 45 x 60 feet, editing 
rooms, screening room, carpenter shop, produc- 
tion offices. 


RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: The 1954 Nash (American 
Motor Corp.). 
Stiperitms: The Story of Magazines in the 
Automobile Industry (Saturday Evening Post). 
TELEVISION Fitms: Sightseeing with the Swayzes 
through Vacationland America (Series of 13 films 
produced for Fram Corp.). 


* * * 


Loucks AND Sruptos, INc. 
245 W. 55th Street 
New York 19, N. Y. 
Phone: Clrele 7-2366 
Date of Organization: 1923 
OFFICERS AND DEPARTMENT HEADS 
J. A. Norling, President 
Wil Marcus, Vice President 
Hans Tiesler, Associate Producer 
Services: Industrial, job and sales training, 
public relations, educational, Government mo- 
tion pictures and slidefilms. 
Facitities: Studio equipment for l6mm and 
35mm productions; animation, camera and art 
departments; three-dimensional still and motion 
pictures; creative staff including artists, photog- 
raphers, writers, film editors, directors. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Buick—The Beautiful Buy 
(Buick Div., General Motors Corp.) ; The Revere 
Four-Way Service (Revere Copper & Brass, Inc.) ; 
Cable—Pathway of Power (Rome Cable Corp.) ; 
A New Era in Printing (\ntertype Corp.) ; Alumi- 
num at Your Service (Revere Copper & Brass, 
Inc.) ; U.S. Navy and Air Force Training Films. 


Lux-Britt Propuctions, Inc. 
348 Livingston Street 
Brooklyn 17, N. Y. 
Phone: ULster 8-5820 


Date of Organization: 1950 


OFFICERS AND DEPARTMENT HEADS 
Richard S$. Dubelman, Client Liaison and 
Production Supervisor 
Herbert D. Brown, Studio Manager 


Services: Complete production of live and/or 
animated motion pictures and slidefilm from 
idea to stage to screen stage. Editing and re-edit- 
ing company films; distribution of sponsored 
films; integration of motion pictures and live 
television. 


Faciuities: Complete animation department; 
fully equipped studio for live shooting; location 
equipment; editing and screening rooms; com- 
plete creative and technical staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Manhattan Shirt Tale 
(Manhattan Shirt Co.) ; A Loaf of Bread (Gen- 
eral Baking Co.) ; Automatic Secretary (Dicta- 
phone Corp.) ; Orange Juice Made Easy (Minute 
Maid Corp.) ; The Story of a Pocket Book (Poe- 
ket Books, Inc.); Take It Easy (Barcalo Mfg. 
Corp.). 

TV CommerciaLs: for Servel, Inc., Colonial Air 
Lines, Waring Products Corp. 


* * * 


MPO Propuctions, INc. 
15 E. 53rd Street 
New York 22, N. Y. 
Phone: MUrray Hill 8-7830 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Judd L. Pollock, President and Treasurer 
Lawrence E. Madison, Vice President 
Stanley Resor, Secretary 
Arnold Kaiser, Business Manager 
Doris Reichbart, Film Editing Dept. Mer. 
Jack Berch, Sales and Promotion Mar. 
Services: Complete production of films for 
sales promotion and training; public relations; 
information and training films for U.S. forces 
and gov't agencies; color sportsmen’s and con- 
servation films. TV spots and films. Distribution 
service to TV stations, club groups, schools, ete. 
Factuities: and 35mm cameras, lighting, 
sound truck, camera cars, etc. Reeves sound 
recorder, Cutting and projection rooms. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Decision for Chemistry 
(Monsanto Chemical Co.) ; Monsanto (Mon- 
santo Chemical Co.); American Road (Ford 
Motor Co.); American Farmer (Ford Motor 
Co.) ; Because She is There (U.S. Air Force) ; 
The Canada Goose (Ducks Unlimited); How to 
Make Your “Forgotten Service” Pay Off (U. S. 
Navy); Paris Fashions (Fashion Group); Mas- 
ters of Maintenance (American Airlines) ; Presi- 
dent Eisenhower's Lincoln's Day Address (Re- 
publican Nat'l Committee). 
TeLevision Firms: Omnibus (Ford Foundation 


TV-Worskhop) . 


Maratnon TV Newsreer, 
10 East 49th Street 
New York 17, New York 
Phone: MUrray Hill 8-0985 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Konstantin Kalser, President & Exec. Producer 
Kenneth Baldwin, Supervisor of Production 
Lee Marcus, Distribution & Traffic Manager 
Services: Public information films, world-wide 
news service, film editing, stock shots, etc, 
Faciuities: lomm and 35mm camera equipment 
available. Complete editing facilities. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Clear Iron (The Budd Co.) ; 
Airhead (Sikorsky Aircraft) ; So They May Hear 
(The Maico Co.) ; Ordnance for Western Nations 
(Northwest Auto Parts); The Roller Freight 
Story (The Timken Roller Bearing Co.). 


* * 


Owen Murenuy Propuctions, INc. 
723 Seventh Avenue 
New York 19, N. Y. 
Phone: PLaza 7-8144 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Owen Murphy, President & Exec, Producer 
Charles L. Turner, Vice Pres. Chg. of Prod. 
Elwood Siegel, Secty.-Treas. & Gen. Mgr. 
Edward F. Boughton, Chief Editorial Dept. 
Donald McClure, Associate Producer 
Walter Earley, Pittsburgh Representative 
(LISTING CONTINUES ON FOLLOWING PAGE) 
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NEW YORK CITY: 


Owen Murphy Productions: continued 


Services: Motion pictures for industry and tele- 
vision; complete production; scripts, cinema- 
tography, editorial, recording; live and anima- 
ton. Special editorial service for industrial pho- 
tographic departments. 

Faciities: Full production facilities including 
35mm & 16mm cameras; lighting equipment; 
magnetic sound recorders; mobile location unit; 
cutting rooms; recording room and insert stage. 
Permanent creative staff—writers, directors, cam- 
eramen, editors and supervisors. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Not Enough Time (Firestone 
Tire & Rubber Co.); You Can Do It Too (Fire- 
stone Tire & Rubber Co.); Future Farmers of 
America Silver Anniversary (Firestone Tire & 
Rubber Co.) ; The Financial Health of Our Com- 
pany (New York Telephone Co.) ; You Are There, 
Too (Prudential Life Insurance Co.) ; Building a 
Rural Community Center (Rural Research Insti- 
tute); Grassland Report (New Holland Machine 
Co.); Parade of Products (New Holland Ma- 


chine Co.). 


* * * 


THe Paruescorpe ComMPANY 
or America, INc, 
(Pathescope Productions) 
580 Fifth Avenue 
New York, N. Y. 
Office Phone: PLaza 7-5200 
Studio: 21-29 45th Rd., Long Island City, N.Y. 
Studio Phone: STillwell 4-3053 
Date of Organization: 1914 
OFFICERS AND DEPARTMENT HEADS 
Edward J. Lamm, President 
William M. Nelson, Executive Producer 
James Pierce, Production Control 
Rogers Keene, Chie/ of Studio Production 
Services: Research production and distribution 
of public, industrial relations, sales and job 
training and educational motion pictures and 
film strips; training films for U.S. Armed 
Forces and television commercials and programs. 


Facitittes: Studio with completely sound 
proofed shooting stage, full complement of light- 
ing equipment, sound room, synchronous tape 
equipment including studio microphone boom. 
Background projection unit and process screen. 
Carpentry and paint shops, make-up room, dress- 
ing rooms and prop rooms. Editing and pro- 
jection equipment, 16 & 35mm facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Mark of a Man (Frank H. Lee 
Co.) : The Animal Fair (series of seven films for 
Lederle Labs Div., American Cyanamid Co.) ; 
From Saloon to Salon (Angostura-Wupper- 
mann). 

Suupericms: The Westinghouse Range ( Westing- 
house Electric Corp.) ; Etiquette No. 3 (McGraw. 
Hill Corp.). 

TV Commenciats: for Carrier, Colgate, Flako, 
Nabisco, Q-T Snow Whip and Instant Frosting, 
Carlings, G. Washington Coffee, Mazola, Karo. 


* * * Bold face stars over listing indicates dis- 
play advertising also appearing in this issue. 


* * * 
R.K.O. Parue. Inc. 


625 Madison Avenue 
New York 22, N. Y. 
Phone: PLaza 9-3600 
Studio: 105 East 106th St., New York, N. Y. 
Phone: SAcramento 2-2600 
Date of Organization: 1931 
OFFICERS AND DEPARTMENT HEADS 
Jay Bonafield, Executive Vice President 
Douglas Travers, Vice President, Charge 
of Production 
Sidney Kramer, General Sales Manager 
Services: Industrial motion pictures; television 
film programs and commercials; theatrical short 
subjects; features. 
Facitities: Complete studio facilities with sound 


for both 35 & 16mm and permanent creative 
staffs in New York and Hollywood. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Weirton, U.S.A. (Weirton 
Steel Co.) ; Achievement in Steel (National Steel 
Corp.); Born in the White House (Nat'l Foun- 
dation for Infantile Paralysis); Fiesta Island 
(Hamilton Wright Organization) ; You in Great 
Britain (U.S. Signal Corps). 

TV Firms: Omnibus (Ford Foundation). 


* 
Polaris Pictures, Ine. 
Potaris Prerures (sales branch) 113 E. 54th 
St., N.Y. 22. Mark Hawley, in charge. 


(see complete listing in Los Angeles area) 


* * 


Princeton Film Center, Ine. 
Princeton Firm Center (sales branch) 270 
Park Ave., N.Y. Phone: PLaza 5-0322. Brad- 
ford Cross, in charge. 
(see complete listing under Princeton, N.J.) 


* * * 


Rosert YARNALL 
Propuctions, INc. 
9 West 6lst Street 
New York 23, N. Y. 
Phone: Clrele 6-0191 
Date of Organization: 1939 
Brancu: Gulf Coast Films, Inc., Oil & Gas Blidg., 
Houston, Texas. Phone: Blackstone 5471. 
OFFICERS AND DEPARTMENT HEADS 
Robert Yarnall Richie, President 
F. William Bryant, Jr., Vice Pres. & Prod. Mgr. 
Virginia C. Richie, Treasurer 
Eleanor D. Frommelt, Secretary 
Robert V. Benner, Sales Manager 
Services: Motion pictures, 16 and 35mm black 
and white and color; slide-motion; strip film; 
scripts and story board treatments. Counsel on 
film production and distribution. 
Factuities: Self-equipped for all phases of mo- 
tion picture photography; Mitchell cameras, 
Magnicorder sound on location; shooting stage 
for sets and special effects. Complete lighting 
for large industrial interiors; location truck. 
Beechcraft Bonanza. 

RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Forests for the Future (Cela- 
nese Corp. of America); Equip jor New Profits 
(Lukens Steel Co.); Seatrain and the Shipper 
(Seatrain Lines, Inc.); Southern Pacific—100 
Years in Texas (Southern Pacific RR Co.) ; Ace 
in the Hole (Dresser Industries, Inc.) . 


Leste Rousn Propuctions. INc. 
333 W. 52nd Street 
New York 19, N. Y. 
Phone: COlumbus 5-6430 
Date of Organization: 1944 
Studio and Shops: 130 Herricks Road, 
Mineola, L. I., N. Y. 

Phone: GArden City 7-8130 
OFFICERS AND DEPARTMENT HEADS 
Leslie M. Roush, Pres. & Production Chie{ 
Jules K. Sindic, Vice Pres. & Chief Camera- 
man and Technician 
John Fox, Gen. Mar., Sales & Administration 
Ralph Rocklin, Technical Assistant 
William Donati, Editor 
Herman Olinsky, Artist 
Samuel Taber, Accountant 
Services: Industrial and commercial motion pic- 
tures, sound slidefilms, film-o-graphs, TV com- 
mercials and programs, animation. Also Vita- 
rama, the large-screen presentation of registered 
slides in panorama, i.e., the still picture version 

of Cinerama. 
Facttities: Complete sound studios and shops 
in Mineola, L. 1. Cameras, both 16mm and 35mm, 
complete camera equipment including dollies and 
track plus all necessary lights and stands; mag- 
netic recording equipment; Vitarama screening 
room and projectors at studio plus 16mm screen- 
ing and cutting rooms in New York City. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Holding Power (Bethlehem 
Steel Co.) ; The Solid Gold Cadillac (motion pic- 
ture sequences produced for Max Gordon) ; Elec- 
tronics Maintenance Parts System (Film-o-graph 
produced for U. S. Navy); also motion pictures 
for Trans-World Airlines, Necchi Sewing Ma- 
chine Co. 
ViraraMa: Pederama 1954 (Popular Price Shoe 
Show). 
SLIpEFILM: A Blueprint of Opportunity (General 
Electric Co.). 
TV Commerciats: for Plymouth Motor Car; 
Goodyear Tire & Rubber Co.; Avon Cosmetics; 
Benrus Watch Co.; Canada Dry Ginger Ale; 
National Biscuit Co.; Eskimo Pie. 


* * * 


Sarra, Incorporated 
Sarr, Inc., 200 E. 56th St., New York 22, 
N. Y. Phone: MUrray Hill 8-0085 
Valentino Sarra, President; Morris Behrend, 
General Manager, and full staff for production 
located at N. Y. studios. (see listing under Chi- 
cago, Illinois) 


ScreNcE Pictures, INc. 
5 E. 57th Street 
New York 22, N. Y. 
Phone: PLaza 9-8532 


Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Rene Bras, President 
Francis C. Thayer, Executive Producer 
John Thayer, Production Manager 
Alexander Stoller, Sales Manager 
Robert Collinson, Chief Film Editor 
Branch: 1737 “H” St. N.W. Washington 6, D.C. 
Contact: Sidney A. Gerbich 
Phone: EXecutive 3-1092 
Services: Production l6mm & 35mm sound; 
motion slidefilms; filmstrips; scripts; sound re- 
(LISTING CONTINUES ON PAGE 86) 


BUSINESS SCREEN MAGAZINE 


‘ 
— 
ree 
Th 
4S 
ing 
The 
od 
: 
¥ 
= 
4 


not 
taking bows 


A Ithough we're not taking bows or patting ourselves on the back, we 
must admit that we are always pleased when we get letters like this one. 


We want you to see this letter because it points out two of the things 


we hold important for a successful film program. 

These two things are service and film condition. 

We make what we consider to be unusual efforts in these respects 
and we're glad to know that Brother John Capistran thinks we do a 
good job. 


Our business has been built on service to our audiences and service to 
our sponsor clients. Promptness, courtesy, efficiency, reliability those 


are the things we want to be known for. 


1954 PRODUCTION REVIEW 


NEW YORK: 45 Rockefeller Plaza ° 
CHICAGO: 140 East Ontario Street « 
PHILADELPHIA: 243 South Broad Street ¢ Kingsley 5-2500 


LOS ANGELES: 612 South Flower Street ¢ MAdison 9-2121 


not only for the Inspect-o-F 
Service we always re. 


Prother 


Brother John Capi 
8 
Director of Audio View) 


Film condition, too, is an important part of Modern service, The 
Inspect-O-Film electronic film inspection machines that have been 
installed in Modern exchanges represent a list price investment of $67,000, 
These machines PLUS trained film handling people have: only one duty 


to maintain prints so they will always be in the best possible condition, 


Yes, these things are important to us and to our film using audiences, 


We believe that they are equally important to every film sponsor. 


Modern now lists among its clients, many of the most respected names in 
American business. If you have, or are considering a sponsored film 
program, it will be worth your while to find out what Modern offers , 


you. Phone or write any of the offices listed below, 


JUdson 6-3830 


DElaware 7-3252 


OF 
WEST DIVISION 
CHICAGO 22, ILLINOIS 3 
January 17, 195) 
Modern Talking Picture Service Ine, - 
10 East Ontario Street 
Chicago i, Dlinois 
Dear Sirs; 
the confidence that I would have snooth, trouble-free, 
uninterrupted showing, Tt 1s indeed « pleasure to sit 
Many thanks 
but for the Prompt and a 
Celve from the People at Moc rn, : 
Sincerely yours, 
| 
MODER: i 
PICTURE 
SERVI 
} 


NEW YORK CITY: 


Science Pictures: continued 


cording; recent experience in wide-screen motion 
pictures. 

Facurries: Sound stage; projection theatre; 
cutting rooms: L6mm & 35mm animation stands; 
title and art department; magnetic tape record- 
ing; cutting rooms. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Story of Radiant Heat- 
ing (Chase Brass & Copper Co., Inc.); A New 
Dimension (wide-screen technique) (Cities Serv- 
ice Oil Co.); Within Your Hands (American 
Physical Therapy Assn.) ; Down the Drain (Chase 
Brass & Copper Co.) ; Diagnosis of Bulbar Polio- 
mylitis (Nat'l Foundation for Infantile Paralysis). 


* * * 


Fiercner Smith Strupios, INc. 
321 E. 4th Street 
New York 17, N. Y. 

Phone: MUrray Hill 5-6626 

Date of Organization: 1931 
OFFICERS AND DEPARTMENT HEADS 

Fletcher Smith, President 
Charles H. Schettler, Vice President 
Peter Calders, Secretary-Treasurer 

Senvices: Motion pictures; slidefilms; slides; 
animation; recording; editing; TV spots and 
shows; specializing in sales promotion. 
Facuuties: Sound stage, 50 x 70 feet, 26-foot 
ceiling; separate voice studio; animation cam- 
eras; editing room; printshop; art department; 
projection room; lomm and 4” syne. tape 
sound, 
RECENT PRODUCTIONS AND SPONSORS 
Motion Picrunes: Life-Line A Pace Setter of 
Motor Progress (Westinghouse Elec. Corp.) ; Of 
These My Brethren (Nat'l Council of Churches). 
Suwericm: The Leaders Role in Group Program 
Building (YMCA). 
TV Firm: It's a Man’s World (Syndicated). 


* 


Sounp Masters, INc. 
165 Weat 46th Street 
New York 36, N. Y. 
Phone: PLaza 7-6600 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
W. French Githens, Chairman 
Harold E. Wondsel, President 
Francis Carter Wood, Jr., Vice Pres. and Secty. 
Walter Kullberg, Treasurer 
William Forest Crouch, TV Exec. Producer 
Frank Donovan, Producer-Director 
Charles Bellante, Production Manager 
Roy Gibson, Writer-Director 
Robert Rosien, Sound Engineer 
Services: Motion pictures, TV subjects and 
spots, slidefilm and editorial services, 
Factuities: Sound stage fully equipped with 
‘5mm & Lomm cameras, complete lighting equip- 
ment; sound recording facilities and dolly, mobile 
cameras and sound equipment for location use. 
Two recording studios fully equipped with 35mm 
& lomm optical tracks, Lomm & 44” tape record. 
ing. Projection facilities for 35mm & 16mm 
interlock. Cutting room fully equipped with 
Moviolas and sound readers for film and tape. 


Sound Masters, Inc.: continued 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: GM 1954 Motorama at the 
Waldor{; Parade of Progress (General Motors 
Corp.)}; A Diamond Is Forever (DeBeers Con- 
solidated Mines) ; Progress Report; Lifewall Tire 
(U. S. Rubber Corp.) ; Singapore Story (U. S. 
State Dept.); Ryukyan Students (U. 8. Signal 
Corps); Installation of Splice Terminal Cases 
(American Telephone & Telegraph Corp.) ; Sales 
Stories (Seagram Distillers Corp.); A Look 
Ahead (U.S. Army); Material Handling; Know 
Your Navy Exchange (U. S. Navy). TV films: 
Johnny Jupiter (M & M Candies) ; Paragon Play- 

house (N.B.C.). 

TV Commerciats: for Borden’s products, Cotts’ 
Beverages, Ehlers’ Coffee, Lava Soap, Dunhill 
Cigarettes, Chef-Boy-Ar-dee, Antomine, Sylva- 
nia Spots. 


* * * 


Henry Strauss & Co., INc. 
668 Fifth Avenue 
New York 36, N. Y. 
Phone: PLaza 1-3290 
Date of Organization: 1951 
OFFICERS AND DEPARTMENT HEADS 
Henry Strauss, Executive Producer 
Walter Raft, Production Manager 
Robert Wilmot, Head of Creative Direction 
Jerry Alden, Scenario 
Marvin Dreyer, Editing 
John von Arnold, Training Programs & 
Media Development 
Anne Paydo, Research 
Services: Employee attitude development; su- 
pervisory & staff training; community, customer, 
public & industrial relations; sales programming ; 
internal communications through the medium of 
motion pictures; slidefilms & cartoons; printed 
& recorded material; training guides; and other 
coordinated communication tools, 
Faciuuities: “Everything necessary for produc- 
tion.” 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prcrures: World of Jean Renard; Flight 
Happy; Log of a Captain; Dial “S” for Service; 
Point of View; Wings Over Japan; The Sales 
Presentation (Pan American World Airways) ; 
Man-Made Troubles (American Telephone & 
Telegraph Corp.) ; Design for Selling (Johnson 
& Johnson) ; Mr. Supervisor (Studebaker Corp.) ; 
The Leader (General Electric Corp.). 
Superitms: Product Utilization Series; Sugges- 
tion Plan (General Electric Corp.) ; Flight Zero 
Thousand; This is Your Baby; Case Histories 
(Pan American World Airways); The Nurse in 
Action (Johnson & Johnson) ; Something to Live 
By (Studebaker Corp.). 


* * * 


Srurcis-GRant Propuctions, INc. 
322 East 44th Street 
New York 17, N. Y. 
Phone: Ml rray Hill 9-4994 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Warren Sturgis, President 
Dwinell Grant, Vice President & Gen. Mgr. 
M. C. Romilly, Vice President & Controller 
William D. Stoneback, Production Manager 
J. V. Ansel, Animation Manager 


Sturgis-Grant Productions: continued 
Services: Technical and educational films and 
filmstrips in the medical and scientific fields; 
animation of all types. 
Faciuities: Live-action and animation produc- 
tion staff specially trained for medical, surgical 
and scientific work; latest professional 16mm 
equipment, including Mitchell, Maurer, Cine Spe- 
cial and Intraflex cameras; full art studio; live- 
action studio; recording studio; sets; editing; 
medical and scientific script-writing staff. Affili- 
ated distribution facilities. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Travert Solutions; Trans- 
fusion Trends (Baxter Laboratories, Inc.) ; Pheo- 
chromocytoma (Ciba Pharmaceutical Products, 
Inc.); The Compound Microscope (Bausch & 
Lomb Optical Co.); The Surgical Residency 
Series (Harvard Medical School & Winthrop- 
Stearns, Inc.) ; The Menopause—Its Significance 
and Management (Schering Corp.); Pressure 
Steam Sterilization (American Sterilizer Co.) ; 
The Embryology of the Ear—Part 1 (American 
Academy of Ophthalmology & Otolaryngology) ; 
Eyes of Service (Boston Eye Bank); Technique 
for Cholecystectomy (The Catholic Charities of 
the Archdiocese of New York): Torek Orchio- 
pexy (Lloyd G. Lewis, M. D.). 
SuperiLM: B-D Multifit—The Interchangeable 
Syringe You Have Been Waiting For (Becton, 
Dickinson & Co.). 


* * * 


John Sutherland Productions 
JouN SUTHERLAND Propuctions, Inc., 60 E. 
42nd Street, New York 17, N. Y. Phone: 
MUrray Hill 7-7815. 
(Complete listing in Los Angeles section ) 


Sturm Struptos, 
723 Seventh Avenue 
New York, N. Y. 
Phone: JUdson 6-1650 
Date of Organization: 1949 
OFFICERS AND DEPARTMENT HEADS 
Bill Sturm, Pres. & Art Dir. 
Orrestes Calpini, Secty. & Art Dir. 
A. D. Hecht, Treas & Bus. Mar. 
Paul Fitzpatrick, Art Director 
Clifford Auguston, Art Director 
John Vita, Chief, Background Dept. 
Walter Bergman, Chief Editor 
John Allen, Production Assistant 
Services: Motion picture production for live, 
cartoon and slidefilms. 
FactLities: 35mm & 16mm studio equipment; 
two animation camera stands; slide stand; cam- 
eras for live, lights, flats. Studio equipped, etc. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Lubrication of Electronic 
Equipment (U.S. Navy); Post Story; Post Road 
(motion slidefilms for Curtis Publishing Co.). 
Siiperitms: Making Way for Service (Texas 
Co.) ; Sparkle {Caltex Co.). 


Sun Firms, Inc. 
341 East 43rd Street 
New York, N. Y. 
Phone: MUrray Hill 6-2046 
Date of Organization: 1944 
Samuel A. Datlowe, Pres. & Treas. (Exec. Prod.) 
Alice D. Wood, Vice President 


Charles Reed Jones. Research 


BUSINESS SCREEN MAGAZINE 
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Sun Dial Films, Inc.: continued 
Services: Production of motion pictures and 
slidefilms. 


Facitities: Equipped for 16mm & 35mm pro- 
duction; specialized photography for industrial 
research through time-lapse, microscopic and 
ultra high-speed motion pictures (up to 3,000 
frames per second). 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: New Weapons Against Cor- 
rosion (Knapp Mills); /t’'s Up to You (N. Y. 
State Dept. of Health); Thrill of a Lifetime 
(Lifetime Productions); Cargo (Grace Line). 
TV films for Omnibus and Excursions; spots. 


TELENEWS Propuctions, INc. 
630 Ninth Avenue 
New York 36, N. Y. 
Phone: JUdson 6-2450 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Herbert Scheftel, President 
Alfred G. Burger, Exec. Vice Pres. 
Charles N. Burris, General Manager 
A. Douglas Comeaux, Comptroller 
Robert W. Schofield, Dir. Comm. Prod. 
Charles F. Dolan, Dir. TV Film Prod. 
William Sofio, Production Manager 


Services: Documentary and industrial motion 
pictures; TV film programs; TV film commer- 
cials; stock footage library. 

Faciuities: 35mm & l6mm cameras and sound 
equipment; complete editing facilities; over six 
million feet of stock footage, completely classified. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: All-Time Touchdown Thrills 


(two films for Parker Pen Co.); Oil and the 
World's Peoples (series of 13 films for Standard 
Oil Co., N. J.); Visiting Good Neighbors; The 
Pan American Conferences; A Pay in the Life 
of a U.N. Delegate, series of 26 films (United 
States Information Agency). TV program Photo- 
quiz (15-minute daily, syndicated). 

TV Commerciats: for Jackson Brewing Co., 
(Jax Beer); General Mills Corp. (Wheaties) . 


Paut R. THoma Propuctions 
37 East 49th St. 
New York, N. Y. 
Phone: PLaza 3-4800, Ext. 54 
Date of Organization: 1939 
Paul R. Thoma 
Services: No data submitted. 
FaciLities: No data submitted. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Exploring Space (first of 
series—no sponsor given); Magazine Magic 
(Curtis Pubg. Co.); Eyes of Flight (U. S. Air 
Force); On the Care & Maintenance of Acrilic 
Plastic (Rohm & Haas Co.) ; Teamwork (Colum- 
bian Carbon Corp.) ; and others. 


Tomun Fitm Propuctions, INc. 
480 Lexington Avenue 
New York 17, N. Y. 
Phone: PLaza 8-3070 
Date of Organization: 1939 
OFFICERS AND DEPARTMENT HEADS 
Frederick A. Tomlin, President 
Carl A. Tomlin, Vice President 
Mary D. Tomlin, Secretary-Treasurer 
Ogden Brower, Sales Manager 


1954 PRODUCTION REVIEW 


Tomlin Film Productions: continued 


Services: 16 & 35mm motion pictures; indus- 
trial, educational, training, sales presentations. 
TV commercials and panel shows, editing, ani- 
mation, film strips, slides. 


Facitities: Studio, 35mm Mitchell NC camera, 
Maurer camera, 4 Cine specials, Arriflex camera, 
Rangerette tape recorder, Rangertone tape re- 
corder, animation stand, editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Forest to Farm (Consumer 
Cooperative Assn.); Oh Baby 10 TV subjects 
(The Mennen Co.). Editing Only: We Saw It 
Happen; Report to Stockholders (United Air- 
craft, Inc.); Engines for Tomorrow (Pratt & 
Whitney Aircraft). 


Fitmstrivs: Winky Dink and You series of 13 
TV shows (Barry, Enright & Friendly) ; Teach- 
ings Aids (Shell Oil Co.); To One Purpose 
(Johnson & Johnson); South American Market 
(Ford International) ; Grocery Market (Batten, 
Barton, Durstine & Osborn, Inc.). 


TV Commerciats: for Liggett & Myers, A & P 
Eastern Div., General Motors Corp., The Texas 
Co., Pratt & Whitney Aircraft, R. J. Reynolds 
Tobacco Co., Seeman Bros., Inc., Larus & Bros., 
Schick, Inc., U. S. Tobacco Co., Pharmaceuticals, 
Inc., West Disinfectant Co., Block Drug Co. 


Trapeways, INc. 
285 Madison Avenue 
New York 17, N. Y. 
Phone: ORegon 9-3070 

Date of Organization: 1928 


OFFICERS AND DEPARTMENT HEADS 
W. H. Lough, President 
R. E. Taylor, Vice President 


Marian Frisbie, Production Manager 


Services: Slide and motion pictures, recorded 
case materials, “packaged” meetings, field studies, 
marketing surveys, sales training programs, 
clinies, manuals. 


Faciuities: Script writing staff, art and photo 
studios, photo retouching, film directors, field in- 
terviewers, women shoppers. 


RECENT PRODUCTIONS AND SPONSORS 
Suiperitms: You Are Mr. Borden (Borden Food 
Products Co.); Picture the Benefits (General 
Electric Co.) ; Designed to Help You Sell (The 


‘Gorham Co.). 


Recorpep Cases: Down to Cases (Canada Dry 
Ginger Ale Co.) ; Selling to Farmers (The Home- 
lite Corp.). 


* * * 


TRAINING Fi_ms, INc. 
150 West 54th Street 
New York 19, N. Y. 

Phone: COlumbus 5-3520 


Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Ralph Bell Fuller, President 
Robert A. Lightburn, Vice Pres. Saics & Dulpmt. 
J. H. Rose, Jr., Production Manager 
Robert G. Taylor, Production Supervisor 
Carlton Reiter, Art Director 


Training Films, Ine.: continued 


Services: Filmstrips, special-purpose motion pic- 
tures, filmographs, slide presentations, easels, 
booklets. Counsel on all phases of visual presen- 
tation. Film distribution and projection equip- 
ment. Originators of and specialists in 3-screen 
panoramic filmstrips. 


Faciuitiess Research, scripts, art, photography 
and animation. 


RECENT PRODUCTIONS AND SPONSORS 
Fitmstrips: General Managers’ Conference 
(Lederle Laboratories); The Case of Clyde 
Earnest (Nat'l Wholesale Druggists Assn.) ; Pay- 
off series of four (General Electric Co.) ; 10 Sure 
Ways to More Gas Appliance Sales; Join the 
Profit’ Parade (American Gas Assn.); Eight 
Seconds Flat; Awake at the Switch (The Borden 
Co.) ; Chemistry for Our Times series of six 
(McGraw-Hill Book Co.); 4 New Approach to 
Carpet Selling (James Lees & Sons Co.); and 
others. 


* * * 


TRANSFILM INCORPORATED 
35 W. 45th Street 
New York 19, N. Y. 

Phone: JUdson 2-1400 

Date of Organization: 1941 


OFFICERS AND DEPARTMENT HEADS 
William Miesegaes, President 
Walter Lowendahl, Executive Vice President 
William Burnham, Vice Pres. Chg. of Sales 
Robert L. Klaeger, V. P., Production 
Peter Schlenker, Treas, 

Joop Geesink, Co-Producer, Dollywood— 
Amsterdam, Holland 
Jack Zander, Director of Animation 
Ben Mochan, Sales Manager 
David Osborn, Public Relations 


Services: Staff of 110 in departments covering 
production of motion pictures, slidefilms and still 
photography. 


Factuities: Two air-conditioned sound stages, 
studios, shops and offices all in the Transfilm 


Building. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Mr. O'Flynn’s 50 Million 
Wheels (Automobile Mfrs. Assn.); 4th Man 
Theme (Continental Can Co.); The Alexander 
Botts Story (Saturday Evening Post); Answers 
that Sell the Fine Swiss Watch (Watchmakers 
of Switzerland); Pulse of Time (Eternamatic 
Watch Co.). TV films: Raymond Loewy: The 
Faulkner Story; Tug Boat Captain; Philippe 
Halsman (Ford Foundation); Johnny Jupiter 
series of six (Kagran Corp.). 


SiiperiLMs: Turn up the Lights (Esso Standard 
Oil); Systematic Profits (The Home Insurance 
Co.); Here's How; Everybody Wins with Ray- 
bestos (Raybestos); Make Your Own Weather; 
Top of the Heap (Carrier Corp) ; The Dishwash- 
er Story; Chronic Dollar Sinus (General Elec- 
tric Co.) ; Patimonaback (Amstrong Cork Co.) ; 
The B. Altman Turnpike (B. Altman Co.) ; Wake 
Up and Sell (Landers Frary and Clark); One 
Shot Champion (National Carbon); The Mil- 
lium Story (Deering Milliken); Physical Pro- 
tection of Funds; Payment of Military Rolls (U. 
S. Navy); Circuit Devices (Westinghouse). 
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NEW YORK CITY: 


Trent Firms, Inc. 
510 Madison Avenue 
New York 22, N. Y. 


Phone: PLaza 9-3580 
Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Charles F. Schwep, Pres. & Treas. 
Guy K. Benson, Vice President 
Lawrence F. Doheny, Director, Asst. Treas. 
Gene Wyckoff, Research, Script Director 


Services: Development and production from 
original research to finished film. Institutional, 
sales, documentary and training films, specializ- 
ing in industrial, public relations films for gen- 
eral TV and special audiences; marionette films. 


Facmities: 35mm & 16mm cameras, dollies, 
portable lighting equipment, mobile location unit, 
editing and screening rooms; permanent creative 
staff-writers, directors and editors. 


RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: Valley of the Weavers (U.S. 
Department of State); Fine Malt jor Fine Beer; 
Fine Malt for Fine Whiskey (Rahr Malting Co.) ; 
Salzburg Marionette Fairy Tales series of seven 
(no sponsor); Hoja Tales series of six (U. S. 
Information Agency). TV and Service Films for 
American Hotel Assn. and Nat'l Council of 
Churches. 


Uniricms, Inc. 

146 E. 47th Street 

New York 17, N. Y. 
Phone: MUrray Hill 8-9325 
Studios: 329 East 47th St. 
Branch: 225 S. 15th St., Philadelphia, Pa. 
Phone: Kingsley 5-8013 
John R. Stewart, Manager 


Date of Organization: 1949 


OFFICERS AND DEPARTMENT HEADS 
Charles E. Gallagher, President 
James H. Townsend, Jr., Vice President 
James R. Lee, Secretary and Treasurer 
William L. Nemeth, Executive Producer 
Richard Maury, Senior Writer 
Clare Southerland, Personnel and Casting 
Arline Garson, Editing Dept. 


Services: motion pictures. TV commercials and 
television programs. Stop motion, Semi and full 
cell animation, Specialty: The narrative drama 
treatment of training, sales, and public relations’ 
problems. 


Facitities: 8000 square feet including: 90 foot 
sound stage, dressing room, still photo lab, shop, 
film vault, art department, cutting rooms, sound 
master control room, narration booths. l6mm 
and 35mm newsreel and blimped studio cameras. 
Animation camera and special effects equipment. 
Complete production equipment. Camera top 
station wagon. Custom built recording system for 
handling 14 inch magnetic tape, 174mm and 
16mm film plus special facilities for multi channel 
mixing. Music library. Full creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: The Breaking Point; Escape 
From Limbo (Pennsylvania Railroad); The In- 
side Story (Atlas Powder Co.); How to Take a 
Bath (Helena Rubinstein, Inc.); Once Upon a 
Penny (The Philadelphia Savings Fund Society). 


Unirep Worip Fiims, Inc. 
1445 Park Avenue 
New York 29, N. Y. 
Phone: TRafalgar 6-5200 


Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
J. M. Franey, President 
M. Goodman, Vice President (Castle Films) 
N. Gluck, Vice President (TV) 
J. D. Desmond, Gen. Sls. Mgr. (Entertainment 
& Special Sales Division) 


Services: Industrial motion picture, production 
and distribution; television production and distri- 
bution; distributors of Universal-International 
and J. Arthur Rank feature films; producers and 
distributors of Castle films; distributors of U. S. 
Gov't training and educational films; and re- 
ligious films. 


Facizities: Universal-International Production 
Studios, Universal City, Calif.; complete produc- 
tion and distribution. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrure:: America’s Untapped Assets 
(Bankers Life & Casualty Co.); New Worlds of 
Marble (Vermont Marble Co.); Rubber Roads 
(Natural Rubber Bureau); U.S. Defense Bonds 
(L. S. Treasury Dept.). 


* * * 


VAN Praac Propuctions 
1600 Broadway 
New York 19, N. Y. 
Phone: PLaza 7-2857 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
William Van Praag, President 
Mare S. Asch, Vice President 
Gilbert M. Williams, Production Manager 
John Novak, Distribution Dept. 
Sidney J. Kupfershmid, Creative Dept. 
Oscar Canstein, Editorial Dept. 


Services: Documentary, commercial, television 
and industrial films; distribution. 


Facitities: Complete studio and location equip- 
ment; permanent creative, production, editing 
and art department. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Lincoln-Mercury (Ford 
Motor Co.) ; Hlowdy Doody Album (Continental 
Baking Co.); Harbor Island, etc. (International 
Nickel Co.) ; Beauty Consultant (Richard Hud- 
nut). 


TV Commerciats: for Bank of the Manhattan 
Co.; Esso Reporter Spots (Esso Standard Oil 
Co.) ; Merchandising Spots (Bulova Watch Co.) ; 
Marvels Spots (Stephano Bros.) ; Esterbrook Pen. 


Rocer Wape Propuctions 
15 West 46th Street 
New York 36, N. Y. 
Phone: ClIrecle 7-6797 


Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
Roger Wade, Owner 
George Heideman, Studio Manager 
George Heideman, Manager, Slide Dept. 
Holbrook Clark, Cameraman 
Lehman Kleppinger, Animation Cameraman 


Roger Wade Productions: continued 


Services: Motion pictures, black-and-white and 
color, sound slidefilms, slide presentations, TV 
commercials, slides. 


Facituities: Studio with cutting room, dark 
rooms, animation stand, 16 & 35mm cameras, 
complete still equipment and processing facilities. 


RECENT PRODUCTIONS AND SPONSORS 


Motion Pictures: Tell It to Hydro (U. S. 
Navy). 


Suuweritms: The Screen Test (Automatic Pro- 
jection Corp.) ; One For the Money (Life Under- 
writer Training Council); Ginger Ale Survey 
(Canada Dry Ginger Ale, Inc.); Lemuels Life 
(Shell Oil Co.) 


TV Commerciats: for General Ice Cream Corp., 
AT & T, Baltimore & Ohio Railroad Co., Chesa- 


peake, Potomac Telephone Co., and others. 


Warner News, Inc. 
(Subsidiary of Warner Bros. Pictures, Inc.) 
625 Madison Avenue 
New York 22, N. Y. 

Phone: MUrray Hill 8-2100 
Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Norman Moray, President 
Walton C. Ament, Vice Pres. & Gen. Mar. 
Andrew L. Gold, Producer, Chief of Spec. 
Productions Division 
Mark Stone, Business Manager 


Services: Complete commercial and industrial 
motion picture producing organization. 


Facitities: At New York Office: Major motion 
picture production facilities, including studio; 
two recording rooms, double-channel and mag- 
netic tape; three projection rooms; complete 
motion picture camera studio and location equip- 
ment; cutting rooms; extensive film library; staff 
personnel in all production categories. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Underground Highway— 
Rey. (Texas Gas Co.); Mint Julep Wools (The 
Wool Bureau, Inc.) ; Pioneer of Progress (Iron 
and Steel Industry) ; Dog Show (American Ken- 
nel Club) ; Miracle of Promise (U.S. Air Force) ; 


and others. 


* * * 


Wilding Picture Productions, Inc. 
Prerure Propuctions, Inc., 385 Madi- 
son Avenue, New York, N. Y. Phone: PLaza 

9.0851. Ted Westermann, Vice President. 


(See complete listing under Chicago, Ill.) 


* * * 
Raphael G. Wolff Studios 
RapHaet G. Worrr (sales branch) 330 Park 

Ave.. N.Y. Phone: PLaza 5-5386. Dicran 

Nahigian, in charge. 

(see complete listing in Los Angeles area) 

* * * 

Stars Indicate Producer Advertising 
* Small bold-face stars appearing over many 
producer listings in this issue indicate advertise- 
ments accepted for publication from reputable 
and established firms in this specialized field. 


BUSINESS SCREEN MAGAZINE 
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Peerless 
Services 


include: 


Peerless Protective and 
Preservative Film 
Treatments 

Release Prints, Trailers, 
Television Shows on Film, 
Kinescopes, TV Commercials, 
Theatre Screen Advertising, 
Prints for Continuous Projection 
Negatives, Masters, Originals, 
Filmstrips, Transparency Slides, 
Microfilm 


Film Rejuvenation 
Shrinkage Reduction 
Scratch Removal 
Rehumidification 
Cleaning and Repairs 


Film Library Servicing 
Shipments, Inspection, 
Cleaning, Repairs, Inventory 
and Booking Records, Storage 


Servicing TV Shows on Film 


Insertion of Commercials, Shipments 


to Stations, Booking Records, 
Follow-up, Inspection on Return, 


Cleaning, Repairs, Replacements, 


Storage, Substitution of 
Commercials, Reshipments 


Film Distribution Servicing 


Storage pending orders, 
Inventory Records, 
Shipments to Purchasers 


Filmstrip Packaging 
Breakdown of rolls into strips, 
Packaging in cans, Labeling, 
Boxing of Sets, Storage 
pending orders, Shipments 


1954 PRODUCTION REVIEW 


A Message of interest to: 


Motion Picture Producers, 


Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 


Without exception, 
ALL film should be treated, 

if you are to get maximum results 

in terms of good projection and number 
of showings. Without treatment, your film — 
from initial release to the last booking — is much 
more susceptible to damage. And damaged 

film can result in an indifferent audience. 


Peerless Treatment is the finishing touch and the 
least expensive item in the whole process of picture- 
making. Yet it safeguards millions of dollars 
invested in finished prints. 


Peerless Treatment assures: seasoned, toughened, 
smoothly projecting prints. Peerless-treated prints 
start off right and keep in good condition longer. 
So when you order prints, don’t forget to include 


“PEERLESS TREATMENT” in every purchase order. 


FILM PROCESSING CORPORATION 


165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


20 YEARS EXPERIENCE IN SAFEGUARDING FILM 


“PEERLESS TREATMENT avoiloble oso through Official Licensees in 
ATLANTA + CHICAGO + CLEVELAND DALLAS DAYTON DETROIT 


HOLLYWOOD KANSAS CITY NEW YORK PORTLAND SAN FRANCISCO 


ST. PAUL WASHINGTON Herne + Mussels + London + Mexico City + Sydney + Toronto 
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NEW YORK CITY: 
* * 


Wittargp Picrures, Inc. 
45 West 45th Street 
New York 36, N. Y. 

Phone: LUxemburg 2-0430 


Date of Organization: 1932 


Branch Office: Editorial, Cutting, Projection, Re- 
cording, Animation: 550 Fifth Avenue, 
New York City 


OFFICERS AND DEPARTMENT HEADS 
T. W. Willard, President 
John M. Squiers, Jr., Vice Pres., Gen. Mgr. 


Services: Industrial, medical, educational, sales 
and job training motion pictures and slidefilms; 
training films for U. S. Armed Forces and Gov- 
ernmental agencies; theatricals; television film 
shows and commercials. 


Facuities: Mitchell NC cameras and camera- 
top station wagons, portable generators, field 
sound recording instruments; pioneer in indus- 
try techniques and equipment; color production 
in East and South America for theatrical pro- 
ducers; animation department; projection and 
cutting rooms; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Honduras; Guatemala Rail- 
roads (United Fruit ©o.); When You Choose 
Nursing; Virus Research (Lederle Laboratories) ; 
Your Income Tax—-1954 (American Institute of 
Accountants); Captured series of 26 (National 
Broadcasting Co.). Training films for U.S. Navy 
and General Electric. 


TV Commenciats: for various clients and agen- 
cies, East Coast shooting for Warner Bros. pic- 
tures, Girl Scouts of America, ete. 


(N. J., N. Y., Penna., Washington, D.C.) 
New Jersey 


On Fitm, Inc. 
Princeton, New Jersey 
Phone: Belle Mead, N. J. 3200 
Branches: New York City and Los Angeles 


Date of Organization: June, 1951 


OFFICERS AND DEPARTMENT HEADS 
R. Bell, President 
F. E. Johnston, Treasurer 
Tracy Ward, Executive Producer 
Constance Garvin, Business Manager 
Yngvar Haslestad, Production Control Dir. 
Leslie Crocker, Dir. of Photography 
Barbara Norris, Executive Director 
Gene Collins, Art Director 
Alice Berven, Owce Manager 


Services: Motion pictures and slidefilms for in- 
dustry, Government, agriculture and television. 
Public Relations, Sales promotion, merchandis- 
ing, medical and training films. 


Factuities: Ll6mm and 35mm cameras, 7500 sq. 
ft. sound stage, animation stand and camera, art 
department, staff writers, directors, cameraman, 
editor and artists. 
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On Film, Ine.: continued 
RECENT PRODUGTIONS AND SPONSORS 
Motion PicrurSs: The Rh Factor (Ortho 
Pharmaceutical Corp.) ; The Sound Government 
Program (Johnson & Johnson) ; The U. S. Eques- 
trian Team (U.S. Equestrian Society) ; Sutures 
Since Lister (Ethicon, Inc.). 


Hurry, Hurry, Hurry ((ndustrial 
Tape Corp.) ; Confessions of an Ex-Purchasing 
Agent; It's a Circus; It's a Gimmick (Permacel 
Tape Corp.) ; Add This to Your Pay (Daystrom, 
Inc.); What's the Answer; Meet the Customer: 
Closing the Sale (Radio Corp. of America). 


* * * 


Tae Princeton Firm Center, INc. 
Princeton, New Jersey 
Phone: PRinceton 1-3550 
Date of Organization: 1940 
Brancu: 720 Park Ave., New York City. Phone: 
PLaza 5-0322. 
OFFICERS AND DEPARTMENT HEADS 
Gordon Knox, President 
Alfred F. Califano, Business Manager 
Bradford K. Cross, District Sales Mgr. 
Carlo Acramone, John Peckham, Film Editors 
Sumner Lyon, Chief Writer 


Services: Producers of special purpose motion 
pictures, television programs on film; television 
commercials. Nationwide distributors of spon- 
sored and television films. 


Faciities: 16mm and 35mm cameras; sound 
stage, Western Electric sound system, mobile 
sound location truck, mobile generator. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: It Happens Every Spring 
(New York Wire Cloth Co.); Wings Over Dex- 
ter (American Airlines, Inc.) ; Parrakeets Are 
Fun (R. T. French Co.) ; Seven Wonders of Wool 
(The Wool Bureau, Inc.) ; The Story of Old Crow 
(National Distillers Products Corp.) ; The Mata- 
dor (The Glenn L. Martin Co.). 


Tevevision Firms: Jetfighter (American Broad- 
casting Co. and Rockhill Productions) ; Old Man 
in a Hurry first of a series (no sponsor) ; Shoot- 
ing Straight with Tim Holt two subjects in series 
(Nat'l Rifle Assn. of America and The Princeton 
Film Center, Inc.); Norman Brokenshire—T he 
Handy Man 52 subjects (David Lown Produc- 
tions and The Princeton Film Center, Inc.) ; Hur- 
ricane Hunters (U.S, Air Forces). 


New York State 


McLarty Picture Propuctions 
45-47 Stanley Street 
Buffalo 6, New York 
Phone: Taylor 0332 


Date of Organization: 1934 


OFFICERS AND DEPARTMENT HEADS 
Henry D. McLarty, Owner and Exec. Prod. 
Clement F. Stigdon, Writer, Director 
Robert B. Rieske, Prod. Mgr., Dir. of Photogphy. 
Robert D. McLarty, Studio Manager 


Services: Exclusively 16mm industrial, scientific 
and educational films; l6mm short subjects and 
spots for television. 


Facitities: Sound stages, Maurer cameras. Stan- 


McLarty Picture Productions: continued 


cil-Hoffman magnetic recording system, J. A. 
Maurer optical recording system, mobile truck 
facilities for industrial coverage. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictunes: Fluid Mixing (Mixing Equip- 
ment Co., Ine.); Made in Rochester (Rochester 
Community Chest); The Holzworth Shaker Con- 
veyor (Frontier Bronze Corp.) ; Moat Farm Mur- 
der; One Very Sweet Old Lady (Teleray Films, 
Inc.); The Dunlop Foam Rubber Mattress 
(Mechanical Handling Systems, Inc.); The 
Squier Sugar Mill Spanish version (Buffalo Forge 
Co.): Abrasives in the Home; Open House at 
Heywood Wakefield; Refinishing Your Floors; 
The Versa-Belt Grinder (Coated Prod. Div., The 


Carborumdum Co.). 


Supvermms: U. H. F. Service Clinic #1; 
Trouble Shooting Syne Circuits (Sylvania Elec- 
tric Products, Inc.) 


Roguemore Fitms 
Headquarters: 44 Mt. Vernon Blvd. 
Hamburg, N. Y. 

Phone: FRontier 3876 
Studio: 42 Pearl Street, Buffalo 2, New York 
Phone MOhawk 3512 
Date of Organization: 1940 


OFFICERS AND DEPARTMENT HEADS 
Everett E. Roquemore, Director 
Mildred B. Roquemore, Asst. Directer 


Services: Producers of motion pictures and 
slidefilms for business, sales, advertising and TV. 
Faciities: Mole Richardson, Ross lighting 
equipment; floating wall backgrounds; dollies; 
sound recording equipment; trailer, etc., for 
both studio and location work. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Time Study (Greater Buffalo 
Press); The DeVeaux Story (DeVeaux School) ; 
The Automatics Are Here (Pinspotter Div., Amer- 
ican Machine & Foundry Co.) ; Mor Sun Furnaces 
(Morrison Steel Products Co.); The Bedford 
Story (Bedford Products, Inc.); TV series on 
housing, parking, ete. (Buffalo Planning Com- 
mission). 

Suiperitms: Tanks by Snyder (Snyder Tank). 


Philadelphia 
* * * 


DeFrENES CoMPANY 
1909-11 Buttonwood Street 
Philadelphia 30, Pennsylvania 
Phone: Rittenhouse 6-1686 


Date of Organization: 1916 


OFFICERS AND DEPARTMENT HEADS 
Joseph DeFrenes, Executive Producer 
John E. DeFrenes. Associate Producer 
Leon S. Rhodes, Production Manager 
Francis Heininger, Director 
C. Raymond Hockey, Editorial Chief 
Harry E. Ziegler, Jr., Animation Director 
Michael Levanios, Jr.. Director of Photography 
John C. Westing, Chief Sound Engineer 


Services: 16 & 35mm motion picture produc- 
tions from script to film: research, ideas and 
(LISTING CONTINUES ON PAGE 92) 
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How to get better results 


from every film you show 


ake your own sound track 


With the RCA Magnetic Recorder-Projector, you make your 
own sound track in just a few minutes—and play it back 
instantly. It's the new way to cut the cost of sound films— 
the new way to make every film do double duty as a sales 
training, or public relations medium—the new way to convert 
your sound track to give you the advantage of an additional 
commentary in a foreign language—language or commentary 
changeable at will. Get more mileage from all your films 
with the RCA Magnetic Recorder-Projector. 


RADIO CORPORATION 


The easy way to show films > 


For perfect showings every time, use the RCA “400” Projector. 
Both Junior and Senior models feature the famous ‘“Thread- 
Easy” film path—the film path that most people thread in 
less than 30 seconds. These dependable 16-mm sound 
projectors are favorites with audio-visual specialists 

who insist on a projector they can count on for clear, 

steady pictures and smooth, clean sound. 


and take down. 


| 


4 New RCA Porto-Arc 16mm Projectors 


For large-audience work, indoors or outdoors, RCA has 
combined the famous ‘“Thread-Easy”’ features of the RCA 
400" projectors and the extra driving power of arc lamps. 
Furthermore, these powerful, new projectors can be adapted 
to play back magnetic sound track. Ten- and 30-ampere 
models cover all requirements for medium and large audiences, 
These sturdy units are completely portable, easy to set up, 


FOR INFORMATION on RCA Audio-Visual Products, 
see your RCA Audio-Visual Products Distributor or mail coupon below 


VISUAL PROOUCTS 


Audio-Visual Products, Dept. B25 
Radio Corporation of America, Camden, N. J. 
Please send me information on: [] RCA Magnetic Recorder-Projector 


C) RCA “400” 16-mm sound projectors 
(] RCA Porto-Arc Projector 


of AMERICA Nama Ts 
ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. HJ. COMPANY ADDRESS 
In Conada: RCA VICTOR Company Limited, Montreal 
City ZONE STATE 
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MIDDLE ATLANTIC: 
Philadelphia 


DeFrenes Company: continued 


seript development, production, audience test- 
ing, distribution. Color, black-and-white; sound, 
silent; animation; film-o-graphs, slidefilms; TV 
films and commercials. 


Faciities: 16 & 35mm cameras, recording, ani- 
mation and editing equipment; studio including 
66x30x20-foot sound stage; lighting equipment 
for studio and location; RCA sound system in- 
cluding dubbers, tape recorder and magnetic 
editing equipment for 35mm; 16 & 35mm inter- 
lock projection facilities; 14 inch tape recording 
and re-recording; synchronous dise recorders; 
music library; film vault. Additional 3-story 100 
x80-foot studio under construction. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Bloomsburg Fair (Bell Tele- 
phone Co. of Penn.) ; Go To Grass; How to Build 
a Better Silo (National Dairy Products Co.).; 
Sales Training Films (Sansom Hosiery Mills) ; 
Our U.S. Flag (Dettra Flag Co.); A Modern 
Industrial Community; Valley of Opportunity 
(Textile Machine Works); Visual Presentation: 
Fine Art in Color (Radio Corporation of Ameri- 
ea). Training films for U. S. Army, U. S. Navy 
and U.S. Air Force. Three TV Films for Evan- 
gelican Foundation, Inc. 


TV Commenciats: for Radio Corporation of 
America, Schmidts Beer, Margo Wines, Magic 
Stitch Stockings, Burke’s Fine Meats, Bond 
Bread, Sylvan Seal Milk, Burke's Frankfurters, 
Boseul Coffee and Tea, Ortliebs Beer, Spatini 
Sauce, Cremo Cake Mix. 


EASTERN CENTER 
1218 East Chelten Avenue 
Philadelphia 38, Pa. 
Phone: Livingston 8-3316 


Date of Organization: 1946 
Vernon W. Chester, Owner-Producer 


SERVICES: Script to screen L6mm service on sales, 
training and public relations motion pictures and 
slidefilms. 


Facitities: 16mm motion picture cameras, light- 
ing, equipment, animation, magnetic recording, 
editing and projection, 


RECENT PRODUCTIONS AND SPONSORS 

Motion Picrures: The New Lieberknecht Auto- 
Welt Full-Fashioned Knitting Machine (Karl 
Lieberknecht, Inc.); The Obvious Thing; Sta- 
tion Reconversion (Socony Vacuum Oil Co.) ; 
The Lachman Story (Mohawk Carpet Co.) ; Mir- 
acle in a Feed Bag (John W. Fshelman & Sons). 


* * * 


Louts W. Ke_uMan Propuctions 
Div. of News Reel Laboratory 
1729-31 Sansom Street 
Philadelphia 3, Pa. 
Phone: Rittenhouse 6-3892 
Date of Organization: 1920 


OFFICERS AND DEPARTMENT HEADS 
Louis W. Kellman, Pres. & Exec. Producer 
Howard Voght, General Manager 
Paul Wendkos, Principal Director 
John Burke, Director of Photography 


Louis Kellman Productions: continued 


Morris Kellman, Chief Editor 
Marshall G. H. Lewis, III, Director, Adv. 
& Public Relations 
William R. Young, Lab. Supur. 


Services: 16 & 35mm. advertising, public rela- 
tions, industrial, educational, medical, social, TV, 
TV commercial sports films (black & white & 
color). Complete 16mm lab for black & white 
processing & printing. 


Facitities: Recording dept.: 2 Maurer record- 
ers; Maurer film phonographs, Fairchild disc 
recorders, Rangertone studio model console tape 
recorder; Magnacorder; Stancil Hoffman re- 
corder and Maurer recording equipment includ- 
ing mixing amplifier. 16mm lab equipped to de- 
velop black, white negative; 4 B&H printers with 
automatic light change boards; Depue reduc- 
tion machine 35 to 16, and 16 to 35 blowup; 
EDL l6mm developing machine for Eastman 
color. Cameras: 16mm Maurers, No. 12 Pro 
Auricon with single system sound; 20 Cine Spe- 
cials No. 2’s with 40-200 foot film changers and 
12-80-DA B&H., Arriflex, 1 blimped Mitchell. 
Lighting equipment; facilities for transparency, 
slide film work, animation dept. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Milton Hershey School (Her- 
shey School); Freedom Valley (The Philadel- 
phia Electric Co.); Like Mother Used to Bake 
(Smith Pie Co.) ; Law of the Land (Law of the 
Land, Inc.) ; Holiday in Philadelphia (City of 
Philadelphia) ; Port of Opportunity (Delaware 
River Port); Premium on Parade (Atlantic Re- 
fining Co.). 


* * * 


Puoro-Arts Propuctions, INc. 
2330 Market Street 
Philadelphia 3, Pa. 

Phone: Rittenhouse 6-3696-7 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Walter E. Dombrow, President 
George M. Adams, Secty. & Treasurer 
John Virdin, Sales Manager 
Joseph Mayer, Head Cameraman 
Charles Hopkinson, Sound 
Edward Dehner, Editing 


Services: 16 & 35mm motion pictures for indus- 
try, training and TV; sound slidefilms. Produc- 
tion from story board, script, set construction, 
etc, to screen, 


Faciities: Four-story building with main drive- 
in studio, 30x106x21-foot ceiling. Second studio 
for TV commercials, 30x40 feet. Projection 
room; conference room; editing, etc. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: They Do Not Walk Alone; 
You and Your Job (Commonwealth of Pennsyl- 
vania); Speedomax (Leeds & Northrup Co.) ; 
See It Saw (Henry Disston & Sons); 1954 Pre- 
view—two films—-(Phileo Corp.); Lawn Boy 
(Geare-Marston Agency). 


Stuwwericms: This 1s Your Diocese (John Faulk- 
ner Arndt Adv. Agcy.) ; Night Life of a Disston 
Salesman (Geare-Marston Agency) ; The Greatest 
of These; We Shall Be the Church; Lost and 
Found (Magnetic Recorder). 


* * * 


Tue Jam Hanpy Orcanization, 
Tue Jam Hanpy Orcanization, Inc., Gateway 
Center, Pittsburgh 22, Penn. Phone: EXpress 
1-1840. Jim McCollum in charge. 
(Complete listing under Detroit area) 


* * * 


Mope-Art Pictures, INc. 
1022 Forbes Street 
Pittsburgh 19, Pennsylvania 
Phone: Express 1-1846 
BrancuHes: Rockefeller Bldg., Cleveland; 6063 
Sunset Boulevard, Hollywood. 


OFFICERS AND DEPARTMENT HEADS 
James L. Baker, President 
Robert L. Stone, Exec. Vice President 
H. John Kemerer, Vice President 
Florence E. Baker, Secty. & Treas. 


Services: Industrial, educational, public rela- 
tions and television motion picture productions. 


Facitities: Fully staffed and equipped with 
35mm & 16mm photographic, recording and ed- 
itorial facilities. Sound stage. Locations in Pitts- 
burgh, Cleveland and Hollywood. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Big Saul; Resistance Weld- 
ing of Stainless Steel (Allegheny Ludlum Steel 
Corp.) ; Operation 150 (Rockwell Mfg. Co.) ; 
The Delta Workshop (Delta Tool Division) ; 
Portrait of an Enterprise (Dravo Corporation). 


NEWMAN-SCHMIDT STUDIOS 
713 Penn Avenue 
Pittsburgh 22, Pa. 

Phone: GRant 1-5414 

Date of Organization: 1937 


Irving J. Newman, Partner 


Herman W. Schmidt, Partner 


Services: Motion pictures; television shorts and 
commercials; slidefilms and visual aids; color & 
black & white still photography; stock photo- 
graphs, Visual Casts; transfer prints. 


Facitities: Cameras, studios, and location equip- 
ment for motion picture and still photography. 
Sound recording for motion pictures and slide- 
films. Custom designed slidefilm camera. Pro- 
cessing facilities for still photography and slide- 
films, including patented color processor of own 
design. Limited 16mm _ processing facilities. 
Script writers and artists. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Our People in Music & Song 
(Heid-Sarapa Enterprises); Operation Big 
Switch (Watson Motor Rebuilders, Inc.) ; Insu- 
lating with Foamglas (Pittsburgh-Corning). 


Stweritms: The 4H Electric Program (West- 
inghouse Electric Mfg. Co.). 
(Only 1953 references submitted) 


* * * 


Wilding Picture Productions, Ine. 
429 Fourth Avenue 
Room 1201 
Pittsburgh, Pennsylvania 
Phone: GRant 1-6240 
Ralph Maitland in charge. (Under supervision of 
Jack Rheinstrom) 
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Washington, D. C. 

* * 
Byron, INCORPORATED 
1226 Wisconsin Avenue, N.W. 
Washington 7, D. C. 
Phone: DuPont 7-1800 
Date of Organization: 1938 


Brancn Orrice: 550 Fifth Avenue, New York 
36, N. Y. Phone: Clrcle 5-8188. John H. Ware, 


in charge. 


OFFICERS AND DEPARTMENT HEADS 
Byron Roudabush, President 
Dudley Spruill, Vice Pres. & Gen. Mgr. 
Peter J. Agnew, Secretary 
Dr. Frank G. Kear, Treasurer 
John Hooper, Laboratory Manager 
George T. Merriken, Production Manager 
Glenn Johnston, Director of Photography 
Robert Pilgrim, Art Director 


Services: 16mm films for television, training, 
sales and public relations. 


Facitities: Studio and laboratory, sound, stage, 
recording, art, animation, photography, editor- 
ial, developing, printing, color print, processing. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Operation Doorstep (Federal 
Civil Defense Administration) ; The Salesman’s 
Angle (Commercial Credit Corp.) ; Time Table 
—Washington (Chesapeake & Ohio Railway) ; 
Interruption to Life (March of Dimes); Cath- 
odic Protection (U. S. Navy); The Window 
(Community Chest); Your Money's Worth 
(Federal Reserve Bank). TV Films: /ssues of 
the Day series of 13 programs (Sponsor: C.1.0.) ; 
Facts Forum (Sponsor: Facts Forum). 


NATIONAL VipEo Propuctions, INc. 
1706 Rhode Island Ave., N.W. 
Washington, D. C. 

Phone: ST 3-4345 


Date of Organization: 1954 


Studio: 105 Eleventh Street, S.E. 
Washington, D. C 


OFFICERS AND DEPARTMENT HEADS 
Harold A. Keats, President 
F. William Hart, Vice Pres. & Prod. Dir. 
Stanley Allen, Dir. of Adv. & Pub. Rel. 
Robert Nordbye, Dir. of Photography 
Preston Collins, Promotion Mgr. 


Services: Production of motion pictures; rental 
of production facilities including complete staff 
of production personnel. 


Facitities: McGeary-Smith sound stage is oper- 
ated by National Video Productions, Inc. Staffed 
and equipped by National Video Productions for 
motion picture production—from TV spots to 
full length features. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Xmas Mail (Nat'l Federation 
of Post Office Clerks); Civil Defense five sub- 
jects (U. S, Gov't). 


TeLevision Firms: Drew Pearson Series, pro- 
duction facilities; Fulton Lewis, Jr., Series; M.D. 


26 subjects (E. R. Squibb & Son & N.B.C.). 


* * * Bold face stars over listing indicates dis- 
play advertising also appearing in this issue. 
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Georgia 
* * * 


BEELAND-Kinc Fitm Propuctions 
752 Spring Street, N.W. 
Atlanta, Georgia 
Phone: ELgin 7558 
Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 

C. D. Beeland, Partner & Production Mgr. 

R. W. King, Partner & Sales Mgr. 
Richard A. Walsh, Producer-Director 

L. E. McCumber, Director of Photography 

D. S. Phillips, Film Editor—E. Beeland, Make-up 
R. E. Ricketts, Head of Creative Department 
Robert A. Durrin, Jr., Asst. Sales Manager 
Clement P. Fowler, Art Director 
E. C. Bangs, Elec. Supr.; J. L. Wilson, Sound Eng. 
Services: Industrial and commercial motion pic- 
tures, filmagraphs, sound slidefilms, TV programs 

and commercials, animation. 
Factuities: 16 & 35mm cameras, lighting, re- 
cording, dollies, casting and direction. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: What's Your Trouble? 
(series for Nat. Council of Churches); The 
Rhythm Band (Geo. A. Pflaum, Publisher, Inc.) ; 
The PhonAudograph Story (The Gray Mfg. Co.) ; 
The Swift Sword (New Jersey Div., Am. Cancer 
Society); The Birth of Christ (Baptist Radio & 
TV Commission); Nancy Carter's Cook Book 
(TV series for Colonial Stores); Report on Five 
(South Carolina Div., Am. Cancer Society). 
TV Commerciats: for the Coca-Cola Co., Delta 
Air Lines, Jesse Jewell, LeJohn Mfg. Co., Am. 
Cancer Society, Speedwriting Institute, Bush 
Bros., Castleberry’s Food Co. 


Kentucky 
* * 


Kent Lane, INc. 
1253 So. Third St. 
Louisville 3, Kentucky 
Phone: Magnolia 8659 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Kent Lane, President and Producer 
Harry Hicks, Vice President 
Julia Lane, Treasurer 
Howard Hunt, Secretary 
Lawrence Hickman, Ass’t to President 
and Producer 
Ben Sandman, Jr., Art Director 
Tom Mulvey, Director of MP Photography 
Hugh K. Miller, Dir. of Still Photography 
Services: Motion pictures for business and in- 
dustry in sales education, public relations, train- 
ing and employe relations. Color and b/w, sound 
or silent. Sound slidefilms for training and sales 
education. TV commercials, 
Facitities: 16 & 35mm Mitchell & Maurer cam- 
eras, sound stage, art department, animation 
stand, 16mm magnetic synchronous recording, 
writing and editing 
RECENT PRODUCTIONS AND SPONSORS 
Moron Pictures: A Fitting Story (Tube-Turns, 
Inc.) ; Behind This Shield (Knights of Pythias 
of Indiana); A Good Name (The Mengel Co.) ; 
Kentucky Style Basketball (University of Ken- 
tucky); Diamond Anniversary (General Elec.). 


Florida 
Bai. Propuctions, INc. 
4119 Ponce De Leon Boulevard 
Miami, Florida 
Phone: 4-0359 
Date of Organization: 1949 
OFFICERS AND DEPARTMENT HEADS 
Fred F. Frink, President 
Herbert 5S. Joseph, Secretary-Treasurer 
Carl Pryer, Jr., Production Manager 
Services: Complete production of sound motion 
pictures, 


Facinities: 50 x 70 x 20 sound stage; Mitchell 
camera; Westrex sound system; Mike boom and 
perambulator; dolly and track; Bardwell McAl- 
lister lighting equipment; generator for syne 
sound in field. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Nassau Reflections (Nassau 
Development Board) ; Jeanie, Florida State Fair 
& Gasparilla (Florida State Advertising Comm.) ; 
American Legion National Convention (Schenley 1 
Industries) ; Wings Over Nassau (Pan American 
World Airways). 


Louisiana 
* 7 * 


COMMERCE PICTURES 
525-527 Poydras Street 
New Orleans, Louisiana 
Phone: MAgnolia 5026 
Date of Organization: 1940 
Robert Wiegand, President 


Services: Motion pictures—35mm_ advertising 


and institutional; l6mm institutional and TV 
spots. 


Faciuities: Silent and sound stages, 35mm and 
tape recording, continuous process developing, 
cutting, matching and editing; lights; Mitchell 
and Bell & Howell cameras. 


Motion Pictures: Fair Grounds 1953 (Pair 
Grounds Corp.); Jahneke Service (Jahneke 
Service, Inc.) ; Mallory’s for Music (Mallory’s 
Inc.); Let George Do It (George’s Plumbing 
and Appliances) ; Protection (Standard Life In- 
surance Co. of La.). 


* * * 


TV Firms, Inc. 
50 Fannin St., P.O. Box 1157 
Shreveport, Louisiana 
Phones: 3-2679, 3-2670 V3 


Date of Organization: Sept., 1953 


OFFICERS AND DEPARTMENT HEADS 
N. W. de Berardinis, President, Gen. Mgr. 
Curtis Miller, Laboratory Mgr. 
Frances Seibert, Ass’t to Gen. Mar. 
Carolyn Ramsey, Scripts Department 


Services: Industrial, sales training and educa- 
tional films and slides, TV commercials, still pho- 
tography. l6mm laboratory. 


Facitities: Floating sound stage; double & sin- 
gle system film and sound cameras; syne sound 
recorder; 4 channel mixer; interlocked play- 
backs; 16mm laboratory; location travel unit; 
screening and editing rooms. (Cont'd next page) 
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SOUTHEAST: 


LOUISIANA: TV Films: continued 
RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: A New Dimension in Living 
(Crawford Corp.); KNOE-TV—Pioneering, A 
Tradition (KNOR-TV); A Modern Baker (Cot- 
ten’s Holsum Baking Co.). All films still in pro- 

duction because of recent organization date. 


Tennessee 
* * 


Sam ORLEANS AND Associates, INC. 
211 W. Cumberland Avenue 
Knoxville 15, Tennessee 
Phones: 3-8098 and 4-1301 
Branch: 116 N.W. (Room 204) 
Oklahoma City, Okla. 

Date of Organization: 1946 


OFFICERS AND DEPARTMENT HEADS 
Sam P. Orleans, Executive Producer 
Lawrence Mollot, Associate Producer 

H. L. Wilson, Sales Manager 

Warren Nelson, Editorial Supervisor 


Services: Public relations, training, surgical and 
medical films; television films; slidefilms. 


Facitities: Studios, production equipment; cut- 
ting rooms; portable synchronous tape recorder. 
Projection and recording room. Transportation 
equipment. 3-D cameras and projection equip- 
ment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrunes: Examining the Well Child 
(State of Oklahoma); Making the Most of the 
Spray Painting Method (The DeVillibiss Co.) ; 
Quarterly Progress Reports series (Atomic En- 
ergy Commission). 


Forovox, INc. 

1447 Union Avenue 
Memphis, Tennessee 
Phone: 2-7403 
Date of Organization: 1950 


OFFICERS AND DEPARTMENT HEADS 
W. B. Campbell, President 
L. B. Abernathy, Director of Photography 
R. E. Rogers, Production Supervisor 
H. H. Highfill, Jr., Animation Director 
F. R. Lasse, Producer 
Jerome Joseph, Production Director 


Services: Documentary, training, commercial 
and television films (including animation). 


Faciuities: Sound stage; recording studio; 
Mitchell camera equipment; animation; Hous- 
ton dolly; Telefunken microphone equipment; 


l6mm film and magnetic tape recording. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Selling the Sizzle (Foremost 
Dairies, Inc.); Payoff (The General Electric 
Co.); Our Town's Decision (Southeastern Con- 
erete Pipe Assn.). 

Suwericm: Sells Bells (Shainberg Dry Goods 
Co.). 
(Only 1953 references submitted ) 


* * * Bold face stars over listing indicates dis- 
play advertising also appearing in this issue. 
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Indiana, Ohio and Michigan 
Indiana 


AMERICANA Propuctions, INc. 
2213 No. Meridian Street 
Indianapolis 4, Indiana 
Phone: W Abash 1969 
Brancues: New York 17, 424 Madison Ave., 
PLaza 8-2740; New York 19 (production office) , 
1600 Broadway, COlumbus 5-9534, Robert Bra- 
verman; Chicago 2, 30 W. Washington St., 

CEntral 6-3910. 

OFFICERS AND DEPARTMENT HEADS 
Donald V. Nestingen, Gen. Mgr., Dir. of Sales 
Donald A. Haldane, Executive Producer 
Robert Braverman, Production Manager 
H. Leslie Charlow, Chief, Script & Story Dept. 
Charles Lichtenstein, Chie/, Photographic Sec. 
Donald L. Shirley, Art Director 
J. M. Spragg, Office Manager 
Services: 16 & 35mm live and animated, docu- 
mentary and entertainment, sales, civic, industrial 
and public relations motion pictures and slide- 
films. TV films and commercials. Visual aids 
consultation and planning services from idea to 

completed program. 

Facitities: Complete creative staff and technical 
facilities. Versatile equipment for industrial loca- 
tion and special events filming. Production and 
sales facilities in Indianapolis, Chicago and New 
York. Integrated staffs and coordinated inter- 
city facilities, high-speed production. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Production for Health, A 
Glimpse of Central (The Central Pharmacal Co.) ; 
Goldfish Cradle of the World (Grassyfork Fisher- 
ies, Ine.) ; Merchandising for Modern Living (E. 
Bierhaus and Sons); My Home Town—Brazil, 
Indiana (Chamber of Commerce); Martinsville, 
Indiana (Chamber of Commerce) ; Seymour, In- 
diana (Chamber of Commerce) ; Terre Haute, In- 
diana (Chamber of Commerce); Shelbyville, In- 
diana (Chamber of Commerce); Richmond, In- 
diana (Richmond Junior Chamber of Com- 
merece); The Seymour Line (Seymour Tool & 
Eng. Co. Ine.). 


* * 


Scope Propuctions 
1557-59 Marey Lane 
Indianapolis, Indiana 
Phone: HUmbolt 5546 
Date of Organization: July, 1953 
OFFICERS AND DEPARTMENT HEADS 
Henry M. Stoeppelwerth, President 
Robert L. Perine, Secretary-Treasurer 
Services: l6mm sound motion pictures; 35mm 
sound slidefilms; recordings for industry, educa- 
tion and television. 
Facitities: Seript, titling, art, photography, re- 
cording, screening, editing. 

RECENT PRODUCTIONS AND SPONSORS 
Morton Prerures: The True Story of Hog Chol- 
era (Anchor Serum Co.); Profits with the Soil 
Surgeon (Corson Brothers, Inc.) ; Steel for Con- 
struction (Hugh J. Baker Co.) ; Adams Improved 
Votor Graders (J. D. Adams Mfg. Co.). 
Suweri.mM: Welcome to Diamond Chain (Dia- 
mond Chain Co.). 


GaALBREATH PictuRE Propuctions, INc. 
2905 Fairfield Avenue 
Foi: Wayne, Indiana 
Phone: Harrison 4147 
Date of Organization: 1942 
OFFICERS AND DEPARTMENT HEADS 
Richard E. Galbreath, President 
Sam W. Fletcher, Vice President 
Ralph L. Shirmeyer, Secretary 
Tom Berry, Treasurer 
John W. Watson, Sales Manager 
Robert Shreve, Executive Producer 
Guy P. Fitzsimmons, Editing Chie/ 
William Swander, Production Chief 
Services: Public relations, sales and industrial 
training motion pictures; sound slidefilms; still 
illustrations; custom and package television pro- 
grams and commercials. 
Faciuities: Color, camera (35 and 16mm) and 
lighting equipment; synchronous sound and re- 
recording equipment; sound stages; laboratory; 
printing; editing and projection rooms; music 
library; carpenter shop; permanent creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: Now It Can Be Told, Badge 
814 (Pure Oil Co.); League of Frightened Men 
(National Dairy Products Corp.) ; Men, Machines 
and Miracles (York Corp.) ; Roadranger (Fuller 
Manufacturing Co.). 


Cranence H. GurermutTa 
4407 Drury Lane 
Fort Wayne 6; Indiana 
Phone: HArrison 8032 
Clarence H. Gutermuth, Producer 
Services: 16 and 35mm motion pictures, slide- 
films, TV commercials, stills. 
Faciities: 16 and 35mm camera equipment, 
tape recording, lighting. 

RECENT PRODUCTIONS AND SPONSORS 
Stiperitms: First with the Finest (Arketex 
Ceramic Corp.); How to Build a Power Plant 
(Indiana Michigan Electric Co.); Condensers 
(Kirsch Co.). 

(Only 1953 production references submitted.) 
OnIO 
Cincinnati 
* * * 

Orympus Firm Propuctions, Inc. 
2222 Chickasaw Street 
Cincinnati 19, Ohio 
Phone: PA 2184 
Date of Organization: 1953 
(Formerly Bert Johnston Productions) 
OFFICERS AND DEPARTMENT HEADS 
James B. Hill, V.P., General Manager 
Mary J. Renn, Production Coordinator 
Jack R. Rabius, Dir, Technical Dept. 

Peg Bolger, Dir. Story Department 
Richard M. Meyers, Chief Sound Engineer 
Services: Industrial and dramatic documen- 


taries, TV commercials, slidefilms, complete 
script-to-screen service. 


FaciLities: 4,500 square-foot sound stage; ani- 
mation department; full editing facilities; 16mm 
Maurer & Cine Special; 16mm magnetic tape 
sound recording full synchronized for lip sync; 
set construction; casting; special emphasis on 
script and direction. (Cont'd on page 96) 


BUSINESS SCREEN MAGAZINE 


Chat. 
A 
‘ 
| 
| 
fom 
in, 
- 
: 
— - 
= 
, 


fe No matter which you use... 


| 


EVERY. 


PROJ CTOR IS. 


Many projectors LOOK somewhat alike, 
in appecrance and price—but Viewlex 
has something extra! Rigidly controled 
standards of QUALITY carried through 
every step of manufacturing assure pro- 
jectors that are trouble free and a 
delight in operation. VIEWLEX QUALITY 
CONTROL is a precious proparty—it is 
the real reason why Viewlex guaran- 
tees every Viewlex projector for a 


V-2€ ~¥-22€ ¥-25C 


For 35mm filmstrip single 
and double frame, vertical 
and horizontal pictures, 2x2 
and Bantam slides, any 
type mount. Change from 
filmstrip to slides in sec- 
onds. V2C—150-watt, V-22C 
—300-watt motor fan cool- 
ed. V-25C—500-watt motor 
fan cooled, 3-5-7-9-11 inch 
lenses. 


VIEWMATIC 


VIEWLEX VIEWTALK 


Plays: standard and long- 
playing records, up to 16” 
—two permanent needles 
on twist arm. 33'/, 45, of 
78 r.p.m. Model WR— 
4" x 6" detachable speaker 
for 150 or 300-watt Viewlex 
projectors. Model WHD— 
6" x 9 detachable speaker 
for 500-watt projector. 


Remotely controlled and au- 
tomatic magazine fed slide 
projection of 2 x 2 slides. 
Holds 30 slides, changed by 
remote control push-button 
or automatic timer, Runs 
forward or beckward at any 
speed. For teachers, lec- 
turers, sales and advertising 
promotions, 


— V-44S 
For single-frame filmstrip. 
The ideal budget-priced 
filmstrip projector. Clear, 
sharp projection; brilliant 
illumination; simple to oper- 
ate. Cannot tear film. Mod- 
el V-4S 150-watt convec- 
tion cooled. Model V-44S 
300-watt motor fan cooled. 
2", 3", 5° and 7" focal- 
length lenses available. 


(viewuex AP-7CT 


For professional use where 
size of audience demands 
extreme brilliance. For sin- 
gle and double frame, ver- 
tical and horizontal film- 
strips and 2 x 2 and Bantam 
slides. Finest optical system 
ever devised. 750-watt. Mo- 
tor fan cooled. 


STRIP-0-MATIC 


Remote control 35mm films 
strip advance mechanism. 
Hand-held push-button, Al- 
lows complete freedom of 
movement. Speaker can 
stand wherever he wishes, 
or even sit with the eudi- 
ence. For use with all View- 
lex filmstrip 
lustrated here with V-25C). 


Write Dept.as3sfor colorful illustrated literature. 


changer accommodates paper, glass, | 4 inc. QUEENS ARS 
metal, or tape slides intermixed. /f "LONG ISLAND CITY 1, ¥. 
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EAST CENTRAL: 


Olympus Film Productions: continued 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: America Eats Out (Ahrens & 
Patterson Publishing Co.); Skill Counts at the 
Sandwich Counter (Wheat Flour Institute) ; 1953 
Sales (Kroger Co.) ; Where There's Life (Com- 
munity Chest of Cincinnati and Hamilton Co.) ; 
Now I’m in Business (G. S. Blakeslee Co.). 

TV Commenciats: for Bisquick, Cheerios, Gold 
Medal Kitchen Tested Flour, Cake Mix, Wheaties. 


* 


Wilding Picture Productions, Ine. 

Witpinc Picrure Propuctions, INnc., Enquirer 
Building, Cincinnati, Ohio. Phone: GArfield 
0477. R. L. MeMillan, in charge. Under super- 


vison of Jack Rheinstrom. 
(Complete listing under Chicago, Illinois) 


Cleveland 
* * * 


Caravel Films, Ine. 

Canaver Fiims, Inc., 1426 Lewis Drive, James 
LaMarr, Cleveland representative. 

(Complete listing under New York City) 


Crnecrart Propuctions, INc. 
2515 Franklin Avenue 
Cleveland 13, Ohio 
Phone: SUperior 1-2500 
Date of Organization: 1939 
OFFICERS AND DEPARTMENT HEADS 
Ray Culley, President 
Robert EF. Haviland, M. P. Producer 
Frank Siedel, Scripts 
Elton Fletcher, Slidefilm Producer 
Robert Welchans, Director 
Harry Horrocks, Chief Cameraman 
Paul Culley, Chief Sound Engineer 
Robert Mowry, Art Director 
Ed Perry, Stills and Animation 
Charles Toth, Stage Director 
Christine Culley, Office Manager 
Services: Industrial sales and job training mo- 
tion pictures and slidefilms; TV spots and pack- 
age shows. 
Facitities: Studio, sound-proofed stage, float- 
ing stage; Mitchell cameras, Fearless dollies, 
MAR booms; lights; diesel generator on truck for 
location; rear projection with 13’ sereen; RCA 
sound-on-film; Ampex tape recorders; disc equip- 
ment; 6 man art department with Saltzman ani- 
mation stand; 5 man creative dept.; 3-camera 
synchronized shooting with Teleprompter. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Steel Frontiers (Republic 
Steel Corp.) ; training films and The Fan Family 
Album (Westinghouse Electric Corp.) ; The Jron 
Horse Goes North (Hanna Coal Co.) ; The Light 
of 4,000 Years (Libbey-Owens-Ford Glass Co.) ; 
Labrador (Reserve Mining Co.); Ohio Stories 
for TV (Ohio Bell Telephone Co.). 

Sumeritms: There's Still a Big Difference (Penn- 
zoil Co.) ; The Case of the Crazy Trunk (Railway 
Express Agency); Facts About Alcoa Impacts 
(Aluminum Co, of Am.) ; and others. 

TV Commerciats: for Ohio Bell Telephone, 
Glidden Co., Regal Beer, and others. 


* * 


Escan Motion Picture Service 
7315 Carnegie Avenue 
Cleveland 3, Ohio 
Phone: Endicott 1-2707 
Date of Organization: 1912 
OFFICERS AND DEPARTMENT HEADS 
Ernest S. Carpenter, President 


Lester Whitney, Laboratory Manager 
A. L. Cope, Editorial Director 
Peg Bowman, Script Dept.; Charles Hale, Maint. 
H. B. Armstrong, Service Mgr. 

Charles O’Donnel, Sound Engineer 
Virginia Carpenter, Office Mgr. 
Services: l6mm and 35mm motion pictures, 
slidefilms, b&w or color. TV production depart- 
ment for special service. Commercial Koda- 

chrome specialty; animation. 

Facitities: Sound studio with equipment for all 
types photography, including lip-syne on both 
l6mm and 35mm. 16mm and 35mm film record- 
ers; professional tape recorder provides immedi- 
ate playback. Re-recording from 16mm or 35mm 
film, tape or dise. Pro, 16mm and 35mm cam- 
eras; Mole-Richardson lighting. Air conditioned 
laboratory for 16mm and 35mm processing; Bell 
& Howell printers; optical printing 35mm to 
l6mm and 16mm to l6mm, picture and sound. 
Color printing. l6mm and 35mm lacquer coat- 
ing. Sensitometrical quality control, cinex ma- 
chines for 35 mm and l6mm. Editing depart- 
ment; animation and slidefilm departments. Air- 
conditioned screening room. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Preventive Maintenarice 
(Euclid Road Machine Co.) ; Key Clubs in Action 
(Kiwanis Club) ; Tire Traction Clip (H. J. Rand 
and Assoc.); Building Management (Republic 
Steel Corp.) ; Put Steam in Your Cooking (Cleve- 
land Range Co.); TV shorts for Zeen Chemical 
Co., B. F. Goodrich, Gasinator, and others. 


* * * 
Mode-Art Pictures, Ine. 
Mope-Art Pictures: (Sales branch) Rockefeller 
Bldg., Cleveland. 
(see complete listing under Pittsburgh, Pa.) 


Propuctions On Fiim, Ine. 
1515 Euclid Avenue 
Cleveland 15, Ohio 
Phone: SUperior 1-9829 
Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 
Robert Fleming Blair, President 
Murphy McHenry, Vice President, Production 
William C. Blair, Secretary 
Robert R. Carroll, Director of Photography 
Kenneth Hamann, Chief Sound Engineer 
George J. Murphy, Studio Manager 
H. Jeff Forbes, Associate Producer 
Charles L. Sallee, Art Director 
Bernard G. Edstrom, Sales 
Services: Creation and production of sound mo- 
tion pictures, television programs and commer- 
cial films of all types, includng slidefilms. 
Factuities: Maurer camera and sound recorder; 
16mm live recording and re-recording from tape 
or disc; sound stage; lighting equipment; edit- 
ing, art, research, writing; still and animation 
departments; projection room. 
RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: Miracles in Metals (The Yo- 


Productions on Film, Inc.: continued 
der Co.); The Building of Service (Material 
Handling Equipment Corp.); How To Iron a 
Shirt (Harold Nissley, Engr.); My Cap is My 
Crown (Mt. Sinai Hospital) ; 1954 Sales Confer- 
ence (The B. F. Goodrich Co.). 


* * 
Wilding Picture Productions, Inc. 
Witpinc Picture Propuctions, Inc., 1010 
Euclid, Cleveland, Ohio. Phone: TOwer 
1-6440. Jack Rheinstrom, Vice President. 


(Complete listing under Chicago, Illinois) 


Dayton 
* * * 
Haic Patterson, INc. 
131 North Ludlow Street 
Dayton 2, Ohio 
Phone: ADams 9321 
Stupios: 15 East Bethune, Detroit 2, Michigan. 


* * * 


The Jam Handy Organization, Ine. 
THe Jam Hanpy Orcanization, Inc.. 310 Tal- 
bott Building, Dayton 2, Ohio. Phone: ADams 
6289. A. Merritt Simpson, in charge. 
(Complete listing under Detroit, Mich.) 


MICHIGAN 


Detroit 
* * 


FLorEz, INCORPORATED 
(formerly Visual Training Corporation) 
815 Bates Street 
Detroit 26, Michigan 
Phone: WO 2-4920 


Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 
Genaro A. Florez, President 


Hans A. Erne, Executive Vice President 
Paul Kelcourse, Secretary-Treasurer, Gen. Mgr. 

J. Raymond Cooper, Gen. Prod. Mgr. 

John K. Kleene, Editorial Director 
Ray B. Helser, Dir. Specialty Services 
Creative Group Heaps 

Ernest D. Nathan Clark E. Broderick 
J. R. von Maur Clark E. Pardee 
Services: Consultants, creators, producers for: 
sales and service training, promotion, and man- 
agement; product presentation; technical exposi- 
tion; conventions and exhibits; employe and 
consumer relations; economics information. 
Planning and producing slidefilms, motion pic- 
tures, transparencies, Video-graph presentations, 
charts, recordings, models and exhibits, stage 
presentations, conventions, manuals, texts, ques- 
tionnaires, house organs. Offering stock shots, 
a-V equipment, syndications. 
Facitities: Six-story building, equipped and 
staffed for: research, planning, writing, editing, 
all media; layout, art, illustration, technical ren- 
dering; motion photography, 16mm or 35mm; 
still photography, glamor shots, selling scenes, 
technical illustrations, exploded views; photo- 
graphic laboratories, developing, printing, en- 
larging, copying, color duping and processing, 
Ozalid reproduction, slidefilm animation; ar- 
rangements for typeseting, letterpress printing, 
offset lithography, silk screening, gravure, film 
titles. 
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Florez, Incorporated: continued 
RECENT PRODUCTIONS AND SPONSORS 
Superitms: It’s a Wonderful Day, Box Office, 
Rolling Sales, The Ignition System, Worth Shout- 
ing About, A Matter of Record, The Methods Men 
Sell By, Jetfire, A Thing of Beauty, See Me at 

Your Best. Sponsor identification not given. 


* * 


Haic Patrerson, INc. 
15 E. Bethune Avenue 
Detroit 2, Michigan 
Phone: TRinity 2-0283 
Date of Organization: 1939 
OFFICERS AND DEPARTMENT HEADS 
J. T. Patterson, President 
Earl E. Seielstad, Executive Vice President 

C. W. Hinz, Secretary 
Brancu: Dayton 2, Ohio, 131 N. Ludlow St. 
ADams 9321. 


Services: Industrial sound slidefilms, motion 


pictures, meeting guides, instruction manuals and 
lecture charts. 


Facitities: Complete film studio, permanently 


staffed with writers, artists and technicians. 


RECENT PRODUCTIONS AND SPONSORS 
Siweritms: Roundtable Series and Thoro-Check 
Series (Cadillac Motor Car Division, General 
Motors Corp.) ; Why Gamble in Gages? (Shefheld 
Corp.) ; Standing the Acid Test (Duriron Co., 
Inc.) ; The Farmer Is the Judge (Oliver Corp.) ; 
Today's Easier Washday (Procter & Gamble Co.). 


HENNING AND CHEADLE, INc. 
1060 West Fort Street 
Detroit 26, Michigan 
Phone: WOodward 1-7688 
Brancues: New York, 15 E. 60th St., TEmpleton 
8-8288, Charles Behymer; Chicago, 1140 S. Mich- 
igan Ave., WAbash 2-0570, F. E. Harrold. Com- 
plete production, editorial and distribution serv- 
ices at each branch. 
OFFICERS AND DEPARTMENT HEADS 
L. A. Henning, President 
George R. Cheadle, Vice President 
Herbert F. Hamilton, Production Manager 
Services: VisualCast presentations; sound slide- 
films; motion pictures, literature; complete pro- 
grams. 
Facitities: Equipment and staff for black and 
white, Ektachrome and color separation, includ- 
ing studio, cameras, lighting, etc. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: That's for Sure (MoPar Div. 


of Chrysler Corp.); Back to Selling (Reo Mo- 
tors). 


Su”ipeFiLMs: Series on selling (Am. Institute of 
Wholesale Plumbing & Heating Supply Assns., 
Inc.) ; Your Greatest Freezer Year and Kelvina- 
tor Clothes Dryer (Kelvinator Div., Nash-Kelvi- 
nator); The Story of Calrod (General Electric 
Co.): Color Dynamics (Pittsburgh Plate Glass 
Co.). 


VisuaLCast: presentations for Holland Furnace. 


Plymouth, Bendix, Hotpoint, Gulf Refining, AP 
Parts Co., General Electric Co. 


* * * Bold face stars over listing indicates dis- 
play advertising also appearing in this issue. 
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Tae Jam Hanpy Orcanization, INc. 
2821 East Grand Boulevard 
Detroit 11, Michigan 
Phone: TRinity 5-2450 
Date of Organization: 1917 


BRANCH OFFICES 
New York: 1775 Broadway, New York 19, N.Y. 
Phone: JUdson 2-4060. Herman Goelz, Jr., 
in charge. 
Cuicaco: 230 N. Michigan Avenue, Chicago 1, 
Illinois. Phone: STate 2-6757. Harry Watts, 
in charge. 
Dayton: 310 Talbott Building, Dayton 2, Ohio. 
Phone: ADams 6289. A. M. Simpson, in 
charge. 
HoLiywoop: 7646 Sunset Blvd., Hollywood 28, 
California. Phone: HEmpstead 5809. (Serv- 
ice office, not sales.) 
Pirtssurc: Gateway Center, Pittsburgh 22, 
Pennsylvania. Phone: EXpress 1-1840. Jim 
McCollum, in charge. 


OFFICERS AND DEPARTMENT HEADS 
Jamison Handy, President 
Oliver Horn, Executive Vice President 
John A. Campbell, V. P. (Training Devices) 
Everett Schafer, V. P. (Service Development) 
George B. Finch, V. P. (Sales Development) 
William G. Luther, V. P. (Automotive Contacts) 
Avery W. Kinney, Secretary 
Allan E. Gedelman, Treasurer 


Services: Motion pictures: commercial; indus- 
trial; sales training; customer, personnel and 
public relations; minute movies, three-minute 
screen advertisements, sponsored shorts, safety, 
educational, health films; television commercials. 
S.tiperiLtms: Commercial, industrial, sales and 
shop training, customer and public relations, 
merchandising, record, cartoon, reading, chart, 
discussional, quiz, school study and_ health, 
safety, first aid. Glass slides, transparencies, 
slide racks, opaque materials. 


Facitities: Complete studio. Sound stage, re- 
cording, set construction, direction, casting, scene 
design, mock ups, miniature, stage management, 
field reconnaisance, animation studios, music di- 
rection and orchestra, rear projection, prop de- 
partment, speech and acting coaching, slidefilm 
studio, film processing laboratories, art depart- 
ment, location equipment, creative staff. Projec- 
tion sales and service. Special devices: Suitcase 
projectors, Shopper Stoppers, continuous loop 
projection, projectors, synthetic training devices. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Heart of Our Business 
(Generai Motors Acceptance Corp.); Into All 
the World (Lutheran Laymen’s League); At 
This Moment (Westinghouse Air Brake); Take 
It Off (United Motors Service) ; Hall of Wonders 
(Chevrolet) ; Overcoming Objections (Dartnell 
Corp.) ; This Thing Called Salesmanship (Mul- 
lins Mfg. Co.); New Neighbor (United States 
Steel); Juanito’s Story (Mutual Security 
Agency) ; Penetrating Wounds of the Abdomen 
(U. S. Navy); Mechanical Engineering at du 
Pont (E. 1. duPont); Big Enterprise in the Com- 


The Jam Handy Organization, Inc.: continued 


petitive System (Sloan Foundation—Brookings 
Institution) ; Better Fencing (The Koppers Co.). 
Superitms: Glamour on Wheels (Chevrolet) ; 
New Cooking Fun jor Everyone (Frigidaire) ; 
Cop in the Cooling System (Dow Chemical) ; 
Cooling System Maintenance (Cities Service) ; 
The Builders, Yesterday, Today and Tomorrow 
(Hoover Co.); The Case of the Autronic Eye 
(Guide Lamp Div. of G. M.); Interview with a 
Salesman (Coca-Cola); 1953 Frigidaire Master 
and Deluxe Ranges (Frigidaire Sales); They 
Treat You Right (Frigidaire Service); The Ea- 
ton 2-Speed Axl (G.M.C.); The Trade-In Prob- 


lem—or Opportunity? (Chevrolet). 


* * + 


REGAN Propuctions 
19730 Ralston 
Detroit 3, Michigan 
Phone: TUlsa 3-4334 


Date of Organization: 1950 


OFFICERS AND DEPARTMENT HEADS 
Lawrence Regan, President 
Haford Kerbawy, Associate & Producer 
Donald Benedict, Associate & Art Director 
Wm. Henry Knowlton, Writer 


Services: Motion pictures and slidefilms for 
training, sales promotion; public relations and 
educational programs. 


Faciuities: New studios and sound stage de- 
signed and built for films, about 4000 square 
feet. Magnetic recording and 35mm & l6mm 
photography. Cutting & projection rooms. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: The Last Frontier (Great 
Lakes Steel Corp.) ; The Modern Way to a Clean 
Community (Gar Wood Industries). 
Suwerivms: B. F. Goodrich in Action (The B. 
F. Goodrich Co.) ; More in Shelvador (Crosley 
Div., Aveo Corp.); Pressure Tells the Story 
(Lincoln-Mercury). 


Ross Roy, Inc. 
2751 FE. Jefferson Avenue 
Detroit 7, Michigan 
Date of Organization: 1929 
Brancues: Hollywood 28, Cal.; 307 N. Michi- 
gan Avenue, Chicago 1, Ill; 122 E, 42nd 
Street, New York 12, N. Y. 
OFFICERS AND DEPARTMENT HEADS 
Ross Roy, President 
Thomas G. McCormick, Executive 
Vice President & General Manager 
John W. Hutton, Vice President 
and Operations Manager 
Carroll F. Sullivan, Vice President 
Wm. W. Shaul, Vice President 
John L. Thornhill, Vice President 
Robert A. Dearth, Vice President 
John G. Fogarty, Vice President—Chicago 
William M. Ziegler, Jr., 
Vice President—New York 
Maurice G. Vaughn, Vice President-—Hollywood 
Erwin H. Haass, Secretary 
(LISTING CONTINUES ON FOLLOWING PAGE) 
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EAST CENTRAL: 


Ross Roy, Inc.: continued 
Lathrop P. Morse, Treasurer 
J. F. Bernard, Photographic Director 
J. A. Roche, Recording Director 
J. P. Brenner, Purchasing Agent 


Services: Creation and production of service, 
sales, and product sound slidefilm programs; 
more than 245,000 sets of films and records a 
year to the entire Chrysler Corporation dealer 
organization. 

Facitities: Photographic studio and depart- 
ment, art, animation, recording director and 
staff, and creative copy personnel. 


RECENT PRODUCTIONS AND SPONSORS 
Superitms: The Northland Story (J. L. Hud- 
son Co.); Strictly on the Record (The Texas 
Co.) ; Sparkle (California-Texas Oil Corp., Ltd.) ; 
For Wholesalers (Chrysler Corp. Parts Div.) ; 
The Double-Bladed Knife (Dodge Div.); First 
Modern Truck (Dodge Truck Div.); The Team 
Builds Great Cars, Service Builds Customers 
(Plymouth Div.) ; Story of Combustion (Chrys- 
ler Corp. of Canada) ; 1954 Styling, Power Steer- 
ing (DeSoto Div.) : Retailing Used Cars, Selling 
Yourself (Chrysler Sales Div.). 


* * 


Wilding Picture Productions, Inc. 
Witpine Picture Propuctions, Inc., 1000 Dime 
Building, Detroit, Michigan. Phone: WOod- 
ward 3-9311. Don Calhoun, Vice President. (See 
complete listing under Chicago.) 

(Studio and sales office facilities maintained) 


* * * 
Raphael G. Wolff Studios 


Detroit representative: Harold R. Troy 
16852 Meyers Road, Detroit 35 
Phone: Diamond 1-0654 


Michigan 
CaprraL Firm Propuctions 
224 Abbott Road 
East Lansing, Michigan 
Phone: ED 2-3544 
Date of Organization: 1940 
OFFICERS AND DEPARTMENT HEADS 
James Robert Hunter, Proprietor 
Ken Kortge, Editor Vern Seeyle, Sound 
Jim Lewis, Scenario 
Services: Scenario, editing, production, labora- 
tory--16 & 35mm. 
Factuties: 16 & 35mm Bell and Howell and 
Maurer equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: a Big Problem (Michigan 
Dept. of Mental Health); Grand Canyon Suite, 
Youth Builds a Symphony (National Music 
Camp); Michigan Winter Wonderland (Mich. 
Tourist Council) . 


Doane Propuctions 
514 Division Street 
East Lansing, Mich. 
Phone: ED 2-5714 

Date of Organization: 1948 


Don Doane, Producer 


Services: Sales promotion and public relations 
with 16mm sound color motion pictures only; 
professional service from script to screen. 


Faciuities: l6mm Cine Special and synchro- 
nous camera facilities; studio; synchronous port- 
able magnetic film recording; Maurer optical 
recording; portable lighting equipment with 


variable transformers for accurate coler con- 
trol; editing; work printing; interlock projection. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: New Hope for Hearts (Michi- 
gan Heart Assn.); What's a Silicone? (Dow- 
Corning Corp.). 
(Only 1953 production references submitted) 
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Arias Firm Corporation 
1111 South Boulevard 
Oak Park, Illinois 
Phone: AUstin 7-8620 


Date of Organization: 1913 


Brancues: (Sales): 228 No. La Salle St., Chi- 
cago; 913 Warner Bldg., Washington, D. C.; 
1931 Rodney Drive, Hollywood 27, Calif. 


OFFICERS AND DEPARTMENT HEADS 
L. P. Mominee, Vice Pres., Secty., Gen. Mgr. 
Albert S. Bradish, Vice President, Production 
Frederick K. Barber, V.P., Dir. Adv., Sales Prom. 
Edward Schager, V.P., Dir. of Sales 
Norman C, Lindquist, V.P., Dir. of TV 
James A. Cuca, Slidefilm Dept. 
Services: 16mm and 35mm public relations and 
training motion pictures and slidefilms; color 
and sound; TV commercials; short subjects. 


FACILITIES: cameras, 16mm and 35mm R.C.A. 
lomm direct positive and 35mm sound record- 
ing; art department; time-lapse photography; 
two sound stages; laboratory: animation; edit- 
ing: creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Greatest Sales Story Ever 
Told (Nash Motors); Paragons of Production 
(Illinois Gage & Manufacturing Corp.) ; 500,000 
to I (Sinclair Refining Co.). 

Suiperitms: Control with Dole (Dole Valve 
Co.) ; Combines—-From Car to Customer (J. 1. 
Case Co.) ; The Greatest Readership Story Ever 
Told (Chicago Sun-Times). 

TV Commerciats: for Sunbeam; Beaumont & 
Hohman, Inc, (Greyhound); Fletcher D. Rich- 
ards, Inc. (Ball Band); D’Arcy Advertising Co. 
( Budweiser). 


* * * 


Cuicaco Fitm Sruptos 
or Cuicaco Firm Laporatory, INc. 
56 E. Superior Street 
Chicago 11, Illinois 
Phone: WHitehall 4-6971 
Date of Organization: 1928 
A. G, Dunlap, President 
Services: 16mm and 35mm color and black and 
white motion pictures for advertising, sales pro- 
motion and job training, educational and travel; 
slidefilms, color; television commercials. 
Facitrries: Two sound stages; Mitchell, Bell 
& Howell and Maurer cameras; art and anima- 
tion; optical effects; RCA 35mm sound record- 
ing on film or 35mm magnetic tape; projection 
theatre; laboratory; creative staff. 
(Reference data on recent productions 
and sponsors not submitted.) 


POLITAN CHICAGO AREA 


* * 


Cat Dunn Sruptos 
159 E. Chicago Ave. 
Chicago, Tl. 
Phone: WHitehall 3-2424 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Cal Dunn. President 
Alan S. Lee, Writer-Director 
Services: Motion pictures, slidefilms, TV com- 
mercials, scripts, storyboards, animation, titling, 
integrated printed materials. 
Faciuities: Pictorial and animation. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Picture: Costly Crosses (American 
Brake Shoe). 
Stweritms: The Silvertone Inside Story, Select- 
ing Plus Personnel, Spotlight on Better Selling, 
Five Rights of Good Merchandising (Sears Roe- 
buck & Co.). 


* * * 


Jerry Fairbanks Productions 
Jerry Fampanks Propuctions (sales branch) 
520 N. Michigan Ave. Chicago. Phone WHite- 
hall 4-0196. Fenton P. McHugh, in charge. 
(see complete listing in Los Angeles area) 


Francisco Fitms 
185 No. Wabash Ave. 
Chicago 1, TIL. 
Phone: STate 2-0798 
Date of Organization: 1942 


OFFICERS AND DEPARTMENT HEADS 
L. Mercer Francisco, Owner 
Services: Producer of sound motion pictures, 
sound slidefilms, filmstrips. 


Facitities: complete photographic facilities for 
production of slidefilms and auxiliary materials 
and advertising photographic illustrations in 
black and white and color in own Chicago stu- 
dio, centrally located. 


RECENT PRODUCTIONS AND SPONSORS 
Superitms: The Big Cut (Cummins Engine 


Co.) ; The Luxury Touch ( Allen B. Wrisley Co.) ; 
Pattern for Selling (The Sherwin Williams Co.) ; 
Series entitled Make Way for Saks and One for 
the Menu (Fairmont Foods Co.). 


* * 


The Jam Handy Organization, Inc. 
Tue Jam Hanpy Orcanization, Inc., 230 N. 

Michigan Avenue, Chicago 1, Illinois. Phone: 
STate 2-6757. Harry C. Watts, in charge. 
© Extensive creative and projection services 
maintained for the convenience of clients in the 
Chicago metropolitan area. (See Detroit listing 
for complete data on JHO services and facilities. ) 


BUSINESS SCREEN MAGAZINE 
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THE WORLD'S MOST COMPLETE ASSORTMENT 
OF PHOTOGRAPHIC EQUIPMENT FOR 


MICROPHONE BOOMS 


FOR ALL PURPOSES 
SMALL, MEDIUM, LARGE 


MOVIOLA FILM 
EDITING EQUIPMENT 


M-R Microphone Boom 
with Perambulator. Quiet 
in operation. 


Lightweight model Booms 
— Model C12 and C17 
and Century Portable 
Mike Boom. Beautifully 
engineered for TV and 
motion pictures. 


Robot Automatic Splicer 


No heat required. Assures exception- 
ally strong positive splice. Simple op- 
eration. Portable. 


AURICON LIGHTWEIGHT ALUMINUM SHOULDER BRACES 
CAMERAS 


IMustrated: Cinevoice with 3- 
lens turret, Zoom Finder and 
400 ft. magazine. 


for 16mm and 35mm 
cameras. Sturdy, yet light 
enough not to tire user. 
Easy panning and tilting. 
For all hand-held cameras. 


(16-35 COMBINATION) 


Simple threading. Polished Stabilizer 
drum with needle bearings. Surface 
cannot damage film Precision ground 
shafts. Dimension—6 x 6 x 7'/2. 
AMPLIFIER: 117 volt, 60 cycle, AC. 
Power output 4 watts. Heavy duty 


CKANGING BAG 
Alnico V. Speaker. Safety fused. 


portable darkroom. Large 
enough to take 1000 ft. 35mm 
magazines. Double zipper. Com- 


pletely light-proof. 


*9.5mm Lenses in 16mm C mount. 18.5 (extreme wide angle-fiat field) Lenses . tae pt an i¢- c. ruc KER 
available in mounts for all 35mm Motion Picture Cameras. *PHOTO RE- 


SEARCH Color Temperature Meters. “Electric Footage Timers. *Neumade G ~ amen 4 IP me 
and Hollywood Film Company cutting room equipment. Griswold & B.&H. 

Hot Splicers. *DOLLIES * Bardwell-McAllister, Mole Richardson, Century and 

Colortran Lighting Equipment. Complete line of 16mm and 35mm Cameras. * : Lee ‘a 
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Jones Propuctions, 
1725 No. Wells Street 
Chicago 14, Illinois 
Phone: MOhawk 4-5525 
Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Dallas Jones, President 


Marilou Jones, Vice President & Treasurer 
Richard Bowen, Secretary 

W. O. Zielke, Production Manager 

Services: Slidefilms, motion pictures and 
printed materials for training, public relations, 
information and sales. Complete package serv- 
ice, including distribution. 
Faciuities: Sound and silent stages for slide- 
films and motion pictures. Mitchell cameras, 
magnetic sound recorder. Three slidefilm crews; 
one motion picture crew; six writers; stylist; 
artists. Slidefilm animation and duplicating. 
Special 18-piece strobe assembly for high-speed 
photography. 

RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: Personality Plus (Seven Up) ; 
Magic Makes the Difference (A. Stein & Co.) ; 
Where Do We Go From Here? (Greyhound 
Corp.) ; Show Enough (Quaker Oats Co.); An 
Apple a Day (Ken-L-Ration) ; Nothing to Argue 
About (Raytheon Mfg. Co.); Burkay—Your 
Winning Play (A. O. Smith Corp.). 
Supericms: Fresh Profits in Summer (Sunkist 
Growers, Inc.) ; Harvest Time (Carrier Corp.) ; 
The Pullman Pledge (The Pullman Co.) ; Plateau 
of Progress (McGraw-Hill Publishing Co.) ; 
More Milk in Our Meals (Evaporated Milk 
Assn.) ; Leadership (Campbell Soup). Training 
program (8 ssf, films) Carrier Corp. 


* * 


Kune Struptos, 
601 N. Fairbanks Court 
Chicago 11, Illinois 
Phone: DElaware 7-0400 
Date of Organization: 1928 
Srupios: as shown above and at 1058 W. Wash- 
ington Blvd. in Chicago; at 1416 N. LaBrea, 
Hollywood, Calif. 


Brancu Orrices: 4910 W. Pine Blvd., St. Louis, 
Mo., Bert Somson; 40 E. Sist St., New York 
22, Seymour Thompson; 503 Market St., San 
Francisco, Calif, Richard Downey; Terminal 
Sales Bldg., Seattle, Wash., D. D. Fairbanks. 
OFFICERS AND DEPARTMENT HEADS 
Robert Eirinberg, President 
Fred A. Niles, V.P., Dir. of TV & Motion Pictures 
Lee R. Blevins, V.P., Mgr. West Coast Op. 
Richard J, Cunningham, Director of Production 
Gail Papineau, Dir, Indus, Film, Animation Div. 
Fred Freeland, Dir. Custom Film Division 
Grant Atkinson, Dir. Slidefilm Division 
Chris Petersen, Jr., Dir. Syndicated Film Division 
Art Lewis, Dir. Scenario Division 
Manny Paull, Dir, Art Division 
Dave Garber, Gen. Mgr. Hollywood Studios 
David Savitt, Chief Camera Department 
Wayman Robinson, Chie/ Sound Department 
Dick Hertel, Supervising Editor 


Kling Studios, Inc.: continued 


Services: 35mm and 16mm color and b/w mo- 
tion, slide and slide-motion pictures, live and ani- 
mated, wide screen, 3-D and conventional. Indus- 
trial, public relations, sales training, educational 
and technical films. Custom and syndicated TV 
commercials. Package, syndicated package and 
live TV shows. 

Facitities: Chicago—90,000 square feet of floor 
space in two studio buildings, including four 
large sound stages and complete production facili- 
ties with latest equipment. Hollywood—-Com- 
plete facilities of former Charles Chaplin lot, 
including 20 buildings housing complete produc- 
tion facilities and newly-equipped animation di- 
vision. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Seven Keys to Power (Mas- 
sey-Harris); Mr. Peebles Gets the Point (Mitch- 
ell Mfg. Co.) ; Let’s Get Going (Standard Oil) ; 
The Industry Builder (American Marietta Co.) ; 
Fair and Cooler (Sears Roebuck) ; Crosley Con- 
certo (Crosley); Keep Your Balance (American 
Bakers Assn.). 

Superitms: for U. S. Navy, Alemite Division 
of Stewart-Warner Corp., Democratic Central 
Committee, Admiral Corp., Westinghouse, Deep- 
freeze Corp., International Harvester, Aluminum 
Corp. of Am., and others. 

TV Commerciats: for Standard Oil, Wrigley, 
Whirlpool, Mitchell Mfg., Angel Soft Tissues, 
Leisy Beer, NBC and others. 


* * 


Mervin W. La Rue, INc. 
159 E. Chicago Avenue 
Chicago 11, Ilinois 
Phone: SUperior 7-8656 
Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
Mervin W. La Rue, Sr., President 
Charles H. Hard, Secretary-T reasurer 
Joanna La Rue, Vice-President 
Services: planning, production and distribution 
of medical motion pictures and illustrations ex- 
clusively. Distributor of visual education equip- 
ment to this field exclusively. 
Factuities: all equipment for special field—ex- 
plosion proof for surgery, specially designed mi- 
croscopic and macroscopic, time lapse, and re- 
cording equipment and accessories in addition to 
conventional equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Intravenous Anesthesia with 
Barbiturates (Am. College of Surgeons and Am. 
Society of Anesthesiologists—grant by Abbott 
Laboratories); Block Resection for Cancer of 
Tongue (Hans von Leden, M.D.) ; Malrotation of 
the Infant Bowel (Willis J. Potts, M.D.) ; Intra- 
venous Sugar of the Future (Mead Johnson & 
Co.); Gentran as Plasma Volume Expander 
(Baxter Laboratories); and many more. 


Mipwest Srupios 
6808 No. Clark Street 
Chicago 26, Illinois 
Phone: SHeldrake 3-1239 


Date of Organization: 1947 
Alfred K. Levy, Production Manager 


SERVICES: motion picture and slidefilm produc- 
tion services: research, writing, photography, 
editing, ete. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: 7 to 1 (Danly Machine Spe- 


cialties, Inc.); The Portable Teleprinter (Klein- 
schmidt, Inc.). 

Siuwweritms: Lift of a Lifetime (Coffing Hoist 
Co.) ; Jacking up Sales (Templeton, Kenly and 
Co.); You and Speigels (Speigels Inc.) . 


Paracon Pictures, INc. 
2540 Eastwood Avenue 
Evanston, Illinois 
Phone: DAvis 8-5900 


Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
Robert Laughlin, President 
James E. Ford, Vice President 
J. Edgar Kelly, Secretary-Treasurer 
Sherwin A. Cazanov, Production Manager 
Frank Alexander, Sales Manager 
SERVICES: motion pictures and slidefilms in 
sound, color, black and white for advertising, 
public relations, training, education, sales im- 
provement, product promotion and television. 
Client planning service. 
FACILITIES: equipped for complete studio or loca- 
tion production; studio, 2,500’ sound stage, cam- 
eras, lights, sound recording (magnetic and 
sound-on-film), editing, artists, script writers, 
music library and animation. 
Motion Picture: Farmall Fair (International 
Harvester Co.). 
Suiperitms: Everybody's Job, First Aid, Wrong 
Way Waldo, Think Safety—Live Safely, Dollars 
and Sense, Mind Over Motor, Alive or Living?, 
Your Future Is In Sight, Winter Wise (Zurich- 
American Insurance Co.). 
TV Fiums: for Stewart-Warner, Hollingshead 
Corp. 


* * * 
Reid H. Ray Film Industries 
Rew H. Ray Firm Inpustries, Inc., 208 S. 
LaSalle St., Chicago, Illinois. Phone: FInan- 
cial 6-0897. Frank Balkin, in charge. 


(Complete listing in St. Paul area) 


* * 


Sarra, INc. 
16 E. Ontario Street 
Chicago 11, Illinois 
Phone: WHitehall 4-5151 


200 E. 56th Street 
New York 22, N. Y. 


Phone: MUrray Hill 8-0085 


Date of Organization: 1937 
OFFICERS AND DEPARTMENT HEADS 
(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manager 
John Henderson III, Producer-Director 
Robert Jenness, Director; Rex Cox, Director 
Stanley Johnson, Director 
George Altman, Chief Editor 
David Fletcher, Art Director 


BUSINESS SCREEN MAGAZINE 
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Sarra, Incorporated: continued 
(At Chicago Studios) 

Harry W. Lange, Production Manager 
Joseph G. Betzer, Director of Film Planning 
Helen Krupka, Scenario Sup. 

Wayne Langston, Writer-Director 
Michael Stehney, Director 
Ray Mueller Director; Karl Oeser, Director 
Herbert Johnson, Animation Director 
George DeDecker, Art Director 
Harold A. Lignell, Laboratory Manager 
Marvin Bailey, Chief Editor 


Services: Creation and production of motion 
pictures, slidefilms and television commercials 
for sales, sales training, product promotion and 
information, employe training and indoctrina- 
tion, safety training and promotion, public infor- 
mation, Armed Forces training subjects. 


Faciities: Sound stage, 16mm and 35mm mo- 
tion picture cameras; still photographic equip- 
ment and personnel; 16mm and 35mm editing; 
l6mm and 35mm film processing laboratory; 
art and animation; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: America Takes to the Water 
(Evinrude Motors); /t’s an Order; Take Time 
to Live; Safe as You Make It; Call ’Em on the 
Carpet; Fragile, Handle Feelings with Care (Na- 
tional Safety Council). 


Suiweritms: Color Comes of Age (Martin Sen- 
our Paint Co.); Let’s Sell Allstate Rebuilt En- 
gines (Sears, Roebuck & Co.) ; So Well Remem- 
bered (Florist Information Council) ; Your Out- 
door Neighbor (Outdoor Advertising Assn., 
Inc.) ; Take Time to Live (Nat'l Safety Council). 


* * * 


John Sutherland Productions, Ine. 
919 N. Michigan Avenue 
Chicago, Illinois 
Phone: MOhawk 4-5450 


(See complete listing in Los Angeles Area) 


* * 


TeLectnE Recorpinc Stupios, INc. 
100 So. Northwest Highway 
Park Ridge, Illinois 
Phone: TA 3-1418 
Date of Organization: 1952 
OFFICERS AND DEPARTMENT HEADS 
Byron L. Friend, President 
June A. Friend, Secretary-T reasurer 
John Meredith, Director of Photography 
William Sprague, Production Manager 
Henry Ball, Facilities Manager 
SERVICES: motion pictures for television and in- 
dustry in color or b/w; TV commercials; studio 
and location work; complete packaging service; 
kinescoping and television air checks; 16mm 
editing; re-recording. 
Facitities: multiple camera continuous shooting 
motion picture equipment. 16mm cameras, 16mm 
magnetic sound recording, sound stage 30 by 45’, 
four channel re-recording. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Aida (Gittins Agency); Blue 
Jacket Choir (Illinois Bell Telephone) ; Old King 
Cole (Miles) ; Christmas in Chicago (Packard) ; 
Planning Your Home (Minneapolis-Honeywell) . 


1954 PRODUCTION REVIEW 


Your Guide to Film Quality 
*% The minimum requirement of five re- 
cently-produced motion pictures and slide- 
films which qualify a producer for listing 
in these pages is your first assurance of 
references. Ask to preview sample reels and 
visit studio facilities of these firms. 


Vixinc Pictures CorPoraTION 
1415 Howard Street 
Chicago 26, IMlinois 
Phone: AMbassador 2-6800 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Sullivan C. Richardson, President 
Arnold Whitaker, Vice President, Gen. Mgr. 
Earl B. Brink, Board Member 
John K. Edmunds, Secretary-Treasurer 
Frederick E. Strauss, Dir. of Production 
David W. Meyer, Art Director 
SERVICES: industrial, documentary, travel, edu- 
cational, animation, TV and sales training films. 
FactLities: story development and script writ- 
ing; storyboards and animation wherever wanted. 
Own animation stand. Two full field crews for 
location shooting and synchronous lip syne or 
sound recording. Portable lighting equipment 
adequate for large color interiors. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Birthright (Chrysler 
Corp.); It’s Your Move (Standard Oil, Ind.) ; 
Illinois, Land of Lincoln (State of Illinois) ; 
Two Cheers for Charlie, The Magic Lamp (Mu- 


tual and United Benefit, Omaha). 


Vocue-Wricut Srupios 
(Division of Electrographic Corporation) 
469 E. Ohio Street 
237 E. Ontario Street 
Chicago 11, Illinois 
Phones: MOhawk 4-5600, WHitehall 4-0244 
Date of Organization: 1931 
Bravcu Orrices: 225 Fourth Avenue, New 
York, N. Y. Phone: ALgonquin 4-3400, Robert 

Shea, Vice President. 

OFFICERS AND DEPARTMENT HEADS 
Albert W. Dungan, President of Electrographic 
Corporation and Manager of 
Vogue-W right Studios 
Clinton Conrad, Executive Vice President 
William Faivre, Vice President and Gen. Mar. 
George T. Becker, Vice President in charge of 
film sales and production 
James E. Holmes, Studio Manager 
SERVICES: motion pictures, slide-motion, sound 
slide, television shorts and commercials, charts, 
manuals, booklets; films on industrial sales and 
personnel training, safety, public and civic rela- 

tions. 

Factities: 100,000 square feet of floor space, 
Chicago; 40,000 square feet, New York. Staff of 
250 employees, complete motion picture and 
slide film equipment. Sound stage, editing, ani- 
mation, creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Mum’s the Word (Geo. J. 
Ball Co.) ; Pigeon Holes and Progress (U.S. Post 
Office); Strictly for the Record (Zenith Radio 
Corp.). 

Superitms: Plan for Better Living (National 
Retail Furniture Assn.); Signals and Gestures 
(National Assn. of Auto. Mutual Ins. Cos.) 


* * * 


Witpinc Picture Propuctions, Inc. 
1345 Argyle Street 
Chicago 40, Illinois 
Phone: LOngbeach 1-8410 


Date of Organization: 1914 
Incorporation: 1927 


BRANCH OFFICES 
New York: 385 Madison Ave., New York, N. Y. 
Phone: Plaza 9-0854. T. H. Westermann, Vice 
President. 
Detroit: 1000 Dime Building, Detroit, Michi- 
gan. Phone: Woodward 3-9311. Don Cal- 
houn, Vice President. 
CLeveLaANp: 1010 Euclid Avenue, Cleveland, 
Ohio. Phone: Tower 1-6440. Jack Rhein- 
strom, Vice President. 
PrrrspurcH: 429 Fourth Ave., Room 1201, Pitts- 
burgh, Pa. Phone: Grant 1-6240. Ralph 
Maitland, in charge. (Under supervision of Jack 
Rheinstrom. ) 
CINCINNATI: Enquirer Building, Cincinnati, Ohio. 
Phone: Garfield 0477. R. L. MeMillan, in 
charge. (Under supervision of Jack Rheinstrom.) 
Cuicaco: Address given above. George L. Schuy- 
ler, Vice President. 
St. Louis: 4378 Lindell Blvd., St. Louis, Mo. 
Phone: Lucas 0986. James E. Darst, in charge. 
(Under supervision of George L. Schuyler.) 
HoL_ywoop: 5981 Venice Blvd., Hollywood, 
California. Phone: Webster 0183. John Oser, 
in charge. 
OFFICERS AND DEPARTMENT HEADS 
C. H. Bradfield, Jr., President 
H. W. Fish, Executive Vice President 
Lang S. Thompson, Vice President, Sales 
C. B. Hatcher, Secretary-Treasurer 
M. W. Gibney, Production Development Dept. 
J. M. Constable, Production Development Dept. 
J. A. Kellock, Vice President, Production 
Walter Tinkham, Executive Assistant 
Jerome C. Diebold, Executive Assistant 
Harold A. Witt, Executive Assistant 
Harold Kinzle, Laboratory Superintendent 
Gilbert Lee, Art Director 
A. J. Bradford, Customer Service & Equipment 
Duncan Taylor, Slidefilm Dept. 
Jack A. Krieger, Advertising & Sales Promotion 


Services: producers of sound motion. pictures 
and sound slidefilms for commercial application 
and films for television. 


FaciLities: 60,000 sq. ft. of floor space in main 
studio, Chicago; 27,000 ft. given over to three 
stages, 200 x 75, 100 x 70 and 100 x 50 ft.; re- 
mainder to administrative and creative offices, 
still and motion laboratories; optical and ani- 
mation departments, art studio, screening rooms, 
sound department, film vaults, carpenter shop 
and other departments. Stage facilities, screen- 
ing rooms and administrative offices also avail- 
able at company’s Detroit and Hollywood studios. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: 1954 New Car Announce- 


ment film and More Trucks for the Money (in 
CinemaScope) (Ford Motor Company); Mr. 
Christmas (Deere & Company); Good Business, 
Paper Work, Deep Roots (Champion Paper & 
Fibre Company); Green Gold (Republic Steel 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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CHICAGO AREA 


Wilding Picture Productions, Inc.: continued 
Corp.); Where the Heart Is (U.S. Savings & 
Loan League); Beauty and the Bride (S. C. 
Johnson & Son); The Gentle Touch (Chrysler 
Corp.) ; Accounting—the Language of Business 
(American Institute of Accountants); A Better 
Way (U. S. Steel Corp.); Midwest Holiday 
(Standard Oil of Indiana); These Are Our 
Neighbors (Community Fund of Chicago); 
Time for Action (Lincoln-Mercury). 

SOUND SLIDEFILMS: numerous subjects produced 
for nation-wide clientele during 1953. 


* * * 
Raphael G. Wolff Studios 
G. Srupios: 2103 Orrington 
Avenue, Evanston, Ill. Phone: DAvis 8-7236. 
Carl Wester, representative. 


(See complete listing in Los Angeles area) 


Tue ORGANIZATION 
702 So. Adams Street 
Peoria 2, Ilinois 
Phones: 4-2490 and 3-5437 
Date of Organization: 1923 
OFFICERS AND DEPARTMENT HEADS 
C. L. Venard 
Frances B. Venard 


Services: production and distribution of educa- 
tional and industrial motion picture films. 

Facitities: 3200 square feet sound stage; Bell 
and Howell, Maurer, Magna- 
corder, Magnasyne; complete equipment for all 
types of 35mm and 16mm motion picture pro- 
duction, including titles, animation, and sound 
slides. Also commercial still photography. 


Cine-Specials ; 


RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: Education Plus—The Field 
Trip (Keystone Steel & Wire Company); The 
Vo-Ag Teacher (Sears-Roebuck Foundation). 
(Only 1953 production data available) 


lowa 
GENERAL Propuctions, 
621 Sixth Avenue 
Des Moines 9, lowa 
Phone: 3-4553 
Date of Organization: 1945 
Laboratory: Kempton Road 
Des Moines, lowa. Phone: 3-8275 
OFFICERS AND DEPARTMENT HEADS 
W.K. Niemann, President 
Ted Sloane, Vice President 
D. H. Bonine, Vice President, Laboratory Chief 
W. H. Schultz, Viee President, Production Chie/ 
Services: industrial sales, educational, job train- 
ing and civic relations films; television subjects. 
Facitiries:-sound and color camera and labora- 
tory equipment; sound recording and re-record. 
ing, direct-on-film, magnetic film, tape; color 
printing; animation; editing; creative staff. 
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General Pictures Productions: continued 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: X Is For Mike (educational 
—-in cooperation with Des Moines City Health 
Dept.); Drake Relays of 1953 (Pepsi-Cola) ; 
UC—We Need You (Des Moines United Cam- 
paign); Rhythm on Reels, Master of Ceremonies 
(Eastin Pictures Company); Read, Heed, and 
Live (in cooperation with Des Moines Safety 

Council). 


Kansas 
CENTRON CorPORATION, INC. 
1107 Massachusetts 
Lawrence, Kansas 
Phone: 50 
Date of Organization: 1947 
OFFICERS AND DEPARTMENT HEADS 
Arthur H. Wolf, President & Exec. Producer 
Fred 8S. Montgomery, Vice President 
Russell Mosser, Secretary-T reasurer 
Charles Lacey, Director of Production 
Norman Stuewe, Motion Picture Photography 
Margaret Travis, Script & Filmstrip Prod. 
Harold Harvey, Director 
Maurice Prather, Still Photography 
Services: l6mm motion pictures and slidefilms 
for public relations, sales, training, and educa- 
tion. Animation and recording service. Subcon- 
tracting. Specialized sports photography. TV 
films. 
FaciLities: sound stage (3000’); Mitchell and 
Cine Special cameras; lighting and sound equip- 
ment for studio and location. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prcrures: Star 34 (Kansas Industrial 
Development Commission); A Citizen Partici- 
pates, Your Food and other titles (Young Amer- 
ica Films—total of 16 films for YAF in 1953); 
KU Basketball Hilites of 1953 (U. of Kansas) ; 
NCAA Basketball (National Collegiate Athletic 
Assn.); Kansas State Basketball Hilites, 1953 
(Kansas State College); Venice, Paris, Lugano 
(Sterling TV Films). 


Minnesota 
* * * 


Empime Puorosounpn, 
1920 Lyndale Avenue, South 
Minneapolis 5, Minnesota 
Phone: PLeasant 2407 
Date of Organization: 1945 


OFFICERS AND DEPARTMENT HEADS 
William S. Yale, President 
Charles B. Woehrle, Secretary-Treasurer 
Catherine Running, Business Manager 
Joan Pommerening, Production Control 
Truman Bjorklund, Production Manager 
Richard Jamieson, Technical Director 
Arthur Nicol, Camera & Animation Dept. 
Leslie Blacklock, Editorial Dept. 

Warren Rose, Sound — John Locken, Script 
Richard Christenson, Art Department 
FAciLivies: creative dept.; script, storyboard and 
artwork. Maurer camera, Completely equipped 
film editing rooms; electronically controlled ani- 
mation stand for 16mm and 35mm color, b&w 
motion pictures, slidefilms. Ampex synchrofhous 
recording in studio and on location. Maurer mul- 
tiple l6mm sound tracks. Bank of 5 Magnecord- 
ers for tape dubbing service. Time-lapse, slow- 


Empire Photosound, Inc.: continued 


motion equipment. Large sound stage accommo- 
dates 5 sets simultaneously. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Speed With Accuracy (Gen- 
eral Refineries); Joe’s Little Acre (The Farm- 
hand Co.); Infant Food Allergy (The Borden 
Ce.); The Petroleum Story, Co-op Newsreel 
(Farmers Union Central Exchange); Onan on 
Safari, Onan Power on the Job (D. W. Onan & 
Sons, Inc.) ; Farmhand Newsreel (Superior Sep- 
arator Co.). 


Suiperitms: Fashions in Food (General Mills, 
Inc.); Your National Advertising Campaign, 
rural and city versions {The J. R. Watkins Co.) ; 
Selling the Other Half, Your Selling Aces (Theo. 
Hamm Brewing Co.); Marshall Wells Imperial 
(Marshall Wells Co.) ; House That Alice Painted, 
101 Sure Fire Ideas (Archer Daniels Midland) ; 
A New World of Color (Seidlitz Paint & Varnish 
Co.) ; The Heating System That Has No Compe- 
tition, The Powerpile Control System (Minne- 
apolis-Honeywell Reg. Co.); Pep in TV Sales 


(Gamble-Skogmo, Inc.). 


TV Commercia.s: for Shell; General Mills; First 
National Bank of Minneapolis; Russell Miller 
Milling Co.; Economics Laboratories; Gluek 
Brewing: Minnesota Consolidated Canneries. 


* * 


Rew H. Ray Fitm Inpusrries 
2269 Ford Parkway 
St. Paul 1, Minnescta 
Phone: EMerson 1393 
Date of Organization: 1910 


Brancu Orrices: Chicago 4, Room 1068, 208 
So. LaSalle St., FInancial 6-0897, Frank Balkin; 
Hollywood, 8762 Holloway Dr., CRestview 
1-4080, Saul Elkins. 


OFFICERS AND DEPARTMENT HEADS 
- Reid H. Ray, President 
William H. Ringold, Vice President 
Frank J. Havlicek, Asst. to the President 
Alice M. Griswold, Secretary 
E. H. Polsfuss, Production Manager 
Clive Bradshaw, Laboratory Superintendent 
Robert Berg, Art Director 
Edward Rehberg, Animation Director 
SERVICE: motion pictures, slidefilms, TV com- 
mercials (live or animated), screen advertising, 
TV package films for syndication. 
FaciLities: script department, studio, labora- 
tory, titles, animation; complete production 
equipment for 35mm or 16mm black and white, 
or color; RCA magnetic, or photographic record- 
ing. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Highroad to the Orient 
(Northwest Airlines); Sealing Makes a Powerful 
Difference (Victor Mfg. & Gasket Co.) ; The Mil- 
lion Dollar Question (Red Owl Food Stores) ; 
The Safety Pin (Deere & Co.) ; Stack With Ease 
(Cutler-Hammer, Inc.). 

SLIDEFILMS: numerous subjects produced for 
nationwide clientele during past year. 


Extra Copies Available at $1.00 
You can obtain extra copies of this complete 
issue sent postpaid on receipt of order containing 


$1.00. Write to 7064 Sheridan Road, Chicago 26. 


BUSINESS SCREEN MAGAZINE 
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Do your films have all of 
these distribution advantages 7 


If your films are receiving any 
less than all of these distribution benefits 
it will be well worth looking into Association 
Films’ sponsored film distribution service. 


Because of our years of experience, and 
know-how in reaching audiences, we can offer 
sponsors quality distribution at very low cost! 


An organization is judged by the clients. it 
serves, We are proud to be of service to 80 
nationai organizations, a veritable “who's 
who” of American business and industry. 
These sponsors have found over the years 
that Association Films reaches all market 
areas, efficiently, consistently! 


You can find out more about America’s First 
Distributer, and what our service can do for 
your films, by mailing the coupon below. 


oye 
: a te *A feature of our Flat Rate Budget Plan. 


347 Madison Wer 7, 


| 


WEST CENTRAL 


Missouri 
Tue Carvin ComPaNy 


1105 Truman Road 
Kansas City 6, Missouri 


Date of Organization: 1931 


OFFICERS AND DEPARTMENT HEADS 
F. Calvin, President 
Lloyd Thompson, First Vice President 
Larry Sherwood, Vice-Pres. & Gen. Sales Mar. 
Neal Keehn, V. P. in Charge of Services 
Frank Barhydt, V. P. in Charge of Productions 
James Sund, V. P. in Charge of Manufacturing 

B. C. Calvin, Secty.-Treasurer 

Dick Bulkeley, Executive Director 
James Hash, Comptroller 

Leonard Keck, Operations Manager 

Ken Moran, Business Manager 

Maxine Covell, Office Manager 


Services: lomm color sales and sales training 
films; service work for other producers and for 
universities. 


Factiiries: 18,000 sq. ft. studio space; location 
equipment for three crews; laboratory with out- 
put of 25,000,000 ft. black and white, 20,000,- 
000 ft. color a year; Kodachrome processing; 12 
editing rooms; two sound studios with six chan- 
nels, four phono, recording equipment for film, 
tape, wax, magnetic film; six full-time directors; 
creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Morton Pictures: Sales Management, The Gam- 
blers (Caterpillar Tractor Co.); The Right Way 
(E. 1, duPont DeNemours & Co.) ; 1 Remember 
Louie (Gulf Oil Corporation) ; Rumors Are Fly- 
ing (Lion Oil Co.); Ace in the Hole (Mid-Con- 
tinent Petroleum Co.); Modern Baseball (Off- 
cial Sports Films); What a Day (Phillips 
Petroleum Co.); This Could Happen to You 
(United Funds of K.C.). 


Si. Louis 
* * * 


Conpor Fiitms, Inc. 
1006 Olive Street 
St. Louis 1, Missouri 


Phone: MAin 1-8876 
Date of Organization: 1951 


Brancnes: New York, 12 E, 41st St., N. Y. 17. 

Phone: MUrray Hill 5-3561, Edward F. Cullen. 

Hollywood, 4920 Santa Monica Blvd., Hollywood 

29, Calif. Phone: NOrmandy 3-3288, Glenn E. 

Miller. 

OFFICERS AND DEPARTMENT HEADS 
Arthur EF. Wright, Jr., President 
Bradford Whitney, Vice President 

Otto Rauhut, Chief Sound Engineer 

Victor C, Lewis, Jr., A.C.E., Editor 


Services: lomm and 35mm commercial, indus- 
trial, training, sales, and television motion pic- 
tures. TV commercials. Sound slidefilms. 

Faciities: seund stage. Mitchell and Bell & 
Howell cameras. Fearless Panoram dolly. Syn- 
chronous magnetic recording 
in. 
locked. 


174mm, 35mm, 
Six-channel mixing, completely inter- 


Supersonic optical recorder. 16mm, 
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Condor Films Inc.: continued 
174%4mm, 35mm Moviolas—picture and sound. 
l6mm and 35mm interlocked projection equip- 
ment and facilities. Complete creative, writing 
and production staffs. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Once Upon the Wabash (Wa- 
bash Railroad Co.); Seal of Excellence (Mon- 
santo Chemical Co.); Keeping Up With the 
Joneses (Aluma Kraft Mfg. Co., Inc.); No Idle 
Hands (in production), (Assn. of American 
Railroads) ; The Story of a Subdivision (Duenke 
Construction Co.). 

Sounp Suiwerims: The Meter Readers’ Story 
(Union Electric Co.) ; 1954 Sales Program (Em- 
erson Electric Mfg. Co.) ; Selling Old Fitz (Stit- 
zel-Weller Distillery, Inc.). 

TV Commerciats: for Anheuser-Busch, Inc., 
Stag Beer, Griesedieck Bros. Brewing Co., Wa- 
bash Railroad Company, Phelan-Faust Paint Co., 
U.S. Air Force, KETC-TV, Modular Homes, Inc., 


and others. 


* * * 


Kling Studios, Ine. 
Kuinc Srupios (sales branch) 4910 W. Pine 
Blvd., St. Louis. Bert Somson, in charge. 
(see complete listing in Chicago area) 


PRODUCTIONS 
3033 Locust St. 
St. Louis 3, Mo. 
Phone: Newstead 3555 
Branch: 818 Olive St. Phone: CEntral 7620 


Date of Organization: 1948 


OFFICERS AND DEPARTMENT HEADS 
Theodore P. Desloge, General Manager 
Richard Hardcastle, Photography 
Wilson Dalzell, Sound & Production 
Roger E. Leonhardt, Production 


Services: 16mm and 35mm films for industry, 
television, public relations, religious and civic 
organizations; TV commercials; sound slidefilms. 
FACILITIES: maintain own sound recording stu- 
dios and picture sound stage. Complete 16mm 
and 35mm film equipment. Mobile unit for loca- 
tion work. 


RECENT PRODUCTIONS AND SPONSORS 

Motion Picrures: Built to Take It (Chromeraft 
Div.—American Fixture & Mfg. Co.); More 
Dollars for Dealers (International Shoe Co.) ; 
It’s Your Town (St. Louis Community Chest). 
Sounp Siiupericms: Cooking Can be a Pleasure 
(2), (Wrought Iron Range Co.); Sales Confer- 
ence (The Seven Up Co.). 
TV Commerciats: for Anheuser-Busch (Bud- 
weiser); Knapp Monarch Co, (Corn Popper, 
Chefster Liquidizer), Rice Chex, Space Cadet 
(Ralston Purina); Town House Crackers, Old 
Crown Beer. 


* * * 


Wilding Picture Productions, Ine. 
Wupinc Picture Propuctions, INc., 4378 Lin- 
dell Boulevard, St. Louis, Missouri. Phone: 
LUcas 0986. James Darst, in charge. 
Under supervision of Geo. L. Schuyler. 
(see complete listing in Chicago area) 


Wisconsin 


Arts Propuctions, INc. 
1032 N. Sixth St. 
Milwaukee, Wisconsin 
Phone: BR 6-5670 
Date of Organization: 1927 


OFFICERS AND DEPARTMENT HEADS 
A. K. Hadley, President 
Harlan P. Croy, General Manager, Treasurer 


Services: l6mm and 35mm _ industrial, sales 
training motion pictures; sound  slidefilms; 
slides; TV commercials and shorts. Complete 
16mm and 35mm lab service. 

Facitities: l6mm and 35mm cameras; lighting 
equipment for studio or location; stock and 
special sets; recording facilities (magnetic, disc, 
and film), 16 and 35mm; 5000 sq. ft. shooting 
stage. 


RECENT PRODUCTIONS AND SPONSORS 
Suuperitms: Product Performance (Pittsburgh 
Plate Glass); The Royal Pair (Speed Queen 
Washers). 

(Only 1953 sponsor reference data submitted) 


Texas 


JAMIESON Fitm ComMPANY 
3825 Bryan Street 
Dallas, Texas 
Phone: TEnnison 8158 


Date of Organization: 1916 


OFFICERS AND DEPARTMENT HEADS 
Bruce Jamieson, Business Manager 
Hugh V. Jamieson, Jr., Production Manager 
Ralph Canada, Laboratory Manager 
Jerry Dickinson, Animation Department 
Robert Alcott, Camera Department 


Services: industrial, educational, training and 
sales promotion motion pictures, 16mm and 
35mm; filmed television programs and commer- 
cials; sound recording and color printing serv- 
ices. 

Faciities: studio and sound stage, RCA 16mm 
and 35mm; editing, printing and processing 
l6mm and 35mm; Kodachrome printing with 
scene-to-scene color correction; animation, crea- 
tive staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: With Benefit of Counsel 
(Texas Bar Assn.) ; Wasatch Plateau Operation 
(Three States Natural Gas Co.); Hitch Your 
Wagon (Dallas Chamber of Commerce); The 
Louisville Story (Louisville Chamber of Com- 
merce); This Is Nashville (Nashville Chamber 
of Commerce); The Young Die Quickly (Geor- 
gia Dept. of Public Safety}. 


Coast Fitms, 
309 Oil and Gas Building 
Houston 2, Texas 
Phone: BLackstone 5471 


Branch: 9 W. 61st St., New York City 
Phone: ClIrcle 6-0191 
Date of Organization: 1950 
Robert Yarnall Richie, President 


BUSINESS SCREEN MAGAZINE 
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Texas INpustrRiAL Firm Company 
2528 North Boulevard 
Houston, Texas 
Phone: CHarter 9371 
Date of Organization: 1945 


N. Don Macon, Owner and Operator 


Services: industrial training and sales promo- 
tion motion pictures, l6mm and 35mm sound, 
color; 35mm sound slidefilms. Extensive special- 
ized experience in production of insect films. 
Facruities: 16mm and 35mm cameras, lighting 
equipment; air-conditioned sound stage; disc, 
magnetic tape and 16mm optical sound record- 
ing; picture and sound editing; printing equip- 
ment for 16mm motion pictures and 35mm 
slidefilms. Personnel for writing, direction, edit- 
ing and sound recording. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Aluminum In Texas (Humble 
Oil & Refining Company); The Mark of Quality 
(Reed Roller Bit Company) ; Operation Bounti- 
ful (Texas Rice Promotion Assn.) ; Plastics From 
Natural Gas (The Dow Chemical Company). 
Superitms: The Corrulux Story (Libbey-Owens- 
Ford Glass Company). 


* * * 
Robert Yarnall Richie Productions 
Ropert YARNALL RicHie Propuctions, INc., 
309 Oil and Gas Building, Houston 2, Texas. 
Phone: Blackstone 5471. 
(see complete listing under New York City) 


Oklahoma 
Sam Orveans & Associates: (sales branch) 116 
N.W. Room 204, Oklahoma City, Okla. (see 


Tennessee listing). 


Colorado 
Tuos. J. BARBRE 
Motion Picture Propuctions 
1215 E. Virginia Avenue 
Denver 9, Colorado 
Phones: RAce 4605 and 4606 
OFFICERS AND DEPARTMENT HEADS 
Thos. J. Barbre, Owner, Manager, Producer 
Paul Emrich, Recording Director 
Don Hoffman, Director of Photography 
Services: l6mm production from script to 
screen; color; sound, public relations and sales 
films. 
Facruities: Maurer Cameras and 100,000 watts 
lighting equipment; Maurer six track sound-on- 
film recording, 16mm magnetic, disc; sound 
truck and generator; editing: animation and 
titling equipment and staff; recorded music li- 
brary and staff organist; editors; script writers. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Silver Diploma (Colo- 
rado School of Mines) ; Easy Does It!; Brainard 
Strapping System (Brainard Steel Division) ; 
Legends of the Lodore (Colorado Game and Fish 
Dept.) ; Reinforced for Life (Colorado Fuel & 
Iron Corp.) ; Research 1s Wealth (Colorado A & 
M College); Great Western News of °54 (Great 
Western Sugar Company). 


1954 PRODUCTION REVIEW 


* * * 


Artruur G. Rippey anp CoMPANY 
530 First National Bank Building 
Denver 2, Colorado 


Phone: TAbor 0221 
Date of Organization: 1943 


OFFICERS AND DEPARTMENT HEADS 
Arthur G. Rippey, Managing Partner 
Gilbert Bucknum, Partner, Producer 

Clair G. Henderson, Partner 
Harry A. Lazier, Partner 
Robert R. Powell, Production Supervisor 


Services: industrial and civic relations motion 
pictures, color and sound, both voice-over and 
lip synchronization; sound slidefilms, black and 
white and color; glass slides, black and white 
and color. 


FaciLities: 16mm cameras, lighting, recording 
and editing equipment; creative staff; art depart- 
ment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: America Builds (Ideal Ce- 
ment Company); New Wealth in the Land of 
Hiawatha (Minneapolis Star-Tribune) ; Audience 
in lowa (Des Moines Register-Tribune); Pres- 
sure on Production (Lake Erie Engineering 
Corp.) ; A Third Dimension for Oil (a 3-D film) 


(Geophoto Services). 


SONOCHROME PICTURES 
2275 Glencoe Street 
Denver 7, Colorado 
Phone: EAst 3192 


Date of Organization: 1942 


Branch: MULTICHROME LABORATORIES 
760 Gough Street, San Francisco, California 


OFFICERS AND DEPARTMENT HEADS 
R. B. Hooper, Owner-Producer 
George E. Perrin, Director of Photography 
Herbert McKenney, Owner, Multichrome 
Laboratories 


Services: industrial and civie interest motion 
pictures, tourist promotion and safety films. 
FaciLities: sound and color cameras, mobile 
generator equipment, sound and tape recorders, 
animation, title and effects departments, color 
printing, art and writing departments, and TV 
production facilities. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Ski Colorado (Colorado State 
Adv. & Publicity Bureau); Scenic 6 (Highway 
Six Assn.) ; Springtime in 3-D; Concrete Stress 
Tests (Denver & Rio Grande Western RR.) ; 
Profit with a Snap (Curt Freiberger Agency). 
TV Commerciats: Rio Grande TV Spots (Axel- 
son Agency). 


Dependable Guidance for Buyers 
*® The 141 U.S. and 7 Canadian film pro- 
ducers whose complete listings appear in 
these pages furnish evidence of their ex- 
perience, facilities and organization as a 
dependable guide to business and_televi- 
sion film buyers. They will screen recent 
films on request for any bonafide sponsor. 


San Francisco 
Becker-WULZEN 
915 Howard Street 
San Francisco 3, California 
Phone: EXbrook 2-1655 
Date of Organization: 1954 
Marvin E. Becker, Partner 
Frank Wulzen, Partner 
(New company—no references available) 


* * 
Kling Studios, Ine. 
Kune Srupios, (sales branch) 503 Market St., 
San Franciseo, Calif. Richard Downey. 
{see complete listing in Chicago area) 


Motion Picture Servick COMPANY 
125 Hyde Street 
San Francisco 2, California 
Phone: ORdway 3-9162 


Date of Organization: 1935 


OFFICERS AND DEPARTMENT HEADS 
Gerald L. Karski, President, General Manager 
Harold A. Zell, Production Manager 
Lee Rashall, Manager, Television Dept. 
Boris Skopin, Manager, Title and Trailer Dept. 
Albert Niggemeyer, Manager, Laboratory Dept. 
Services: Industrial, commercial and public re- 
lations films; special announcement and adver- 
tising trailers for theatres, business, TV films, 

spot commercials, 


Facititres: Maurer Camera l6mm; 3 Standard 
Bell & Howell 35mm; l6mm & 35mm laboratory ; 
art dept.; magnetic & optical recording; sound 
stage; editing equipment; title & animation 
equipment; script-to-release print. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: The Tournament of Roses; 
Birth of an Empire; Oakland, Tomorrow's City 

Today (Standard Oil of California). 
(Incomplete listing data submitted) 


* * 


Aurrep T. PALMER PropucTIONs 
130 Bush Street 
San Francisco 4, California 
Phone: DOuglas 2-8177 
Date of Organization: 1931 
OFFICERS AND DEPARTMENT HEADS 
Alfred T, Palmer, Owner, Exec. Producer 
Alexa H. Palmer, Co-Owner, Office Mer. 
Pauline C. Hase, Secretary-Treasurer 
Lawrence Paquin, Associate Producer-Writer 
William Thorp, Associate Producer-W riter 
Philip E. Walker, Associate Producer-W riter 
Henri Van Wandelen, Color Still Photography 
Florence Walker, Distribution & Sales 


Services: Production largely centered in over- 
seas projects concerned with the advancement of 
human understanding through the use of motion 
pictures. 

Facitities: complete l6mm production and 
sound studios, reproduction laboratory, distribu- 
tion facilities and theatre. Also color and black- 
white still studios, staff, 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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WEST COAST: 


SAN FRANCISCO: A, T. Palmer: cont'd 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Hannibal Victory (U.S. Mar- 
itime Commission) ; America Sails the Seas (Na- 
tional Federation of American Shipping); A 
Dream and a Memory; Japan Today; Cargoes 
Jor Peace; Voyage of Discovery (American 
President Lines); Gateway to Japan; Colorful 
Nikko; Picturesque Japan; Along Japan’s High- 
road; Kimono (Japan Travel Bureau); The 
Friendly Philippines; The Philippines Today 
(World Family Forum Films); Our Filipino 
Friends—-In the City; Our Filipino Friends—In 
the Country; Japanese Fishing Village (World 
Family Classroom Films); Truth Shall Make 
Men Free; Bayan Kong Filipinas; Ceylon, My 
Home (The Committee for Free Asia); Young 
Men of Action (Junior Chamber International). 


W. A. Patmer Fits, INc. 
611 Howard Street 
San Francisco 5, California 
YUkon 6-5961 


Date of Organization: 1936 


OFFICERS AND DEPARTMENT HEADS 
W. A. Palmer, President 
H. B. Butler, V.P.-T reas. 
F. E. Boothe, Comptroller 
Florence H. Dieves, Prod. Dir. 
Joseph P. Dieves, Camera 


Services: Industrial public relations and sales 
training films; sound slidefilms; television films 
and spot commercials; kinescope, l6mm and 
35mm. 


Factuiries: studio and location photography; 
Western Electric sound recording system, photo- 
graphic and magnetic, lo6mm and 35mm; disc 
and tape recording, including stereophonic; mul- 
tiple channel dubbing and Interlock; color, 
black-white printing printer ; 
Kinescope Recording; 35mm Moviola and edit- 
ing equipment; animation artist; writers, editors. 


l6mm optical 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pierures: Operation Sunkist (Sunkist 
Growers, Ine.); Watch for a Silent Man; Point 
of the Triangle (Graphia Productions); Fruits 
for Del Monte (California Packing Corp.) ; Oi 
Across the Rockies (Bechtel Corp.) 


Siperitms: Cling Peach Closeups (California 
Cling Peach Advisory Board); Teamwork Pays 
Of; The Practical Approach (Standard Stations, 
Inc.); News Carrier Training Film (The San 
Francisco News). 


There's a Specialized Producer 

For Your Business Needs 
*% Producers whose listings are accepted 
in these pages comprise the most experi- 
enced sources of business and television 
film production in the U, S. and Canada. 
Arrange to see sample reels and visit studio 
facilities that are set up to meet your busi- 
ness communication problems, 
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* * * 
Pearson & Luce Propuctions 


Administrative and Executive Offices 
26 O'Farrell Street 
San Francisco, Calif. 
YUkon 2-1272 
Studios and Production: 

505 Geary Street 

San Francisco, Calif. 
PRospect 6-6335 

Date of Organization: 195i 


OFFICERS AND DEPARTMENT HEADS 
Lloyd K. Pearvon, Partner 
Ralph W. Luce, Partner 
Don Rivers, Technical Director 

June Donald, Scenario 
SERVICES: motion pictures, slide films; indus- 
trial, sales, training, and documentary produc- 
tions. 


FacitiTies: studios and sound stage. Cameras 
include 16mm Auricon Super 1200, Arriflex 16, 
and hand cameras; 4 channel interlocked mag- 
netic film recorders, Ampex 300, and Magnecord 
tape recorders. Sound proof projection room 
with interlocked projector. Editing, art, and 
script departments, Creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: A Case of Protection (Cer- 
tain-teed Products Corporation); /t’s up to You 
(United Crusade): Panorama (Lancers Produc- 
tion); Football Festival 1953 (Berkeley Junior 
Chamber of Commerce): Great Wild West (Con- 
tra Costa Junior College.) 


Supericms: C.LP. Cleaning-in-place of Sani- 
tary Lines (The Borden Company). 


Puoro & SouND PrRopuCcTIONS 
116 Natoma Street 
San Francisco 5, California 
YUkon 2-3986 

Date of Organization: 1938 
Brancn Orrice: 11 W. 42nd St., N. Y. 36: 
Phone: OXford 5-2342; Executive in Charge: 
Martha N. Winn. 


OFFICERS AND DEPARTMENT HEADS 
Donald M. Hatfield, President, General Mgr. 
Charles A. Larrance, Exec. Vice President 
George Watson, Jr., Production Manager 
Fred P. Barker, Art Director 
James B. Gahan, Writer-Director 
David H. Ahlers, Sales Manager 


SeRVICES: sponsored public relations, sales, doc- 
umentary and training films; medical films; 
slidefilms; filmstrips; TV program and commer- 
cial films. 


Factuties: 35mm Eclair and 16mm Maurer 
cameras and recording systems; sound and silent 
stages; complete editing equipment for 35mm 
and l6mm; animation department; creative 
staff; contract script writing. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: A Family Affair (San Fran- 
cisco Community Chest); The Time Is Now 
(United Crusades of the Bay Area) ; Molly Grows 
Up (Medical Arts Productions—Personal Prod- 
ucts Corp.). 


* * * bold face stars appearing over listings 
indicate advertising accepted in this issue. 


Photo & Sound Productions: continued 
Suwericms: The Story of RPM Automotive 
Grease (Standard Oil Company of Calif.) ; Meal- 
time for Wheat (Shell Chemical Corp.) ; Coast 
Counties Annual Report (Coast Counties Gas & 
Electric Co.). 


Warrer A. Rivers & AssociaTEs 
60 Market Street 
San Francisco 11, Calif. 
Phone: SUtter 1-1284 


Date of Organization: 1949 


OFFICERS AND DEPARTMENT HEADS 
Walter A. Rivers, President 
W. G. Rivers, Art Director 


SeRVICES: general motion picture production, 
specializing in films for industry, television, 
public relations and sales training. 

FaciLities: Auricon sound cameras; recording 
system, film and tape; tiles and animation; writ- 
ing; editing and art staff. TV production facili- 
ties, sets and lights. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: San Rajfael-Richmond Bay 
Bridge; San Francisco Freeway (Judson Pacific 
Murphy Corp.); Fishing In Oregon; Winter 
Sports in Oregon (Oregon State Highway 
Dept.); Television series (own sponsorship) : 
The Legends of Pinto Pete; Curtain of Time (re- 
edited ) . 


* * 


Gene K. WALKER PropuctTIONs 
465 California Street 
San Francisco 4, California 
Phone: YUkon 6-2891 
Date of Organization: 1938 
Studio at 629 Commercial Street, San Francisco, 
California. Phone: YUkon 2-4181 


OFFICERS AND DEPARTMENT HEADS 
Gene K. Walker, President 
George T. Becker, Production Manager 
John F. Link, Assistant Production Mar. 
William H. McDonough, Assistant Prod. Mgr. 
Robert F. Scott, Editor 


SeRVICES: camera, lighting, titling, editing, ani- 
mation, sound, color service for industrial and 
documentary motion pictures; slidefilms and 
filmstrips; corollary visual aids. 


Faciuities: 4unit Stancil-Hoffman 17!mm 
magnetic tape recording, plus interlock; 16mm 
film recording; laboratory; Type A and B ani- 
mation equipment and staff; creative staff with 
two full-time writers. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Safe Every Second (Standard 
Stations Inc., California); The 10-30 Special; 
Weather .. . Breath of Life (Standard Oil Com- 
pany of California); Chicago Market Report, 
Vol. 11; Cattle Values in the Livestock Market 
(Union Stock Yard & Transfer Company) ; This 
Is My Railroad (Southern Pacific Company) ; 
Signal 10-30 1D (Signal Oil Company). 


Extra Copies Available at $1.00 


You can obtain extra copies of this complete 
issue sent postpaid on receipt of order contain- 


ing $1.00. Write to 7064 Sheridan, Chicago 26. 
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with new Model ““CM-74A”" features... 


During picture exposure, your film runs through the New Auricon “Super 1200” Film-Gate with 
the light-sensitive film emulsion accurately positioned on jewel-hard Sapphire surfaces, an 
exclusive Berndt-Bach feature (U.S. Patent No. 2,506,765). This polished Sapphire Film-Gate is 
guaranteed frictionless and wear-proof for in-focus and scratch-free pictures, regardless of how 
much film you run through the camera! 


Built-in Electric Camera Heater with automatic Thermostat-Control, provides reliable cold-weather 
Camera operation. 


Geared Footage & Frame Counter with built-in neon-glow indirect light. 


Two independent Finder systems (in addition to Reflex Ground-Glass Focussing through the 


Camera lens); a brilliant upright-image Studio Finder, plus a “Rifle-Scope” precision-matched 
Telephoto Finder. 


Records “rock-steady” picture and High Fidelity Optical Sound-Track on same film at same time, 
- “whisper-quiet’’ Camera & Sound Mechanism synchronously driven by precision-machined 
ylon gears. 


400 and 1200 ft. film Magazines available. Up to 33 minutes continuous filming. 
“Super 1200” is self-Blimped for completely quiet studio use. 


Now priced from $4,652.15 complete for sound-on-film; $3,755.65 without sound; choice of 
“C” Mount lenses and Carrying Cases extra. 


Sold with a 30 day money-back Guarantee and One Year Service Guarantee; you must be satisfied. 
Write today for your free Auricon Catalog... 


Line ®- 


16MM SOUND-ON-FILM CAMERA 


Shown here is a cutaway view of the 
“Super 1200” Optical System for Reflex 
Ground-Glass Focussing through 
the Camera lens. Also provided 
are two other finder systems, a 
telephoto-lens “Rifle-Scope”’ 


Finder synchronized / 
with the Camera i J 
Turret, and a brilliant / 
upright-image 
Studio Finder. 


Dove-tait Optical 

Carriage is only 

moving part of 
“Super 1200” Optical 
System. There is no 
camera-weight . shift 
on tripod when moving 
from focus to 
film-shooting 
position. 


“Super 1200” Camera casing, film gate and shooting 
lenses are solidly precision-mounted with relation 
to each other, and do not shift to focus or shoot. 


 BERNDT-BACH, INC. 
7387 Beverly Bivd., Los Angeles 36, Calif. 


@ superb photographie instrument, 
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Acapemy Propuctions 
7934 Santa Monica Boulevard 
Hollywood 46, California 
Phone: Hollywood 9-5873 
Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 
C. Moray Foutz & Edward L. Gershman, 
General Partners 
Arthur Babbitt, Supervising Director 
William Lightfield, Production Manager 


Services: 16mm and 35mm films; animated and 
live action. 


FactLities: complete facilities (other than sound 
recording) located in Color Reproduction build- 
ing. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Supervisory Conferences; 
Employment Interview; The Grievance Hearing 
(McGraw-Hill Book Co., Inc.); Stability & the 
Weather; Flame Spraying of Thiokol (United 
States Navy). 


TV Commerctas: series of six 35mm TV spots 
for J. Walter Thompson Company. 


ALL Score Pictures, Inc. 
8949 Sunset Boulevard 
Hollywood 46, California 
Phone: CRestview 4-6943 

Date of Organization: 1946 

OFFICERS AND DEPARTMENT HEADS 

Gordon S. Mitchell, President 

C. D. Owens, Vice President 
La Nell B. Mitchell, Seeretary-T reasurer 
Norval D. Crutcher, Jr., Production Mer. 


Services: Industrial, public relations, education- 
al and training films. TV commercial and thea- 
tre ad films. Live action, animation and/or stop 
motion production. 


Faciuities: Sound stage,-cutting rooms and pro- 
jection room; animation department. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Carbide ood working Tools 
(U.S, Navy); untitled sales promotion film (Cal- 
ifornia Prune & Apricot Growers Assn.). 

TV Commerciats: for Minn. Brewing Cs., S. O. 
S. Corp., California Wine Assn., Table products 
Co. (Safeway Stores), Cargill Seed Co, 

(Only 1953 references submitted ) 


CASCADE PicTURES OF CALIFORNIA, INC. 
8822 Washington Boulevard 
Culver City, California 
Phones: TExas 0-4520, VErmont 8-2185 
Date of Organization: 1948 
OFFICERS AND DEPARTMENT HEADS 
Bernard J, Carr, President 
Roy W. Seawright, Vice President 
Vaughn A. Paul, Production Coordinator 
R. V. Brown, Director of Sales 
John C. MeCormick, Comptroller 
Fillmore Phipps, Producer 
Hugh MaeMullan, Producer 
Bernard Loftus, Editorial Supervisor 
Alex Lovy, Director of Animation 


IPOLITAN LOS ANGELES 


Cascade Pictures: continued 

Services: Industrial, documentary, television 
and box-office motion pictures. 
Facitities: All major studio facilities. Maintain 
and operate own optical, animation and editorial 
facilities. 35 & l6mm, black and white, color and 
dimensional-wide screen photography. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Nike; Introduction to Doug- 
las (Douglas Aircraft Co.); Corporal (Jet Pro- 
pulsion Laboratory) ; New Horizons ( AiResearch 
Corp.) ; California Missions (U.S. State Dept.). 
TV Commerciats: for more than 50 clients and 
products, 


* * * 


Cate & McGiLone 
1521 Cross Roads of the World 
Hollywood 28, Calif. 
Phone: HOllywood 5-1118 
Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
T. W. Cate, Partner 
E. D. MeGlone, Partner 
Charles Cahill, Production Manager 


Services: sales promotion, training, public re- 
lations, informational motion pictures and TV 
films; color films and location work. 


Faciities: L6mm photographic equipment, port- 
able lighting equipment, creative staff for writ- 
ing, photographing, directing and editing. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: We (Socony-Vacuum Oil 
Company ); /n the Beginning (General Petroleum 
Corp.); World in a Week—California; Cross- 
Section U.S.A.; Flight (United Air Lines). 

TV ComMMeRCcIALS: spots and chain breaks for 
N. W. Ayer & Son, Inc. Client: United Air Lines. 


Georce CARILLON INCORPORATED 
Goldwyn Studios, 1041 N. Formosa 
Hollywood 46, California 


Phone: HOllywood 7-5111 
Date of Organization: 1950 
OFFICERS AND DEPARTMENT HEADS 
George Carillon, President 
Francis M. Reiter, Vice President 
J. Paul Popkin, Production Supervisor 
Kay Bradley, Office Manager 
Services: L6mm and 35mm color and black and 
white motion picture production for sales devel- 
opment, training, TV. 


(No Production References Submitted) 


* * 


Condor Films, Ine. 

Conpor Fiims (sales branch) 4920 Santa Mon- 
ica Blvd. Hollywood 29. Phone: NOrmandy 
3-3288. 

Glenn E. Miller, in charge. 

(See complete listing under St. Louis, Mo.) 


* * * bold-face stars at top of listing indicates 
advertising elsewhere in issue. 


* * * 


Pat Downe Pictures 
1056 So. Robertson Boulevard 
Los Angeles 35, California 
Phone: CR 1-1636 
Date of Organization: 1940 
OFFICERS AND DEPARTMENT HEADS 
Pat Dowling, Owner 
T. J. Stanton, Production Manager 
R. J. Soltys, Cameraman 

Ray H. Lockert, Film Editor 
Services: Production of motion pictures and 
slidefilms for customers and educational films and 
filmstrips for own account; editorial and sound 
production of films sponsoring companies. 
Faciities: Script production; art department; 
camera department; studio; cutting department. 

RECENT PRODUCTIONS AND SPONSORS 

Motion Pictures: Hawaii the Land of Sugar; 
The President Reports (Hawaiian Sugar Plant- 
ers’ Association); Pard Pet Parade; Allsweet’s 
New Secret (Swift and Company); Man With a 
Thousand Hands—I\n association with Associated 
Sereen News of Canada and Charles Palmer— 
(International Harvester Co.); Melos in Staff 
Town (Irene B. Wood). 


* * * 


Duptey Pictures CorPoRATION 
DupLey TELEVISION CORPORATION 
AND VIsSTARAMA, INCORPORATED 
9908 Santa Monica Boulevard 
Beverly Hills, California 
Phone: CRestview 1-7258 
Cable address: Dudleypic 
Date of Organization: 1947 
Branch Office: 501 Madison Avenue 
New York, N. Y. Phone: ELdorado 5-1076 


OFFICERS AND DEPARTMENT HEADS 
Carl W. Dudley, President 
Don McNamara, Vice President 
Richard Goldstone, Vice President 
Herman Boxer, Vice President 
Eugene H. Barnes, Secretary and Treasurer 


Writers: James Bloodworth, Charles Tedford, 
David Chandler, Carl Dudley, Herman Boxer. 
Directors: Will Jason, Harvey Dwight, Alan 
Miner, Richard Evans, Richard Carlson, Herman 
Boxer, Orville Fouse, Arthur Pierson and Carl 
Dudley. 


Services: Industrial, theatrical, educational and 
television motion pictures and slidefilms. 
Facitities: Own studio, stage, lights, cutting 
room, sound and color production equipment, 
cameras, printing; color film library; creative 
staff. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: The Magic Stone (Great 
Lakes Carbon Corporation); The Grefco Story 
(General Refractories Company); The EQS 
Story (Griffin Wheel Company); Flight to Cali- 
fornia (Trans World Airlines, Inc.); Flight to 
Japan; Flight to Hong Kong (Philippine Air- 
lines); The Long Way Home from School (Un- 
ion Pacific RR.); Coronado’s Golden Cities 
(Vistarama Production) (Southwestern Public 
Service); Fish Tales (MGM); Aloha Nui; 
Sportsman’s Holiday (Vistarama Production) 
(Warner Brothers); Fresh As the Day It Was 
Packed (Santa Fe RR.) ; King Salmon (Martin 
Motors); Regional Geography Series (Encyclo- 
paedia Britannica) and others. 
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Paut J. Co. 
404 N. La Cienega Blvd. 
Los Angeles 48, California 
Phone: CRestview 6-0847 


Date of Organization: 1947 


(Reference data on recent productions and spon- 
sors not available; active in other fields in 1953.) 


* * * 


Jerry FamsBanks Propuctions 
OF CALIFORNIA 
6052 Sunset Boulevard 
Hollywood 28, California 
Phone: HOllywood 2-1101 


Date of Organization: 1929 


Brancu: 520 North Michigan Ave., Chicago, III. 
Fenton P. McHugh, Representative. Phone: 
WHitehall 4-0196. 


OFFICERS AND DEPARTMENT HEADS 
Jerry Fairbanks, President, Exec. Prod. 
Donald A. Dewar, Vice President, Bus. Mgr. 
Robert Scrivner, Studio Manager 
John McKennon, Production Manager 
Leo Rosencrans, Story and Creative Head 


Services: industrial, theatrical and television 
motion pictures, 


Facitities: full studio facilities; 2 sound stages; 
18 camera units; l6mm and 35mm _ including 
MultiCam process; l6mm, 35mm and magnetic 
sound recording and rerecording; editing; ani- 
mation; Duoplane Process; l6mm & 35mm opti- 
cals; film and music libraries; technical, art, cre- 
ative and music staffs. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: King’s X (Credit Union Na- 
tional Association) ; Flying with Arthur Godfrey 
(Eastern Air Lines); Follow the Leader (Chrys- 
ler Corporation); Why Take a Chance (General 
Tire & Rubber Co.); With This Ring (Miller 


Brewing Company). 


Grapuic Firms Corporation 
1618 North Las Palmas Ave.., 
Hollywood 28, California 
Phone: HOllywood 7-2191 


Date of Organization: 1941 


OFFICERS AND DEPARTMENT HEADS 
Lester Novros, President 


William B. Hale, Vice President 
Julius Berlfein, Secretary-Treasurer 
Antonio M. Vellani, Sales Representative 


Services: production of animated and live action 
films for industry and government. Design and 
publication of booklets, brochures and visual 
presentations. 


animation department including 
stand for 16mm and 35mm; 35mm Bell & Howell 
Standard camera; l6mm Arriflex camera; 16mm 
and 35mm Moviolas; cutting and screening 
rooms; permanent animation and live action 
staffs. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The City that Disappears; 
Ladies and Gentlemen (Western Oil & Gas 
Assn.); Lockheed R7V-1 Convertibility; Ram 
Jet (Lockheed Aircraft Corp.) ; Chemical Instru- 


1954 PRODUCTION REVIEW 


Graphic Films: continued 


ments (Fisher Chemical Company) ; Embryology 
(Los Angeles Children’s Hospital) . 

Suweritms: Keep Your Bearings; Annual Re- 
port (Union Oil Company); Oil and Taxes 
(Shell Oil Company). 


* * 


Georce HALLIGAN 


6925 Santa Monica Boulevard 
Hollywood, Calif. 
Phone: HOllywood 9-7962 


Date of Organization: 1945 
SUBCONTRACT SERVICE ONLY on industrial, edu- 
cational or television films. Equipment and fa- 
cilities available. 


* 
The Jam Handy Organization, Ine. 
Tue Jam Hanpy Orcanization, INc., 5746 Sun- 
set Boulevard, Hollywood 28, California. Phone: 
HEmpstead 5809. Tom Curtis, in charge. 
(See complete listing under Detroit, Michigan) 


Paut HorrLter Propuctions 
7934 Santa Monica Boulevard 
Los Angeles 46, California 
Phone: HOllywood 9-2001 


Date of Organization: 1939 


Branch: 201 Linwood Ave., Canton, Ohio. 
Martha Heising, Eastern Representative. 


OFFICERS AND DEPARTMENT HEADS 
Paul L. Hoefler, President 
E. M. Bennett, Vice President 


Ruby Newstrand, Secretary-Treasurer 


Services: all types of 35mm and 16mm color- 
sound films on a world-wide basis. 

FACILITIES: camera equipment (Mitchell, Bell & 
Howell): sound truck; studio lighting. 


(Reference details on recent productions and 
sponsors in 1953 not submitted.) 


* * 
Kling Studios, Ine. 
Kuinc Srupios: (studio facilities) recently 


acquired Chaplin Studios in Hollywood. 
(complete listing under Chicago area) 


* * 
Mode-Art Pictures, Ine. 
Mope-Art Pictures, (sales branch) 6063 


Sunset Blvd., Hollywood 38, California. 


(see complete listing in Pittsburgh area) 


New Worip Propuctions 
5746 Sunset Boulevard 
Hollywood, California 
Phone: HOllywood 9-5827 
Date of Organization: 1939 
BrancHes: 224 N. Glenwood Street, Peoria, 


Illinois. 49 W. 12th, New York, N. Y., Statler 
Bldg., Boston, Mass. 


OFFICERS AND DEPARTMENT HEADS 
T. C. Robinson, in Charge of Production 


New World Productions: continued 


Tommy Atkins, Production Manager 
Michael Road, Director 
Phil Robinson, Director 
Art Scott, Animation Director 
Sterling Barnett, Head Camerman 
Ed. Haire, Editor Jack Johnston, Camerman 
Lyle Willey, S’nd Eng. Loren Steadman, Tech. D. 


Services: industrial, educational and television 
motion pictures, l6mm and 35mm sound and 
color; live action and animated cartoon films. 
FAcILities: camera and lighting equipment; ani- 
mation department; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: (Complete record of 1953 
production as submitted): Oil Tills the Soil (Pa- 
cific Supply Cooperative); Twenty-Four Hours 
(Amalgamated Meat Cutters & Butcher Work- 
men). 


* * * 


Povaris Pictures, 
5859 W. Third Street 
Los Angeles 36, California 
Phones: YOrk 8058 and WEbster 3-4608 


Date of Organization: 1946 


Brancu Orrices: 133 East 54th St., New York 
22, N. Y. Mark Hawley, Mgr.; 227 W. Boscawen 
St., Winchester, Va. Hugh Peters, Co-Producer. 


OFFICERS AND DEPARTMENT HEADS 
Juan C. Hutchison, President, General Manager 
Perry King, Vice President, Executive Producer 

Art Scott, Animation Producer 


Services: Motion pictures, l6mm ard 35mm, 
and slidefilms for advertising, public relations, 
training and television, 


Faciiities: Live action and animation produc- 
tion, 


Motion Prcrures: Mr. Merchant (Richfield Oil 
Corp.) ; This ls Your Line (3-D) C. Price 
Company); Target Drone Operation; Target 
Drone Reconditioning (U.S. Navy); The Sky Is 
Your Target (U.S. Air Force). 


* 

Reid Ray Television Productions. Ine. 

Rem A. Ray Fitm 8762 Holloway 
Drive, Los Angeles, California. Phone: CRest- 
view 1-4080. 

(See complete listing under St. Paul, Minn.) 


* 


Frepenick K. Rockrerr Company 
6063 Sunset Boulevard 
Hollywood 28, California 

Phone: HO 4-3183 


Date of Organization: 1925 


OFFICERS AND DEPARTMENT HEADS 
Frederick K. Rockett, General Manager 
Alfred Higgins, Production Head 
Eric Strutt, Editorial 
Jay Adams, Camera Department 
Jerome Lipari, Stage Manager 


Services: The production of business motion pic- 
tures of all types. 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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F. K. Rockett Company: continued 


Faciities: 16mm & 35mm cameras, stationary 
and portable sound recording equipment. Sound 
stage; wood working & machine shop; location 
trucks; dressing rooms; animation department ; 
completely equipped cutting rooms. Direct TV 
micro wave beam to Bell Telephone system. Full 
time staffs. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Talking Car (American 
Automobile Assn); California's Buried Treas- 
ure; A Refinery is Born; Wildflowers of the West 
(Richfield Oil Corp.) ; and several films for the 
U. S. Navy. 


* * 


Rocker Picrures, Inc. 
6108 Santa Monica Boulevard 
Hollywood 38, California 
Phone: HOllywood 7-7131 
Date of Organization: 1943 
OFFICERS AND DEPARTMENT HEADs 
J. Richard Westen, President, Gen. Mer., 
Production Head 
Harlow Wilcox, Executive V.P., Treas., 
Head of Television 
J. Harry Ebbert, Vice President, 
Charge of Sales 


Kay Shaffer, Secretary 
Parker Stough, V. P?. Charge of Sales 
Courtney Anderson, Creative Director 
Don Bartelli, Production Manager 


* Services: Counselors and producers of indus. 
trial, sales and personnel training motion pic- 
tures, slidefilms and television programs. 


Factuities: Shooting stages; and 35mm 
sound recording; animation department and 
artists; creative staff; affiliated with laboratories 
used by major studios. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Public Relations (Title Insur- 
ance & Trust Co.); Product Selling (McCulloch 
Motors Corp.); Consumer Selling (Prudential 
Insurance Co.) ; Public Relations (Santa Barbara 
Chamber of Commerce). 


Suiperiums: Recruiting, Induction, Sales Train- 
ing, and Consumer Selling (Pacific Mutual Life 
Ins. Co.); Retail Sales Training (DeSoto Mo- 
tors); Retail Sales Training (Rexall Drug Co.) ; 
Human Relations (Bank of America); Retail 
Sales Training (Packard Motor Car Co.) ; Retail 
Sales Training (The Roberts Company). 


A Reference Guide to Production 
* The films listed under producer references in 
these pages tell the story of each company’s in 
dividual talents; check the pictures and their 
sponsors as a sound approach to good film buy- 
authoritative Buyers 
Guide; use it wisely and well, 


manship. This is your 
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* * * 


SCREENCRAFT ENTERPRISES, INC. 
8470 Melrose Avenue 
Los Angeles, California 
Phone: WEbster 3-5821 
Date of Organization: 1953 
OFFICERS AND DEPARTMENT HEADS 
Arthur A. Jacobs, President 
Richard E. Cunha, Vice President 
Robert J. Stevenson, Sales Mar. 
William Morrison, Production Supervisor 
Services: Industrial, training, public relations, 
religious films; progress reports, consumer sales, 
television programs and commercials; 35mm, 
16mm, black, white or color. 
Facitities: Sound stage; 16mm, 35mm Mitch- 
ells, Cine Special and Bell & Howell cameras; 
lighting; grip: standing sets; kitchen; flats; 
Shipman backings; 4 cutting rooms; 4 Moviolas; 
16mm, 35mm projection theatre; W. E. record- 
ing; music live or recorded; scripts; titles; art. 
RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: New Wings for the Navy 
(Douglas Aircraft Co.); Nothing Like Fishing 
(Beechcraft Aircraft); Airways to Adventure 
(El Al Israel Airlines); Rooster Tails of °53 
(Charles Perryman Co.); What God Hath 
Wrought; Sent Forth; Land I Love; Where Love 
Is (Sunday School Board of the Southern Bap- 
tist Convention); Valiant Lady (Dancer-Fitz- 
gerald-Sample, Inc.). 


* 7 * 


Joun SUTHERLAND Propuctions, INc. 
201 No. Occidental Boulevard 
Los Angeles 26, California 
Phone: DUnkirk 8-512] 
Date of Organization: 1943 
Baancn Orrices: 60 FE. 42nd Street, New York 
17, N. Y. Phone: MUrray Hill 7-7815. Ross 
Sutherland, Executive Vice President; 919 N. 
Michigan Avenue, Chicago 11, Ill. Phone: MO- 
hawk 4-5450. 


OFFICERS AND DEPARTMENT HEADS 
John E. Sutherland, President, Gen. Mgr., Writer 
Ross M. Sutherland, Exec. Vice Pres. 

True Boardman, Writer and Associate Producer 
Charles “Cap” Palmer, Writer, Associate Prod. 
George Gordon, Associate Producer, Animation 
Charles E. Bordwell, Editorial Supervisor 
Services: Complete production of live-action 
and animation films from research and script 

through release printing. 

Facitities: Studio, office buildings and other 
buildings to house the following: Animation unit 
complete through camera; Sound stage, flats, 
electrical equipment, mill and equipment, paint 
shop, etc.; cutting rooms, completely equipped: 
projection theatre equipped for 35 & lomm. 
Motion Pictures: Everybody's Business; 
It Never Rains Oil (E. 1. duPont de Nemours & 
Co.) ; The Telephone Goes to Camp (A. T. & T. 
Co.) ; A Better Start in Life (Swift & Company ) : 
Happy House (Wood Conversion Co.) ; The Atom 
Goes to Sea (General Electric Co.) ; Horizons of 
Hope (Sloan-Kettering Institute); Man Made 
Viracles (B. F. Goodrich Co.). 

TV CommenciALs and theatre ad films for: Cros- 
ley Division of AVCO Manufacturing Corp.; 
Procter & Gamble; Meadowgold Milk and Ice 
Cream; Wilson & Co.; Minneapolis-Honeywell. 


* * 


TELEFILM, INCORPORATED 
6039 Hollywood Boulevard 
Hollywood 28, California 
Phone: HOllywood 9-7205 
Dates of Organization: 1938, California: 
1946, New York 
OFFICERS AND DEPARTMENT HEADS 
Joseph A. Thomas, President & Gen’l Mgr. 
Peter Comandini, Executive Producer, 
Secretary-Treasurer 
Peter Gioga, V. P., Sound Department Chief 
Don Harrold, Production Manager 
, Services: Complete studio and production serv- 
ices in 16mm color and b&w for advertising, 
training and television entertainment films. 
Faciuities: l6mm and 35mm cameras; sound 
stage, recording, dubbing, magnetic and sound 
on film; dise music library; laboratory process- 
ing negative, positive, reversal; color duplicat- 
ing; animation; title press; editing; storyboards, 
creative staff. 
RECENT PRODUCTIONS AND SPONSORS 


Motion Pictures: Nash-Kelvinator; Point of 
Sale, New Models (Nash Motors). 
TV Com™Merciats: For Nash Motors, NBC-TV 


(Berle spots). (only 1953 production ref- 
erences submitted) 


TELEPIX CORPORATION 
1515 N. Western Avenue 
Los Angeles 27, Calif. 
Phone: HOllywood 4-7391 
Date of Organization: 1948 
Brancu: 155 E. Ohio Street, Chicago 11, Ill. 
OFFICERS AND DEPARTMENT HEADS 
Robert P. Newman, President 
Dick Lewis, Vice-President 
Martin Weiner, Sales Manager 
Wm. A. Redlin, Industrial Division 
Pat Shields, Production Manager 
Martha Munell, Public Relations 
SERVICE: 
slidefilms. 


Television and industrial pictures, 
Faciiities: Full motion picture production fa- 
cilities; animation department, shooting stage, 
cutting rooms, stage 50x95, 2 cutting rooms, 6 
inter-locked magnetic 35mm or l6mm sound 
channel, 2 Moviolas, cameras, lights, sound truck, 
projection room with 35mm and l6mm _ pro- 
jectors. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Operation Hot Box (Spring 
Packing Corp.) ; Dodge Truck 1954 Road Test 
(Dodge Truck Division); Joan Crawford TV 
Debut (Revlon Nail Polish). 

SuiperiLMs: Customer Preventive Maintenance 
& Operation (McCulloch Motors Corp.) ; Amer- 
ican Jr. Red Cross—Third Grade (Red Cross). 
TV CommerciaLs: for Lanolin Pius; O'Keefe & 
Merritt; Calso Water; Coast Federal Savings: 
Dodge Motor Cars; Fox Head Beer; 
O'Lakes Eggs; Lawry’s French Dressings. 


Land 


* * 


Wilding Picture Productions, Ine. 
Witpine Picture Propuctions, INnc., 5981 Ven- 
ice Boulevard, Hollywood, California. Phone: 
WEbster 0183. John Oser, branch manager. 
(Studio, stage facilities and screening rooms 
besides administrative offices. ) 
(see complete listing under Chicago, Ill.) 
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* * * 


G. Woirr Stupios 
5631 Hollywood Boulevard 
Hollywood 28, California 
Phone: HOllywood 7-6126 
Date of Organization: 1930 


NATIONAL REPRESENTATIVES 
New York: Dicran Nahigian, 330 Park Avenue. 
Phone: PLaza 5-5386. 


Cuicaco: Carl Wester, 2103 Orrington Avenue, 
Evanston, Ill. Phone: DAvis 8-7236. 


Detrorr: Harold R. Troy, 16852 Meyers Road. 
Phone: Dlamond 1-0654. 


OFFICERS AND DEPARTMENT HEADS 
Raphael G. Wolff, Owner, Executive Chairman 
MacDonald MacPherson, Executive Director, 
Creative Department 
Arthur W. Treutelaar, Exec. Studio Supervisor 
David Lurie, Exec., Editorial Department 
James Moore, Supervisor, Director 
Sally Assin, Executive Secretary 
Richard H. Blundell, Mgr. Animation Dept. 


Osmond B. Evans, Art Director 


Services: Industrial, training and institutional 
motion pictures, sound and color; television pro- 
grams and commercials. 


FaciLities: Stages and general production equip- 
ment; mobile generator units and equipment for 
location work; permanent staff of editing, ani- 
mation, music and creative personnel. Stereo 
motion picture camera and personnel for three- 
dimensional films. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: The Other Woman in Your 
Life (Kraft Foods Company); Clean Waters 
(1954 version for General Electric Company) ; 
Action Needed (Chamber of Commerce of the 
United States) ; This Is Progress (3-D) (General 
Motors Corp.); The Meletron Story (Meletron 
Corp.) ; Design for Tomorrow (Hotpoint Co.) ; 
Paper in the Making (International Paper Co.). 


California 
Riviera PRopucTIONS 
1713 Via El Prado 
Redondo Beach, California 
Phone: FRontier 5-4592 
Date of Organization: 1950 


OFFICERS AND DEPARTMENT HEADS 
F. W. Zens, Executive Producer 
J. W. Barnes, Associate Prod., Writer 
Joe Tomchak, Associate Prod., Writer 
Shattue Jones, Jr., Dir. Photography 
Nancy Knudson, Seripts 

Services: 16mm motion picture productions and 
sound recording. 
Facitities: Executive office; studios; cutting 
rooms; projection; sound recording. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Boys of Bosco (The Knights 
of Columbus): Your Police (Peace Officers) ; 
The Management and Mismanagement of Breech 
Presentation (Boyle & Co.); Lost Scout (Boy 
Scouts of America); Your Fireman (South Bay 


Fire Chiefs Assn.). 


* * * bold face stars above listings indicate 
advertising space in this issue. 
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Oregon 


Puoto-Art CoMMERCIAL STUDIOS 
420 5.W. Washington Street 
Portland, Oregon 
Phone: BR 5411 
Founded 1925; Not Incorporated 


Claude F. Palmer, Owner and Manager 
Stivers W. Vernon, Assistant Manager 


SERVICES: specializing in the production of in- 
dustrial, institutional, agricultural and _recrea- 
tional films for local and national release. 


FACILITIES: separate motion picture department. 
Still and color studio, Camera, lighting and sound 
equipment equal to area needs. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Little Joe (Shriners’ Hospital 
for Crippled Children) ; You Never Know, (Port- 
land United Fund); Rails of Tomorrow (Spo- 
kane, Portland & Seattle Railway) ; Landmark of 
Memory (Portland Memorial Crematorium) ; 
Winquatt (Upper Columbia River Towing Co.). 


Washington 
Kling Studios, Ine. 
Kuinc Srupios (sales branch) Terminal Sales 
Bldg. Seattle. D. D. Fairbanks, in charge. 
(see complete listing in Chicago area) 


R. Huser 
309 East Mercer Street 
Seattle 2, Washington 
Phones: FRanklin 7047 and EAst 4274 
Date of Organization: 1952 


Louis R. Huber, Owner 


Services: Specializing in films of Alaska. Have 
traveled in, written about and photographed 
Alaska since 1930, 


Faciities: Bell & Howell 70-DL; Bell & Howell 
70-C with spider turret; cameras and other equip- 
ment designed and arranged for handling in 
mountainous and other difficult-of-access areas. 
Complete sound-recording equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Alaska Freight, (Alaska 
Freight Lines, Inc.) ; Moving North, (Martin Van 
Lines, Inc.). (Only 1953 production reference 
data submitted. ) 


Nortuwest Morion Pictures 
1716 Thirtieth Avenue West 
Seattle 99, Washington 


Phone: GArfield 6391 
Date of Organization: 1927 
OFFICERS AND DEPARTMENT HEADS 
Ray Paulsen, President 
Edna C, Paulsen, Vice President 


Services: Industrial, agricultural, training and 
public relations films, Animated and instructional 
films. Newsreel releases. 


Facttities: Bell & Howell Cameras, 35mm and 
l6mm, Dual recording, dubbing and music, sets, 


complete laboratory processing, printing, ete. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Phase Microscopy of Blood 
Cells, Part 1, Malformations oj the Heart, Part 3, 
(University of Washington, associate producer) ; 
Two-Way Street (advertising series, Washington 
CoOp Farmers Assn.) ; DeWalt Saws in the War 
Program (current series, DeWalt Inc.) ; Pacific 
Power Serves (1953) (Pacifie Power & Light ). 


ASHLEY & CrippEN LimIrep 
196 Bloor Street West 
Toronto, Ontario 
Phone: KIngsdale 7904 
Date of Organization: 1916 
OFFICERS AND DEPARTMENT HEADS 
Dan Gibson, President 
G. J. Campbell, Secty.-Treas., Gen. Mgr. 
Joel Aldred, Sales Manager 


SERVICES: lOmm and 35mm commercial, indus- 
trial, travel; TV commercials. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Mont Tremblant Powder, 
(Mont Tremblant Lodge Ltd.); Hot Hickory; 
Ontario Travel, (Government of Ontario). (Only 
1953 production references submitted.) 


AssociaATED SCREEN News 
2000 Northcliffe Avenue 
Montreal, Quebec 
Phone: DExter 1186 
Brancues: Vancouver, Winnipeg, Toronto 
Date of Organization: 1921 


OFFICERS AND DEPARTMENT HEADS 
Gordon Sparling, Dir. of Production 
Robert J. Martin, Photography Dept. 

Ray Cunningham, Scenario & Research Dept. 

Eleanore Dunne, Art & Animation Dept. 

Arnold EF. Hague, Newsreel & TV Dept. 


Services: l6mm and 35mm industrial, sales and 
educational motion pictures and slidefilms. 
FaciLities: sound recording, titles, animations; 
b&w and color laboratory, 16mm and 35mm, 
RECENT PRODUCTIONS AND SPONSORS 
Morion Prerures: That Man May Live, (Cock- 
shutt Farm Equipment); Feasting with Salads, 
(Kraft Foods); Brick Laying Contest, (Ontario 
Dept. of Labour); Between the Lines, (Ontario 
Dept. of Health); The Voyageurs Came from 
Quebec, (Govt. of Quebec) ; Challenge to Reality, 
(Ontario Tuberculosis Assn.) ; Man with a Thou- 
sand Hands, (\nternational Harvester); Cancer 
Is a Word, (Canadian Cancer Society, Saskatch- 
ewan Diy.). 
Security, (Hydro Electric Power 
Commission of Ontario) ; Automotive Diagnosis, 
Part 1, Power Steering, Power Brakes, The 350 
Rear Axle, Servicing 4-Speed Truck Transmis- 
sion, Servicing the Rear Axle, 1954 Monarch and 
Monarch Lucerne, The 1954 Meteor, (Ford Mo- 
tor Co, of Canada Ltd.); The Life Insurance 
Story, (Canadian Life Assurance Assn.) ; Careers 
in Canadian Chartered Accountancy, (Canadian 
Inst. Chartered Accountants); Careers in Canad- 
ian Retailing, (Canadian Retail Federation) ; 
Careers in Banking, (Canadian Bankers Agssn.). 
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CANADA: 


Craw ey Firms, Limirep 
19 Fairmont Avenue 
Ottawa, Ontario 
Phone: 8-1285 
Date of Organization: 1939 
Brancu Orrices: 21 Dundas Square, Toronto. 
Phone: EMpire 4-5283. 1467 Mansfield St., 
Montreal. Phone: HArbour 1356. 


OFFICERS AND DEPARTMENT HEADS 
F. R. Crawley, C.A., President 
Graeme Fraser, Vice President 

Stewart Reburn, Mgr. Toronto Office 
Alasdair Fraser, Mgr. Montreal Office 
Quentin Brown, Prod. Mar. 

Senior Producers: George Gorman, Peter Cock, 
Stanley Moore, Jean-Pierre Senécal 

Tom Glynn, Camera Department Head 
Rod Sparks, Engineering Head 
Ivan Herbert, Lighting Chief 

Tony Betts, Recording Dept. 
Kenneth Gay, Animation 
Munroe Scott, Seript Department 
William McCauley, Dir. of Music 

Irving Dooh, Commercial Still Division 
Arthur Hindrichs, Laboratory 

Maralena Genser, Purchasing Agent 
Earl Valley, Equipment Sales Mgr. 


Services: Motion pictures and stlidefilms for 
Canadian and United States industry, Govern. 
ment, education and television; sounding, edit- 
ing, animation, and printing for smaller pro- 
ducers, independent cameramen, seven provin- 
cial governments and other organizations from 
coast to coast. Produced 63 films in 1955. 


Faciuities: Sound stage; cameras —- Maurers, 
Cine-Specials, Bell & Howell, Arriflex and 
Eyemo; blimps, dollies; 250,000 watts of light- 
ing equipment with mobile generator; Western 
Electric 35mm recording system, Maurer 16mm 
rec6rding equipment and six mixing channels, 3 
Rangertone synchronous magnetic tape record. 
ers, 16mm Magnetic recorder, Magnecorder with 
syne head, 16mm and 35mm dubbers, turntables, 
dise recorders; 16mm printers and processing 
equipment; animation department; stills depart- 
ment; extensive casting file; music library; 
script department with research library. Elec- 
tronic service department, Equipment sales di- 
vision. Permanent staff of 71. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Picrures: Adolescent Development ser- 
ies of five (McGraw-Hill) ; The Noranda Enter- 
prise (Noranda Mines) ; Brasil (Brazilian Trac- 
tion Light & Power) ; Via Pipeline (Trans North- 
ern Pipeline) ; /¢ Didn't Have to Happen (Indus- 
trial Accident Prevention Assn); Operation and 
Care of the Devrylite Sound Projector (Interna- 
tional Film Bureau); The Canadian Open Gol/ 
Championship, 1953  (Seagram’s);  Polysar 
(Polymer Corp.); The Jet Age (A. V. Roe); 
Jamboree of Achievement (Walter M. Lowney 
Co.; Episode in Valleydale (Manitoba Pool El- 
evators); Underground East (Imperial Oil) ; 
The Story of Cellophane (Canadian Industries, 
Ltd.); Food for Freddy; Sociable Sixes and 
Noisy Nines (Dept. National Health & Welfare) ; 
The Lastex Story (Canadian Lastex Co.); Big 
Four Highlights of 1953 (O’Keefe’s Brewing 
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Crawley Films, Ltd.: continued 
Co.) ; Skyline Trails; Gift of the Glaciers (Al- 
berta Gov't); La Courtoisie Au Telephone (Bell 
Telephone) ; The Power Within (Church of Eng- 
land) ; Beaute Magique (Sherwin-Williams Co.). 
StiperiLms: Salesmanship Pays (Canada Bread 
Co.); How to Feed Your Baby (Dept. National 
Health & Welfare) ; Oven Cookery of Fish (Dept. 
of Fisheries); Mines and Metals in the Making 
(Canadian Metal Mining Assn); plus five for 
McGraw-Hill Co. 


Omeca Propuctions INc. 
1960 Dorchester Street West 
Montreal, Quebec 
Phone: GLenview 3526 


Date of Organization: 1951 


OFFICERS AND DEPARTMENT HEADS 
T. S. Morrisey, President 
Pierre Harwood, Secretary-T reasurer 
Henry A. Michaud, Production Manager 
John R. Racine, Art & Animation Dir. 
John Burman, Chief Engineer 


Services: Educational, industrial, sales promo- 
tion, theatrical, and television motion pictures. 
FaciLities: 16mm and 35mm cameras, tape and 
film recording equipment, projection and editing 
facilities, sound shooting stage, animation de- 
partment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Teamwork Pays Off (Dom. 
of Canada, Dept. of Labor); Thrills without 
Spills; Spring Training (Dow Brewery, Ltd.) ; 
The Sergeant Sees it Through (Canadian Indus- 
tries, Lid.) ; Budworm City (Canadian Interna- 
tional Paper Co., Ltd.). 

TV CommenrciaAts: for Canadian Industries, Ltd., 
Gattuso Olive Oil Corp., Catelli Food Products, 
Litd., Baby’s Own Soap Co. 


Lew Parry Fitm Propuctions 
181 West Broadway 
Vancouver 10, 


Phone: FA 2017 


OFFICERS AND DEPARTMENT HEADS 
Llewelyn M. Parry, Managing Producer 
Lieut-Col. C.D.M. Kitchin, M.B.F.. 
Associate-Producer 
ai Joy, Executive Secretary 
C. H. Powell, Manager Sound and 
Editorial Services 
J. McCallum, Cinematography 
M. Roozeboom, Art and Animation Director 


Services: Motion pictures for public relations, 
sales, education, and special services in produc- 
tion of engineering and technical records, both 
in still and motion studies. Television. Open-end 
entertainment programs and spot commercials. 


Facuuities: Film studio and recording stage. 
Camera and lighting for 35mm and 16mm color. 
Full sound recording for studio and location 
work, B&W processing. Cutting rooms, staff 
writers, scenic department, costume facilities; 
model construction, animation and optical ef- 
fects; art and title production. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Prerures: No Barriers (Trans-Canada 
Air Lines); Trees for Tomorrow (MacMillan & 


Lew Parry Productions: continued 


Bloedel, Ltd.) ; Prelude to Kitimat (Aluminum 
Co. of Canada, Ltd.); Coronation Day; The 
Bridge; The Power Story (B. C. Electric Co., 
Ltd.) ; Land of Tomorrow; Kelowna Festival (B. 
C. Government). TV shorts for Nabob (Kelly 
Douglas & Co., Ltd.). 


PETERSON PRODUCTIONS 
337-9 King Street West 
Toronto 1, Ontario 
Phone: EMpire 8-7065 
Date of Organization: 1947 


OFFICERS AND DEPARTMENT HEADS 
S. Dean Peterson, President 
L. L. Cromien, Director of Production 
Beth Fox, Sets Department Head 
Sydney Brown, Script Dept. Mgr. 
Services: Commercial, industrial and television 


films. 


Facitities: Complete sound-proof stage, editing 
rooms, make-up room, dressing rooms, complete 
recording facilities, screening room, 16 & 35mm 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Man Against the Mountain 
(Comstock Midwestern, Ltd.) ; Prescription for 
Headaches (Bromo-Seltzer, Ltd.); Mountain 
Pipeline (Ford Motor Co. of Canada, Ltd.) ; 
Summer Sled (Mannix, Ltd.); The Magic En- 
velope* (Noxema Chemical Co. of Canada, Ltd.) ; 
3 reel color film* (Mannix, Ltd.); 2 reel color 
film* (Borden's, Ltd.) ; 2 reel film* (Ford Motor 
Co. of Canada, Ltd.). 

*In production. 


Veca 
770 St. Antoine Street 
Montreal, Quebec 
Phone: UNiversity 6-3295 
Date of Organization: 1946 
Alan Moorhouse, President 
Reginald V. Gillman, Vice President 
K. E. Samuelson, Scripts 


Services: Production of 16mm motion pictures 
and 35mm slidefilms. 


Faciiities: 8,000 sq. ft. of studio and darkroom 
space; 40,000 watts lighting; photography, set 
building, cutting; sound recording acquired on 
contract; creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: Response to Responsibility 
(Canadian Pulp and Paper Assn) ; Vers [ Abon- 
dance (Canadian Chamber of Commerce) ; How 
Viscose is Made (Courtaulds, Canada, Ltd.) ; 
plus many TV films. 

(Only 1953 references submitted) 


Supplement to Production Review 
Will Appear in March 15 Issue 


* Errors of omissions in producer listings 
on the preceding 38 pages of this Fourth 
Annual Review will be corrected in the 
Supplemental Listings to appear in the 
March 15 issue of Business Screen. Pro- 
ducers not included because of insufficient 
data are invited to resubmit material for 
unqualified listing in this first Supplement. 
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BUT THE NAME! 
The megeary -smith of Washington, D. C. 


announce the adoption of a new name— 
CAPITAL FILM LABORATORIES, INC. 


We feel this name change is consistent with our 


policy of expansion... It clearly points out 
our convenient location in the NATION'S CAPITAL . . . and it defines 
an EXCELLENCE OF SERVICE that has always been our maxim. 


We invite you to write today for our new brochure that explains in detail 
the completeness of our services. 


FILM LABORATORIES, INC. 


1905 Fairview Ave., N. E., Washington 2, D.C. 


CAPITAL 


PRINTING PROCESSING SOUND system EDITORIAL SERVICES 
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Preview crowds at New York's Waldor}-Astoria view GM's exper- 
imental gas-turbine automobile, the 


\P.21 Firebird, on stage. 


GM Unveils the 1954 Motorama 


Second Annual New Model Presentation at New York’s 


Waldorf Upholds Tradition of Display 


or ‘TACLE and showmanship on 
a grand scale again introduced 
General Motors’ new models as the 
1954 edition of GM's Motorama 
opened at New York's Waldorf- 
Astoria on January 21, Two special 
18-car sections carried the big show 
and representatives of the company 
who were on hand to greet 5,000 
dealers, executives, engineers and 
other honored guests at the $2.000,- 


Showmanship 


000 opening salute to this year’s 
competitive battle for the 
consumer market, 

More than 180 displays were 
highlights of the Motorama. which 
included 11 experimental “dream 
models of the Olds. 
Pontiac, Chevrolet, Buick 
and Cadillac lines, Frigidaire’s all- 
electronic “kitchen of tomorrow”, 
the new Allison engines and GM's 


highly 


cars’, new 
mobile, 


BeLow: Mororama on Fim takes shape as Sound Masters’ director Frank 
Donovan (above right) gives lineup to Gerald Hirschfeld, cameraman (left 
foreground). Francis C. Wood, Jr. vice-president of Sound Masters is at 
right foreground and smiles as an interested spectator. 


widely-publicized XP-21 Firebird, 


experimental gas-turbine motor car. 


Hundreds of thousands of New 
Yorkers who thronged the displays 
during the six-day program at the 
Waldorf had their counterpart at a 
Miami opening on February 6-14. 
Still other visitors will attend the 
big show at Los Angeles and at San 
Francisco in March. 


In the dozens of display areas, 
which included the 26,000 sq. foot 
grand ballroom at the Waldorf, GM 
lived up to the showmanship tradi- 
tion of last year’s presentation. GM 
put down an exhibition “bet” ex- 
ceeded only by the drama of its 
president’s bold declaration of faith 
in America when he announced a 
$1 billion dollar plant expansion 
program for the coming year. 


Openinc Nicut Preview brought Arthur Godfrey's TV visit (seated) as 
president Harlow Curtice (standing in foreground) played host. Background 
(left to right) are John K. Ford of GM Public Relations; Harold Wondsel, 


president of Sound Masters, and director Frank Donovan. 


Motorama Is Filmed in Record Time 


frre CAMERA TO SCREEN in a 

matter of hours. This year, too, 
Sound Masters repeats what it did 
in 1953, For and with the coopera- 
tion of General Motors Public Re- 
lations Department, it put cameras 
on the magnificent GM Motorama 
of 1954 presented at the Waldorf- 
Astoria in New York. 


Film Shows Special Exhibits 


Here were shown not only the 
many models of the different makes 
of General Motors cars. but also 
experimental cars like the XP-2] 
Firebird, the first gas turbine auto 
mobile ever to be built and tested 
in the United States. There were 
special exhibits of “dream” cars, 
too, stressing improvements, and 
research for future progress. The 
colorful and ultra-modern Frigid- 
aire “Kitchen of Tomorrow” was a 
crowd-gathering feature. 


Released to TV and Theatres 


In spite of the magnitude of the 
many thrilling displays and events, 
and the necessary limitations put on 
production operations, it was possi- 
ble to release the films of this his- 
toric event to newsreels and tele- 
vision networks and stations. from 


coast to coast, in record time. 

The shooting was done on 
Wednesday night and early Thurs- 
day morning. By Thursday night 
film was in the hands of local TV 
networks and newsreels. In twenty- 
four hours the story was out across 
the country, and within a month it 
is estimated that over twenty million 
people attended “the big show” 
through newsreel and television. 

The day before the opening of 
the Motorama, Harlow H. Curtice. 
president of General Motors made 
a world famous speech at the an- 
nual Industrialists’ Luncheon. an- 
nouncing a new GM expansion pro- 
gram calling for capital expendi- 
tures of one billion dollars, as an 
expression of confidence, both in the 
immediate future and in long term 
growth of the market for General 
Motors’ products. 


Shown on Networks Immediately 

Sound Masters put parts of this 
speech on film and quickly supplied 
it to the TV networks, making it 
possible for them to reach a national 
audience of millions on the same 
day. Special shooting was also 
done for Buick and Frigidaire Di- 
visions of General Motors. ye 
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Motor Executives ANnp Press at special showing of GM’s “This Is Progress” 
held in conjunction with the opening of the Motorama in New York last 
month. 3D viewers are noteworthy among the guests. 


(iM Previews “This Is Progress” in 3D 


_ Controlled Stereo Film Is the Highlight of Industrial 
Luncheon as Executives See Cavalcade of Research 


HE LATEST in three-dimension 

motion pictures for the major 
business sponsor was unveiled last 
month as a featured event of Gen- 
eral Motors’ Motorama opening at 
the Waldorf. Produced by Raphae! 
G. Wolff Studios, This Is Progress 
ranks as one the highlights of the 
new production year. 


Sponsor: General Motors Corpora- 
tion. 


Title: This Is Progress produced 
by Raphael G. Wolff Studios. 


* For the entertainment highlight 
of the industrialists luncheon ten-- 
dered by Alfred P. Sloan, Jr., their 
chairman of the board, to business 
leaders immediately prior to the 
opening in New York of the Mo- 
torama, General Motors wanted 
something different—something that 
would be as progressive, in its own 
way, as GM is in its designing and 
manufacturing of automobiles. 


Kight Years of Research 


What they hit upon was a mo- 
tion picture, the first l6mm 3-Di- 
mension color film in the new con- 
trolled stereo process developed and 
perfected by the Raphael G. Wolff 
Studios after eight years of research 
and experimentation. It gave them 
what they sought—and established 
that another and vastly interesting 
new medium for sponsored film pro- 
duction is at hand. 

Entitled This 1s Progress and run- 
ning 13144 minutes, the picture 
opens with a clever animation se- 
quence which in 60 seconds capsules 
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the progress of life upon earth— 
how, over hundreds of millions of 
years the ponderous and grotesque 
has evolved into the swift and the 
beautiful. Then it goes into the 
live action depicting the harnessing 
of dreams in GM’s research and 
technical centers and their conver- 
sion to realities in their 1954 auto- 
mobiles. 


Avoids Trick Stereo Shots 


The sponsor wisely eschewed the 
use of standard 3-D tricks; no 
things or people come off the screen 
over the audiences’ heads, with the 
exception of two shots in which the 
experimental gas-turbine powered 
XP-21 Firebird rolls over the track 
at GM’s Phoenix proving ground. 
These are “naturals”; it would have 
been awkward to keep the car en- 
tirely on the screen. 

But GM gets its 3-D wallop from 
the feeling of presence which the 
picture imparts to the viewers. The 


THe XP-21 Firepirp is shown in 


action at General Motors’ Phoenix, 


Arizona proving ground, 


Propucer G. Woirr (center) looks on as John Dostal, RCA 


audio-visual equipment manager, demonstrates special arc-light projection 
equipment used for 3D showing to John Ford (right) motion picture head 


of GM Public Relations. 


medium’s depth of focus—the clar- 
ity and sharpness of controlled 
stereo from foreground to infinity— 
imparts an intimacy and reality that 
no “flat” film could ever achieve. 
For the picture’s presentation at 
the Sloan luncheon RCA made avail- 
able the first two of its newly de- 
veloped are lighter 16mm projectors. 
They proyided a throw of 160 feet 
onto an 18-foot screen for a vivid 
magnification of 243,000-times. 
GM will have stereo screenings of 


This 1s Progress at its Motorama 
openings in Miami, Feb. 5; Los 
Angeles, March 5, and San Fran- 
cisco, March 26 and at other shows 
still to be set. They will utilize 
3-D’s inherent “bonus”—its use for 
“flat” display through projection of 
any one of its dual prints on ordi- 


nary l6mm equipment —-on_ tele- 


vision and for dealer showings 
throughout the country during the 
coming months. I 


“Highway by the Sea”— Western Seenie 


Sponsor: Ford Motor Company. 
Title: Highway by the Sea, \4\4, 
min, color, produced by Dynamic 
Films, Ine. 
*® Running north from the Mexican 
border on up to Puget Sound goes 
U.S. Highway 101. El Camino Rea’, 
as it is called for much of its length, 
is a road of many moods some- 
times ugly and beautiful, 
sometimes prosaic and many times 


often 


exciting. 

Ford Motor Company has often 
called attention to the highways of 
the nation and likened them to th: 
storied waterways and historic trails 
of yesterday. This film shows how a 
modern highway has a personality 
of its own, 


Broad Panorama of West 

It is a simple journey up the road, 
looking at the people and the scen- 
ery. It passes through the flat desert- 
like lands from Tijuana to Los An- 
geles, notes the oil derricks lining 
the highway for stretches. Then up 
through the mission country-——Santa 
Maria, Santa Barbara, the Monter 
rey peninsula to San Franciseo. And 
on through the great forests, moun- 


tains and lonely-looking beaches of 
Oregon and Washington. 

The pictures on the sereen are 
fascinating in themselves and faith. 
fully rendered. What makes the 
film out of the ordinary is the sound 
track, 
session on one channel by narrator 
Alexander Scourby and ballad sing- 
er Oscar Brand. 


recorded in one continuous 


Features Original Ballad 


Director Lee Bobker of Dynamic 
Films obtained the services of Oscar 
Brand to write and sing a ballad of 
the highway to his own guitar «c- 
companiment, In order to make it 
seem to “flow” continuously, they 
determined to make the track with 
narrator in one session, and after 
fifteen hours of work a perfect un- 
broken track was produced. Brand's 
singing (he sounds like Burl Ives 
or 4s it the other way around?) 
changes with the highway’s moods 
from Mexico style to cowboy, blues 
and the sagas of the North country 
woodsmen. Scourby’s narration is 
restrained and thoughtful-——a splen- 
did tribute to the Highway by the 


Sea. 
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Servicinc Dieser, Locomotives is one of the many railroad occupations 
pictured in “This ls My Railroad” a 30-minute Southern Pacific film made 
to give the railroad’s 100,000 men and women pride in their work. 


Southern Pacific on the Screen 


Western Railroad’s Films Primarily for Employes 
But Public Demand Has Returned Audience Dividend 


OUTHERN Paciric addresses its 
motion pictures to its own em- 
ployes. But the railroad’s films 
have proven of such popular inter- 
est, several of them are in constant 
demand from outside groups of all 
kinds all over the country, and have 
also been used widely on television. 
One wouldn't normally expect 
that a film written and produced 
solely with a company’s employes in 
mind would hold too much interest 
for the general public. K. C, Ingram, 
S.P. assistant to the president, ex- 
plains the seeming paradox of the 
popularity of S.P. films in this way: 


Film Reaches 5 Million 


“We've found that outsiders like 
to look over our shoulders and see 
how we do things. Our film This is 
My Railroad was designed as a 
human relations effort to give rail- 
roaders a feeling of satisfaction in 
being railroaders and particularly in 
being Southern Pacific railroaders. 
All of our 100,000 employes have 
seen the film and have given it an 
enthusiastic reception. But in addi- 
tion, since the first version was pro- 
duced in 1948, 5,000,000 non-rail- 
roaders have seen it and liked it 
equally as well. 

“Another recent film, Snow on 
the Run, was made to show how 
S.P. railroaders fight the annual 
heavy snows in the Sierra, and par- 
ticularly how they battled the winter 
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of 1951-52, worst ever recorded in 
that mountain range. The film was 
produced as a tribute to the rail- 
road’s snow fighters, and to inform 
the rest of the railroad of the prob- 
lems involved in running a railroad 
in the winter over some very rugged 
terrain. Snow on the Run has been 
shown perhaps a dozen times on 
television and has been seen, we 
estimate, by several hundred thou- 
sand non-railroaders exclusive of the 
We feel that 


the film’s popularity will continue 


” 


television audiences. 


for a long time. 

Ingram says he doesn’t necessarily 
feel that the key to producing a 
good public relations film is to di- 
rect it toward employes. “But when 
you have as interesting an industry 
as we have,” he says, “a well writ- 
ten and intelligently produced movie 
can serve both the employes and the 
general public equally well.” 

With the exception of the film 
This is My Railroad, recent South- 
ern Pacific movies have been “home 
made.” The railroad has its well 
equipped photograph department 
under the general supervision of 
FE. W. Irwin, manager of the com- 
pany’s Duplicating Bureau. Outside 
help is needed only for sound work 
and film processing. 


Produced by Gene K,. Walker 
This is My Railroad was written 
and produced by Gene K. Walker & 


Associates of San Francisco under 


5.P. supervision. It was first re- 
leased in 1948. During subsequent 
years there have been so many tech- 
nological advancements on Southern 
Pacific that it was decided last year 
to revise the film, cutting its length 
from a slightly unwieldy hour to 
half-an-hour showing time. All pho- 
tography on the revised version was 
done by Southern Pacific men under 
the direction of Stanley Moore of 
the railroad’s Public Relations De- 
partment. Walker & Associates again 
handled script and production. 


Audiences Show Enthusiasm 


The new film was finished several 
months ago and has already met 
with great favor by employes and 
the general public. It has been 
shown over 10 television stations at 
this writing. 

The Sierra film, Snow on the Run 
was exclusively an S.P. job. Like 
Topsy, the movie “just growed.” 

During the winter of 1951-52 
there fell on the Sierra one of the 
heaviest concentrations of snow ever 
recorded there. During December 
and January a snow-fall of 354 
inches was registered. As a result, 
for the first time in 63 years, the 
most important rail artery across 
the nation was pinched off for sev- 
eral days in mid-January. 


Company Men on the Job 


Southern Pacific photographers 
were on the scene. Steve Edwards, 
supervisor of photography, and 
John Jenke, photographer, were 
given the assignment of photograph- 
ing snow conditions and the work 
of clearing the 65 miles of track in 
the heavy snow belt. They were as- 
sisted by George F. McCormack, 
former assistant division engineer 
of the Sacramento Division. MeCor- 
mack, who had recently retired and 
was on the scene as sort of “engi- 


neer emeritus,” directed the picture 
taking. 

Edwards, Jenke and McCormack 
worked back and forth between the 
mountain cities of Colfax and Truc- 
kee, California. They took close to 
3,000 feet of color film. 

There was little pattern to their 
picture taking. There was no thought 
of a script. Their job was to make 
a pictorial record of what was go- 
ing on as it happened. But they 
didn’t just stand on a mountainside 
and take sweeping panoramic views, 
as they may have been tempted to 
do. They trudged through the snow 
with linemen and signalmen, rode on 
flangers and spreaders and snow 
plows. They hiked up the sides of 


mountains and along the rails in 


Epwarps, 
Photography for the Southern Pa- 
cific, is pictured during filming of 
“Snow on the Run” story of the 
battle against the Sierra snow. 


STEVE Supervisor of 


snow troughs 30 feet deep that had 
been cleared by the giant plows. 
The two photographers, directed 
by McCormack, used imagination in 
their shots. For instance, Edwards 
stood alongside the track to get run- 
by pictures of a flanger throwing up 
(CONTINUED ON PAGE 118) 


“Snow ON THE Run,” produced by Southern Pacific, 
shows how the railroad’s mountain men do their jobs. 
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FLORMAN & BABB 


EQUIPMENT FOR MOTION PICTURE & TV FILM PRODUCTION 


F&B Split Reels 


NOW—you can project l6mm film on 
cores without rewinding. Simply open split 
reel, slip film in and close reel. 

400 ft. split reel—l6mm..... $4.50 


800 ft. split reel—l6mm..... 6.00 
1200 ft. split reel--l6mm..... 7.50 
1600 ft. split reel-l6mm..... 9.00 


F & B Gator Grip-Lites 


™~ 
Hangs from a nail—clamps securely to 
doors, chairs, flats or stands. Barn door 
swivels 360°—accepts diffusers, filters, etc. 
Great with Colortran converters. 


F & B Leg-Lok Triangle 


Leg-Lok clamps grip tripod legs—no fear 
of points faHing out of sockets, cameras 
and triangle can be moved by | man now, 
can be used on roof of wagon or truck. 
Adds stability, rigidity and safety. Cut out 
center casting absorbs strain on leg hinges 
prevents loosening. 

Note large finger-grip tightening knobs— 
large engraved numerals on extendable 
legs for accurate levelling. 


F & B Film Footage Counters 


DUAL 


SINGLE 
DUAL model has l6mm and 35mm coun 


ters which can be used separately or 
together in syne with any other apparatus. 
SINGLE model available in either l6mm 
or 35mm. 


KELLY CINE CALCULATOR 


A Sliderule Disc Computer 
Eliminates Bulky Manuals 
8-16mm and 35mm models 


15 USEFUL SCALES 


* Film per second 

*® Filters and Factors 

Aperture Scale 

*% Depth of Focus 

% Hyperfocal Distance 
Field of View 


* 
Camera Speeds 
Instruction Manual included 


$3.95 


for 
Auricon 
Cinevoice 
Camera 


At Low Cost 


600 Ft. Cinevoice Magazine 
Now in use by: TV stations, T'V newsreels, 
local newspapers, TV film producers, po 
litical organizations, colleges, universities, 
schools, churches, religious organizations, 
government agencies, wedding and social 
events film producers, 


WRITE FOR COMPLETE DETAILS 


Colortran Converters 


High powered studio illumination 
from ordinary house current 


MASTER 


JUNIOR 
WRITE FOR COMPLETE CATALOG 


F & B Custom-Built Lights 


BAR LITE 


QUAD LITE 
F & B QUAD-LITE—Holds 4 a 4 


indiv. switches; strong, lite-weight alumi 
num construction, Ventilated tilting yoke, 
25-ft. #14 cable with Hubbell plug. Fits 
B-M stand. Very rugged and portable. Can 
be used with Colortran converters, Carry 
ing case—holds 2 Quads and 2 stands 
(fibre). 


F & B BAR-LITE—Newsreel-type lite; bar 
for hand-held operation. Individually 
fused; switches for 110-V or 220-V opera 
tion. Rugged, lightweight aluminum con 
struction. With 25-ft. cable. 


FREZZOLITE 
High-powered spot-flood light with S2v 
power supply and built-in battery charger. 
Bracket attaches light to any movie cam 
eva. Used by leading TV stations and 
newsreels. Excellent for daylight “fill” or 
“booster” eliminates unwieldly re 
flectors and heavy lights. Weight totals 
only 20 Ibs... . furnished with carrying 
case and shoulder strap. 


EXTREME WIDE ANGLE 
ANGENIEUX RETROFOCUS LENSES 


9.5 (2.2 in l6mm “C” mount 
18.5mm f2.2 for all 35mm cameras 


Write for Brochure 


F & B PRODUCTS 


F4&B Camera Oi! 
F4&B Carbon Tetrachloride 


| F&B Acetone 
| F&B Film Footage Counters 


F&B Microphone Booms 

F4&B Film Timers 

F&B Custom Built Lights 

F&B 4 Wheel Dollies 

F&B Changing Bags 

F&B Split Reels 

F&B Tripods 

F4&B Camera Slotes 

F&B Sun Reflectors 

F&B Power Supplies 

Kelly Cine Calevlators 

F&B 600 ft. Cinevoice 

F&B Leg-Lok Triangles 

garines 

F&B Camera Shoulder 
races 

F&B Synchronous Motors 

F&B Critical Focusers 

F&B Aluminum Flanges 

F4&B Tripod Clamps 

F&B Monocular Viewfinders 

F&B Battery Eliminators 

F4&B Grip Equipment 

F&B Extension Cable 

F&B Custom Fibre Cases 

F&B Magnesium Dolly 


Tracks 
F&B Portable Telescoping 
Mike Boom 


DISTRIBUTORS OF 


Ace 35mm viewers 

Ampro projectors 

Angenieux Retrofocus 
lenses 

Auricon cameras 

Arriflex cameras 

Astro telephoto lenses 

Buffit 

Berthiot lenses 

Baltor lenses 

Bardwell-McAlister lights 

Bell & Howell 

Beia editors 

Bodine motors 

Colortran lights 

Cooke lenses 

Century lights 

CTM products 

Craig editors 

DeVry projectors 

Dupont film 

Ecco film conditioner 

Ethyloid film cement 

Ektor lenses 

Eastman Kodak 

Editing gloves 

Electric wire & cable 

Electro-voice mikes 

F-E viewfinders 

Frezzolites 

GE lamps 

GE exposure meters 

Griswold splicers 

Houston-Fearless products 

Hollywood printers 

Hallen recorders 

HCE viewers 

Kinevox recorders 

Magnetic tape 

Magnecorders 

Moviolas 

Moody Kits 

Neumade products 

Prestoseal splicers 

Precision sound readers 

Radiant screens 

Raby Blimps & Dollies 

Rangertone 

Rosco chemicals 

RCA projectors 

RCA microphones 

Ready Eddy 

Reels & cans 

Spectra viewing filters 

Studio synchronizers 

Simplex projectors 

Spencer test charts 

Technical books 

Voltage boosters 

Victor projectors 

Weston meters 

Willard batteries 

Western Electric mikes 

Wollensak lenses 


F & B USED EQUIPMENT 


Always in stock... THOUSANDS OF ITEMS 
: cameras, projectors, lenses, accessories, 
rewinds, splicers, synchronizers, editing, light 
ing and laboratory equipment ALL AT 
REASONABLE PRICES. We are always glad 
to quote lowest posible prices for specific 
items 


FLORMAN & BABB 


70 West 45th Street, New York 19, N.Y. 


Phone: Murray Hill 2-2928 
_ Cable Address — FLORBABB, N.Y. 


LARGE LOTS 


your studio for 


TRADES . 


USED EQUIPMENT WANTED 


WE WILL BUY 
kinds of used items as listed above. F & B is 
noted for paying FAIR prices 

COMPLETE 
solicited. We will gladly send our buyer to 
accurate appraisals and im- 
mediate cash payment. 


, CONSIGNMENTS ACCEPTED 


FOR CASH all 


STUDIOS 
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Butler and John Jenke prepare a 
scene for a recent railroad training 
film assignment. 


PuotocrapHers Norman 


Southern Pacific 
on the Screen: 


(CONTINUED 116) 


the rails. It 
makes a good picture, the flanger 
speeding along behind right onto 
the screen, blanking out the scene 
as the machine goes by. Edwards 
and his camera were soaked but he 
got a fine piece of film. 

In another shot Edwards leaned 
out over the giant blade of a 
spreader and pointed his camera 
back up at the engineer. In the win- 
dow by the enginer, one sees the 
reflection of the tons of snow being 
shoved from the side of the track by 
the machine. And in the engineer's 
face one sees reflected the determina- 
tion that is typical of the Southern 
Pacific men who battle King Winter 
to keep the railroad open. 

Back in San Francisco Edwards 
and McCormack put the film to- 
gether. With the help of the rail- 
road's Engineering Department 
maps and graphs were made that 
clearly densities 
across the Sierra and their relation- 
ship to the S.P. line. The film was 
titled Sierra Deep Snow and descrip- 
tive titles written by MeCormack 
and filmed by Edwards were spread 
through it. 


FROM PAGE 


snow from between 


showed the snow 


President Sees Potential 

Realizing the potentialities of the 
film, both for showing to employe 
and public audiences, President 
D. J. Russell of Southern Pacific 
asked the company’s Public Rela- 
tions Department to take the film, 
cut it, put sound on it, and turn out 
a finished movie that would tell how 
the battle against nature was won 
in the Sierra. 

Emmett Fitzpatrick and Gerald 
Noble of the Public Relations De- 
partment took the rough cut film. 
Their job wasn’t easy. The objective 
was to turn out a coherent, dramatic 
story of snow fighting with footage 


at hand. There was plenty of film 
there, but much of it was repetitive. 
Problems came up when they began 
to write the narration. Some scenes 
were too short to carry all the ex- 
planation necessary, and there was 
no going back to get more. The story 
line had to depend on just what was 
available. The film was boiled down 
to 20 minutes in length. 


Booked 3 Months in Advance 


Gene K. Walker & Associates put 
on the sound track and the picture 
was ready to be shown to employes. 
The word got around that Southern 
Pacific had a new movie and outside 
requests for showings began to roll 
in. Snow on the Run was on its way. 
The film is currently booked three 
months in advance for outside show- 


ings. 
Five months after the battle with 
Sierra snow, the railroad’s line 


through the Tehachapi Mountains 


: producers for over a 
quarter-century 
j Slide films ¢ Motion pictures ¢ Films for TV 


w 6063 Sunset Boulevard, Hollywood 28* HOllywood 4-318) 


\ 


near Bakersfield, California, was 


ripped apart in the second heaviest 
earthquate in the history of the 
state. On the first day of the quake, 
Edwards and Moore were making 
movies of the great new S.P. “push- 
button” classification yard at Rose- 
ville, over 300 miles from Bakers- 
field. They immediately rushed to 
the scene of the quake in the Te- 
hachapi Mountains. There they were 
joined by Photographer Norman 
Butler. They filmed the initial de- 
struction before the dust had set- 
tled, and stayed on the job until the 
line was re-opened 25 days later, 
filming every step of reconstruction. 


PR Again Gets the Job 


Like the snow film, the rough-cut 
earthquake picture was given titles. 
President Russell again asked the 
Public Relations Department to re- 
make the film for employe showings. 
Fitzpatrick and Noble, handed 3,000 


“California's 
Buried Treasure” 
for 
RICHFIELD 
OIL CORPORATION 


: 


feet of film, worked fast so the sub- 
ject would remain topical. They 
edited out all but the most spectacu- 
lar scenes, and ended up with 11 
minutes of film to which was added 
a sound track. The line had barely 
heen re-opened when the picture was 
being shown to Southern Pacific em- 
ployes. 

The earthquate film was essenti- 
ally a newsreel. The best of the news- 
reel photographers couldn’t surpass 
the film taken by Photographer Ed- 
wards and his crew. They took 


their cameras far back into damaged’ 


tunnels even while the earth still 
trembled with the quake’s after- 
shocks. They hiked miles each day, 
up and down mountains, to get film 
footage that would shew just what 
was going on. The finished movie 
impressed employes all over the rail- 
road with what the company had 
been up against in repairing the line. 
Many outside technical groups also 
viewed the film, for it shows in 
action the greatest emergency con- 
centration of heavy earth-moving 
equipment ever assembled anywhere. 


Program Dates Back to 30's 

Use of motion pictures is not new 
with Southern Pacific. Back in the 
*30s the company contracted for the 
production of films on California 
Missions, Carlsbad Caverns, dude 
ranches in Arizona and the Palm 
Springs area to promote travel to 
the eight Western States the railroad 
serves. 

Southern Pacific’s Safety Depart- 
ment has produced a number of mo- 
tion pictures dealing with safety in 
railroading. Scripted and directed 
by the Safety Department, the 
movies have taken the operating 
branches of the railroad separately 
and covered safe working practices 
in each one. 

Instructional films have been pro- 
duced by the Motive Power De- 
partment showing employes how to 
perform certain mechanical jobs. 


Safety a Constant Need 

Southern Pacific is alert to all 
possibilities for motion picture use. 
Safety films are under production 
all the time and another general in- 
terest film is in the works. But S.P. 
does not plan any films specifically 
for the general public. They’ve found 
that productions filmed for showing 
to employes serve the general audi- 
ence equally as well. a 
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Especially useful where it is desirable to maintain 
daylight or artificial illumination for the taking of notes 
or where it is impractical or uneconomical to provide 


curtains or shades. 


Readily moved from room to room. Entirely safe in the 
hands of a layman, it is easier to operate than the 
average 16 mm projector. Plugs into any 110-volt A.C. 
outlet. The motor-driven arc operates continuously for 


80 minutes without retrimming. 


The model No. 44000 projects 3/2” x 4” slides and, 
with adaptations, 2” x 2” slides. Comes complete with 
blower, slide corrier, power transformer, and arc lamp- 


house with motor-fed carbons. 


PRODUCTION REVIEW 


PROJECT BRILLIANT PICTURES 


of up to theatre size, even 


IN DIFFICULT-TO-DARKEN ROOMS 


of any size with the 


UNIVERSAL 


Intensi 


Use coupon now 
to obtain full details 
and prices on this 
remarkable 
achievement. 


THE STRONG ELECTRIC CORPORATION 
39 CITY PARK AVENUE TOLEDO 2, OHIO 


Please send brochure and prices on the 
Strong Universal Arc Slide Projector. 


NAME 
FIRM 
STREET 
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LiGHTS AND Suapows of a night scene at The Texaco Company's Eagle 
Point Refinery located in New Jersey, shown in “Masters of Molecules.” 


Texaco Lights the Way 


Four-Fold Screen Program Meets National Needs 
With Dealer and Farm Group Audiences Foremost 


_ Texas Company, one of the 
largest companies engaged in all 
phases of the petroleum industry, 
has used films with great success 
in many phases of its operations 
for the past fifteen years. 

With dealers in all 48 states, 
Texaco has a big job to do in 
helping them understand the best 
methods of station operation, the 
selling advantages of company prod- 
ucts, and the position of the in- 
dustry in the nation’s economy. Ae- 
cordingly, Texaco’s extensive list of 
films produced over the years can 
be broken down into four cate- 
gories: 

(1) Merchandising films for 
dealers. 

(2) Farm market films for farm 
audiences. 

(3) Product films for the entire 
selling organization. 

(4) Petroleum industry films for 
the general public. 


Tyrrcat or Texaco’s popular farm film program 
is this film on hog raising, featuring “Buckshot.” 


The first three of these groups 
are produced under the supervision 
of J. M. Gregory, Manager of the 
Sales Promotion Division. The 
fourth group is an activity of Tex- 
aco’s Public Relations Department. 


Meetings Follow the Sun 


ach year, Texaco holds annual 
dealer meetings, starting in the 
south in the late winter and moving 
north with spring to completely 
cover each section of the country. 
A keystone to these meetings is the 
annual full-length (50 to 60 min- 
utes) merchandising film, produced 
at considerable expense and carry- 
ing a specific theme felt necessary 
to meet existing service station mer- 
chandising problems. Last year, for 
instance, Texaco dealer meetings 
took up the value of good business 
management as a means of increas- 
ing profits. The film used, How Am 
1 Doin’? (51 min, color) pointed 


PART THREE OF AN OIL INDUSTRY SERIES 


out the advantages of maintaining 
an inventory system and keeping ac- 
curate and complete records to avoid 
financial leaks and minimize credit 
losses. 

In previous years, the dealers, 
consignees, distributors and _sal- 
aried personnel who attend the 
meetings have seen such subjects as 
Setting the Pace (1951, 55 min. col- 
or) which cautioned dealers against 
becoming complacent taking 
their customers for granted; and 
Keep Pitchin’ (1950, 56 min, color) 
which pointed up the advantages of 
the service station business as a 
career. Previous merchandising 
films (all produced by Joseph Roth- 
man) have been on follow-up pro- 
grams to increase regular local busi- 
ness, selling tires, batteries and ac- 
cessories, and good housekeeping 
for a clean station. 

Texaco feels that these merchan- 
dising films for dealers have proved 
highly effective in conveying to 
dealers many successful selling tech- 
niques for increasing their profits. 


Eight Good Farm Pictures 


Another important phase of The 
Texas Company’s film program are 
farm films. These pictures, which 
are issued approximately at annual 
intervals, are shown to farmers, 
agricultural organizations, schools 
and sometimes to sizeable general 
public audiences. Distribution of 
each new film usually begins in the 
winter months at farm meetings 
sponsored by Texaco consignees, 
distributors, and by farm implement 
dealers, the UL. Government, 
Grange groups, 4H clubs and, some- 
times, by The Texas Company itself. 

Thus far, there have been eight of 
these films (all produced by Audio 
Productions, Inc.) on such subjects 
as the farm workshop, apple grow- 
ing, chickens, beef cattle, dairy cat- 
tle, hogs and this year’s picture, 


Meer “Bucksnot” a farm boy's prize posses- 
sion in this Audio Productions Inc.’s production. 


Bees for Hire (previously reviewed 
in these pages and a prize film). 
The Texas Company, from time to 
time, brings out films dealing with 
its products. They are produced for 
showing to industrial and resale per- 
sonnel for the purpose of acquaint- 
ing them with many selling points 
which can be made for these prod- 
ucts in account solicitation and in 
keeping with the company’s continu- 
ing desire to keep its sales force 
fully informed of the progress being 
made in Texaco research laborator- 
ies in the improvement of present 


Loapinc Ow. TANKER provides a 
fine pictorial composition from the 
1951 Texaco film “Tank Ship.” 


products and the development of 
new ones. Some of these have been 
on such products as Climate Con- 
trolled Gasoline and Custom-Made 
Havoline Motor Oil. 


Films for Public Relations 


Most of the films The Texas Com- 
pany distributes in its Public Rela- 
tions Department were originally 
produced for the Oil Industry In- 
formation Committee of the Ameri- 
can Petroleum Institute. Other films, 
made directly for the company, have 
been Research, Pattern for Progress 
(1949), a portrayal of research 
activities of the company in the 
fields of exploration, production and 
refining; and Tank Ship (1951), 
about a Texaco oil tanker. Desert 
Venture (1947), an outstanding 
film produced for the Arabian 
American Oil Company (30% Tex- 
aco owned) is also distributed by 
The Texas Company, as well as an 
earlier Aramco picture, A New 


Frontier. 


Fitm Procrams of the Humble and 
Richfield companies are outlined 
on following pages. Scenes above 


by Robert Yarnall Richie. 
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TECHNICOLOR IS THE REGISTERED TRADE-MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 
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OIL AND THE SCREEN: 


Humble Builds a Visual Unit 


Full Range of Audio and Visual Materials Handled 
by Department Now in Tenth Year of Operation 


DYNAMIC POTENTIAL of an 

audio-visual program, once es- 
tablished, is exemplified by the film 
activities of the Humble Oil and 
Refining Company, centered at its 
Houston, Texas offices. 

In November, 1944 a visual aids 
unit was established with two Hum. 
ble-produced films and five or six 
purchased titles as its initial inven- 
tory. The new unit was set up to 
handle the production, 
rental and distribution of 
visual media and equipment. 


Directed by C. R. 


Today Humble’s well-developed 
visual aids department, under the 


purchase, 
audio- 


Coneway 


supervision of C. R. Coneway, in- 
cludes a library of more than 700 
prints of 257 motion pictures and 
sound slidefilms, has 11 people and 
carries an inventory of 50 sound 
motion picture projectors and 70 
projectors of other types. Besides 
motion pictures and sound slide- 
films, the unit has four or five 
thousand lecture slides, 
of illustrated charts and graphs, 
and handles models and displays 
and all printed materials designed 
to be used in conjunction with any 
type of company presentation. 

The majority of Humble-pro- 
duced films cover the basic interest 
of the petroleum field. They em- 


thousands 


brace such topics as exploration, 
production, pipelines, and the sale 
of oil and its by-products. 


Football Highlights Popular 


In addition each year the firm 
produces a film on the highlights 
of the previous season’s Southwest 
football games. This 
attracts interest 
than any other Humble subject. 

All of the films in the Humble 
library are available on free loan 
to organizations and firms in the 
states in which the company does 
Besides the films just 
mentioned this service includes a 
group of safety, sports and trav- 
elog films which have been pur- 
chased, 


Conference 


production more 


business. 


Safety, Promotion In Demand 


Within the organization the larg- 
est demand for films is from safety 
engineers and sales promotion 
managers. For the latter, sound 
slidefilms have been produced in 
considerable quantity and have 
found especially useful in 
sales training programs where cost 
is a consideration. In the past few 
years however, motion pictures 
have also been produced for this 
purpose, 


Sales people use continuous mo- 


tion picture projectors to show 


these subjects and according to Mr. 
Coneway they feel that the films 
and projectors do a very good job 
for the purpose for which they were 
intended. For other sales programs 
successful work has been done with 
16mm slidefilms, utilizing the Dun- 
ning Animatic projector. 
Indicating the company’s explor- 
ation of the whole field of audio- 
visual communications, lecture 
slides are prepared for use at tech- 


nical meetings, and are used ex- 
tensively throughout the organiza- 
tion. Much interest has been ex- 
pressed in overhead projection, and 
considerable number of film posi- 
tives have been prepared for use 
on this equipment. 

Audio-visual communication, 
like petroleum, has a_ thousand 
uses, and Humble Oi! and Refining 
Company is proving istelf a leader 


in both fields. 4g 


Richfield Films’ Value 


Balanced Program Serves Company’s Dealers, Public 


HE Ow Corpora- 

TION, with headquarters in Los 
Angeles, has many year’s experience 
in the use of audio-visual 
munications. Motion pictures, slide- 
films, slides, opaque and overhead 
have all found their 
places in the company’s public re- 
lations employe and dealer train- 
ing programs, 

With the return of normal busi- 
ness operations at the end of World 
War II, Richfield began to place 
greater emphasis on its film pro- 
gram. 


com- 


projection 


Greater Retention Via Films 
George KR. Miller, manager of 
retail sales and the executive in 
charge of films says, “In the process 
of developing a postwar training 
program both for employes and 
dealers, we found that considerably 
more subject matter was retained 


Tue Prerontan Beauty of petroleum industry operations illustrated in this striking picture of silvery 


Jractionating towers operated by Humble Oil & Re fining Company at its Baytown, Texas tuolene plant. 


when films were used. This fact 
more than anything else stimulated 
our activities along these lines.” 

The company’s first productions 
for audio-visual training were pri- 
marily sound slidefilms, but now 
it is also using 16mm sound motion 
pictures most extensively. A train- 
ing library of more than 30 cur- 
rent titles, produced by independ- 
ent film companies under Richfield 
direction, is available to salaried 
and dealer personnel concerned 
with education. Subjects in the li- 
brary include the history of petro- 
leum, refining techniques and job 
instruction on procedures such as 
lubrication, island service, market 
development, ete. 


Dealer Films Twice Annually 

New films are prepared twice 
each year for showing to the entire 
Richfield dealer organization. These 
productions are educational in con- 
tent and deal with product informa- 
tion and service station procedures. 
After their initial showings they 
are made a part of the regular 
training library. 

On this broad base of internal 
film utilization, Richfield has an 
effective public relations pro- 
gram built around five recently 
produced general interest films. 
Prints of these titles, one on refin- 
ery procedures (Years Ahead) and 
four on natural resources in Cali- 
fornia, Nevada, Oregon and Wash- 
ington (states in which Richfield 
operates) are being distributed 
through the U. S. Bureau of Mines 
film library but are also available 
on free loan directly from the spon- 
sor. F. K. Rockett has produced a 
number of Richfield color films. 


Libraries in Three Divisions 


Film departments are maintained 
in each of Richfield’s three divi- 
sions (Los Angeles, San Francisco 
and Seattle) to handle this pro- 


(CONTINUED ON PAGE 128) 
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remote, ancient with mysteries; 

: its darkest places brought to brilliant lite on film. 
From the BOOM .. . BOOM . BOOM of a 

pacing the leaps of dancers, to the dry, crackling . 

_, of tall grasses where a great jungle cat 

is stalking its prey-- 

ratchety projecto 


in an arc of deadly Ag : 
is action! An earth-splitting roar, a shriek . 

then an insect's shrill whine 

piercing the sudden silence. 

ot 
Using the new photo-resistive cell, distortion- 

free, and without operational noises of its own, 

the DeVry JAN 


> 
== 


exclusive with the DeVry JAN. Treat your audience to this clarity 
this richness, for full justice to all sound on ani a to 


DeVry design of STANDARD J 
has also bee 
adopted as the standard 
the Army and the Navy. 
This JAN equipment 
identical in every det 
so that all parts a 


The 
DeVry 
Corporation 


is the only 
manufacturer 

now actually delivering 
one-case, two-case and 


three-case JAN equipment in 
complete accordance with 
the latest MILITARY 
SPECIFICATION MIL-P49B, 


FREE BOOKLET BS-12-J 


Please send me the very attractive and 
_ informative booklet that tells the 


a 


dated 23 January 1953 JAN story. ¢ 
Bronches i New York @ Hollywood (approved by the Army, Navy Name___ nN 
of on World and Air Force.)”’ Organization 
Address_ y 
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OF RECENT BUSINESS PICTURES 


} 


Oil Exploration Incentive Need 
Discussed in Petroleum Industry Film 


Sponsors: petroleum companies and API. 
Title: /t Never Rains Oil, 10 min., color. Pro- 
duced by John Sutherland Productions. 
® It Never Rains Oil is a 10-minute cartoon film 
(in Technicolor) distributed by the Western Oil 
and Gas Association, the Rocky Mountain Gas 
and Oil Association, the Mid-Continent Oil and 
(as Association, the Independent Petroleum As- 
sociation of America, and the American Petro- 
leum Institute, was sponsored by E. I. du Pont. 

It was created for employee showings within 
the petroleum industry, from well-drilling con- 
cerns on through the petroleum distribution net- 
work, It has been so well received that it will 
now be made available for public showings. 

The scheme of the picture is the fact that oil 
is essential to practically every phase of our 
early life. To drill for oil takes a tremendous 
amount of capital investment, while the odds that 
a well or field will really pay off in large amounts 
are 1 in 991 wells. Therefore, Congress has per- 
mitted a 271% percentage depletion allowance 
as an incentive for the risks that are taken in 
drilling for oil. This provision has made more 
money available to oil exploration. 

Research among petroleum company employees 
has disclosed the fact that not even they were 
aware of the real reasons for the percentage 
depletion allowance and were therefore not ex- 
plaining it to their friends and fellow voters who 
have a voice as the perennial question is put 
before Congress. This short film explains the 
reasons for the allowance in language and illus- 
trations that everyone can understand and should 
do an excellent public relations job for the in- 
dustry. 

The associations noted above distributed the 
film, while individual companies in the petroleum 
business are also acquiring prints to distribute 
on a free loan basis in their respective territories. 
Requests for these loan prints can be made to 
almost any petroleum company’s public rela- 
tions department. 


ANIMATION HELPS make clear the oil industry's 
dependence on depletion allowance. 


PERCENTAGE 
DEPLETION 
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Scene in “Accounting—Language of Business” 


Accounting: Opportunity for Youth 


Sponsors: public accounting groups. 

Title: Accounting—The Language of Business, 
20 min, produced by Wilding Picture Produc- 
tions, Inc. 

* Accounting—The Language of Business, the 

first film on accounting made by the profession, 

had its premiere showing at the Johnny Victor 

Theatre in the RCA Exhibition Hall in New 

York recently. Sponsored jointly by the Ameri- 

can Institute of Accountants and the New York 

Society of CPAs, the new motion picture is the 

keynoter in an intensive country-wide drive to 

recruit young Americans for the public account- 
ing profession. Wilding Picture Productions, 

Inc. was the producer. 

“A serious shortage of CPAs faces American 
business unless we can attract a larger number 
of qualified young people into public account- 
ing.” Samuel J. Broad, chairman of the AIA 
accounting personnel committee, said at the pre- 
miere. He explained that U.S. college account- 
ing majors fell from 16,000 in 1950 to less 
than 10,000 in 1952. This drop is contrasted 
by an unprecedented demand for accounting 
services brought on by large-scale business op- 
erations, increased regulation and complicated 
taxation. 


Accounting—The Language of Business is de- 
signed primarily to interest high school seniors 
and college freshmen and sophomores but adult 
audiences unfamiliar with the work of CPAs 
should obtain a better understanding of the 
work from this film. The three principal epi- 
sodes have been chosen to illustrate typical sit- 
uations which arise in connection with auditing, 
methods of internal control, and tax work. 

Test previews before educators in Michigan 
and New Jersey elicited enthusiasm. Five thous- 
and showings are expected in the nation’s 


schools by the end of 1955, Ya 


1954 Edition of GE’s “Clean Waters” 


Sponsor: General Electric Company. 
Title: Clean Waters, 27 min., color, produced 
by Raphael G. Wolff Studios. 


* One of the few “remakes” ever produced in 
the sponsored film field, the 1954 color version 
of General Electric’s Clean Waters was completed 
in January by the Raphael G. Wolff Studios of 
Hollywood. 

Clean Waters was originally made by Wolff 
in 1945 as one of General Electric's “More 
Power To America” series. Depicting the dan- 
gers of water pollution to the nation’s safety 
and vitality, and how these hazards could be 
overcome by the building of proper sewage 
disposal plants, the film was acclaimed by state 


and national health authorities as one of the 
greatest single forces for pollution abatement at 
work in the country. It was also named the 
world’s finest sponsored motion picture at the 
“Films of the World Festival” in Chicago in 
1945. 

Instances where Clean Waters has been given 
direct credit for the passage of bond issues for 
sorely needed sewage treatment plants have been 
cited by community officials all over the coun- 
try. In many cases, it’s been pointed out, the 
bond issues had been regularly turned down by 
the voters until the film became available for 
showings to the public in the areas concerned. 

General Electric decided on a new Clean Wa- 
ters not only to punch home the same message as 


Sludge conversion scene in “Clean Waters” 


its predecessor but to disclose new problems which 
have arisen with America’s burgeoning popula- 
tion. The original script is still the basis for 
the film but an important element has been added 
which depicts the development of public sewage 
disposal plants during the past decade together 
with the strides made in overcoming industrial 
pollution. It pinpoints, particularly in the Ohio 
River Valley, how manufacturers are helping 
solve the problems by incorporating industrial- 
waste treatment plants within their own factories. 

Wolff has had six photographic crews on lo- 
cation for seven weeks, working the length and 
breadth of the land. Among the “featured” lo- 
cations are the new Owl’s Head Sewage Dis- 
posal Plant in Brooklyn; Los Angeles’ Hyperion 
Plant; Schenectady’s and Rotterdam’s (N.Y.) 
Municipal plants and General Electric’s indus- 
trial treatment plant at Erie, Penna. ae 


“Happy House”—Story of Modernization 
Sponsor: Wood Conversion Company. 


Title: Happy House, 20 min., color. Produced 
by John Sutherland Productions. 

* Happy House is a handsome 20-minute color 

film of how a house “lives and grows” with the 

family which occupies it. The narrative is told 

as if by the house itself, with the rest of the 

story carried in dialogue form. 

A young couple move into the house and bit 
by bit add to it as the children arrive and they 
need more room. First they fix up the attic, then 
convert a porch to an additional room and finally 
fix up the room in the basement for a Boy Scout 
den. 

The result is a friendly, interesting tale that 
conveys the products of the Wood Conversion 
Company most unobstrusively. It will be enjoyed 
by any number of general audiences— particu- 
larly men’s and women’s clubs with a high pro- 
portion of home owners. Happy House was writ- 
ten and directed by True Boardman. Pa 
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Entirely new steering 
makes possible easy, sharp 
turning on own axis or in any 
desired arc. Wheels can also be 
locked parallel for straight 
tracking in any direction. 


VERSATILE WHEEL POSITIONS 


STRAIGHT TRACKING, PARALLEL 


cma STEERING PIVOTING 


CIN 


steering mechasions 


Cameramen and grips appreciate easy 
dellying, rurning, raising and 
lowering boom. 


‘HOUSTON 


Cinemobile is bu 
better balance, greater stability 


fast positioning in small, 
crowded studios. 


and smoother rolling. 


er 


lowered quietly, 
effortiessly, automatically 
hydraulic system. Extreme high and 
low lens heights are readily 
achieved even when dolly 
is in motion. 


Makes possi 


only with larger, heavier 
equipment. Priced to fit the 
budget of smaller studios. 


FULL INFORMATION HOW! 


THE HOUSTON-FEARLESS CORPORATION 
11811 W. Olympic Blvd. © Los Angeles 64, California 


Add. 


Send inf tion on [) 
Panoram Dolly 


ci bile Film Processors All Metal Tripod 
Camera Crane TV Pedestal 
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camera effects formerly achieved 
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Meer Warts, director of 
the Hampshire County Community 
Center. (see below) 


Research Group Shows 
Rural Industry Revival 


Sponsor: Rural Research, Ine, 

Title: Building a Rural Community 
Center, 12 min, color, produced 
by Owen Murphy 
Ine., supervised by Film Coun- 


Productions. 


selors, Ine. 
® Rural Research, Inc. is an or- 
ganization backed by several large 
(and anonymous) industrial and 
publishing firms which is concerned 
with developing native crafts and 
skills in rural regions of the count. 
try. 

As a testing ground for this activ- 
ity, Rural Research has been instru- 
County Community Center in West- 
hampton, Mass. The film shows 
what goes on in the Center and how 
it serves the people of the county. 

The main point of this activity is 
that the Center, itself, and what is 
done there, liave been projects de- 
veloped by the Hampshire County 
people, Guided by the Director of 
the Center, but using all native ma- 
terials and skills, the Hampshire 
people have done some amazingly 
good work, as the film demonstrates. 
Projects have included practically 
all the crafts: metal, wood, weaving. 
sewing, ete, and such useful ideas 
as furniture repairing and refinish. 


Metat Crarts are taught in the 
Hampshire Center, pictured in this 
scene from the Rural Research pic- 
ture reviewed above, 


New Business Pictures 


CASE HISTORIES OF FOUR NEW SPONSORED FILMS 


ing. or laying heating pipes in side- 
walks for snow removal. 

The film is a fascinating subject, 
and made all the better by some 
(by Charles 
Turner) and by the color photog 


crackajack direction 


raphy on Eastman tungsten neg 
that is as good as any- 
thing that has been done with this 
material to date. 

Rural Research hasn't yet made 
up its mind what to do with the 
film, no 16mm prints are available 
yet. One thing sure, a lot of people 


will want to see it, and should. & 


ative stock 


The 


Doms family afloat. 


Charlie Doms’ Family 
Takes “Autumn Holiday” 


Sponsor: Johnson Motors. 

Title: Autumn Holiday, 28 min.. 
color, produced by Richard Matt, 
Ine. 

* Come autumn, Charlie Doms, 
trouble shooter of the Fond du Lac, 
Wis. water department, likes to de- 
part from his troubles and get a new 
perspective on water.’A fine way to 
do this, he finds, is to pack his 
family aboard a new 19-foot out- 
board cabin cruiser and navigate 
northern rivers. 

That is the simple story of Au- 
tumn Holiday, a 16mm color film 
produced to people of 
modest income that such a vacation 
voyage is within their mooring. The 


convince 


film does not chant a tale of aquatic 
tumult, converting its craft into a 
rapid-skidding dervish, its crew into 
newsreel champions. It is a neigh- 
borly narrative of nonprofessional 
adventure in rational fun, a real es- 
from routine 
road into faraway relaxation. 
Having made a “portage” from 
Fond du Lae to Crane Lake, Minn., 
carrying their outboard on a spe- 
cially trailer, the 
Doms begin their exploration of the 
Here 


air- 


cape over a gliding 


designed auto 
wilderness. 
roads do not travel, 
plane flights are barred. Charlie, 
wife Ruth, son Bob, and daughter 


(Quetic o-Superior 


prosaic 


Sherry become water-borne and all 
hands on deck are in the family. 

Traversing regions as colorful as 
their names, the domestic crew find 
delight and learn prowess along the 
and Vermillion rivers, the 
length of Lae La Croix. Speeding, 
maneuvering. fishing, venturing 
ashore, the Doms experience an 
autumnal world of blending browns, 
reds, yellows, birch-white, evergreen, 
ruddy bluffs and glacier clean blue 
waters. They see the forest land 
where centuries ago Indian artists 
painted indelibly on rock; the routes 
of the gold-mad, the fur traders. 

Producer Richard Matt chose his 
Fond du Lae neighbors, the Doms, 
for a cast that would be “typically 
American” and whose reactions 
would be authentic as they felt the 
thrill of finding a new, secret world, 
yet an ancient and real one—and 
the thrill of doing it themselves. 

Sans verbal plugs, minimizing 
trademark close-ups, Autumn Holi- 
day neatly achieves its “commercial” 
by inescapable implication: the 
Doms’ route into adventure is nav- 
igable only by outhoard-powered 
craft. The craft used was built by 
Barbour Boat Co., powered by a 
Johnson Sea-Horse 25 outboard 
motor. 

The film will be available in 
March for showings by clubs and 
other organizations through the 
sponsor at Waukegan, Ill. and 
through its authorized dealers. & 


Loon 


“Autumn Holiday” features 
Mr. and Mrs. Charlie Doms. 


Air Transport Service 
and Rural America 


Sponsor: “The Local Service Air- 
lines of the United States.” 

Title: Wings Over Dexter, 22 min.. 
b/w, produced by The Princeton 
Film Center, Ine. 

*® “Dexter” is a typical small city 

(34,000 pop.) located somewhere in 


BUSINESS 


the United States. It wants and 
needs regular airline service to 


neighboring cities, but the big air- 
lines have found that they can’t 
service the thousands of “Dexters” 
throughout the country efficiently 
and economically. 

To meet the demands of cities like 
Dexter, local service airlines have 
been established in many parts of 
the country and this film is the story 
of one of them. It shows why the 
service was needed, how it was es- 
tablished and its unique methods of 
operation. 

Passengers, mail and freight to 
and from Dexter are now connected 
quickly to the main airlines and 
schedules permit transfers from the 
“feeder” lines to the big planes with 
a minimum of delay. To make as 
many stops as possiblé in a short 
time, the small airliners have per- 
fected a system of landing, picking 
up passengers and taking off again 
in as little as three minutes. 

American Airlines, Inc. actually 
is the silent, and un-credited spon- 
sor of Wings Over Dexter. It was 
made for the local airlines, and will 
be used by them, in some cases with 
their own screen credits, for local 
promotion in the areas they serve. 


* 


Kaiser Aluminum Takes 
“AR Look at Tomorrow” 


Sponsor: Kaiser Aluminum & 
Chemical Corp. 

Title: Take A Look At Tomorrow, 
20 minutes, color, produced by 
John Sutherland Productions 

* Faced with the problem that the 
other two major aluminum com- 
panies had made a number of pic- 
tures dealing with aluminum pro- 
duction, the Kaiser Aluminum Com- 
pany needed to find a new way of 
presenting the aluminum story on 
film. 

That it did find a fresh approach 
is shown in the film Take A Look At 
Tomorrow, a combination cartoon 
and live action 20 minute color 
movie which pretty well covers the 
aluminum production story. 

The picture opens with a gay 
color cartoon sequence starring 
“Al Luminum” as a circus per- 
former and magician. He stretches 
and twists, he’s the light weight 
champion, and he’s glamorous— 
oi tdistancing by far his competi- 
tors, Iron man McGinty and Chief 
Copperhead. 

The cartoon sequence also shows 
how aluminum is mined, extracted 
from the ore, and brought to the 
Kaiser plants. 

Live action then takes over and 
shows aluminum processing. Some 
of the plant shots which show the 
aluminum pigs being rolled, drawn 
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and extruded are magnificent. 
There is one shot made from a 
traveling crane along the length of 
one of the huge rolling mills that is 
particularly outstanding from a 
production and lighting standpoint. 

Also shown are the many uses to 
which aluminum is put, from its 
use in structural I-bars, through 
the innumerable cast and molded 
parts that are made of aluminum, 


down to the microscopically thin - 


aluminum foil for household use. 

The film is very well produced 
throughout, in beautiful color, and 
will be enjoyed by all kinds of au- 
diences. Distribution is being han- 
dled by the Kaiser sales offices and 
warehouse distributors throughout 
he country. 


* * 


18,000 Prudential Agents 
Learn About Advertising 
Sponsor: The Prudential Insurance 

Company. 

Title: You Are There, Too, 12 min, 
b/w, produced by Owen Murphy 
Productions, Inc. 

* A not untypical life insurance 
agent is a guy who sells a policy 
and tells himself that he pulled off 
that sale all by his lonesome with 
no help from anybody—the com- 
pany included. 

The home office—the big tower 
——doesn’t much mind agents patting 
themselves on the back if it makes 
them feel like good salesmen, but 
every once in awhile, it wants to 
make sure the agent knows that 
there’s some other selling going on. 
too—such as advertising. 

The 18,000 Prudential agents, be- 
ing typical salesmen, sometimes 
turn a jaundiced eye towards adver- 
tising as an actual sales help. To 
show them that advertising really 
does help, Prudential (and its ad- 
vertising agency, Calkins & Holden, 
Garlock, McClinton & Smith, Inc.) 
has introduced a new film that will 
be shown at all agent conventions. 
Because conventioneers—that most 
(CONTINUED ON PAGE 128) 


Stars Tony Randall and Grace 
Albertson in “You Are There, Too.” 


1954 PRODUCTION REVIEW 


Produced with the 
NORLING 3-D CAMERA 


... the most versatile 3-D camera* in 


existence— 
... the most precise* *— 
... the easiest to use— 


... makes 3-D FILM PRODUCTION at 


close to the cost of non-stereo films. 


“Used in 1953 by a leading Hollywood producer for two features. 


**R. Spottiswoode in the Journal of the Society of Motion Picture and Television En- 
gineers, Oct. 1952——“There is at present only one camera in the world (the work of J. A. 
Norling) of adequate precision and flexibility.” 


LOUCKS & NORLING STUDIOS, INC. 


245 WEST 55th STREET - NEW YORK 19. N. Y. + ClIrele 7-2366 
Leaders for 30 years in Industrial Film Production 


FOR BETTER SHOWS USE THE AUDIOVISUAL PROJECTIONIST’S HANDBOOK 
® Many large U.S. business firms now use the 
Audio-Visual Projectionist’s Handbook to train manship; sells at only $1.00 per copy, postpaid. 
employee projectionists. This graphic illustrated Order today from Business SCREEN, Chicago 26, 


manual contains step-by-step lessons on good show- 
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On Location for the Prudential 
film described below are (I. to r.) 
cameraman Joseph Brun, ASC; di- 
rector Charles Turner and asst. 
James Di Gangi. 


PRUDENTIAL PERFORMS: 
(CONTINUED FROM PAGE 127) 
captive of all audiences—can be 
counted on to slough off most har- 
angues from the home office, Pru- 
dential determined to make it en- 
tertaining. They have succeeded; it 
is a very funny film and is now 
evoking boffos from agent conven- 
tions all over the country. 

In the film, a harried advertising 
man, risible subject to 
those not in the ad game, is rush- 
ing off to a Prudential convention 
to show the agents what a big deal 
the T'V show You Are There, radio's 
friendly Jack Berch and the maga- 
zine layouts are in their sales ef- 
forts, and how advertising pre-sells. 
As he rushes about his apartment, 
packing to catch a train, he demon- 
strates his show to his wife, trips all 


always a 


over his movie equipment, and fin- 
ally dashes off to the station in his 
underwear shorts. 

If it might that they'd 
pulled all the stops out to outdo the 
Keystone Cops, it isn’t so. You Are 
There, Too manages to be, at the 
same time, a funny 
convincing carrier of an important 
message-——advertising does produce 


results. 


seem 


movie and a 


RICHFIELD’S VISUALS: 


122) 
gram. They employ a total of seven 
persons and use 21 sound motion 


(CONTINUED FROM PAGE 


picture projectors and 18 sound 
slidefilm projectors. 

Responsible group organizations 
may (for 
which Richfield will supply equip- 
ment and operator) or they may 
borrow prints alone, Because of the 
wide acceptance and popularity of 
this service, print reservations must 
be made about 60 days in advance. 

The Richfield Oil 


audio-visual 


request showings 


Corporation 
program has grown 
through the years with its proven 
success, and according to Mr. Mil- 
ler the company intends not only 
to continue its present practices, 
but “develop them more fully as 
rapidly as possible.” Q 
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NOTES ABOUT FILM PROGRAMS OF THE CURRENT PERIOD 


Sheffield Corp. Sound Slidefilms 
Demonstrate Product Application 


automatic 


informational 
slidefilms have 
been completed by the Sheffield 
Corporation, Dayton 1, Ohio. They 
are available for showings by 


new series of 
sound 


schools, colleges and other educa- 
well as for 
meetings of industrial groups and 
technical Arrangements 
for securing the films may be made 
by writing direct to the company. 


tional institutions as 


societies. 


One group of films includes Pre- 
cision Jor Production, Air for Every 
Gaging Job, and Report from In- 
dustry, all dealing with the various 


applications of air gages. Another 


series—-The Crushtrue Process, The 


Microform Grinder, and The 


Thread & Form Grinder—cover the 
latest developments in the form and 
thread grinding. Murchey Preci- 
sion Pak, Murchey Tangent Die 
Heads, and Murchey Type L Col- 
lapsible Tape reveal many applica- 
tions of the Murchey products, di- 
vision of the Sheffield Corporation. 

In addition, there is an educa- 
tional film, The Advance Guard, 
and another, Why Gamble in Gages 
covering the various types of serv- 
ices offered to industry by Sheffield 
to solve problems in inspection and 
precision manufacturing. 


SOUND 


FRENES 


1909 BUTTONWOOD STREET « PHILA. 30, PA. 
Rittennouse 6-1686 


Drodbucors of Bune 
Melon 


35 MM-16 MM-COLOR-BLACK & WHITE 


SYSTEM 


AMUSING CARTOON treatment 
highlights Aetna’s latest film 
“Look Who's Driving’. 


Aetna Adds Two Safety Films 

to Its Public Service Program 

* Aetna Life Affiliated Companies 
has invested another 900 feet of 
16mm sound film in the future of 
its business by adding two titles to 
the burgeoning list of useful public 
education motion pictures available 
from the firm. 

One of the titles expresses what 
may be the underlying philosophy 
of the whole automotive safety sec- 
tion of this program: Toward a 
Generation of Safer Drivers. \t de- 
scribes how one high school intro- 
duced a teaching aid known as the 
Aetna Drivotrainer. 

Though not outstanding in itself 
the 14-minute film’s subject matter 
is of importance and vital interest 
to anyone convinced that drivers 
can be a factor in highway safety. 
The device described is one way of 
providing such training, “behind 
the wheel,” within the 
limits of public education. 

The Drivotrainer is contrasted 
with conventional dual control cars, 
and the film points out that with the 
former, two students can be trained 
for the cost of instructing one in a 
real car. 

The other new release is un- 
doubtedly the better product  in- 
trinsically, An animated cartoon in 
the slightly abstract style, it is called 
Look Who's Driving, and was pro- 
duced by United Productions of 
America. 

The simple figures and flat scenes 
compose an eight-minute tale about 
a driver who notes that others are 
acting like children on the road, 
and then reverts to a juvenile him- 
self for a climactic accident. 

The film is a psychological jab at 
motorists who don’t act their age 
when driving, and in justification 
points out that nine out of ten 
highway accidents are caused by 
improper attitudes. Examples are 
given of drivers whose overcon- 
fidence lets them drive at dangerous 
speeds and whose stubbornness 


economic 
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leads them to fight for the right of 
way. 

Like all Aetna films, these new 
titles are available from local rep- 
resentatives of the company or by 
writing Aetna’s public education 
department at Hartford, Conn. 


* * 


Pepsi-Cola Bottlers See Company 
History on Film at Convention 


Pepsi-Cola, U.S.A., a half-hour 
company news-documentary film, 
was featured at a recent national 
conventon of Pepsi-Cola bottlers in 
New Orleans. Produced by Brandt 
Enos Associates, it dramatizes the 
sponsor’s growth during the past 
three years. It will be shown re 
gionally to interested groups later. 

Filmed at widely scattered loca- 
tions across the country, Pepsi-Cola, 
U.S.A. was completed—from con. 
cept to answer print—in seven 
weeks. 

Narrated by Westbrook Van 
Voorhis, the film was written by 
Donald Higgins, directed by D’Arcy 
Miller, Jack Alexander and Ted 
Wear, and edited by Dave Cazalet. 
John Geisel and Nick Cavaliere were 
the cameramen, Kenneth Hawk the 
sound engineer, and lighting was by 
Bill Shaw. 


* 


Vive la “France Afloat’’—Travel 
Film Premiered on Liner Liberte 


* Making its maiden run across a 
sereen on board the ocean liner 
Liberté, France Afloat, a 27-minute 
color travel film, returned to one of 
its production locations. A special 
invitation premiere was held on the 
sponsoring French Line ship to in- 
troduce France Afloat to members of 
the travel and motion picture press. 

The new film relives the pleasures 
of a steamer trip to Europe. Whether 
the stowaway audience follows it 
excitingly with young Mary McVay 
or enjoys it quietly with the Wil- 
sons, veterans of many crossings, the 
Parisian leisure of days at sea 
aboard a luxury liner is savored. 

The trip over is on the Ile de 
France and the return voyage is on 
the Liberté. The film affords an op- 
portunity to become acquainted with 
both ships. The camera takes one 
behind the scenes, showing parts of 
these ships which most passengers 
never see—-the engine room, the 
bridge, the galley. 

France Afloat was produced for 
the French Line by Regency Pro- 
ductions of New York. Narration is 
in English by Frenchman Claude 
Dauphin. The film will be available 
to ty. stations, clubs and other 
groups on a free loan basis through 
Movies U.S.A., Inc. 729 Seventh 
Avenue, New York 19, N. Y. 


For 16mm Producers 
Who Concentrate on 


Specialists do better work . . . and do it faster! That's why 
more and more producers and business firms are specifying 


Color Reproduction Company Laboratory for their 16mm 


Kodachrome Prints. 


FINEST 
QUALITY 
PRINTS 


Color Reproduction Company has specialized EXCLU 
SIVELY in l6mm Kodachrome duplications for more than 
a decade! Extra Quality stands out every screening. Extra 
Quality adds prestige to your film . . . more sales appeal 
to viewers. Send your next order to Color Reproduction 


Company of Hollywood! 


FAST 
SERVICE 


COLOR PRINTS 
GUARANTEED 


7936 Santa Monica Blvd., Hollywood 46, California 


Telephone: HOLLYWOOD 4-8225 
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&Decision for Chemistry it would 
seem, was just that. 

When Monsanto Chemical Co., 
conceived the idea for an overall 
film on the role of chemistry in 
daily American life, ultimate 
distribution was kept in the fore- 
ground of all planning with the 
producer, MPO Productions, Ine. 

The scheme was a “three in one” 
idea; to produce a feature length 
picture for theatre showings in Mon- 
santo plant towns for Monsanto per- 
sonnel and their families; next to 
prepare a 33 minute version for 
non-theatrical release, and 
finally to plan the production so that 
a TV length version could be made 
without re-recording or remixing. 


Response Early and Heavy 

Since the release of this picture 
last June, not only has Monsanto 
made a decision for chemistry but 
it appears that every projector owner 
from New York to Punkin Corners 
has also made this choice or at 
least a decision to show the film. 

The “Master Plan” came off on 
schedule, The first 53-minute film 
(35mm b&w) was successfully 
shown to Monsanto families and 
public directly concerned with the 
company. That was during May and 
June and the response was enthu- 
siastic, to say the least. 

Word of the film got around 
long before the 33-minute version 
for the general public was ready. To 
be exact, about two weeks elapsed 
before requests were coming in from 
schools, clubs and social organiza- 
tions. 


338 Prints in Circulation 


In August a shorter version 
(16mm) was ready and by Septem- 
ber, Modern Talking Picture Serv- 
ice, Inc., the distributor, reported 
that out of eight films featured over 
a three week period, over 60% of 
their 1100 bookings were for Deci- 
sion for Chemistry. 

Cecile Starr reviewed the film 
early in October commenting on the 
superb photography and pointing 
out its originality as a public rela- 
tions film. Certainly this story of the 
role of chemistry in America is 


Tue Seancn is for new ideas that 
result in more pipes and tubes out 
in the plant. 


MODEL SW-602 


Technical excellence combined with film 
production facility and economy has earned 
the MAGNASYNC a proud reputation. 
Field-tested under all conditions, the SW-602 
has proven to be a pacemaker in 16mm 
professional sound recording. 


Price: $1275 complete system 


F.0.8. North Hollywood 
Distributed by: 


MAGNETIC RECORDERS COMPANY 
7120 Melrose Ave., Los Angeles 46, Calif.; WEbster 3-5545 


CAMERA EQUIPMENT COMPANY 
1600 Broadway, New York 19, N. Y.; JUdson 6-1420, Cable: CINEQUIP 


MAGNASYNC. MANUFACTURING CO., LTD. MAG 


P.O. Box 707, North Hollywood, California 


“RECORDER 


America's leading manufacturer of 
Magnetic Film Recording and Reproduction Devices 
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unique in its appeal to all; from 7 
year olds to college professors, from 
the Marine Corps to personnel direc- 
tors of large industries. These are 
a few of the groups who account for 
the 137,716 people who screened the 
film during the first three months of 
distribution. To date, the 338 prints 
in circulation cannot meet the de- 
mand. 

Special Television Version 

But meanwhile the master plan 
continued and sponsor and producer 
rushed to complete the last phase. 
As anticipated, TV stations through- 
out the country applied for a 28- 
minute version of Decision for 
Chemistry which was prepared early 
in December. Sequences had been 
written with all three versions in 
mind and it was a matter of days 
before the early planning paid off. 
Through careful scripting, record- 
ing and mixing on the 33-minute 
film, it was possible to apply scissors 
and achieve a TV version in one 
day. During the first week of release, 
over 40 of the 200 TV stations in 
the country booked Decision for 
Chemistry. 

No plan is perfect. 

As Monsanto and MPO found out 
when their scheme was realized and 
the three versions were in distribu- 
tion. The letters of appreciation 
poured in and the project was closed 
when the Ford Foundation decided 
to change the ‘three in one’ master 
plan. A fourth version was ordered 
to fit in the Omnisus program 
January 6th. 


13 Million Via Omnibus 

The Omnisus “short-short” short 
version of Decision broke all records 
in running time on the program— 
16 minutes to be exact. It also broke 
distribution records in reaching an 
estimated 13 million people on this 
single television showing. 

But MPO and Monsanto are still 
making decisions. 

They're now at work on foreign 
versions! 

Ed. Note: Decision for Chemistry's 
inaugural program was featured in 
a mid-year article in these pages. 


Man Looks to chemistry to release 
him from dependence on fortunate 
circumstances. 


E 
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nM A boy's quest for “answers” is the theme of “Decision for Chemistry 
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PICTURE PARADE 


“Ready for Sea,” Raytheon Film, 
Shows Tests for Seafaring Radar 
* Radar Model 1500, the “ Mariners 
Pathfinder,” is the feature attraction 
in Ready for Sea, a new 13-minute 
color motion picture sponsored by 
two divisions of Raytheon Manufac- 
turing Company, Waltham, Mass. 
The keen, pivotal ears of Model 1500 
are styled as big ship radar for small 
boats. 

A home talent vehicle, the film is 
the company’s second color produc- 
tion. It was directed by Lee A. Ellis. 
manager of the photo and publica- 
tions sections from a script written 
by his administrative assistant, A. 
Newell Garden. Other of the firm’s 
specialists filmed, edited and nar- 
rated, 

Ready for Sea was planned to ex- 
plain the activities of Raytheon’s 
Equipment Division and Interna- 
tional Operations Division, serving 
as a salesman to potential customers 
and an_ institutional friendmaker 
with general audiences. The picture 
sets the theme with scenes of ship- 
board preparation for sea then pans 
into the electronics workshop where 
experts make sure that Model 1500, 
offered as lower-cost equipment, is 
ready to go into production as a re- 
liable pathfinder. 

Ready for Sea is available through 
the photographic department to the 
company’s dealers and distributors 
for sponsorship of local 15-minute 
television programs, to sales confer- 
ences, conventions, marine groups 
and other organizations. Raytheon’s 
earlier film, Electronics in Action, 
has been shown to over 50,000 
people in the United States, Europe 
and South America. 


Neat Kitchen Improves Family 

in film, “Young Mother Hubbard” 
* Unlike Old Mother Hubbard who 
was dismayed only at her cupboard 
bereft of bones, her modern descend- 
ant is disturbed by the cupboard’s 
drabness. Coming to her rescue with 
Young Mother Hubbard, the Repub- 
lic Steel Corporation’s Berger Manu- 
facturing Division drops some hints 
on kitchen planning. 

Entertaining as well as educa- 
tional, Young Mother Hubbard 
blends its full color, half-hour mes- 
sage on the sponsor's steel kitchens 
with the spice of a story of family 
life. Step-by-step it depicts the 
transformation of the Hubbard fam- 
ily’s dreary stove alcove into an 
easy-to-clean modern and efficient 
work area—and the resultant trans- 
formation in the life of the Hubbard 
family. 

Filmed in Cleveland by Cinecraft. 


_Ine., and directed by Ray Culley, 


1954 PRODUCTION REVIEW 


Young Mother Hubbard is enacted 
by professionals from the Cleveland 
Playhouse. Frank Siedel, author of 
The Ohio Story, wrote the script. 
Persons wishing to book the film 
should contact their nearest Repub- 
lic Steel Kitchens sales outlet or write 
to E. E. Bang, advertising manager, 
Republic Steel Kitchens, 1038 Bel- 
den Avenue, N. E., Canton 5, Ohio. 


* 


New DoAll Company Film Covers 
Surface Grinding Techniques 

* Operating methods and design 
factors affecting good results in sur- 
face grinding, and the striking 
diversity in modern applications. 
are presented in a comprehensive 
31-minute film just released by The 
DoAll Company. Entitled Tech- 
niques of Surface Grinding, The 
new film is in color and is available 
on a free loan basis. 

Unhurriedly the film defines, with 
demonstrations of performance, the 
desirable characteristics of a surface 
grinder. The elements of design be- 
hind these are examined, and the 
camera glances inside to see fea- 
tures of construction and lubrica- 
tion. 

Today, the film says, it’s a matter 
of setting controls and depending 
upon the grinder to produce the 
desired results. Diagrammatically it 
visualizes how accuracy depends 
upon rigidity, and then visits the 
assembly line to see how rigidity is 
attained at DoAll. 

Prints of this thorough analysis 
of surface grinding and the DoAll 
grinder are available from The Do- 
All Company, Des Plaines, Ill. 


* DOCUMENTARY 
* TRAVEL 

SPORT 

* CONSERVATION 

WILDLIFE 


CHELMSFORD 
MASSACHUSETTS 


“The Finest In Outdoor Films’’ 


“BIRDS OF THE PRAIRIE” (Minneapolis-Moline Co.) 


1953 Boston Film Festival — First Award 
1953 Edinburgh International Film Festival 


“THE LURE OF NEW ENGLAND” (Minneapolis-Moline Co.) 
1953 Cleveland Film Festival 


MORE PRACTICAL KNOW-HOW ON NEWEST AUDIO-VISUAL 
TECHNIQUES AND TOOLS APPEARS 8 TIMES ANNUALLY 
IN THE BIGGER, BETTER PAGES OF BUSINESS SCREEN 


guaranteed 
acceptability 


Just the Facts, Sir!... 


Our staff travelled 94,835 miles in 1953—to 48 
cities in 17 states of the United States and 

9 foreign countries—to help American business 
tell and sell its messages on film. 


To date, we have planned and written the scripts 
for 351 motion pictures. There can be only one 
reason why we're kept so busy—-we've proved that 
we do a good job! 


‘ We'd like to prove it to you on your next film. 


G 


THE COMPLETE” FILM PLANNING SERVICE 


930 F Street, Nontuwest Wasnincton 4, D.C. « EXecutive 3-594] 
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Watrer Kostre 


Walter Koste Joins Jam Handy 

as Director of Television Pix 

Warren Koste recently joined 
THe Jam Hanpy ORGANIZATION in 
Detroit as a motion picture director. 
For the past 10 years he has been 
associated with Station WWJ as a 
radio and television director. 
Among the radio programs he di- 
rected for the Detroit station were 
Men Against Crime, Coffee Club, 
and Alcoholics Anonymous. 

In television, Mr. Koste also cre- 
ated, produced and directed Play 
School and was director-producer 
of Life in Detroit, The George 
Seotti Show, Music of the Evening, 
Let's See Willy Dooit and Stars of 
Tomorrow. At Jim Handy, he will 
direct motion pictures for televi- 
sion use. 

A native Detroiter and graduate 
of Wayne University, Mr. Koste or- 
ganized and directed the 
man’s Theatre there. 


W. A. Perin to Direct Photo and 
Display for American Kitchens 

A, Pent, veteran photo- 
graphic department head, has been 
named director of displays and 
photography of American Kitchens 
Division, Aveo Manufacturing Cor- 
poration, C. Fred Hastings, general 
sales manager has announced. 

Mr. Perin will be in charge of all 
sales and advertising photography, 
and will direct all displays and 
exhibits for national trade shows 
and conventions. 


Betts to Knickerbocker Productions 
* Roserr B. Berrs has joined 
KNICKERBOCKER PRODUCTIONS, in 
New York, as Associate Producer. 

Mr. Betts has been a free lance 
director and writer of industrial 
and documentary films for the past 
two years and was previously a staff 
member of the International Film 
Foundation. 


Every- 


Bellante to Film Counselors, Inc. 
B. has joined 
the staff of Firm Counserors, Ine. 
production supervisor. 


Don CALHOUN 


Three Vice-Presidents Named by 
Wilding Picture Productions, Inc. 
* Three new assignments for key 
sales executives recently were an- 


Tep WESTERMANN 


nounced by Witpinc Picture Pro- 
puctions, INc., at studio headquar- 
ters in Chicago. 

Lanc S. THompson, who has been 


were expanding! 


In 
1 


color 


with the advances in the 
elds of Industrial, Commercial, Educational 


and Theatrical Films, and in —e abreast 


with the rapid strides of color 


color service is ex 


Expanding our perso 
equipment, and 
with all your 


ratory facilities to cope 
dlor production problems. 


3 
t 
ing 
our technical 4 


We now offer the most complete, yes all 


the resources of the finest color la 


ratory for 


all your color needs. All with emphasis on 
controlled quality — the highest possible 
quality your production deserves. 


color service 


115 W. 45th NEW YORK, N.Y. 


BUSINESS 


S. THOMPSON 


vice-president in charge of the 
Detroit branch, is now vice-president 
in charge of sales for the entire or- 
ganization. Don CaLHouN, who 
was Mr. Thompson’s assistant, suc- 
ceeds him vice-president in 
charge of the Detroit office. 

T. H. WesterMann, who was 
sales manager of the Wilding New 
York branch, has been made vice- 
president of that branch, replacing 
James W. Inglefield who has retired. 


* 


Kellman Executives, Staff Relocate 
in Facilities Enlargement Program 
* W. Propuctions, 
Philadelphia, have opened new 
executive offices at 1729-31 Sansom 
Street, directly adjacent to News 
Reel Laboratory, of which the Kell- 
man firm is a division. 

Housing the offices of the presi- 
dent, the new building also contains 
the organization’s creative staff as 
well as the advertising, public rela- 
tions and sales promotion depart- 
ments. Within the next few months, 
a new laboratory will be added at 
the rear of the building and addi- 
tional studio space will be obtained 
to serve Kellman Production’s 
growth. 

* * 

Jock Schnebly and Dean Babbitt 
Join Vogue-Wright Studio & Staff 
* E_ectrocrapuic Corp. president 
W. DuNGAN has announced 
the appointment of Jock ScHNEBLY 
and Dean Baswitt to the staff of 
Vogue-Wright Studios, Both will 
serve in the special service section 
of the graphic arts company divi- 
sion. 

Mr. Schnebly, former West Coast 
representative for Vogue-Wright 
with headquarters at Sam Goldwyn 
Studios, will represent the studio's 
t.v. commercials and programming 
operations. His headquarters will be 
in Chicago. 

Mr. Babbitt will head the studio's 
picture division creative group in 
Chicago. He formerly was writer- 
director for Jamieson Film Co., Dal- 
las, Texas. 
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Patrick Murphy, Warren Honecker 
Named to Jam Handy Organization 
* Two additions to Tue Jam Hanpy 
ORGANIZATION staff have been an- 
nounced. Patrick MuRpPRY is 
named recording director of the 
slide-film department and WARREN 
G. HonecKeRr is a new member of 
the Pittsburgh office as sales and 
contact representative. 

Mr. Murphy formerly was asso- 
ciated with the University of Detroit 


“aT 


Patrick 


as public relations director and with 
NBC and ABC in Chicago as a 
director and producer. In his new 
position, his activities will center in 
the company’s Chicago and New 
York offices. 

Mr. Honecker was an announcer 
and newscaster for Pittsburgh sta- 
tions WCAE and WKJF-TV. In his 
sales capacity, he will represent the 
company in western Pennsylvania, 
western New York and the Eastern 
Ohio region. He is a graduate of 
the University of Pittsburgh and 
served as a first lieutenant in the 
army air corps during World War 


Hall to Associated News Sales 


* With his new appointment at the 
AssociaTED SCREEN News Limirep, 
NorMAN Hatt has traded duties in 
motion picture production for client 
contact as a sales representative. 
For 21 years a cinematographer, 
Mr. Hall witnessed the rise of the 
Canadian motion picture industry. 
Production assignments have taken 
him around the world six times and 
he has accompanied the Fitzpat- 
rick Travel Talk sojurns. In Canada, 
his work also included taking the 
first aerial movie shots of what has 
become Canada’s main air route. 


SPECIAL 
OPTICAL EFFECTS 


and TITLES by 
RAY MERCER & COMPANY 


4241 Normal Ave. «+ Hollywood 29, Calif. 
Send for Free Optical Effects Chart 
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WarREN EVEROTE 


Warren Everote Directs Research 

and Production at Britannica Films 
Warren Everore has been pro- 
moted to the position of director of 
research and production of EN- 
CYCLOPAEDIA BrivaNnica FILMS, 
INc.. according to an announcement 
by Maurice B. MircHect, president 
of the company. Mr. Everote has 
been a producer with the organi- 
zation for almost eight years. 

He has produced, or been associ- 
ated in the production of, such edu- 
cational films as Archimedes’ Prin- 
ciple, Monarch Butterfly, Major Re- 
ligions, Ears and Hearing, Indus- 
trial Purchasing, and Atom and 
Agriculture. 

Mr. Everote’s professional career 
includes teaching positions at the 
David Starr Jordan high school and 
the Susan Miller Dorsey high school 
both in Los Angeles, and at the for- 
mer Lincoln School of Columbia 
University in New York. 


* 


Gordon Sparling Heads Production 
for Associated Screen News Ltd. 

* Gorpon Spartinc has been ap- 
pointed director of production of 
Montreal’s AssociaTED SCREEN 
News Lrp. For thirty years, Spar- 
ling’s name has been associated with 
motion picture production in the 
Dominion. 

Graduating from the University 
of Toronto, he worked for the orig- 
inal Canadian (Government) Mo- 
tion Picture Bureau, then joined the 
production staff of Paramount Stu- 
dios in the early days of the “talk- 
ies.” Returning to Canada, he pro- 
duced many films under the A.S.N. 
banner, the most notable series be- 
ing the Canadian Cameos, of which 
he has made more than 80 during a 
period of some 21 years. 

During the war he served over- 
seas with the Canadian Army, as 
Officer Commanding, Film & Photo 
Unit, CMHQ, London, England. 
Since the war, Sparling has contin- 
ued with the Canadian Cameo series 

traveling thousands of miles per 
year to feature matters of Canadian 
interest from coast to coast. 


"Originality Plus Technical Skill’ 


AFFILIATED 


FILM PRODUCERS, INC. 


164 East 38th Street 
New York 16, N. Y. 


GENE K. WALKER PR CTIONS 


SINCE 1938 


1953: 14 MOTION PICTURES PRODUCED FOR: 
Western Pine Association 
Union Stock Yard & Transit Company (Chicago) 
Southern Pacific Company 
Standard Oil Company of California 
Signal Oil Company 


1954: 42 MOTION PICTURES UNDER CONTRACT TO: 


Standard Oil Company of California 
Bethlehem Pacific Coast Steel Corporation 
Union Stock Yard & Transit Company (Chicago) 


FOR SCREENING SAMPLES, WRITE OR WIRE: 


GENE K. WALKER PRODUCTIONS 


SAN FRANCISCO 4, CALIFORNIA 


465 CALIFORNIA STREET 
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We Saw It Happen 


(CONTINUED FROM PAGE 41) 


trophy for his power plant, appear to 
tell of their 
technical know-how. 

The National Archives in Washington 
provided film illustrate the 
earliest flights of the Wright brothers; 
William Miller of Wright Field compiled 
thousands of feet of Air Force historical 
footage of all vintages. Sam Bessner, 
of the Army Signal Corps photo center 
on Long Island, searched out and made 
available footage depicting both early 
and modern ground forces operations. 
From the Navy's film archives at Ana- 
costia Naval Air Station came exciting 
scenes of early carriers and dramatic 
scenes of modern Navy operations. 


contributions and bring 


used to 


Plane Companies Lend Footage 

Individual companies like Lockheed, 
Sperry, Boeing and Douglas contributed 
valuable historical footage. More than 
800,000 feet of film were examined. 

Up to this point most of the non- 
technical work on the film had been 
done by United Aircraft’ employees. 
Much of the camera work had been 
done under the direction of William Fox 
of Pratt & Whitney Aircraft. Paul W. 
Fisher, writer and producer of the film, 
and John Smith, his collaborator, made 
the hard decisions in the tremendous job 
of editing which followed. This work 
fell into the bailiwick of film editor Carl 
Tomlin in New York. There, amid the 
hum of spinning reels and punctuated by 
the click of scissors, the movie began to 
come alive. 

Bridging narration was recorded by 
John Cannon, a topflight commentator. 
Then the musical score, arranged by 
Harry Glass, was added. The first work- 
ing print of the film made a 116-minute 
picture. A dozen good films were left 
on the cutting room floor, at that, 

After a preview audience at the Burn- 
side Theatre in East Hartford saw the 
original version, it was even more 
sharply cut and finally edited to the pres- 
ent 88-minute “long” version. 


Widely Shown to Groups and on TV 

We Saw It Happen is being widely 
shown at Naval, Air Force, Marine and 
Army installations. It is also being re- 
quested by schools and colleges through- 
out the country. Civie and aviation 
groups are adding hundreds of special 
event showings. Other millions of 
Americans are seeing the special 58-min- 
ute version which has appeared on more 
than 150 television stations throughout 
the country. 

Calhoun Studios, in New York City, 
are handling special sustaining distribu- 
tion of We Saw It Happen to television 
stations and assembly groups. For in- 
formation concerning the availability of 
a l6mm sound prim, write to William 
Fox, United Aircraft Corporation, East 


Hartford, Conn. We 


IAVA Members Ske themselves in controlled stereo produced and processed 
in a matter of three hours by Raphael G. Wolff Studios. The special reel 
was a highlight on the Industrial Audio-Visual Association’s recent Holly- 
wood Workshop program held in that California city on January 18-21. 
The preview group above viewed stereo demonstration in screening room. 


PATHESCOPE 


580 FIFTH AVENUE, NEW YORK 19, N. Y. 
PLAZA 7-5200 
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Workshop 


(CONTINUED FROM PAGE 


18) 


nesota Mining & Mfg. Co. in co- 
operation with the Crosby firm. 
The experimental video tape record- 
ing system developed at this firm 
was also demonstrated to IAVA 
members by Jack Mullin. chief en- 
gineer. The Crosby system involves 
the use of 44” magnetic tape run- 
ning at 100 inches a second. 12 
tracks are carried on the 14” tape; 
ten of these are for the video signal 
broken down into various parts; 
one track carries the audio and one 
is for synchronization. 

Sol Halperin, executive director 
of photography for 20th-Century 
Fox demonstrated CinemaScope 
production techniques at that studio 
visit; technical problems and solu- 
tions in the same medium were dem- 
onstrated at MGM Studios by Doug- 
las Shearer, head of the sound de- 
partment. 

Sid Solow, head of Consolidated 
Film Industries’ laboratory, con- 
ducted a personal tour through the 
extensive facilities of that company. 
He also discussed technical aspects 
of new color processes for members 
of the organization. 

Following a Brown Derby lunch- 
eon, the group visited the Raphael 
G. Wolff Studios where the newly- 
developed controlled stereo process 
was demonstrated. An exhibit of 3D 
equipment and a history of its de- 
velopment was laid out by the Wolff 
camera department for the visitors. 
A demonstration scene was taken for 
them and a premiere showing of 
the new General Motors film This 
Is Progress was also held. 

A highlight of IAVA’s Western 
Workshop followed when the group 
saw a 3-D motion picture of them- 
selves processed in the three-hour 
interval since their Brown Derby 
luncheon. A hidden Wolff Studios’ 
truck in the parking lot across from 
the Brown Derby had taken the pic- 
tures of the group as they went to 
lunch. With the help of Eastman 
Processing, the scenes were shown 
at 3:30 p.m., just three hours later. 
The record speed and precision of 
the controlled stero reel made a pro- 
found impression. 

A visit to John Sutherland Pro- 
ductions and a tour of animation 
facilities was concluded with a cock- 
tail party held at the studio for 
members and guests. 

Finale of the Workshop was a 
roundup discussion on Thursday 
morning following the various 
tours. The annual meeting of IAVA 
is the next scheduled program 
event, to be held in Chicago. & 
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Production Notes 


McGeary-Smith Changes Name 
to Capital Film Laboratories 
Caprra Firm Laporatories, 
Inc., is the new name of McGeary- 
Smith Laboratories, Inc., Washing- 
ton motion picture firm, following a 
recent vote of stockholders. The new 
name is regarded by the firm as 
being more specific as to location 
and activity, it was said. 

“Nothing is changed but the 
name,” declares James A. BARKER, 
president, * 


‘We intend to maintain 
the highest in quality and service to 
all of our customers.” 

The firm’s management remains 
the same. Alfred E. Bruch, William 
N. Brooks, and Arthur Rescher, offi- 
cers of the Capital Film Laboratory, 
have figured in the company’s acti- 
vities since its beginning in 1949. 
These three men and Russell N. Jen- 
kins head the important technical 
departments. Bruch and Rescher 
manage the company’s sound depart- 
ment. Brooks directs the editorial 
section and Jenkins is responsible for 
black, white and color processing 
and the printing plant. 


Plymouth Shows 1954 Models 

in TV Films, Theatre Trailers 

* A series of television film com- 
mercials and motion picture trailers 
featuring the 1954 Plymouth Motor 
automobiles has been completed by 
Ropert Lawrence Propuctions, 
Inc., New York City. 

Thirteen of the films to be used 
as motion picture trailers through- 
out the country were produced in 
the new 35mm Eastman Negative- 
Positive Color Process. Shooting 
was on location in Michigan, New 


SALES MANAGER 
A leading Chicago producer 


needs a man who: 


e Has a minimum of 5 years 
experience in the Visual 
Communications field. 

e Knows how to apply mo- 
tion piotures, slidefilms and 
other tools to business 
problems. 

e Can supervise other sales- 
men’s activities. 

e Has a successful selling 
record. 


Please give complete business 
background and experience 
in your reply. 


Write Box 54-1B 
Business Screen MAcazine 
7064 Sheridan Rd. * Chicago 26 
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Jersey and New York. Advertising 
representation is through N.W. Ayer 
& Son, Inc. 

* 
Council of Churches Appoints 
Rev. Ferguson Director of Films 
* The Rev. Alexander Ferguson has 
been named the new director of 
films for the National Council of 
Churches’ Broadcasting and Film 
Commission in New York City. He 
formerly was visual education di- 
rector for the Congregational Chris- 
tian Churches. 

At one time a Chattanooga, Tenn.., 
newspaper reporter and photog- 
rapher, Mr. Ferguson has helped 
produce several religious films un- 
der interdenominational auspices. 
As film director for the inter-church 
agency, he succeeds The Rev. 5. 
Franklin Mack who has assumed 
over-all direction. 

* 

Former March of Time Chief 
Organizes as Jack Glenn, Inc. 

® Jack GLENN, for nineteen years 
senior director-producer of The 
March of Time, has established his 
own production company under the 
name of Jack GLenn,  INCOR- 
PORATED. Offices are at 9 Sniflin 
Court in New York City and studios 
are located in Irvington-on-Hudson, 
New York. : 

Mr. Glenn brings to his company 
26 years of experience in develop- 
ing techniques for screen writing, 
direction and production. Prior to 
joining up with Louis deRochemont 
in the creation of the original 
March of Time, Mr. Glenn was asso- 
ciated with Mr. deRochemont in 
the production of films for the U.S. 
Navy and in production of the 
Columbia-released March of the 
Years. During his MOT tenure, he 
directed more than 150 theatrically- 
released stories and for the past 
three years was writer-producer of 
MOT industry films. 

In 1952 his Flight Plan for Free. 
dom, (a theatrical release) and the 
GE film And a Voice Shall Be 
Heard won Freedoms 
awards, 

For the past five years Mr. Glenn 
has been president of the Screen 
Directors Guild, New York. Guild 
programs under his direction in- 
cluded a series of Public Film 
Forums at New York’s Museum of 
Modern Art. 


Foundation 


Lab-TV Acquires Laboratory 
Equipment of New York's WPIX 

* Las-TV, a New York laboratory 
specializing in reversal film devel- 
oping for television, has bought the 
equipment of the WPIX laboratory. 
The new facilities will enable Lab- 
TV to triple its production. 
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A practical stor- 
age cabinet for 


library. 
1600 ft, 
cans plus util- 


base. 
: 30” wide, 


deep. Over 50 


choose from. 


MM-119 


varied film 
Holds 

1200, 
reels; 
filmstrip 


drawer in 
Overali 


high, 16” 


dels to 


RK.250 
ideal for School Flim 
Libraries. Seven tiers 
of Separator Racks hold 
250-400 feet reels. 
Many models to choose 
from. 


FOR COMPLETE FILM 
EQUIPMENT SEND 
FOR FREE CATALOG 


Newiniade 


PRODUCTS CORPORATION 
330 West 42nd Street 


FILM STORAGE CABINET 


New York 18, N. Y. 


Our new 


to the completion of 


and YOU IN MIND. 


19730 Ralston 


All the world WAS a stage... 


... until we built our own, and 


it’s much quieter than the world. 


modern studio, including the largest 
sound stage in Detroit, and the latest cutting and 


projection rooms, was “designed and built” with 


IN MIND... 


QUALITY throughout. 


. will your film program be “designed and 


built,” from the development of the original idea, 


the final product . with 


SHOWMANSHIP, guided by years of experience, 


REGAN FILM PRODUCTIONS 


Detroit 3. Michigan 
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Wart Disney Cameraman Al Mil- 


ote is shown above filming lions 
with an Arriflex “16” and telephoto. 


N a recent visit to the United 
States, Dr. Robert Richter 
president of Arnold & Richter, the 
West German company which man- 
ufactures the extensive “Arri” line 
of motion picture equipment, dem- 
onstrated the Arriflex 35mm 
and 16mm cameras for cinematog- 
raphers and film producers in lead- 
ing cities from coast to coast. 


new 


Although not a “new” camera 
(the Arriflex “35” has been one of 
the most popular portable profes- 
sional motion picture cameras all 
over the world), several improved 
features have now made both 35mm 
and 16mm cameras important for 
every kind of production use. 


Four Major Improvements 

The 35mm Arriflex, Model ILA, 
is basically the same great camera 
with which Robert Flaherty photo- 
graphed Louisiana Story, but with 
four important improvements in the 
camera, itself, and a new blimp 
available that has been especially 
designed for the camera, The new 
improvements are: a new 180 de- 
gree shutter which increases the 
exposure to 1/48 second at 24 
frames per second; an intermittent 
system that has been reworked to 
give absolutely steady pictures with 
exact ‘frame registration; a new 
stainless steel film gate, precision. 
lapped and chrome finished, which 
prevents film “breathing” and guar- 
antees absolute frame 
registration; and a new synchro- 
nous motor unit of the constant 
speed hysteresis type for standard 
AC current supply. The latter is 
geared to the main drive shaft, and 


focus and 


~ 


NEW 


Arriflex Unveils 1954 Models, New Features 


includes a built-in footage counter 
and safety slip-clutch and is quick- 
ly and easily attached to the 35mm 
Arriflex. 

Other features, familiar to Arri- 
flex users for years, are the “through 
the taking lens” viewing system; 
quick change geared (no belts) film 
200 and 400 feet; bat- 
tery operated, variable speed motor; 
matte box-filter hold 
er; and revolving turret. 


magazines 


tachometer; 


Viewing System Described 

The Arriflex viewing system is 
undoubtedly one of its principal ad- 
vantages. The image passes through 
the taking lens, is reflected from a 
front surface mirror on the 45 de- 
gree angle mounted shutter to a set 
of prisms and thence to a ground 
glass which shows a bright, unin- 
verted image, magnified 614 times. 
This system insures no parallax, 
exact follow-focus for any sort of 
lens, and does it without any loss 
of light reaching the film. 

The Arri blimp for the 


35mm Arriflex is a beautifully de- 


new 


“or? 


5” is shown with its 


ARRIFLEX 
newly-designed blimp and matte box. 


signed piece of equipment, It is cast 
from magnesium alloy and finished 
with a black crackle, 
camera, Internally. 
there are six alternate layers of 
foam plastic and lead with a cor- 
duroy 


outside 
matching the 


inner lining. Doors 
are sealed with foam rubber gas- 
kets. And most important, all fea- 


velvet 


The diagram below and illustration at 


right show how the Arriflex mirror reflex 


shutter was designed for camera 


tures of the camera are retained 
while operating in the blimp. 

The Arriflex 16, the only 16mm 
camera with continuous through- 


Arnir ex “16” with 400-foot mag- 
azine and matte box filter holder. 


the-lens focusing and viewing, has 
been winning fame as the camera 
used in photographing Walt Dis- 
ney’s True Life Adventures films. 
The Disney crews are currently us- 
ing ten of them. 

The “16” has the best features 
of the Arriflex 35mm camera, such 
as the mirror reflex shutter, plus 
many of its own special features. 
It has a forward and reverse elec- 
tric motor drive and a registration 
pin movement, which automatically 
locks the film during exposure. 

This feature, found on no other 
camera under $3000, is of vital im- 
portance in any such critical work 
as shooting 16mm film for later 
blow-up to 35mm (as the Disney 
films are done). 

The 3-lens divergent turret will 
accommodate, simultaneously, lens- 
es from extreme wide angle to the 
longest telephoto without mechani- 
cal or optical interference. 


Battery or AC Operation 

The electric motor operates on 
dry or wet batteries or with a trans- 
former-rectifier from standard AC 
current, A synchronous motor unit 
will soon be available as an acces- 
sory. 

Other Arri equipment announced 
include 35mm and 16mm _ motion 


Dr. Ropert RicuTer is shown 
above on his recent visit to the 
United States. 


picture printers, sound and silent, 
color and b/w, and processing ma- 
chines. 

Arnold & Richter have probably 
had as much diverse experience in 
printing and processing color film 
as any other firm in the world. In 
the film processing laboratories the 
company operates in West 
many, in addition to its manufac- 
turing divisions, four different 
kinds of color film, both reversal 
and neg-pos, are regularly proc- 
essed: Eastman Color, German Ag- 
fa, Belgian Gevaert and Italian Fer- 
rania, each more or less different 
from one another. This experience 
in flexibility, built-in to Arri print- 


Ger- 


EXTREME TELEPHOTO lens mount- 
ed on Arriflex 16mm camera. 


ing and processing equipment, 
should prove invaluable to Ameri- 
can laboratories purchasing the 
newly available equipment, consid- 
ering the diversity of color process- 
es now being used by film produc- 
ers. One installation, planned to 
suit exact space conditions, is now 
being made in a major American 
film laboratory. 

All Arri cameras and other mo- 
tion picture equipment are distrib- 
uted in the United States by Kling 
Photo Corporation. They can be 
seen, along with the extensive serv- 
ice facilities maintained, at Kling’s 
New York headquarters, 235 
Fourth Avenue. In Hollywood, the 
Kling office is at 7303 Melrose Ave- 
nue in that city. DQ 
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Ampro “Super Stylist’ Projector 
on Duty for Educators, Industry 

A Super Sty.ist model has been 
added to the AMpRo CorporATION’s 
line of 16mm Stylist motion picture 
projectors. The single case, light 
weight projector is designed for 
school, church, and business audio- 
visual programs. New features are 
said to provide “true theatre pres- 
ence”—flexible sound volume sufh- 
cient in range for use in both class- 
room and auditorium. 

Sound performance is accom- 
plished by a 10-watt amplifier driv- 
ing a 10-inch speaker built into the 
projector case-cover. The case-cover 
forms an enlarged “base reflex” 
type baffling chamber for deep tone 
quality. 

A small threading lamp provides 
light to thread the film in a dark 
room. Internally interlocked with 
the projector, the lamp automatic- 
ally turns on when the motor is 
shut off and goes off when the mo- 
tor is started. All of the single panel 
controls are on the operating side 
of the projector. Ivory control 
knobs, contrasting with a dark ma- 
roon panel which makes them vis- 
ible in dim light, turn on the motor 
lamp light, adjust motor speed, 
sound volume, and tone. 

Carefully-engineered side tension 
on the sound track side and pres- 
sure feed tension on the sprocket 
side of the film are said to assure 
smooth, steady projection. Hard 
chrome plated film guides minimize 
film frietion and prevent film or 
sound track scratching. A 2,000 
foot film capacity supplies projec- 
tion up to approximately one hour. 

Standard Ampro features include 
variable silent speed, controlled 
constant sound speed, automatic re- 
wind, framing button for film frame 
adjustment and micrometer tilting 
control for centering the picture on 
the screen. 

The Super Stylist weighs 22 
pounds; complete in its case with 
built-in speaker, it weighs 32 
pounds. It is priced at $479.50 at 
Ampro’s dealers throughout the 
country. 
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ViewLcex Monet V-5, a 150-watt slide 
projector, is convection-cooled. Model | 
53 is a 300-watt motor-cooled model. 


“Venturi-Airjector"’ Cooling 
Featured in 3 Viewlex Projectors 

Viewiex, INc., has introduced 
three new combination 214 x 21; 
and 2 x 2 slide projectors: Move. 
V-5. a 150 watt, convection cooled 
projector; Mopet V-53, 300 watt 
motor fan cooled; and Move. V-55, 
500 watt, motor fan cooled. 

The motor fan-cooled units fea- 
ture the “ Venturi-Airjector,” cool- 
ing system. This is a principle of 
cooling which utilizes Venturi’s 
theory of forcing air through a con- 
stricted tube to increase the speed 
of air flow. In so doing, the hot air 
which tends to cling to hot surfaces, 
is “ brushed ” away. 

These units contain two switches, 
One controls the lamp, one the fan. 
The lamp switch is inoperative unless 
the motor is on. When projection 
is stopped, the lamp may be turned 
off and the motor allowed to run 
until the entire unit is cool. 

The “light multiplier” optical 
system consists of three condensing 
lenses and a heat filter. All are 
mounted on individual coded lens 
holders. The projectors are available 
with either a 5-inch or 614-inch 
coated color corrected, anastigmat 
professional lens. 

A 21, x 214 carrier is furnished 
with the projector: the 2 x 2 carrier 
may be had at additional cost. The 
24, x 214 carrier features the 
E-Z-Ject ” pushbutton for ejection 
of the last slide. 

Model V-5 lists at $54.50; Model 
V-53 at $69.50; Model V-55 at 
$89.50, tax included. Viewlex, Inc., 
is located at 35-01 Queens Blvd., 
Long Island City 1, N. Y. 


” 


Kling Acquires $37,000 in 
Scenery, Sets from RKO Studios 
* Purchase of motion picture scen- 
ery and sets, valued at more than 
$37,000.00, from RKO Studios by 
Stupios in Hollywood, was 
announced by Leo BLEevins, west 
coast film and t.v. chief, following 
Kling’s recent acquisition of the 
Chaplin Studios. 

Included in the purchase were 
both interior and exterior sets. 


equipment and techniques developed pen 
past year by Cinema Research assure quality 
_ ond Ansco color duplicate negatives. Write 


H. A. SCHEIB, PRESIDENT 
7000 Romaine Street * Hollywood 38, Californic 


CREATIVE SKILL 
AND TECHNICAL PERFECTION 


¢ Industrial Motion Pictares 

¢ Television Film Commercials 
Sound Slidefilms 

35mm Filmstrips 


* Slides and Telops for 
TV and Sales Presentations 


254 West 54th Street, New York 19, N. Y. 
COlumbus 5-7620 
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Eastman and Ansco 
Duntiisata Nanntivac. 
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Equip., Enlorgers, 
for Amoteur — 
BURKE & JAMES INC i in doily Scien- 
tific or Industrial work. 
Write for Catalog No. 154, Mr. White, Dept. 
RKE & JAMES, 32! Wabash, Chicago 4, ! 


Hene’s tHe R5, new Stancil-Hoff 
man quarter-inch tape 
model, 


recorder 


Stancil Hoffman Recorder for 

Rack Mounting or Travel 

® Model R5, a new quarter-inch 
tape recorder-reproducer designed 
for either standard rack mounting 
or portable carrying case, has been 
announced by the Sranciu-Horr- 
MAN CORPORATION, 

When used in racks, the complete 
power supply, recording amplifier 
and playback amplifier, mounts di- 
rectly above the tape transport sys- 
tem occupying a total rack space of 
22%,-inches with a tape reel capa- 
city of 2500 feet. The amplifier sys- 
tem is “O” level in and “O” level 
out with full gain controls, 

In its portable mounting a three 
channel microphone preamplifier is 
incorporated 
power amplifier and speaker. Ex- 


along with a small 
tremely low flutter is said to be 
achieved by a Minitape Corporation 
600/1200 RPM. hysteresis motor. 

All functions of operation are 
controlled by key actuated micro- 
switches. Accurate, high speed edit- 
ing is accomplished by torque motor 
driven feed and take-up reels which 
may be operated in any speed in 
any direction. In addition to the 
dynamic braking accomplished by 
these brakes 
also are incorporated, 

The stock model R5 is available 
at two speeds of 744 and 15-inches. 


motors, mechanical 


The total harmonic distortion is 1% 
with a signal-to-noise ratio of better 
than 50 DB. The Model R5 for rack 
mounting is priced at $1267, the 
model with preamplifiers is $1575. 
The Stancil-Hoffman address for 
descriptive literature is 921 North 
Highland Avenue, Hollywood 38, 
California, 


Rampart Productions Handles 
Calvin Sales in Western States 
Kerrn Morrison, President of 
Rampart Propuctions, has 
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announced that firm’s appointment 
as exclusive distributors for the 
Cavin Company in California, 
Oregon, Washington, Utah, Idaho. 
Nevada and Arizona. 

The Calvin products include the 
Moviesound Eight (8mm magnetic 
projector), the 16mm Movie Mite: 
and professional kits consisting of 
microphones, mixers, headsets and 
turntables, 

An intensive promotional cam- 
paign has been visualized to stim- 
ulate the sale of the new 8mm mag- 
netic projector, together with allied 
equipment, One inducement to be 
offered is 50 feet of free magnetic 
striping. 

Rampart Productions is located at 


PRODUCERS 
of 


Motion Pictures 
Animation 
Slide Films 

TV Shorts 
Educational 
Commercial 
Theatrical 

Films 


BRAY STUDIOS 


INCORPORATED 
729 SEVENTH AVE. 


NEW YORK 19, N.Y. 


distribution facilities available 


2356 Dorris Place, Los Angeles. 
Zoomar Lens Permits Zooming 
Without Resetting Camera Turret 

* Said to supplant all conventional 
lenses from 25mm to 75mm, a new 
16mm varifocal lens is designed to 
permit the user to zoom from norm- 
al focal length to telephoto, to wide 
angle without resetting his camera 
turret. Manufactured by Zoomar, 
Ivc., the new lens weighs only 11, 
Ibs. and is 5-inches long. 

The Zoomar 16 will fit all 16mm 
motion cameras without 
alterations on either camera or the 
lens. For convenience, the zoom 
lever is located under the lens. To 
zoom in, the lever is pushed for- 
ward; to zoom out, the lever is 


picture 


39 YEARS 
of 


Continuous 
Production 

of Films 

for Practically 
Every Purpose 
for Which 
Visual Aids 
Can Be Used 


New Zooman 16MM verifocal lens 
in camera position. It eliminates re- 
setting of camera turret in use. 


pulled back. During all zoom opera- 
tion, the length of the lens as well 
as that of the coupled finder re- 
mains the same. 

The “peephole” type of finder has 
been replaced on the new lens with 
a wide-vision finder to allow enough 
freedom of movement to the camera 
man for on the spot composition 
and editing. 

The lens has an aperture range 
of £:2.8 to £:16; a zoom range of 
l-inch to 3-inch (25mm to 75mm) ; 
and a distance range of 8 feet to 
infiinity—with short range adapters 
available for shorter distances. It 
is 414 inches wide and 2 inches 
high. All optical elements are fluo- 
ride coated and thermic stability is 
assured through the use of non- 
cemented elements. 

Zoomar 16 lenses are available 
now in limited quantity. The lens 
is priced at $600.00. Additional de- 
tails may be obtained from Zoomar, 
Inc., Dept. R., Glen Cove, Long 
Island. 


* 


“Reel-Tab” Promises Peace to 
Baffled Recording Tape Seeker 

* No longer need the searcher frown 
through a pile of tape recording 
auditions to find the right reel be- 
cause the home-made label has fal- 
len off or the crayon mark smeared. 
Order is coming to this fidget-front 
according to ORRapio INpustries. 
Inc., manufacturers of Irish Sound 
Recording Tape and a new item 
called Irish Reel-Tab. 

A Gaelic green card stock “gismo” 
shaped like an abstract shamrock, 
the Reel-Tab fits into spaces between 
a tape reel’s spokes at the rim. The 
center section is a white square 
lined for writing title identifications. 

Reel-Tabs come in two sizes to 
fit 7-inch and 5-inch reels. The com- 
pany is offering them in reasonable 
quantities as a free friendmaker 
through dealers or from its own 
offices. Such requests should be 
made to Nat Welch, Sales Manager, 
ORRadio Industries, Opelika, Ala- 
bama. 
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Strong, Long Life Advantages 
Cited for Reeves Recording Tape 

* Reeves Sounpcrart Corp. has 
developed a magnetic tape which it 
“unconditionally guarantees” will 
never break or curl when used under 
normal conditions of recording and 
playback. It will be marketed under 
the name, Lifetime Tape. 

“ Neither recording machines nor 
ordinary handling will ever break 
it.” said Frank B. Rocers, Jr., vice 
president and general manager. 
“ Storage is no problem since it will 
not shrink, stretch, or dry out. Un- 
der even the most abnormal climatic 
conditions, neither humidity 
temperature will affect it.” 

The new tape owes its permanent 
qualities, Rogers said, to the manu- 
facturer’s magnetic oxide coating 
and its base of DuPont Mylar polyes- 
ter film, neither of which contains a 
plasticizer. It is micro-polished to 
assure maximum high-frequency re- 
sponse. As a result, it is guaranteed 
to provide uniform performance of 
plus or minus a quarter decibel with- 
in a reel and plus or minus half a 
decibel reel to reel. 

Lifetime Tape is offered in splice- 
free reels of 600, 1200, and 2400 
feet, at $5.25, $9.75, and $19.80, or 
$16.95 for 2400 feet on a hub only. 


Hugo Meyer Field Range Finder 
Sets Measure with Sharp Images 

* A new Mever-Opticrart. Inc. 
product, the 6” Hugo Meyer Field 
Range Finder, is designed for pre- 
cise focusing of motion picture 
With a base length of six 
it measures distances from 
8 feet to 100 feet, affording an over- 
all accuracy within 2% 

Said to be especially useful in 
measuring inaccessible objects, the 
field ranger operates simply. It is 
based on the triangulation. principle 
employing two strongly contrasting 
images. On sighting through the 
eyepiece, two images of the object 
are visible, one white, one gold. 
Turning a knob in either direction 
causes the white image to move. 
When this image is clearly super- 
imposed on the gold image, the 
range finder is in perfect alignment. 
The distance from the observer's eye 
to the object is indicated on a dial. 

For extensive overhead work, the 
range finder is equipped with an 
erecting prism assembly. This is 
provided for conditions calling for 
a large number of vertical measure- 
ments. 


nor 


lenses. 
inches, 


The direct vision range finder. 
FRF-1, sells for $32.50; the erect- 
ing prism range finder, FRF-2, sells 
for $43.00. Both are supplied with 
a leather carrying case. The man- 
ufacturer’s address is 39 West 60th 
Street, New York 23, N.Y. 
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RCA's Dyna-Lite Screen Shows 
Standard, 3-D, Wide-Vision Pix 
* Black and white, color, two and 
three-dimensional and wide motion 
pictures may be shown on the DyNa- 
Lite SILVER ScREEN, announced by 
RCA’s ENGINEERING Propucts 
DEPARTMENT. 

Made of vinyl plastic, described 
as flame-proof, tear-proof and mois- 
ture resistant, the all-purpose screen 
has a metallic coating applied after 
the screen is fabricated to afford a 
uniform reflection surface for 3-D 
films. 

“The entire screen surface, includ- 
ing the seams, is aluminized provid- 
ing the extra light reflection needed 
when projecting 3-D and wide 
screen pictures,” said A. J. Piatt, 
RCA theatre equipment sales man- 
ager. “The added screen brightness 
helps to compensate for the light 
loss in polaroid filters, without loss 
in normal diffusion characteristics, 
in the case of 3-D, and for the ex- 
tended distribution of projected 
light in wide-screen showings.” 

The Dyna-Lite screen seams are 
sealed by means of electronic equip- 
ment which leaves the entire seam 
area smooth, flat, and in the same 
plane as the rest of the screen sur- 
face, he explained. 

The new screen is fabricated to 
order in all sizes up to 30 feet by 
60 feet, either perforated or unper- 
forated. The unperforated type is 
recommended for 16mm 3-D use. 
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"On Stage!" 


AY 


“On 


These magic words take on a new 
meaning when your production 
is lighted 


JACK 


egt- 
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Specialized equipment for movie-making, stage 
lighting, television productions available wherever 
you are at YOUR convenience. 
Service without equal by Jack Frost includes in- 
stallation and removal. 

For Fall Information On Rental Equipment Write 


JACK A. FROST, 234 PIQUETTE AVE. 
Detroit 2, Michigan TRinity 3-8030 
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September there was a demonstra- 
tion by the Pfizer Laboratories of 
stereoscopic cinefluorography which 
had been developed earlier in the 
year at the University of Rochester. 
Initially, the film was limited to 
three-dimensional x-ray views of es- 
sentially normal subjects. Satisfied 
with the results of these sequences, 
the authors adopted the stereo inno- 
vation as an adjunct to routine cine- 
fluorography —-a loop system that 
permits slow motion and repetitive 
study of phenomena exposed by 
x-ray. 


Surgeons Set a Record 


More motion pictures were ex- 
hibited by the American College of 
Surgeons at their 39th Annual Clini- 
cal Congiess in October than had 
been shown at any time in the Col 
lege’s history. These films, many of 
which were part of the “Cine Clinic” 
sponsored by Davis & Geck, were 
well attended, 

“Audio-Digest,” a novel aid to 
medical practice was announced by 
the Minnesota Mining and Manu- 
facturing Co. Aware of the time 
pressure on doctors, Jerry Pettis of 
the California Medical Association, 
designed a weekly magazine for busy 
medicos in the form of hour-long 
reels of recording tape. Composed 
of some 30 digested articles, with 
the accent on general practice, the 
“tape magazine” sonically briefs the 
doctor otherwise occupied at home, 
in the office or while driving. The 
technique is now being developed 
to aid the specialist and student. 
Foreign language tapes are being 
prepared for doctors in other lands. 


Films for Public Health 


Informational films went forward 
in the cause of public health, having 
become a standard part of industrial 
employee “noon hour” movie pro- 
grams, television schedules, enter- 
tainment theater programs, and 
school and civic presentations. 

At the international conference on 
“The Film in Public Health” held 
at the Edinburgh Film Festival, 
members agreed that there was an 
urgent need for more films “whose 
first aim was the maintenance of 
health and the prevention of sick- 
ness.”” Interested groups were asked 
to produce or cooperate in the spon- 
sorship of such films. 

A resolution called for the ex- 
change of information on the use of 
health films and maximum freedom 
from customs restrictions on inter- 
national exchange. Makers of films 
were advised to produce “box office” 
pictures to insure the widest possible 
circulation, Aid in the local produc- 
tion of films was recommended so 
that populations unfamiliar with the 
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world at large would not be dis- 
tracted by foreign incidentals and 
miss the instructive content. The 
force of films in combating epidem- 
ies was cited and their achievement 
in furthering cancer detection was 
reported, 


“All My Babies” Cited 


Among the films which won ac- 
claim for service in public health 
was All My Babies which offered a 
vivid and dramatic training ex- 
ample for certified midwives in 
Georgia. A UNESCO picture shown 
at Edinburgh was World Without 
End, filmed simultaneously by Basil 
Wright in Thailand and Paul Rotha 
in Mexico. This film meaningfully 
recorded problems and attempted 
solutions in nutrition, tropical 


diseases, soil productivity and water 
conservation. 


AMA’s Video Programs 


With the realization that the pre- 
sentation of live television shows is 
beyond the feasability of many med- 
ical societies, the AMA has made 
four new medical t.v. shows on film 
available for exclusive showing by 
these societfes over local stations. 

Your Doctor, a 15 minute film, 
dramatizes the training of a physi- 
cian, spotlighting the career of a 
general practitioner in rural North 
Carolina; What to Do, a series of 
six 5 minute films, covers home med- 
ical problems; A Citizen Partic- 
ipates, a 28 minute film, tells how a 
Kansas town secured a_ doctor; 
Operation Herbert, 27 minutes, illus- 
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trates the increasing value of hos- 
pitalization. Societies booking these 
films are advised on how to arrange 
for t.v. time and how to localize the 
program. 

As teachers, doctors and patients 
probe into problems of common in- 
terest in 1954, these areas are of 
significant interest: 

There is a “job of selling” to be 
done among the reticent: both in 
medical schools and at the post- 
graduate level. Unconvinced teachers 
on the pre-medical and professional 
levels must be thoroughly acquainted 
with the materials already available 
and informed of the potential of 
visual media. 

Sponsors and producers of med- 
ical films, in many instances, would 
profit by more conscientious orienta- 
tion—coordination that successfully 
addresses itself to the demand for 
shorter, curriculum-Integrated films. 

The establishment of more region- 
al film libraries and the consistent 
dissemination of source information 
are present domestic considerations 
as is the simplification of distribu- 
tion of medical films in nations be- 


yond our borders. ae 


* * 


Medical Audio-Visual Group 

Meets in Chicago August 1-4 

* The Audio Visual Conference for 
Medical and Allied Sciences, com- 
posed of audio-visual department 
heads of naticnal organizations in 
the medical, dental, and health 
fields, will meet during the National 
Audio Visual Association Conver 
tion at the Conrad Hilton Hotel, 
August 1-4. 

There will now be five audio- 
visual user organizations participat- 
ing in this year’s cenvention. The 
others include the Educational Film 
Library Association, the Industrial 
Audio-Visual Association. the Asso- 
ciation of Chief State School Audio- 
Visual Offices, and the Catholic Au- 


dio-Visual Association. 
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Photovision Time-Lapse Unit 


Photovision Offers Time-Lapse 
Unit for B & H 16mm Cameras 

* Tue PHorovision Company has 
announced a time lapse adaption for 
Bell & Howell 16mm Filmo and 
35mm Eyemo cameras. 

This unit provides automatic pic- 
ture cycling using a range of two 
per second through one every four 
minutes without modifications to the 
camera other than the addition of a 
motor bracket. The unit can be 
added or removed from the camera 
in seconds without tools. 

The solenoid, a self-contained drive 
unit, does not require camera spring 
power or auxiliary motor drive. The 
manufacturer points out that only 
through the utilization of a com- 
pletely independent drive mechan- 
ism, not dependent upon the camera 
spring, is it possible to maintain 
even exposures from frame to frame. 

The electronic intervalometer 
(timer) has two control dials, per- 
mitting unlimited selection of cy- 
cling intervals up to one exposure 
every four minutes. This unit plugs 
into any standard 110 volt, 60 cycle 
A.C. supply. 

The price of the Solenoid is 
$175.00 and the Intervalometer is 
$185.00. Delivery can be made in 
approximately 60 days after receipt 
of order. Write the Photovision 
Company, 1636 Washington, Wil- 
mette, Illinois, for further informa- 
tion and illustrative material. 


“Penthouse” Reproducer Adds 
Tracks to Single Magnetic System 
* Motion picture studios are advised 
of the availability of Westrex Cor- 
PORATION’S new “Penthouse” stereo- 
phonic modification unit for the 
1035 single-track magnetic record- 
ing system. This unit adds the facil- 
ity for the recording and monitor- 
ing of three or four magnetic tracks 
to the basic single magnetic track 
RA-1467A Westrex recorder in use. 
The new conversion unit is 
mounted between the recorder and 
the reel assembly and contains a 
film driven filter and the magnetic 
heads. The film is driven by a 32- 
tooth sprocket and the magnetic re- 
cording is regulated by the Davis 
drive filter. The film also passes 
over two impedance drums between 
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which are located the two magnetic 
head assemblies. The unit does not 
interfere with the operation of the 
regular single-track magnetic sys- 
tem. 

The film pulling mechanism of 
the conversion unit is floated on 
four ‘rubber mountings to reduce 
vibration in operation and also to 
permit transportation of the unit 
without removing the two flywheels 
on the drum shafts. 

For convenience in threading, the 
32-tooth sprocket is provided with 
detents, associated with both pad 
arms, so that when either pad arm 
is open, the sprocket is restrained 
from moving. With the film locked 
to one side of the sprocket, it is 
adjusted at the other side so that 
the two holes in the filter roller 
targets are in alignment. 


This unit can be supplied for | 
multiple track stereo recording with | 


three tracks in the ASA position, 


four-track CinemaScope master, or | 
four-track CinemaScope release posi- | 


tions. 


Jack Kellman Appointed Sales 
Rep. for Ampro in Latin America 


Jack Ketiman has been ap- | 


pointed export sales representative 
for Latin America, a newly created 
field position, for the AMpro Conr- 
PORATION, Chicago. 
president of Cinelectric, Inc., New 
York. His firm acts as export man- 
agers and distributors in Latin 
America for a number of audio- 
visual equipment manufacturers. 

Kellman recently conducted for 
Ampro a six-week market survey of 
Cuba, Guatemala, San Salvador, 
Nicaragua, Costa Rica, Panama, 
Colombia, Venezuela, Dutch West 
Indies, and Puerto Rico. Ampro 
has distributors in 20 Latin Amer- 
ican countries. 


Kellman is | 
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Deatek Host Harold Guzofsky, 


Denver photo firm head, at projector 
test run described below. 


Kodascope Pageant Projectors 
Survive 1,000-Hour Test Run 

* To dramatize his exhibits at two 
regional sessions of the Colorado 
Educators Association, Hal Guzof- 
sky, manager of the Colorado 
Visual Aids Supply Co., recently 
staged a 1,000-hour endurance test 
for two standard Kodascope Pageant 
Sound Projectors. 

These projectors feature “lubrica- 
tion for life,” which is said to re- 
move the greatest cause of projector 
breakdowns, plus such other refine- 
ments as nylon gears and sealed-in- 
oil bearings for long term quiet 
operation. The enterprising man- 
ager decided to prove these points 
and build interest and sales—by 
running the projectors continuously 
for 1,000 hours. 

The rigor was supervised by a 
firm of certified public accountants. 
One machine was placed in the 
store window, the other inside on 
a counter. The accountants started 
both machines and checked their 
continued operation from day to 
day. 

After the machines had run one 
month and a half of steady day and 
night operation—calculated as the 
equivalent of at least 24% years of 
normal school use—the accountants 
snapped them off. At the time they 
were stopped they were running as 
smoothly and quietly as when they 
had been started. No service, lub- 
rication, or other attention had been 
necessary. Each machine had run 
for a total of 1,112 hours without 
stopping, Guzolsky reported. 


Brumberger Sales Corp. Offers 
Slide Cabinet For 750 Slides 

® Currently celebrating its 50th an- 
niversary, BRUMBERGER SALES Corp. 
has announced the No, 1097 Slide 
Cabinet, for filing 750 metal and/or 
glass bound 2%4 x 2%4-inch slides 
the size of a standard mounted 214- 
inch square reflex camera trans- 
parency. The capacity is double 
(1500) if cardboard slides are filed. 
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ALONG THE EQUIPMENT LINE 


The No. 1097 is of all-steel 
streamlined construction, gray ham- 
mertone finish. Each of its six 
drawers will hold 125 slides. Built- 
in slide spacers keep each slide in- 
dependently in a vertical position. 
Every space is numbered for quick, 
easy slide identification. 

A useful feature is the provision 
that has been made for larger collec. 
tions of slides. To save space the new 
model cabinets may be stacked and 
bolted together. The new cabinet’s 
dimensions are 1514-inches wide, 9- 
inches deep and 19-inches high. It 
is priced at $39.95. The company’s 
address is 34 Thirty Fourth Street, 
Brooklyn 32, N. Y. 

* 
John E. Holmes Joins Viewlex 


* Joun E. Hotmes has joined 
ViewLex, Ine., still projection 


equipment manufacturers, as a spe- 
cial field representative serving the 
Middle Atlantic and New England 
territory. 


* * 


Carl L. Krueger Named Sales 
Manager for Radiant Lamp Corp. 
* Cant L. Kruecer has been ap- 
pointed sales manager of Rapiant 
Lamp Corporation, Newark 8, N. 
J. He was western district manager 
at the company’s Hollywood office 
for the past six years. 

Mr. Krueger was previously with 
Paramount Theatres in the Detroit 
area, and has served in various sales 
and service capacities for The Jam 
Handy Organization and the De- 
troit Edison Company. He is a mem- 
ber of the Illuminating Engineering 
Society, and the Society of Motion 
Picture and Television Engineers. 
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But our case histories show that we also 
produce that vital ingredient— 


Phone or write for FGF case histories. 


FARRELL AND GAGE FILMS « INC. 
MURRAY HILL 3-8358 


213 EAST 38th STREET - NEW YORK 16, N. Y. 


La Belle Projector With Strip Unit 
35mm Film Strip Attachment Is 
Designed for La Belle Projector 
* A new strip film attachment for 
the La Belle Automatic Slide Pro- 
jector now enables this machine to 
project 35mm film strips as well 
as all kinds of glass and mounted 
slides. The attachment slips into any 
La Belle projector, without mount- 
ing, and provides film cartridge, 
film track, adjuster, film advance 
and glass pressure plates to hold 
frames firm in true focal plane. 
This attachment makes use of La 
Belle’s movie-action shutter to elim- 
inate white light on the screen. Its 
removable cartridges may be used 
for storing film. It is priced at 
$24.95. The firm’s address is La 
Belle Industries, Inc., Oconomowoc, 


Wis. 


Gaumont-Kalee Flutter Meter 
Marks Small Frequency Variation 
* Claimed by S.0.S. Cinema Suppty 
Corp. to be a valuable adjunct in 
studio work, a new mechanism, the 
Gaumont-Kalee Flutter Meter, is de- 
signed to measure small frequency 
variations of a given carrier fre- 
quency. 

If the meter is provided with a 
signal of the correct frequency and 
of suitable amplitude from a film 
soundhead, variations from constant 
speed of the recording and/or re- 
producing machine can be meas- 
ured. The instrument operates at a 
nominal carrier frequency of 3,000 
cycles per second, but will tolerate 
up to five per cent variation in mean 
carrier frequency, thus enabling 
measurements to be made on ma- 
chines that are running off speed, or 
using films or discs whose recorded 
3,000 cycle tone is inaccurate. 

The meter consists of a narrow 
band amplifier, a limiter, a discrim- 
inator and detector, and a metering 
system, the whole unit being self con- 
tained with its own power supplies. 
The input amplifier is tuned to 3,000 
c.p.s. and has a band width of 1,000 
c.p.s. It is provided with an input 
control for adjusting signal level, 
which must not be less than 100mV 
for correct operation. The Gaumont- 
Kalee Flutter is distributed in the 
U.S.A. by S.0.S. 
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Joe Tuomas, president of Telefilm 
Studios, is pictured above. 


16mm Color Duplicating Method 
Announced by Telefilm Studios 

* The laboratories of TeLeriLm 
Stupios have announced the devel- 
opment of a new process in the dup- 
licating of 16mm color film. The 
process, copyrighted as “Life-Like 
Color,” features an electronically-op- 
erated color printer that automatic- 
ally corrects for over and under ex. 
posure in the original shooting of 
a film. 

This new process also insures uni- 
formity of all duplicate prints and 
accurate blending and balancing of 
delicate tones. The usual reddish 
tones and fuzziness of detail on all 
objects, ranging from closeup to in- 
finity, are absent in the finished 
product. 

“Life-Like Color,” through the 
facilities of Telefilm’s laboratories, 
is now available to all independent 
producers. 

The technical engineers at Tele- 
film have spent over fifteen years of 
exhaustive research in developing 
this unique printer. They admit that 
they must keep the details of its op- 
eration a carefully guarded secret. 
However, this much can be said: 
light changes are controlled through 
actuated solenoids; notching of film 
is not required for light control, 
avoiding damage to original prints; 
after the printer’s switches are set, 
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any number of prints can be uni- 
formly printed; it employs an ex- 
clusive filter design and application 
for balancing color; another feature 
prevents film slippage, thus insuring 
a top quality sound track. 

Telefilm Studios, under the direc- 
tion of president Joe Thomas, a 
disciple of Dr. Lee De Forest, are 
credited with pioneering other 
“firsts” in the 16mm field. 


* 


Sarra, Inc., Builds 3,000-Foot 
Sound Stage in Chicago Studio 
* Opening of a new sound stage 
designed for the production of tv. 
films and sound motion pictures was 
announced this month by Sarra, 
Inc. The latest adjunct to the com- 
pany’s New York and Chicago pro- 
duction facilities, the stage is housed 
on the third floor of Sarra’s three- 
story studio building at 16 E. On- 
tario Street, Chicago. 

Completely sound-proofed and 
equipped for high fidelity recording, 
the stage has a floor area of approx- 
imately 3,000 square feet and a 
ceiling height of slightly more than 
20 feet. 


This spaciousness served in the - 


filming of a subway stairway and 
entrance set built and photographed 
for an all-dialogue sequence in a 
recent t.v. film commercial for 
Stopette, for use on What's My 
Line? For silent shooting, as many 
as four different camera crews can 
work simultaneously on the same 
number of t.v. or motion picture 
productions. 

Surrounding the new stage are 
carpenter and paint shops, electrical 
shop, wardrobe and prop depart- 
ments, dressing rooms, and the an- 
imation studios. These facilities are 
an integral part of the stage design, 
combined to permit a smooth flow 
of shooting schedules. 

An all-color motion picture and 
a number of t.v. film commercials 
have been completed on the new 
stage for such accounts as Evinrude 
Motors, B. F. Goodrich Company. 
and the Storz Brewing Company. 
Other film commercials, in produc- 
tion, are scheduled for early release. 

* 


Public Service Network, Inc. 

to Specialize in TV Films 

* A new company, PuBLic Service 
Network, Inc., Princeton, New 
Jersey, is specializing in the circula- 
tion of promotion films to television 
stations for use in public service 
programs. 

SHERMAN Price, formerly vice- 
president of Princeton Film Center, 
is the company’s founder. Joining 
him from the same source is Mrs. 
Arline Horne, former t.v. circulation 
manager of the Film Center. 


Year after year we at Haig and Patterson, Inc. 
continue to do work for a group of leading com- 
panies who have had enough experience with the 
audio-visual method of instruction to appreciate 
the importance of having this work done well. 
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“Story of the Great Lakes” Is 

Told in 16mm Coast Guard Film 

* “Inland Seas” is not only an allu- 
sion to their size but an accurate 
description of America’s Great 
Lakes as major roads of industrial 
transportation. Story of The Great 
Lakes, a 16mm motion picture pro- 
duced by the U. S. Coast Guard, 
depicts the overall economic sig- 
nificance of the lakes and the im- 
portant role the Coast Guard plays 
in policing them. 

A cycle of one full year is cov- 
ered during the 2714 minute film. 
Starting with winter, when the lakes 
are icebound, scenes run through 
opening of traffic in the spring, 
cover its full flow through summer 
and fall, and end when winter again 
brings traffic to a halt. 

Story of The Great Lakes has been 
cleared for television. The film may 
be scheduled upon request to: Chief, 
Public Information Division, U. 5. 
Coast Guard, Washington 25, D. C. 
or Coast Guard district offices. 


AF of L Workers Education Bureau 
Adds Three New Films to Library 
* The Workers Education Bureau 
of the American Federation of 
Labor has recently added three new 
films to its film library. They are: 
High Wall, a 32-minute film on the 
basic causes of prejudic e; World 
Affairs Are Your Affairs, 20-min- 
utes; and Looking Ahead, a 13-min- 
ute review of the benefits available 
to workers through social security. 
These and other films of interest 
to labor groups are available for 
rental through the Workers Educa- 
tion Bureau, 1525 H St. N.W., 
Washington 5, D. C, 


Educational Testing Service Head 
Urges Greater Use of Films 

* In his annual report to the 
trustees of the Educational Testing 
Service, in Princeton, New Jersey, 
Dr.. Henry Chauncey, president of 
the organization, urged that films be 
used more often to take over the 
lecture role of the teacher. 

Dr. Chauncey’s report stated that 
“good films are more effective than 
poor instructors and at least as 
effective as the average instructor.” 
The greater use of films would leave 
the teacher free to concentrate on 
“personalizing individualizing 
instruction,” the report said. 


Offers Business Film Catalog 

Business Epucation Fiims, 630 
Ninth Avenue, New York, a central 
source for renting films on business 
and commercial subjects, has a mid- 
year catalog supplement available 
free on request. 


BRIEFS ABOUT PICTURES IN THE NEWS 


“Nature's Children” is Second 
Wildlife Film Lensed by Sohio 

® Wonders of the world often are 
to be found in the seeker’s back 
yard. Four years ago, Ohioans ver- 
ified this truth with their enthu- 
siasm for Ohio Wildlife, a color film 
produced by the Sandard Oil Com- 
pany of Ohio. The reception prompt- 
ed an encore and Sohio has obliged 
with Nature's Children, a 30 minute, 
lomm color sound trek through 
Ohio’s bountiful backyard—its 
woods and meadows. 


Trailing the seasons, the film 
explores the life of creatures of 
the forest and field, “nature’s chil- 
dren,” in the stark sleep of winter, 
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the joyful play of spring, the lazy 
feeding of summer, the house-hunt- 
ing and food-storing of fall against 
the new winter. The camera gives 
care to all of nature, the sky and 
soil, trees, brush and rock, all that 
gives the world its scent and color. 
It time-studies the plants and insects 
of air and water, even prying into 
the sinister banquet of the praying 
mantis; but chiefly it is preoccupied 
with the birds and beasts. 

The humming bird’s fantastic 
winging is glimpsed in high-speed 
photography. The young deer, shy 
and graceful, the scheming foxes, 
the wary, worried raccoon mother 
with three cubs the inevitable 


N.Y. 
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“Willie,” her problem child, the 
acquisitive chipmonk, the circum- 
spect turtle, the acrobatic clown, 
the squirrel — the camera moves 
with all of them as they eat and 
romp and grow. The labor of fond- 
ness and patience this film required 
was done by Karl H. Maslowski, 
assisted by Woodrow Goodpaster. 
Maslowski’s knowledge of the habits 
and dispositions of the nature folk 
and the camera techniques he lent 
to this wisdom resulted in a picture 
Sohio believes will be more popular 
than its earlier wildlife success in the 
“Let’s Explore Ohio” series. Nearly 
a thousand audiences a month see 
films from this series treating of 
historical, recreational, industrial 
and natural scenes in Ohio. Sohio’s 
own projectionists may be contacted 
to show these films or prints may 
be obtained from the company’s 
film library. Both services are with- 
out charge. 


* * 


Unique, Versatile Commercials 
Filmed at Sarra for TV Sponsors 
* Invention is the mother of adver- 
tising and the trick treatment is 
working on cue in the production of 
filmed t.v. commercials at Sara, 
INc. 
Encore Cigarettes “come to life” 
to spell out their own advertising 
message in a one-minute animated 
and live action film prepared by 
Sarra in the New York studio. The 
cigarette box opens, the cigarette 
flies out, rests on an ash tray. It 
magically lights while a moving mes- 
sage appears on its side to spell out, 
“It filters the smoke.” This message 
is then cut off by the filter as smoke 
emerges from the filter tip to form 
the words, “but not the taste.” 
Another film commercial, a series 
of 20-second messages for Campbell 
Taggart Associated Bakeries, has 
been designed to advertize three dif- 
ferent brands of bread separately 
with a minimum of alteration. Prim- 
arily animation, the series utilizes a 
wide variety of picture themes keyed 
to a musical jingle with different in- 
strumental arrangements. 


+ * * 


Burke & James Catalog Ready 
* The 55th annual Burke & James 
catalog is now available without 
charge to business photographic 
users. Its 96 pages include 25 new 
color pages illustrating “photo 
tools.” 

Among the items described in the 
catalog are press, studio. candid 
and special purpose cameras; lenses, 
projectors, lighting equipment, de- 
veloping equipment, and enlargers. 

The catalog may be obtained by 
writing Burke & James, Inc., 317 
So. Wabash Ave., Chicago 4, Ill. 
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Kling Occupies Chaplin Lot as 
TV and Industry Film Use Grows 
* Where the Derbied Pantomimist 
once swung his cane and duck-footed 
to fame, production crews now are 
creating commercial films for tele- 
vision. This industrial change of 
scene was produced by the recent 
acquisition of the Charles Chaplin 
Studios in Hollywood by Kuinc 
Strupios of Chicago and Hollywood, 
makers of films for television, indus- 
try, public relations and sales train- 
ing. 

The long-term lease arrangement 
was announced in Chicago by 
Ropert Eiminperc, president, fol- 
lowing 10 days of negotiation by 
Eirinberg, Frep A. NiLes, vice pres- 
ident and director of motion pictures 
and television and Lee R. BLevins, 
vice-president and head of Kling’s 
West Coast operations. 


Production Is Under Way 


Activation of the full facilities on 
the lot, including two giant sound 
stages, began immediately with the 
name of the property changing to 
Kling Studios. The starting schedule 
calls for shooting full length features, 
commercials and syndicated series 
for television, according to Niles. 
Kling’s animation division will be 
housed on the lot as rapidly as 
facilities are adapted for their oc- 
cupancy, Blevins said in Hollywood. 

In July, in addition to the block- 
long sound stage already in use in 
Chicago, Kling began work on new 
sound stages at 1100 Washington 
Boulevard in that city. These new 
studios, with three large sound 
stages and complete production facil- 
ities now are being completed. 

Paralleling the Chaplin lot enter- 
prise and Kling’s growth with the 
bounding television film industry, 
Niles observed, “Here, for the first 
time, we see a company whose prim- 
ary production is films for tele- 
vision, absorbing a property which 
has been a major motion picture 
studio—one which might have been 
lost to the industry had it not been 
for television.” Earlier it was 
planned to raze the buildings on the 
Chaplin lot and construct commer- 
cial properties on the land. 

Reminiscent of Old Days 

“The lot is still filled with all the 
evidences of the color and greatness 
of Chaplin and his movies,” Niles 


said. “You walk along a side walk 


COLORSLIDE AND FILMSTRIP 
DUPLICATING 


FRANK A. HOLMES 


Sunset Boulevard 
Los Angeles 46, California 


1954 PRODUCTION REVIEW 


and look down to see, there in the 
concrete, the imprints of the shoes, 
which, with the old battered bowler 
and mustache, were the trademarks 
of the man. In the prop rooms, a 
dusty lamppost lists to one side and 
you think of the unforgettable scenes 
in City Lights. An old buggy, setting 
off to the side, is the same buggy in 
which Chaplin pushed Jackie Coogan 
to fame in The Kid. The props, the 
sets—all tell some part of the story 
of The Gold Rush, Modern Times, 
The Great Dictator and other mem- 
orable movies that bear Chaplin’s 
indelible touch.” 
a * * 


Walter Rivers and Associates 
in New San Francisco Quarters 


Warrer A. Rivers anp Asso- 
cIATES of San Francisco, motion 
picture producers, have moved to 
their new studio and offices at 60 
Market street in that city. 

The new studio follows the latest 
Hollywood trend and has been 
equipped with all overhead lighting 
facilities eliminating cables and 
lights from the studio floor to pro- 
vide rapid and unobstructed camera 
movement, Special overhead camera 
booths have also been installed. 

New contracts now in work by 
Walter A. Rivers and Associates 
include the filming of all progress 
on the new multi-million dollar San 


Rafael-Richmond Bridge. 


PATENTED 
The Draper X-L unit shown for windows 
of unlimited width 
: THERE iS A DRAPER DARKENING SHADE 


FOR WINDOWS OF ANY TYPE OR SIZE 


X-L—For extremely wide and multiple windows. 
Shades are 


@ PAKFOLD—One set of demountable shades 
heavy gauge may be moved from room to room, 


steel shield 
LITE-LOCK—Roller box and _ side 
equipment for laboratory installations. 


SK YLIGHT—A rugged and efficient unit. 


NEW WAY—For combination glass block-clear 
glass windows. 


channel 


Offset brackets 
give shades 
6” overlap 


WRITE TODAY for complete details and free estimates on 
your needs! 


LUTHER O. DRAPER SHADE CO. 


P.O, Box 438 Spiceland, Indiana 
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pid Prescription 
makes old films like new’ 


Are some of your films showing their age? Scratches, “rain” 
and other surface imperfections can spoil the effect of even 
the finest motion picture — and make “shut-ins” of valuable 
prints that could have years more useful life in the field. 
Our exclusive process dctually removes these tell-tale signs 
of wear and handling, and brings back the natural clarity 
and beauty of your film. 


Our two exclusive processes: 


RAPIDWELD: 


We remove scratches, fingermorks, 
oil stains from both sides of film, 
restore flexibility to brittle film and 
repair faulty splices. 


RAPIDTREAT: 


We coot the emulsion side of new 
film to protect against scratches, 
staining ond brittleness that occur 
through handling and projection 


Among our many satisfied customers are: Eastmon Kodak 
Co., E. |. du Pont, U. S. Steel, General Motors, American 
Can, American Cyonamid, Pan American Airways, Jom 
Handy Org., CBS-TV, NBC-TV, Atchison Topeka Santa Fe 
R.8., State Depts. of Education, Georgia, Conn, Maryland. 
16 and 35 mm ‘ORIGINALS * NEGATIVES 

KODACHROMES PRINTS 


* 
rapid 
FILM TECHNIQUE INC. 


21 WEST 46th STREET @ NEW YORK 36, N. Y. @ JU 2-2446 


EST. 1939 


THE BEST IN AUDIO-VISUAL SERVICES 


IS DISPLAYED FOR BUSINESS BUYERS 


IN THE PAGES OF BUSINESS SCREEN 
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ANNUAL FILM COMPETITIONS: 
(CONTINUED FROM PAGE SIXTY-SIX) 


NATIONAL COMMITTEE 
ON Firms For Saretry 
ANNUAL AWwarps 
Deadline for Entries: February 22 
CaTecories: 35mm theatrical, 16mm _ non-theat- 
rical motion pictures and sound slidefilms deal- 
ing with safety education are considered in the 
following occupational, home, 
traffic & transportation, and general safety. 
Awarps: The committee meets for two days in 
March of each year to judge entries. Bronze 
plaques are awarded to top winners; award of 
merit certificates are given to other films for 
special reasons. Awards are presented at the 
National Safety Congress held in Chicago each 
fall. 
Entry: Entry blanks are available from William 
Englander, secretary of the Committee, c/o 
National Safety Council, 425 N. Michigan Ave., 
There is no charge for entry or 
awards, but films must be submitted prepaid, and 
will be returned via express collect. 


classifications: 


Chicago 11. 


1954 Freepoms FounpatTion AWwarps 
Sponsored by the Freedoms Foundation 
Valley Forge, Pennsylvania 
Closing Date for Entries: November 1, 1954 
Carecories: All 1954 productions which con- 
tribute to an understanding of the American way 

of life. 

Awarps: A distinguished jury of prominent 
Americans selects one film for a Top Award, and 
others for Medals of Honor. Awards will be 
announced in February, 1955. 

Entry: Entry blanks are available from the 
Freedoms Foundation, Valley Forge, Pa. 


Dartnell’s Objections” 


| Offers Pointers on Sales Strategy 


* With competition replacing demand in today’s 
market, the search for stronger salesmanship 
quickens. A new 30-minute course in “closer” 
knowledge is Overcoming Objections, offered on 
a rental basis by the Dartnell Corporation. The 
Jam Handy Organization was the producer for 
Dartnell. 


Returning to the screen are sales training 
savants Richard C. Borden and Alvin C. Busse 
as their latest film fastens on perennial customer 
rebuffs. Overcoming Objections emphasizes 
methods which any salesman can adapt to his 
individual prospect problems. 

Mr. Borden is a sales analyst, Mr. Busse, a 
professor of speech. In facile combination, they 
examine and vivify the sales situation as a psycho- 
logical contest in which victory is to the discreet. 
They do not miss the humor of commercial 
counterpoint nor do they seem to miss a con- 
versational measure in overcoming, dissolving 
or cutting selling ojections down to size. 

As several kinds of salesmen, Busse encounters 
Borden as several kinds of customers in a series 
of symbolic sets. Arguing in gas station, office, 
grocery store, and appliance department, the pair 
(occasionally aided by other “straights”) deline- 
ate anti-objection techniques. 

By pointed examples of polite listening, sub- 
ject shifting, cushioning of hard answers, seeing 
a stall through its false whiskers, vocal therapy, 
and temperamental self-defeat, the film fortifies 
the salesman with strategies made for orders. 
The best strategy is seen as the one which solves 
today’s objection and skillfully uses the solution 
to preclude an objection tomorrow. 

Industrial salesmen coping with factory pur- 
chasing agents, dealer salesmen fending Nays in 
new outlets, consumer and retail salesmen con- 
quering the public will find value in Overcoming 
Objections. Supplementing the film are printed 
materials such as a meeting guide, reminder post- 
ers and a training booklet prepared by Borden. 

The 16mm black and white sound film initially 
was circulated by subscription but now is avail- 
able on a rental basis only, at $1.00 per head 
for each showing, with a minimum rental fee of 
$40.00. Apply to The Dartnell Corporation, 4660 
Ravenswood Avenue, Chicago 40, Ill. 


, compact 
movie-mite 


If you can tell your story in words, you can tell it 
BETTER in sound film! This tiny, light weight, simple -to 
operate sound-film projector shows 16mm films on small, 
attachable screen. Lowest priced on the entire market ! 


Rampart Productions 


2356 DORRIS PLACE 
LOS ANGELES - CAPITOL 


QUANTITY DISCOUNTS 


BUSINESS SCREEN MAGAZINE 


wii 

‘ | 

7 

| 

‘ 

| 

nf 

fe 

\ 

PIC TU S o»dTELEVISION FILMS 

4 show your sales story in sound film 

= 

4 


(Lert) studio setup at 
Empire Photosound shows 
arrangement for use of 
the Scotchlite screen 
material for inexpensive 
(but limited) application 
in rear projection. 
Lighting is an especially 
important detail in the 
setup as the diagram 
below clearly shows. 


Short Cut for Rear Projection 


tute for rear projection in illu- 
sory photography has been tested 
by William S. Yale, president of 
Empire Photosound, Inc. He recom- 
mended it as having good possibili- 
ties in motion picture production, 
particularly for the small producer. 
Called “front projection,” it was 
brought to professional readiness by 
Herbert Johnson and Kenneth Pen- 
ney, St. Paul, Minn. photographers, 


ent. Technical requirements include 
equalizing the light on the live sub- 
ject with that on the screen; keep- 
ing direct light off of the screen; 
and interlocking camera with mo- 
tion picture projector. 


Write 3M’s for Details 

Details of the technique and the 
problems involved are available 
from the Graphic Products Division 
of Minnesota Mining and Mfg. Co.., 
St. Paul, Minn., manufacturers of 
“Scotchlite.” Pictures on this page 
show the system as employed dur- 
ing the Empire Photosound experi- 
ment. 

The results may be a welcome aid 
to the motion picture producer who 
is faced with the problems of dis- 
tance and weather as he contem- 
plates recreating Paris and spring- 
time in the studio. 


“Scotchlite” Sheeting Used 

Key to the technique is a screen 
of highly reflective “Scotchlite” 
sheeting which returns light to its 
source without glare. Coupled with 
the screen is a mechanical set up 
(see diagram) aligning the camera 
with either a slide or motion pic- 
ture projector. 

Advantages of this new technique 
for blending a live and a projected 2°. 8 
scene into one realistic picture, as Leonard Cooper Is Appointed 
pointed out by Mr. Yale, are (1) Publicity Chief for Pathe Labs 
the elimination of “hot spots” (ob- ® Appointment of Leonarp Cooper 
literation of the image when struck as publicity director of Parne Lan- 
directly by light) and (2) the small oratories, INC., was announced re- 
amount of space and equipment re- cently by James L. Wo.cort, execu- 


quired. tive vice-president of the firm, a sub- 
Limitations of the system, such  sidiary of Chesapeake Industries, 
as the lack of flexibility, are appar- _I ne. 


Arrangement of lighting and mirror for rear-projection. 


12° 
SCOTCHLITE SCREEN 
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spot 
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750 WATT 
4° FROM FLOOR 


2000 


150 WATT FLOOD 8 PROM FLOOR 


CAMERA HEIGHT 
PROJECTOR 


CAMERA 
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DOUGLAS-NAVY F4D SKYRAY 


Holder of two world’s speed records 
3-Kilometers-753.4 MPH 100-Kilometers-728.110 MPH 


We are proud to have served the Douglas Aircraft 


Company in the production of their motion picture 


“NEW WINGS FOR THE NAVY” 


SCREENCRAFT ENTERPRISES, INC. 
8470 MELROSE AVENUE 
HOLLYWOOD, CALIFORNIA 


“BLUE CHIPS” OF AUDIO-VISUAL PRODUCTION AND EQUIPMENT 
DISPLAY IN THE AD PAGES OF BUSINESS SCREEN 


ARE ON 


Now in Production! 
BLACK DIAMONDS 
The Story of Anthracite 


The Anthracite Information Bureau 


MOTION Pictures PAUL ALLEY 


A 27-minute Public Relations film in Color for 


TELEVISION 


PRODUCTIONS 
619 West 54th St., New York 19, N, Y. 
JUdson 6-2393.-4 
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re A Trademark For 
Technical Excellence 
é In Motion Pictures 


INDUSTRIAL COMMERCIAL 
DOCUMENTARY 


PEARSON & LUCE 


PRODUCTIONS 


OFFICES © 26 O’FARRELL STREET 
STUDIOS BELLEVUE HOTEL 


SAN FRANCISCO 


~PRODUCTIO 


SCIENTIFIC EDUCATION 
«AND RESEARCH 


For audience levels from 
JUNIOR HIGH SCHOOL 
to PROFESSIONAL 


You Are Cordially Invited to Discuss 
Your Film Program With Us. 


Special production facilities 
for visual aids in — 


MEDICINE BIOLOGY 
SURGERY CHEMISTRY 
PHYSICS PSYCHOLOGY 


@ Expert technical staff 
@ Live action and animation 
@ Color and sound 


All films produced to meet highest 
scientific and technical pes 


For further details see 
listing in this issue. 


STURGIS-GRANT 


PRODUCTIONS, INC. 
322 EAST 44TH STREET 
NEW YORK 17, NEW YORK 


Lederle introduced new products and plant facilities on a panoramic filmstrip program. 


Lets LOOK at Your Sales Meeting 


A Timely Review of Visual Technique and Arrangements by Robert Lightburn 


LL THE MATERIAL that is being printed 
today about “meeting-technique,” or “con- 
ference-procedure” only confirms the fact that 
the meeting is still with us. No substitute has 
yet been found for it, and most any pamphlet on 
“How to Conduct the Successful Meeting” is 
just as valid and readable today as it has ever 
been. 

But something new has been added in the last 
few years, particularly since the last war, and 
that is the simple fact that more and more 
meetings are using visual aids. And because of 
visual aids more program directors are being 
forced to consider new procedures of conduct- 
ing these meetings. It would no doubt be pre- 
sumptuous to say that visual aids are revolu- 
tionizing meeting procedure, because the pur- 
pose of the meeting—which is the job of 
communication, the transference of an idea 
from one person to a group of people—has not 
changed at all. Only this new thing has been 
added: the training and educational film has 
been introduced to help in this job of com- 
munication. 


Visuals Play a Supplementary Role 


It is not disparaging the educational film to 
say that it only helps. It does an excellent job 
in this capacity, and has nothing for which to 
apologize. We must always be reminded, how- 
ever, that the film has in reality a specialized 
purpose: its value lies in its supplementary role. 
It is used to emphasize, to explain and illustrate, 
but it is seldom considered, as is the entertain- 
ment film, for instance, to be the whole program 
in itself, That is why the program director must 
be completely aware that the employment of 
this educational film really demands that he 
must consider many other details, such as the 
correct materials for the program, a well-planned 
lecture and discussion meeting, the use of the 


film at the proper strategic moment in the meet- 
ing’s schedule, a method of projection procedure 
that must be carefully planned and efficiently 
and unobtrusively carried out. The program 
director's job is not a simple one. 

Of course there are programs and programs, 
each different and with its peculiar require- 
ments. For instance, the sales manager of a large 
corporation must infotm his national sales force 
about a new product or a new merchandising 
plan. Or, the director of education for a large 
foundation must explain a new program of pub- 
lic activity to several thousand of his co-workers 
throughout the country. The sales manager, or 
director, decides that the best method of in- 
forming his personnel is to hold several meet- 
ings throughout the country; that in addition 
to the usual talks and discussions, he will show 
one or more films to highlight the important 
messages he has to transmit. 


A Checklist for Sales Managers 


The sales manager has the following specific 
tasks before him: he must (1) plan the pro- 
gram: (2) choose the materials which will put 
over the program, such as film and brochures; 
(3) choose the meeting places, the cities which 
are most suitably located; (4) arrange for all 
necessary accommodations for the personnel, 
hotels, all meeting halls, meals, entertainment, 
etc.; (5) check these accommodations to see 
that they fit his special problems; (6) assure 
himself that the hall in which the film is to be 
presented is suitable, and that all necessary 
equipment and personnel needed to present the 
film are provided; and, of course, the most im- 
portant of all, (7) plan his program with me- 
ticulous care so that his primary purpose, the 
transfer of his special message, is successfully 
accomplished. 

Each of these steps requires intelligent plan- 
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ning and very careful execution. The entire job 


is the sales manager’s responsibility. Even 
though he might have trained personnel to help 
him conduct the program, his responsibility re- 
quires him to know the problems each step of 
the way. To know in detail what the projection- 
ist has to do, for instance, is just as important 
as to know the manner of conducting the pro- 
gram. One mistake—there is not enough current 
provided for the projectors, or the ceiling of 
the room where he plans the meeting is found 
to be too low for the film sereen—and the entire 
program that has taken months to plan will be 
in danger of failing. 


Lay Out Meeting Plans Far in Advance 

The sales manager who is experienced in con- 
ducting these meetings knows all of this and 
plans accordingly. He knows first of all that 
such planning and programming takes a lot of 
time. He begins his work many months in ad- 
vance of the actual date the program is sched- 
uled. He makes certain first that the idea—the 
sales plan, or the merchandising presentation— 
is ready to be delivered, that it is workable and 
that all of its little gimmicks have been discard- 
ed. He then organizes the program down to the 
last small detail, obtains personnel and equip- 
ment necessary to carry it out, personally checks 
all of the arrangements that have been made 
and all material that is to be used. He knows 
that the successful program needs a certain 
amount of “plush”—-nice hotel arrangements. 
for instance, and decently presented printed and 
film material. Knowing this, he impresses the 


company management with the need for a 


WE are still making 
pictures for the 
same people we 
produced for as 
long ago as 1931. 


What more 
can we say? 


Except— 


The next time you 
think of a picture 
or service that a 
high-quality 
West-Coast producer 
could do, let us 
know so we can 


quote you. 
Par-Dowune Pictures 
1056 50. ROBERTSON BLVD. 
ANGELES 35, CALIF. 
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budget which will prove workable, which will 
provide the necessary materials so that the in- 
dividual salesman will leave the meeting im- 
pressed with the company and satisfied with 
the company’s new project. 


Here’s How Lederle Planned Show 


But let’s take a practical illustration of a pro- 
gram of planning that resulted in such a success- 
ful meeting and follow the steps from the mo- 
ment the project was released until it finally 
reached the local salesman. Lederle Labora- 
tories recently inaugurated a new Purchase 
Plan which it wanted publicized and adopted 
by its sales personnel. So to publicize this plan 
(and, in addition, to place two new products on 
the market), the company decided to hold sales 
meetings at five conveniently located cities 
throughout the country, Atlanta, Dallas, San 
Francisco, Chicago, and New York. Each dis- 


trict sales manager, all local salesmen and ware- 
house managers throughout the country were 
to attend at least one of these meetings. 
Decisions about the presentation of the new 
plan took the following form: during the course 
of the meeting, the merchandising scheme would 
be first presented to the sales force in the form 
of a film strip—a film especially designed for 
this occasion. A lecturer would be at a podium 
near the screen to read off material underscor- 
ing the information presented on the film. After 
the film a forum discussion would’ be held to 
clear up any points that might have been left 
vague or were peculiar to local situations. 


Pre-Test Pilot Program in Two Areas 


Plans for the new merchandising program 
actually began many months before the final 
film was made. First of all, an original test plan 
was made up into filmstrip form, called a pilot 
filmstrip, and presented to salesmen in two test 
areas, Atlanta, Georgia and Buffalo, New York 
to initiate the experimental program. The en- 
tire test program had three objects in view: (1) 
to determine the acceptance of the program to 
the clients; (2) to search out problems that 
would come about because of the new scheme; 
(3) to seek out the most effective means of 
presenting this program to the salesmen. The 
program was begun, and for several months 
the activities of the salesmen were observed 
closely by members of the National Sales Council 
of Lederle Laboratories and all results recorded. 

Revision of the plan was made after the sev- 
eral months that it was in operation in the two 
test areas. Then the presentation was revised on 
the basis of the recorded results, the salesmen’s 
suggestions, and the national executives’ obser- 
vations. It was found, for instance, that the 
filmstrip needed more emphasis on the sales- 
man-customer level, and a tighter and more ex- 


(CONTINUED ON THE FOLLOWING PAGE) 
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Send us a tape and cued f; 
script of your next pro- 
duction job. 


We will re-record your \\ 
tape on cherry-red 
VIRGIN VINYLITE with- 
out charge and send 
you a 12” or 16” 
test-pressing within 

48 hours. Audible or 
sub-audible signal 

added. 


This is the one, sure 
way you can compare 
the QUALITY of our 
masters, the FIDELITY 
of our pressings, and \ 
the PROMPTNESS of \ 
our delivery. 


SEND FOR OUR 
RATE CARD 


6757 HOLLYWOOD BLVD. 


HOLLYWOOD 28, CALIFORN| 


specialized laboratory services 


35mm Color Theater 
Prints from lémm Color 
Originals . . . 3 meth- 
ods: Ansco Direct Re- 
versal, Eastman or Ans- 
co Color Negatives, 
Three-Separation Nega- 
tives. 


© | 35 mm 


Kodachrome Optical 
Printing Masters with 
Special Effects 


e 16 mm 


Special Photographic Ef- 
fects for Television Pro- 
ducers 


e |TV 


lémm Kodachrome 
blown up to 35mm East. 
man Color 3D Negotives 


e 


Unsurpassed separation 
positives and Color In- 
fer-negotives with Ef. 
fects, made on our New 
Precision Contact Printer 


e | NEW 


Superimposures 
Special Optical 
Effects 
Dissolves 
Montages 

Fades 

Wipes 


Filme fleets. 


1153 NO. HIGHLAND AVENUE 
HOLLYWOOD 38, CALIFORNIA 
HOllywood 9-5808 
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Trade and Travel Films 
of the 


WORLD TODAY 


to stimulate understanding 


and goodwill among 
all peoples. 


Alfred T. Palmer 
Productions 


130 BUSH STREET, SAN FRANCISCO 4 
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SLIDEFILMS 
TV COMMERCIALS 
MOTION PICTURES 
Creative know-how backed 
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CAL DUNN STUDIOS 


3 2424 159 EAST CHICAGO AVE 
CHICAGO. II 


r 


MOTION PICTURE 
RECORDING 


MULTIPLE CAMERA FACILITIES 
FILMS FOR TELEVISION 
KINESCOPE RECORDING 
TELEVISION AIR CHECKS 
DUBBING AND RERECORDING 
COMPLETE PACKAGE FACILITIES 


TELECINE RECORDING STUDIOS, INC. 


100 south northwest highway 
park ridge illinois 
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Helpful Pointers on Field 
Sales Meeting Technique: 


(CONTINUED FROM THE PRECEDING PAGE) 


plicit method of presenting the national plan. 
The final filmstrip was then produced and the 
accompanying material printed in its final form. 


Appoint a Meeting Program Director 

One man was placed in charge of the entire 
programming as director. This director’s first 
job was to arrange for hotel accommodations for 
the personnel expected to attend and for the 
necessary conference rooms and meeting places. 
To do this he visited each of the five cities many 
months before the meeting was scheduled. He 
arranged for the living and conference accom- 
modations; among the latter was a special room 
he selected for the presentation of the film. This 
was a particular problem, as the film that was 
finally selected was a three-screen presentation, 
therefore requiring 2 room which could accom- 
modate a screen area 30-feet wide by 714 feet 
high, and easfly viewed by the intended audi- 
ence. For this room he had the hotel furnish 
him with a floor plan which he used later in 
his seating plan. 

After the hotels and all meeting rooms had 
been selected, and necessary catering arrange- 
ments made, the director returned to his home 
base, bringing back with him, among other 
things, the above-mentioned floor plan of the 
room in which the film was to be shown. He 
and his assistant studied this floor plan and 
from it decided on the placement of the pro- 
jectors, the screen and amplifiers, and then de- 
signed the most advantageous seating arrange- 
ment. 


Steps in Meeting Room Preparation 

A few days before the first meeting was 
scheduled, the director’s assistant traveled to 
the city to make final arrangements and to take 
final checks. He had his equipment with him 
the three projectors and the 30-foot screen. He 
made the final arrangements with the hotel: 
that he have a long enough extension cord for 
the machine, availability of a throw rug to lay 
over the power cord to avoid tripping, that he 
have the necessary labor available to move the 
screen on and off the platform, and that he have 
storage facilities for his equipment when not 
in use. 

In the meantime the director had completed 
plans for the program’s agenda. The film was 
to appear on the afternoon of the second and 
final day of the conference, to be included with- 
in a set number of sales speeches. The screen 
and projector then were stored until the sec- 
ond day. The program on the morning of the 
second day was held in the same room the film 
was to be shown, so the assistant’s work began 
when the salesmen adjourned for their lunch- 
eon meal. During this interval he set up his 
sereen and projectors in the positions specified, 
checked all equipment carefully and ran through 
the films so that he knew they would work 
properly. After the luncheon meal the sales- 
men returned, listened to some introductory 
speeches about new products and then, via the 
film, were given their first introduction to the 


new merchandising plan, after which there was 
discussion about the more detailed aspects of 
the plan. 


Thorough Planning Pays Dividends 

All of this expense and the work of planning 
and arranging had been made to show a film 
that lasted approximately 25 minutes in a dis- 
cussion program that extended to one and a 
half hours. But there is definite proof that the 
time and expense resulted in worthwhile results. 
It was found in discussion that in all of the five 
meetings interest had been aroused not only 
because of the meritorious features of the plan 
but also because of its method of presentation. 
The unique three-screen showing (which al- 
lowed, for instance, a 30-foot wide panoramic 
view af the Lederle Pearl River Laboratory), 
and the color film, all combined to create a 
favorable first impression to the plan and gave 
a reality and liveliness to the discussion it 
otherwise might not have had. The salesmen 
gained, by means of the film, some basic and 
specific information which in other than visual 
media might have been very difficult to put 
across. 


It’s the Little Details That Count 
This is a case history of planning and pro- 
gramming a sales meeting, one which used a 
film to put across its message. But the story has 
been told here only in its broad outlines. There 
were many small activities that went into the 
successful accomplishment of each of these meet- 
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ings, and these should be given in more detail. 

Let’s first assume that a corporation is plan- 
ning a series of sales meetings in certain cities 
and towns in the country. It plans to use film 
for these meetings, so in its plans it must con- 
sider the problems that might arise in showing 
the film—not only the more general problems 
as stated in the illustration above, but specific 
ones: where can film and projectors be ob- 
tained? What considerations must the director 
have in selecting the room for the film? What 
must an inexperienced projectionist do in order 
to run a successful film? 


Your Own Film Is First Choice 


Let’s follow the procedure in some detail: 
Choice of film: Obviously the ideal condition 
here is for the industrial, or public, group to 
have a film especially produced to order for its 
special purpose. To do so has a definite reflec- 
tion on the importance of the subject matter. 
The advantages in having this done are numer- 
ous: the film will be designed to answer a spe- 
cial need; it will have the name of the product 
or the name of the manufacturer, or sponsor, 
of the film, which will aid in prestige value, and 
will get across a more pertinent message. 

However, if the possibility does not exist for 
such a custom-made production, then the spon- 
sor may be able to obtain film which can be 
adapted for his general purpose. This may be 
done by consulting such media as the Filmstrip 
Guide (published by the H. W. Wilson Co., 950 
University Avenue, New York 52, N. Y.) or 
for movies the catalogues of some of the prin- 
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cipal movie film distributors. Regardless of what 
you have been told about a film be sure to pre- 
view it before any meeting use.* 

Selecting the Projection Equipment 
Choice of equipmen : The choice of the equip- 
ment depends naturally on the film. For sound 
movies any conventional 16mm sound projector, 
utilizing a 750 or 1000-watt lamp, should serve 
any audience. For filmstrips any conventional 
35mm projector will be suitable such as Ameri- 
can Optical or Viewlex which are now available 
in 500 or 1000 watts. 

For extra large audiences a second speaker 
might be needed to afford better distribution of 
sound, 

The screen could be either a beaded or matt 
surfaced one. The beaded screen gives better 
pictures unless the sight lines require a wide 
diffusion of the film’s reflection; then the matt 
surface screen is superior. 

If the producer does not own a projector, he 
has places in most cities where he can rent or 
borrow them. His sources might be: (1) the 
hotel where he plans his meeting; (2) camera 
supply stores, amateur and professional. (Rates 
run from about $40 to $15 a day); (3) the 
classified yellow section of the telephone book. 
He can check the outfits under “Motion Picture 
Projection Service” and other such headings: 
(4) related motion picture businesses (theatres 
theatrical supplies, ete.) ** 


Check These Room Requirements 


Selecting a room: In the choice of a room the 
following minimum requirements should be met: 
(1) the room should be properly ventilated. A 
warm room will provide a sleepy audience, a 
cold room an irritated one; (2) the room should 
be provided with curtains or other means by 
which it can be darkened; (3) the acoustics 
should be tested or at least inquired about to 
assure you of good distribution of sound; (4) 
the ceiling must be high enough so that the film 
screen can be raised to a sufficient height above 
the audience’s heads for proper sight lines, and 
there must be no pillars or other obstructions 
to disturb these sight lines; (5) there must be 
adequate electrical fixtures in the room for the 
projector or projectors, and the correct voltage 
current. Most machines require A. C. current, 
110 volts. There are D. C. machines available, 
however, if D.C. current only is present. 


What About Current for Equipment? 


Power requirements: This step should be fur- 
ther explained. The projectionist should check 
the power requirements before he makes his 
(CONTINUED ON THE FOLLOWING PAGE) 


* The Sound Slidefilm Guide, containing many available sound 
slidefilms for loan and rental is available from the DuKane 
Corporation, St. Charles, Ll. on request. 

** The Audio-Visual Projectionist’s Handbook, published by 
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final decision on the choice of room. He deter- 
mines these requirements by examining a small 
metal plate on the projector whieh tells the in- 
formation. He then checks with the hotel elec- 
trician or maintenance manager (not the bell 
captain, or desk clerk) to see if the require- 
ments can be met. In any case the hotel elec- 
trician should be notified as to (1) the type of 
projector that will be used; (2) the wattage 
required; and (3) the relative position of the 
projector in the room, so that an extension cord 
long enough for the projector will be available. 


Getting Set Up for Projection 


Projection procedure: The program director, 
and his projectionist if he has one, should ar- 
rive at the location at least half an hour before 
the meeting begins so that the equipment can 
be installed before the audience assembles. The 
screen should be placed in front of the audience 
where it will not be disturbed by people enter- 
ing the room, and should be elevated so that 
the bottom of the screen is above the heads of 
the audience. 

The projector is placed at a position in the 
rear of the audience far enough back so that 
the picture will fill the sereen, and on a stand 
or table high enough for the light to clear the 
heads of the audience. It should be tilted no 
more than necessary, to protect the projector 
bulb filament as well as to provide a_ better 
picture. 

The projector speaker should be as close 
heside the screen as possible (never behind it), 
on a table—and not the floor. Ideally it should 
be slightly above ear level, or in rooms with 
poor acoustics it might be placed in a corner 
of the room pointing toward the diagonal cor- 
ner, 


Equipment Checks— Before Showings 


Before showing, the equipment should be 
checked and cleaned (according to directions 
of the instruction book that should accompany 
the projector), Accessories, such as a spare lamp. 
exciter lamp, extension cord, ete., should be on 
hand for emergencies. 

The aperture gate and lens are cleaned before 
the showing (always with a soft lint-free cloth, 
eyeglass or lens tissue). The projectionist must 
then thread the projector making sure that the 
loops above and below the gate follow the guide 
lines, and that the film is snug around the sound 
drum so that the sound comes out true. 

The following steps should then be followed: 
(1) the projector is adjusted to fit the screen and 


A Word About the Author 


| * Years of practical experience in the | 
field are Bob Lightburn’s background for 

| this informative review of sales meeting 

| technique. As meeting counselor and a pro- 

| ducer of visuals (Training Films, Inc.) he 
has aided many companies. 


the picture focused; (2) the sound is adjusted 
for best volume; (3) just before beginning the 
amplifier is allowed to warm up at least one 
minute; (4) the projection lamp should be at 
the “on” position so that it will light when the 
motor starts; (5) the projector should be turned 
on at the same time as the room lights go out; 
(6) the sound is turned down at the first few 
moments of the film, then faded in naturally to 
the desired volume. 

After the showing the volume is turned down 
and the projector lamp turned off when the film 
has completely run through the machine. Loose 
wires and extension cords should be cleared from 
the aisles. And finally, before packing, the ma- 
chine should be cleaned of all small pieces of 
film emulsion that might have become lodged in 
the aperture. 

The Curtains Part — You're On Stage 
Program procedure: The meeting which is to use 
a film will begin as any meeting should. The 
director begins the program when the audience 
is seated and at the director’s signal quiet and 
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expectant. The audience is for the moment 
attentive and the director wants to keep them 
that way. He begins talking, seeking to keep the 
atmosphere informal, yet businesslike—enough 
jokes to keep the atmosphere pleasant, but not so 
many that the tone becomes facetious. If business 
is the purpose, then business must be paramount. 

The length of speech or speeches before the 
film begins depends on the program’s agenda. 
But the introductory speech to the film proper 
must be short, and slanted to the subject of the 
film. Then the moment the speaker ceases to talk, 
the film begins. There should be no delay, no fuss 
with the machine, or with focussing. If the film 
is a sound movie, then the director keeps out of 
the way. If it is silent, accompanied by a talk, 
the speaker should have the speech prepared 
beforehand—at least to the point where he 
doesn’t look for words to explain what is being 
shown. 


Minimize Delays After Film Showing 


When the film is completed the program re- 
sumes, immediately after the showing. There 
should be as little delay here as possible. The 
speaker should be at the podium ready to take 
over when the lights come up. His remarks at 
this point must make a bridge between the 
message of the film and the message he partic- 
ularly wants to stress. He begins a discussion 
period, asking for questions and answers from 
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the audience while the film and its information 
is fresh in the viewer's minds. 

Distribution of printed material: And finally 
there are the pamphlets and brochures—little 
reminders that the members of the audience may 
take home—that should be handed out during 
the meeting or as the group is leaving. An in- 
formational program is only successful if the in- 
formation is retained after the meeting adjourns. 


Make a Checklist of the Details 
Checklist: The program director who is expe- 
rienced in conducting meetings will always carry 
a checklist with him, so he can make a last final 
check on his own activities. There are many 
small details to remember in a meeting of this 
kind. A checklist provides an essential reminder. 

The successful sales or promotional meeting 
presents its own peculiar difficulties. When a 
film is used to help the program, a few more 
problems arise. These can be fairly easily solved, 
with the application of knowledge, common 
sense, a little ingenuity and a certain amount of 
work. But the results will show that the trouble 
has been worth it. The present immense pop- 
ularity of the promotional film presents a testimo- 
nial to one definite fact: the use of such a film in 
a successful meeting pays dividends which wil! 
be worth many times the expense and trouble. 


Lederle Executives Complete Series 
of Meetings Using Pan-Sereen Films 


* A dozen sales and research executives of 
Lederle Laboratories, the pharmaceutical divi- 
sion of American Cyanimid Company, have just 
completed a three-week tour of the country 
during which time they held five two-day con- 
ferences with approximately 1,000 sales rep- 
resentatives. A feature of the meetings was the 
display of a color, panoramic filmstrip, projected 
on a wide, triple-section screen. 

The Pan-Screen show, set up and produced 
for Lederle by Training Films, Inc., utilized 
three DuKane 1000-watt projectors, all controlled 
by a single button and placed side by side to 
show three different pictures simultaneously on 
a thirty-by-eight foot screen. 

Sound for the film was carried over a normal 
room amplification system. The speaker was 
thus able to narrate from his script while 
(scenes) were changed on the three screens by 
feeding a 35mm film leader with punched-out 
holes through the synchro-switch box. 

The twenty-minute presentation began with a 
full panoramic view of the Lederle plant at 
Pearl River, N.Y., and continued with pictures 
and drawings of Lederle products and sales tech- 
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EASTERN STATES 


CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* DISTRICT OF COLUMBIA « 


The Film Center, 915 12th St. 
N.W., Washington. 


* MARYLAND « 


Howard E. Thompson, Box 204, 
Mt. Airy. 


MASSACHUSETTS 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


NEW JERSEY 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


NEW YORK ¢ 


Association Films, Inc., 347 
Madison, New York 19 


Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 


Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 

Comprehensive Service Co., 245 
W. 55th St., New York 19. 


Crawford & Immig, Inc., 265 W. 
14th St., New York City 11. 


The Jam Handy Organization, 
1775 Broadway, New York. 


Ken Killian Sd. & Vis. Pats. 
17 New York Ave., Westbury, 
N.Y. 

Mogull, Film and Camera Com- 

ny, 112-114 W. 48th St., New 
ork 19. 

8. O. 8. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 
Specialized Sound Products Co., 

551 Fifth Ave., New York 17. 


Training Films, Inc., 150 West 
54th St.. New York 19. 


United World Films, Inc., 1445 
Park Ave., New York 29. 


Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA 
The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 


J. P. Lilley & Son, 928 N. 3rd 
St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 
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* WEST VIRGINIA « 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6-6731. 


SOUTHERN STATES 


ALABAMA « 


Stevens Pictures, Inc., 217 - 22nd 
St., North, Birmingham. 


* FLORIDA « 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


United World Films, Ine., 1311 
N. E. Bayshore Drive, Miami. 


GEORGIA « 
Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


United World Films, Inc., 287 
Techwood Drive, N. W. Atlanta. 


* LOUISIANA ¢ 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


* MISSISSIPPI 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


TENNESSEE 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 


ville. 


VIRGINIA 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


* ARKANSAS « 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


* ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 79 East 
Adams St., Chicago 3. 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 

Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45, 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


United World Films, Inc., 605 
W. Washington Blvd., Chicago 6. 


INDIANA 


Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


* KANSAS-MISSOURI 


Erker Bros. Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


OHIO 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 


Academy Film Service Inc., 2112 
Payne Ave., Cleveland 14. 
Fryan Film Service, 1810 E. 12th 
t., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 
Twyman Films Inc., 400 West 

First Street, Dayton. 
M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE - 


WESTERN STATES 


¢ CALIFORNIA ¢ 


Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exc 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
5746 Sunset Boulevard, Holly- 
wood 28, 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 


United World Films, Inc., 6608- 
10 Melrose Ave., Los Angeles 36. 


Association Films, Inc., 351 Turk 


St., San Francisco 2, 


C. R. Skinner Manufacturing 
Co., 239 Grant Ave., San Fran- 
cisco 8. 


Westcoast Films, 350 Battery St., 


San Francisco 11. 


¢ COLORADO 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 


¢ OKLAHOMA 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


OREGON « 


Moore’s Motion Picture Service, 
83 N. W. 9th Ave., Portland 
9, Oregon. 


United World Films, Inc., 5023 
N. E. Sandy Blvd., Portland. 


TEXAS 


Capitol Photo Supplies, 2428 
uadalupe St., Phone 8-5717, 
Austin. 


Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


United World Films, Inc., 2227 
Bryan Street, Dallas. 


UTAH 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 
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On Location as Jerry Fairbanks 
completes production on “With This 
Ring” a public relations film for 
the Miller Brewing Company. 


President of Fairbanks Studio 
Cites Growth of Business Films 

* An increase in the quality, num- 
ber and importance of commercial 
films for 1954 is predicted by 
Jerry Farrpanks, head of Jerry 
FAIRBANKS Propuctions, in Holly- 
wood. 

“The men with money and a 
message have found that it pays to 
produce an entertaining product 
that skillfully tells their sales or in- 
stitutional story,” declares Fair- 
banks, “and as a result, more com- 
panies are budgeting increased dol- 
lars for improved films.” 

During the past 18 months, the 
Fairbanks studios have produced a 
number of what Fairbanks calls 
“public relations” films instead of 
the old type of nuts-and-bolts movies 
that often were long sales spiels 
from opening title to ‘The End’.” 


For |6mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 
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Included in Fairbanks’ produc- 
tions that have been completed or 
are now being finished are Flying 
With Arthur Godfrey for Eastern 
Air Lines (50 min.), With This 
Ring for the Miller Brewing Co. 
(45 min.), King’s X for the Credit 
Union National Association (30 
min.), Why Take a Chance? for 
General Tire and Rubber Co. (15 
min.), Follow the Leader for the 
Chrysler Division of Chrysler Mo- 
tor Corp. (30 min.), The Magic 
Wheel for National Cash Register 
Co. (30 min.), and America For 
Me for Greyhound (40 min.). 
Fairbanks points out that there 
is more careful writing, scenery 
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and background selection, casting. 
lighting, music scoring and edit- 
ing for most of these commercial 
films than there is for many a 
movie made for theatre release. The 
fact that practically all these films 
are made in color is indicative of 
the care, effort and money going 
into the current commercial crop. 

Does it pay off? It must. A 60- 
minute feature in color which 
Fairbanks made for Eastern Air 
Lines in 1949 has played to an es- 
timated audience of 20,000,000. 
But Flying With Arthur Godfrey, 
in its first few weeks of release, al- 
ready has been shown to so many 
people, that Fairbanks estimates 
a total audience of some 50,000,000 
will see it. 

“Public acceptance such as that 
convinces me that 1954 will be the 
most important year in the history 
of commercial motion pictures,” 
declares Fairbanks. “No advertiser 
or institution can afford to pass up 
such vast proportions of our popu- 
lation as can be reached via the 
medium of quality films, carefully 
planned and intelligently produced,” 
he concludes. 


* 


Dynamic Producing Pilot TVer 

® Dynamic Fi_Ms is working on a 
pilot show of a filmed TV program 
for packager Kings Knight Produe- 
tions. Featuring Arthur Treacher 
and Arnold Stang, the show is 
called Bulletin from Bertie. 


COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have produced over 350 color films. If you have a production problem, 
contact Henry Clay Gipson, President. . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 


35mm 
Model 11 


A TRULY GREAT 
CAMERA for TV, 


Newsreel and 

commercial films 
For tough and trying assignments, ARRIFLEX 35 is 
in a class by itself. Reflex focusing through photo- 


graphing lens while camera is operating—this is 
just one outstanding ARRIFLEX feature. 


c 


AMERA ipment (O. 


1600 \ YORE CITY 


Equipped with bright, right-side-up Image finder, 
61% x magnification. Solves all parallax problems. 
3 lens turret. Variable speed motor built into 
handle operates from lightweight battery. Tachom- 
eter registering from 0 to 50 frames per second. 
Compact, lightweight for either tripod of hand-held 
filming. Takes 200’ or 400’ magazine. 
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AMERICAN ASSOCIATION 
or Fim Propucers, Inc. 
Orrick or THE SecretTarty: 16 East Ontario, 
Chicago 11. 
Purpose: To educate business, government and 
education to the advantages and values of indus- 
trial, business and educational films and other 
audio-visual aids; to foster and promote con- 
tinued ethical relationships in all matters between 
producers and their clients. 


ANNUAL Meetine: February 15, 1954. 


Propucers Association 
or New York Crry 

Ovrice Or Tue Secretary: 39 Broadway, 
New York City 6, N. Y. 

President: David Pincus 

Counsel: John Wheeler 
Purpose: to further the interests of business and 
television film producers and of the clientele 
served by its membership. 


NONTHEATRICAL Motion Picrure 
Propucers ASSOCIATION 

Orrice or THe Presipent: 9908 Santa Monica 
Bivd., Beverly Hills, Calif.; telephone CRestview 
1-7258. 

Orricers: Carl W. Dudley (Dudley Pictures 
Corp.), president; David Lurie (Raphael G. 
Wolff Studios), vice-president; Jerry King 
(Polaris Productions), secretary; Carl Swan- 


strom (Centaur Productions), treasurer. 


ASSOCIATION OF CINEMA LABORATORIES 
Secnetany’s Appress: 1226 Wisconsin Ave., 
“4 N.W., Washington 7, D.C. 


Orvricens: Neal Keehn (The Calvin Co.), pres- 
ident; John C. Stott (The DuArt Film Labora- 
tories, Ine.), vice-president; Byron Roudabush 
(Byron, Ine.), secretary; George W. Colburn 
(Geo, W. Colburn Laboratory Ine.), treasurer. 


Purrose: The development of uniform methods 
and practices, 


National Organizations 
in the Audio-Visual Field | 


Twelve national groups whose services 


include non-theatrical film interests 


Firm Counci, or AMERICA 


Heapouarters: 600 Davis St.. Evanston, IIL; 
telephone DAvis 8-7272. Paul A. Wagner, exec- 
utive director. 


Purpose: To promote the use of non-theatrical 
films primarily on the adult education level. The 
FCA is a non-profit educational organization 
which works with film producers, sponsors, dis- 
tributors, national organizations, local film coun- 
cils and community program planners. 


NATIONAL AssemBLy: and Golden Reel Film 
Festival to be held at Conrad Hilton Hotel, Chi- 
cago on April 1-3, 1954. 


NATIONAL Aupto-VisuAL Association, INc. 


Heapquarters: 2540 Eastwood Ave., Evanston, 
Ill.; telephone DAvis 8-3396. Don White, execu- 


live vice-president 


Mempersnip: NAVA is a trade association of 
audio-visual equipment dealers, service agencies, 
commercial film libraries and suppliers to school. 
church, industrial and community users of these 
materials and equipment. An advisory member- 
ship consists of producers of classroom and re- 
ligious materials and principal audio-visual 
equipment and accessory manufacturers. 


ANNUAL CONVENTION AND TRADE SHOw: at Con- 
rad Hilton Hotel, Chicago, August 1-14, 1954. 


Society or Morison Picrur® anp 
TELEVISION ENGINEERS 
Heapouarters: 40 W. 40th St.. New York 18: 
telephone LOngacre 5-0172. Boyce Nemec, exec 

utive secretary. 


Purrose: The Society works toward the improve- 
ment, along technical lines, of film production 
and exhibition, television, and equipment and 
film manufacture, Published reports, standards 
and specifications are made available through 
the Society and derive from the work of its 
various committees, 


ASSOCIATION OF Morion Picture 
PRopucers AND LABORATORIES OF CANADA 
Presipent’s Appress: Western Ave. at Decarie 
Blvd., Montreal 28, Canada. 


Ovricers: W. J. Singleton (Associated Screen 
News Limited), Pierre Harwood 
(Omega Productions), vice-president; Gordon 
Sparling (Associated Screen Studios), secretary- 
treasurer. 


president; 


Purposes: To raise the standards of production 
and technical services provided by the motion 
picture industry in Canada, 


InpusTRiAL Aupio-VisuAL ASSOCIATION 


Orrice oF THE Secretary: Don Steinke, Dow 
Chemical Co., Building 500, Midland, Mich. 


Orricers: Leo Beebe (Ford Motor Co.), presi- 
dent; Tom Hope (General Mills), first vice- 
president; Joseph Schieferly (Standard Oil, N.J.), 
second vice-president; Don Steinke (Dow Chemi- 
cal Co.) secretary; John Hawkinson (Illinois 
Central Railroad), treasurer. 


Purpose: To study all means of audio and visual 
communications including creation, production, 
appreciation, use and distribution; to promote 
better standards and equipment and to establish 
a high concept of ethics in the relations of mem- 
bers with associated interests. 


AnnuaL Meetine: April 27-29, 1954. 


Firms STEERING COMMITTEE OF THE 
ASSOCIATION OF NATIONAL Apvertisers. INC. 
Firms Group 
HeapQguarters: 285 Madison Ave., New York 
17; telephone ORegon 9-4940. Paul B. West. 
president; Cy Norton, vice-president, films com- 

mittee liaison. 


Mempersuir: John Flory (Eastman Kodak Co.) 
chairman; Dr. Clyde Arnspiger (Encyclopaedia 
Britannica Films, Inc.); W. M. Bastable (Swift 
& Co.); Leo Beebe (Ford Motor Co.) ; Gordon 
Biggar (Shell Oil Co.) ; Eyre Branch (Standard 
Oil Co.) : John Dostal (RCA Victor Div., RCA) ; 
Harold F. Driscoll (Bell & Howell & Co.) ; John 
Ford (General Motors Corp.); William Hazel 
(Standard Brands, Inc.); Thomas W. Hope 
(General Mills, Inc.); J. W. King (American 
Can Co.) ; W. H. Pratt, Jr. (American Telephone 
& Telegraph Co.); William Sawyer (Johnson & 
Johnson); Virgil Simpson (E. I. du Pont de 
Nemours & Co.). 


Purrose: The Committee initiates and executes 
projects which will provide the 250 Film Group 
members with cost, technical, distribution and 
other information about business films and _ re- 
lated audio-visual materials. 


Creative Contact 


Automotive Sales and 
Service Training 
WANTED NOW for permanent staff, 


national producer of training films 
and other visual media. Must be a 
planner and idea man, with broad 
background of writing advertising, 
sales promotion or training material 
in automotive merchandising field. 
Position requires some personal 
creative work, but primarily editorial 
supervision and ability to contact 
clients at high level. Automotive tech- 
nical knowledge desirable. An unu- 
sual and challenging opportunity to 
become key man on large account. 
Preferred age 30-40. Send resume. 
Qualified men will be interviewed. 
Detroit location. 


Write Box 54-1A 
Business SCREEN MAGAZINE 
7064 Sheridan Rd. Chicago 26, Ill. 


Aupio-VisuAL CONFERENCE 
FOR MEDICAL AND ALLIED SCIENCES 
CHairMAn’s Appress: 185 N. Wabash Ave.. 
Chicago 1. 


Orricers: David S. Ruhe, M.D. (Medical Audio 
Visual Institute) chairman; J. Edwin Foster 
(M.A.V.1.) Helaine S. 
(Am. Dental Assn.) , secretary-treasurer. 
MempbersuipP: Eleven medical, dental, health and 
allied agencies and organizations. 


vice-chairman; Levin 


Purpose: To act together on those matters con- 
cerning audio-visual education in the medical 
and health sciences. 


EpucATIONAL Fitm Liprary 
Association, INc. 
Heapquarters: 345 E. 46th St.. New York 17. 

Emily Jones, executive secretary. 


ANNUAL Meetine: to be held at Conrad Hilton 
Hotel, Chicago just prior to National Audio-Visual 
Convention in late July, 1954. 
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A switch to movies sends sales UP, costs DOWN 
for Consolidated Trimming Corporation 


In a tough buyer’s market, movies offer a 
way to make more sales—and slash selling 
costs, too. Here’s how the Consolidated 
Trimming Corporation, leading decorating 
materials firm, is doing it: 

Actually showing the housewife how she 
can be her own decorator helps to keep 
Consolidated’s Conso® draperies and up- 
holstery trimming moving fast. Women 
demonstrators, therefore, travel throughout 
the country putting on home-decorating 
clinics in department stores. With an eye to 
economy, Consolidated Trimming recently 
wrapped its how-to-do-it story into a com- 
pact, full-color sound movie. 


Sales booster 


Although cost reduction was the primary 
reason for the switch, the company was also 
rewarded with an upsurge in sales. The film 


5,000 cust s and pr 
result of this slide program. 


Can you make an inexpensive visual-aid program like this pay off in your business? 
Plan to talk it over—soon—with your Kodak Audio-Visual Dealer. 


Bank COLLECTS dividends 

from slide-film program 

Teaching new employees how to enter complicated 
transactions on the books proved a real stickler for 
the Citizens State Bank of Sheboygan, Wisconsin. 

Word-of-mouth instruction was inadequate. But 
color slides comparing properly prepared journals 
with poorly done work resulted in rapid improve- 
ment. Slides were taken with an inexpensive Kodak 
Pony 135 Camera and Fodachrome Film. 

But the big pay-off came when the bank extended its slide-film program to include 
charts for presentation of factual information at stockholders’ meetings, how-to-bank 
slides for classroom showings at public schools, and friendly, good-will-building pic- 
tures for illustrating bank officials’ talks at local club meetings. Today, more than 
pects have a “better picture” of the Citizens State Bank as a 


helps to pull in a receptive audience, glue 
attention to the easy-to-see demonstration, 
and add penetrating power to the selling 
message. 


Movie pays off handsomely 

The movie has made it possible to give 
nearly twice as many clinics every week— 
with a proportionate increase in sales. Less 
help is needed to put on a clinic. And the 
need forcarrying bulky samples is eliminated. 

Kodascope Pageant Sound Projectors 
have played a major part in the success of 
this film program. “With three clinics a day, 
six days a week, planned around our Pag- 
eants, we can't afford a breakdown,” says 
David Bernard, Consolidated’s Advertising 
Director. “And because the projectors are 
‘on the road’ all the time... they HAVE to 
stand up, WITHOUT servicing.” It's the 


information on: 


exclusive Pageant pre-lubrication that makes 
this outstanding performance possible. 

The fact that both the Pageant Projector 
and speaker are contained within a single, 
lightweight carrying case is another impor- 
tant point with Consolidated Trimming, 
since its demonstrators are women. 


See your Kodak A-V dealer 


This is only one instance of how Koda- 
scope Pageant 16mm. Sound Projectors are 
helping business and industry to increase 
selling power and cut selling costs, To meet 
your most exacting requirements, there are 
six Pageant Sound Projector models, priced 
from $375. Ask your Kodak Audio-Visual 
Dealer for a free demonstration or mail the 
handy coupon for full details, 


Price subject to change without notice. 


EASTMAN KODAK COMPANY 
Dept. 8-V, Rochester 4, N. Y. 2-47 
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Award 


CY “AT THIS MOMENT” 


Association of Railroad Advertising Managers 


Award 


to Westinghouse Air Brake Company 
for its outstanding contribution 
through advertising toward a better public 
understanding of the American Railroads 


1953 


Skilled in the techniques of producing dramatic and forceful motion pictures, 
with award-winning quality, The Jam Handy Organization is set up to help 
you present your next public service message with dramatic clarity. Je 
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